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About this report

This Annual Report is presented in the form of an integrated report
with the goal of informing all of the Company's stakeholders
about how it creates value in the short, medium and long term. It
is complemented by the information contained on the corporate
website (www.inditex.com) and in the Statement on Non Financial
Information appended to the Inditex Group's consolidated financial
statements (available on the corporate website).

PRINCIPLES UNDERPINNING INDITEX'S ANNUAL REPORT

- GLOBAL REPORTING INITIATIVE (GRI) STANDARDS
This report was drawn up in keeping with the GRI standards: In-accordance
option: Comprehensive.

- AGRI reporter since 2002.

- GRI Community member.

UNITED NATIONS GLOBAL COMPACT PRINCIPLES

- This report includes the Communication on Progress referred to in the GRI index.

- The most recent Communication on Progress (COP) was rated ‘GC Advanced' (the
highest level awarded by the Global Compact).

- Global Compact member since 2001.

INTERNATIONAL <IR> FRAMEWORK PRINCIPLES
- This report follows the criteria prescribed in the Integrated Reporting Framework.
- Member of the International Integrated Reporting Council (IRC) Business Network.

AA1000 APS (2008) ACCOUNTABILITY PRINCIPLES STANDARD

As prescribed by the above-mentioned standards, this report
addresses all the material aspects that reflect Inditex's
significant economic, environmental and social impacts or
could substantively influence the assessments and decisions
of its stakeholders. Those issues were identified and evaluated
on the basis of a materiality assessment that involved the
Company's main stakeholders.

(Y , More information on pages 38 and 39 of this Annual Report.

Among the principles used as the basis for drawing up this
report, it is worth highlighting the Global Reporting Initiative
(GRI) Standards. Inditex strives to embrace the best and latest
reporting practices, as is evident in its application of the
principles and recommendations set down in the GRI Standards
since they were created. In addition, we are members of the
GRI Community, a universe of companies from different sectors
that collaborate with each other, demonstrate leadership in
terms of reporting and form a community of practice and
knowledge sharing.
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This report includes a GRI Content Index; it is the report's
main navigation tool and the first point of reference for report
users. It was approved by the GRI Content Index Service for
the fourth year running, as is shown in the customised GRI
Alignment Service Organisational Mark featured on the first
page of the index itself.

(U ’ More information on page 408 of this Annual Report.

Elsewhere, for the second year in a row, it relies on the
Business Reporting on the SDGs: An Analysis of Goals and
Targets guide developed by the Action Platform for Reporting
on the Sustainable Development Goals, organised jointly
by the United Nations Global Compact and the Global
Reporting Initiative, which Inditex has been part of from
from the outset. This means that it provides an accurate
account of its contributions to the United Nations Sustainable
Development Goals (SDGs).

(U ) More information on page 294 of this Annual Report.

External assurance

Inditex's 2018 Annual Report has been assured by SGS ICS
lbérica S.A., in accordance with ISO 19011 and following the

criteria prescribed in the Global Reporting Initiative (GRI)
standards, the principles laid down in the International Reporting
Framework and AccountAbility's AA1000 Accountability
Principles Standard 2008 (AA1000APS).

A selection of 40 relevant disclosures were reviewed by KPMG
Asesores in accordance with ISAE3000, Assurance Engagements
other than Audits or Reviews of Historical Financial Information,
issued by the International Auditing and Assurance Standard
Board (IAASB), and the Guidelines on Corporate Responsibility
Report Review Work issued by the ICJCE, Spain's Institute of
Auditors. The selection was determined on the basis of the
materiality assessment Inditex conducts together with its
stakeholders each year.

The number of indicators reviewed by KPMG Asesores increased
year-on-year, in line with the Group's continuous improvement
philosophy, which extends to its reporting effort, all with a view to
further enhancing the level of assurance it provides with respect
to the transparency and veracity of the information it discloses.

The outcome of the external assurance process corroborates

the appropriateness of the reported GRI standard application
option (In-accordance — Comprehensive).

(U > More information on page 410 and 412 of this Annual Report.
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letter from the chairman

| etter from the Chairman

Dear friends:

2018 was a very important year for the Inditex digital
transformation strategy, which has been underway for
several years now. We are on course to deliver the vision
we set out for Inditex in 2020: a sales platform that is fully
integrated (physical points of sale fully interconnected
with our online outlets); fully sustainable (with all our stores
meeting our eco-efficiency standards); and fully digital (with
all our products available online in any corner of the world).

| will never tire of saying that our people are the
most important part of that entire process. They are
consistently at the heart of all our decisions. Our
proposition is designed and managed by a team of
over 170,000 professionals who share their creativity and
passion for fashion with millions of customers. Indeed it
is the diversity of our team that makes our Company what
it is. We aspire to being known for our customer focus,
our humility, our refusal to conform, and our capacity
for teamwork so that we constantly do better.

In this report we will give an
update on our key business
model indicators along with
those that explain how we
create social, economic and
environmental value. To do that
we have framed our reporting
within the United Nations
2030 Agenda and ambitious
delivery of those Sustainable
Development Goals (SDGs)
most closely related to our
value chain. Moreover, we
reaffirm our adherence to the
United Nations Global Compact and to the Guiding
Principles on Business and Human Rights.

Quality, traceability and sustainability are the watchwords
of our model, which encompasses the entire product life
cycle end to end, from the selection of raw materials
through to the very end of the cycle, with the clear goal
of achieving a circular model capable of recycling both
waste and used garments.

Our high standards also characterise our store selection
strategy: our stores are located on the world's best
shopping streets in landmark buildings in order to deliver
the best possible shopping experience. We have been
forward-thinking in adapting our stores to meet our
customers' emerging needs. They have become larger,
higher-tech and smarter places. One of the key enablers
of this strategy has been our constant reinvestment in
the business, year after year - over 1.6 billion euros in
2018 and a total of 9.4 billion euros in the last six years,

Quality, traceability and
sustainability are our model's
keywords. We have placed

2 billion euros of which was devoted to technology and
logistics innovation.

That investment has been targeted at our longstanding
strategic commitment to research and development which
differentiates Inditex from its peers. A particular example
is our internally-developed radio frequency identification
technology (RFID), but our commitment includes constant
innovation aimed at improving every process in every area
of the business. That spirit of continuous improvement
is a hallmark of Inditex's culture and is only possible
thanks to the enterprising nature and capacity for self
improvement of the people who work here.

By placing the customer at the heart of this model we
are better positioned to help them make informed
decisions and enjoy the shopping experience. With the
customer in mind, several years ago we embarked on an
ambitious project for leveraging our RFID technology to
integrate our store and online stock, an initiative which
is delivering unprecedented inventory management
efficiency. Our brands have
adapted seamlessly to this
new environment, receiving
around 3 billion visits online
and amassing more than 150
million social media followers
between them.

our supply chain workers
in the centre to foster
initiatives that promote
social progress.

We firmly believe that our model
only works if it is sustainable. For
years, we have required that our
suppliers comply with industry-
leading sustainability criteria,
based on the best possible
social and environmental
practices. Traceability is a key element of this in this respect.
We constantly monitor all processes, and have placed the
workers in our supply chain at the centre of our systems
of control in order to foster initiatives that promote social
progress. Because the majority of those workers are women,
the measures are particularly concentrated on female
empowerment and the promotion of gender equality.

Our garments are made by the best specialists in the
industry. Most are made near to our base, in Spain, Portugal,
Morocco and Turkey, but wherever the manufacturing takes
place, it is always framed by a requirement to embrace
best practices, underpinned by constant dialogue with all
stakeholders (unions, NGOs and institutions), which means
everyone must be constantly open to learning.

One such organisation is IndustriALL Global Union,
which represents over 50 million workers. Inditex signed
a pioneering Framework Agreement with IndustriALL in
2007 which has translated in practice into a joint plan
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for monitoring all the factories we source from. We also
work hand-in-hand with the ILO, the Sustainable Apparel
Coalition, the Ethical Trading Initiative and a plethora of
third sector organisations involved in the industry.

The 2016-2020 Environmental Sustainability Plan, the
overriding objective of which is to circularise our processes,
is entering its final year. It has led to the creation of the
Closing the Loop Programme for the collection, reuse and
recycling of used garments in 1,382 stores in 24 markets,
and recovered over 34,158 tonnes of clothing for reuse
and recycling since it started in 2016. Last year, we also
implemented a scheme for picking up used clothing
at home when delivering online orders in Beijing and
Shanghai, a pioneering initiative through which we have
already collected over 850,000 used garments.

We are working intensely on the reuse of raw materials.
We are championing the recycling of cotton and
researching new ways of separating fabrics with Tsinghua
University in China and MIT in the US, through MISTI, with
which a number of Spanish universities are collaborating.
| am particularly proud to note that our commitment to
more sustainable raw materials and processes has led
to the commercialization of over 136 million garments
distinguished with the Join Life label in 2018.

Our investments are supporting the growth of our
suppliers. In Spain alone, our procurement effort
generated 55,000 direct jobs at over 7,500 small and
medium-sized enterprises which invoiced us for more
than 5 billion euros of goods and services in 2018. They
are similarly evident in our tax contribution, which in 2018
reached 6.2 billion euros worldwide, 1.7 billion euros of
which was paid in Spain.

102-14,103-3

We create fashion and that is what we are known for. Our
700 designers, alongside all the 170,000-plus people who
work at the Company, use their creative passion and put
it at our customers' fingertips. Their success continues
to explain our record top and bottom line performance:
26.15 billion euros in net sales and 3.44 billion euros
in net profit. And that is why we continue to share that
growth with our employees, with total remuneration of
4.1 billion euros in 2018.

Making a positive contribution to community wellbeing,
education and the employability of at-risk groups, and
the provision of emergency relief, remain at the top of
our list of priorities. In 2018, we opened a new for&from
store by Uterqlie, managed by people with disabilities.
Overall, our community investment during the year
directly benefitted 2.4 million people and was channelled
through organisations such as MSF, Caritas, Entreculturas,
the Red Cross and Water.org.

We plan to continue to work hard on all these areas of
focus. Our priority will continue to be the generation of
customer-centred social, economic and environmental
value, framed by principles that always place people at the
centre of all of our thinking. Thank you to all those people
who, with their attitude, hard work, creativity and talent,
continue to make Inditex such an exciting endeavour.

PTab

Pablo Isla

Chairman



year in review | this year’s highlights

This year's h

ghlights

February

For the second year in a row,
Inditex obtains the gold medal in
the Sustainability Yearbook 2018,
the highest accolade awarded

by the sustainability investing
specialist, RobecoSAM, which
identifies the world's standard—
setting sustainable companies.
The stock index FTSE4Good,
which tracks companies on their
sustainability performance and
has included Inditex since 2002,
awarded the Group a score of
4.3 out of 5.

March

The Group extends its online
presence in Asia and Oceania
with www.zara.com in Australia
and New Zealand; in parallel,
Zara Home's online store in
South Korea goes live.

April

The Group pays out 42 million
to some 88,000 employees
under its extraordinary employee
profit—sharing plan.

Uterque inaugurates its first
for&from store, managed by
people with disabilities, in San
Sebastian de los Reyes (Madrid,
Spain), in collaboration with the
Prodis Foundation.

August

Uterqiie arrives in China with the
launch of its platform on T-Mall.
Entry into this new market is
accompanied by a new store on
West Nanjing Road, in Shanghai,
in December.

Fortune ranks Inditex in the

top 10 of its Change the World
ranking, citing its positive impact
on society, particularly social
justice and human rights.

September

Inditex's chairman and CEO,
Pablo Isla, announces that

all of Inditex's brands would

be available online anywhere

in the world by 2020 during

the inauguration of Zara's
flagship store on Corso Vittorio
Emanuele in Milan (Italy).

Inditex is named the most
sustainable company in the
retail industry by the Dow Jones
Sustainability Index for the third
year in a row.

October

Inditex signs the New

Plastics Global Economy
Commitment, championed

by the Ellen MacArthur
Foundation in collaboration
with UN Environment, framed
by its commitment to continuing
to make every aspect of

its activities increasingly
sustainable.
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Zara opens a pioneering store
concept in Stratford (London,
UK) designed to transform
the shopping experience by
integrating store and online
purchases, specifically by
introducing the Group's first
dedicated online shopping
section in the store.

Zara also inaugurates a flagship
store in an historical building in
the heart of Bilbao's Gran Via
(Spain).

June

Inditex unveils the expansion of
its head offices in Arteixo (La
Coruna, Spain). The three new
buildings span around 80,000
square metres and feature

the latest energy efficiency
measures, which reduces
consumption of potable water by
30% and of electricity by 45%.

July

Inditex joins the group of
companies from all around

the world that support the
Standards of Conduct for
Business issued by the Office
of the United Nations High
Commissioner for Human Rights
for helping corporations to
tackle discrimination against
LGBT+ people.

November

Inditex joins the Embrace
Difference, initiative backed by
the European Round Table of
Industrialists to promote diversity
and inclusion as key sources of
business value generation.

Zara inaugurates its new global
online store www.zara.com/ww,

thus bringing its fashions to 106

new markets.

December

Inditex renews its collaboration
with Médecins Sans Frontieres
(MSF), earmarking a total of 2.4
million to fund its emergency,

medical and refugee relief work.

Bershka unveils a novel shopping
experience in the Italian city of
Cremona, offering shoppers the
chance to purchase in—store with
the help of a new mobile app,
Bershka Experience.

January 19

Oysho launches Oysho Sport,
a new product section where
customers can find all of the
brand's sports collections
organised by discipline: boxing,
tennis, water sports, fitness,
yoga, trekking, skiing, running
and new additions such as
cross—fitness and cycling.
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RETALL
FORMATS

The digital transformation of our business model is
evident in the ways in which our customers engage
with our collections; those experiences are being
continually adapted to their tastes and preferences,
Sframed by our promise to provide them with quality,
safety and sustainability. The fine-tuning and expansion
of our retail space in prime locations on the world's
leading shopping streets is enabling us to introduce
the latest technology and our eco-efficiency principles.
In 2018, Zara launched its global online store,
marking a milestone in its commitment to having all

of its brands available online worldwide by 2020.

FEach brand's vitality is transmitted by means of innovative
and creative commercial initiatives, collaborations with
icons from the worlds of fashion, culture, sport and art,
and through never-ending dialogue with our customers,

which enriches our relationship, nurtures our fashion

propositions and obliges us to constantly reinvent ourselves.

Photo: Employees at Zara Home's head offices (Arteixo, Spain).
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18,021*

net sales (€ million)

2,131

stores in 96 markets

154

online markets

(*) Includes Zara Home

Zara continued to earn global accolades for its collections
and initiatives, its integrated shopping experience and its
commitment to sustainability, with over 90 million garments
put on sale under the Join Life label. The new exclusive
and limited collection, ZARA SRPLS; global flagship stores
such as the Zara Vittorio Emanuele (Milan), Zara Ropponggi
Hills (Tokyo), Zara Haussmann (Paris) and Zara Bilbao; the
augmented reality experience, ZaraAR; and the special
VIEW.S collection created with Bunka Gakuen University
(Japan) are just a few examples of its robust vitality.

WwWww.zara.com

12 1022
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PULL&BEAR

1,862

net sales (€ million)

974

stores in 75 markets

34

online markets

Pull&Bear made its first foray into the US market with its
own online store and opened its first store in Algeria. The
brand continued to champion a wide range of sports-
related initiatives, from motorcycle racing to surfing, and
launched collections with global reverberations, such as the
line designed in collaboration with the singer Rosalia. Last
year, this brand also became part of the Group's sustainable
clothing initiative, Join Life.

www.pullandbear.com

102-2 13
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1,802

net sales (€ million)

766

stores in 76 markets

37

online markets

Massimo Dutti completed the brand-wide introduction
of RFID technology, which is the key to the provision of
integrated services and technological innovation such as its
interactive dressing rooms and the magic mirror interactive
customer service tool. It opened high-profile flagship stores
during the year in cities such as Munich (Germany), Shanghai
(China) and Lisbon (Portugal). The brand organised a new
See Now, Buy Now catwalk, this time in Shanghai (China),
and broadcast it live on the social media.

www.massimodutti.com

14 1022
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Bershka

2,240

net sales (€ million)

1,107

stores in 75 markets

35

online markets

Bershka launched two exclusive collections in collaboration
with Converse in 2018. One of them boasted the
participation of artist Miley Cyrus and was photographed
by the legendary Ellen Von Unwerth, who captured the
singer's energetic, brave and inclusive nature. Among
the global flagships opened during the year, it is worth
highlighting the new two-storey flagship store inaugurated
in Milan (Italy). This brand also embraced Inditex's Join
Life labelling standard during the year.

www.bershka.com

102-2 15
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g&tradivarius

1,534

net sales (€ million)

1,011

stores in 66 markets

32

online markets

In 2018, Stradivarius focused strategically on collaborations
with influencers and renowned artists. It also launched its
STR Collection, showcasing the brand's most urban and
casual side. Another new development was the launch of
its fragrance collection STR Essentials. Stradivarius also
deployed its new eco-store concept at its flagship stores
on Paseo de Gracia in Barcelona (Span) and Eindhoven
(Netherlands) and in its refurbished and expanded stores
in the White City (London) and Dubai Mall (United Arab
Emirates) shopping centres.

www.stradivarius.com
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OYSHO

570

net sales (€ million)

678

stores in 55 markets

34

online markets

One of the biggest milestones at Oysho was the launch of
Oysho Sport, a new online section where customers can
locate all of the brand's sports collections by discipline:
boxing, tennis, water sports, fitness, yoga, trekking, skiing,
running and new additions such as cross-fitness and cycling.
The new website has dual access: Oysho or Oysho Sport.
The brand also launched sales in Lithuania and continued
to add to it collections under the Join Life label.

www.oysho.com

102-2 17
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ZARA HOME

603

stores in 68 markets

38

online markets

Zara Home presented its new store concept and introduced
collections under the Join Life label. The brand also opened
a number of stores in new markets in 2018, such as Georgia
and Ukraine, as well as high-profile flagship stores in Palma de
Mallorca and Bilbao (Spain), Dubai (Arab Emirates), Nagoya
(Japan) and Beijing (China). In parallel, it launched its online
store in China and has plans to gradually add its products to
the Zara websites in some markets, starting with the autumn/
winter collections.

www.zarahome.com

18 1022
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UTERQUE

101

net sales (€ million)

92

stores in 17 markets

32

online markets

Uterqle made its début in Saint Petersburg (Russia) and
refurbished two of its most emblematic stores in Barcelona
and Madrid. The brand also opened its first for&from, in
collaboration with the Prodis Foundation, in Madrid. Utergiie
took its alliance with the world of art a step further last year
with the publication of its third art book, a series of portraits of
10 women created by the Madrid-based artist, Inés Maestre.

www.uterque.com

102-2 19
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INnditex in T

Financial performance indicators

Net Sales (€ million)

tex in Tigures,
Mmain indicators

Profit and cash flow metrics (€ million)

2018 2017 2016 2015 2014 2018 2017 2016 2015 2014
Net sales 26,145 25336 23,311 20,900 18,117 EBITDA 5457 5277 5,083 4,699 4,103
Like-for-like sales growth 4% 5% 10% 8,5% 5% EBIT 4,357 4314 4,021 3,677 3,198
Online sales as % of total 12% 10% N.R. N.R. N.R. Net profit 3,448 3372 3,161 2,882 2,510
Net profit attributable
to the parent 3,444 3,368 3,157 2,875 2,501
Sales by brand (€ million) Cash flow generated 4378 4411 4406 3897 3349
2018 2017 2016 2015 2014 . . .
| Financial ratios
Zara + Zara Home 18,021(*)  17,449(*) 16,168 14,294 12,142
Pull&Bear 1,862 1,747 1,566 1,417 1,284
Massimo Dutti 1,802 1,765 1,630 1,498 1,413 2018 2017 2016 2015 2014
Bershka 2[240 21227 2!012 1,875 1,664 ROE(retUm on eqUIty) 24% 26% 26% 26% 25%
Stradivarius 1534 1480 1,343 1289 1,130 ROCE (retur on
capital employed) 31% 33% 33% 34% 33%
Oysho 585 570 509 452 416
Uterqie 101 97 83 75 68
| Commercial presence
Sales by geography (% of total)
2018 2017 2016 2015 2014
2018 2017 2016 2015 2014 No. of markets 202 96 93 88 88
No. of markets
Spain 16.2% 16.3% 16.9% 17.7% 19.0% with stores 96 96 93 88 88
Europe(ech.Spain) 45.1% 44.9% 43.9% 44.0% 46.0% Number of stores 7,490 7,475 7,292 7,013 6,683
Americas 15.5% 15.6% 15.3% 14.7% 13.9% No. of markets
Asia & RoW 23.2% 23.2% 23.9% 23.5% 21.1% with online sales 156 47 43 29 27
Total 100% 100% 100% 100% 100%
| Differentiating and upgrading the store footprint
Financial structure (€ million)
2018 2017 2016 2015 2014
2018 2017 2016 2015 2014 Gross openings 370 524 444 428 459
Equity attributable Refurbishments 226 122 233 215 187
to the parent 14,653 13,497 12,713 11,410 10,431 Enlargements 112 144 191 171 194
Net cash 6,705 6,387 6,090 5,300 4,010 Units absorbed 355 341 165 98 116
Net openings 15 183 279 330 343
20 102-7
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Share price performance during the last five years (Inditex vs Indexes)
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Dividend growth (€ per share)

In May and November of 2018, a dividend of €0.75 per share corresponding to FY 2017 was distributed to shareholders,
amounting to a 10.3% increase from previous fiscal year. Inditex's Board of Directors has proposed a new dividend
policy at the Annual General Meeting. The proposed policy will see an increase of the ordinary dividend payout to
60% from 50%. The Board will further propose a total bonus dividend of €1 per share to be paid in relation to FY2018,
FY2019 and FY2020.

The total dividend will be €0.88, which represents an increase of 17.3%.

2018 (*) 2017 2016 2015 2014
Dividend 0.88 0.75 0.68 0.60 0.52

(*) Dividend proposal approved by the Board of Directors for submission at the Annual General Meeting.

Tax contribution in 2018 (€ million)

DIRECT TAXES TAXES COLLECTED TOTAL
Spain 928 764 1,692
Europe (excl. Spain) 1,002 2,182 3,184
Americas 489 271 760
Asia & RoW 345 185 530
TOTAL 2,764 3,402 6,166
Diversity and sustainability indicators
2018 2017 2016 2015 2014
No. of employees 174,386 171,839 162,450 152,854 137,054
Female-to-male employee ratio 75%125% 75%125% 76% 1 24% 76%124% 78%122%
No. of nationalities (*) 154 153 147 90 83
Total energy consumption (GJ) 7,088,858 6,845,665 6,674,201 6,542,018 6,357,960
Corporate Community Investment (€ million) 46 43 40 35 25
Suppliers with purchase in 2018 1,866 1,824 1,805 1,725 1,625
No. of supplier audits 12,064 11,247 10,833 10,997 10,274
Headquarter effect: No. of suppliers in Spain / Amount
invoiced (€ million) 7,220/5,248 718515177 7,240/4,629 7,092/4,129 7,032/4,021
Eco-efficient stores 5,494 5,068 4,519 3,778 3,408

(*) Includes employees with more than one nationality.

21
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Business model

Inditex is one of the world's largest fashion retailers. It
has eight retail formats (Zara & Zara Home, Pull&Bear,
Massimo Dutti, Bershka, Stradivarius, Oysho and Uterqgue)
which sell their collections in 202 markets over an
integrated offline-online store network. As of year-end
2018, it had a network of 7,490 stores in 96 markets and
was selling its fashions online in 156.

The ability to anticipate and react to our customers'
demands and offer them responsible fashion framed by
a unique experience and relationship forms the basis
of Inditex's business model. Inditex is working towards
becoming a company that is fully digital, fully integrated
and fully sustainable, all underpinned by its Right to
Wear philosophy.

24

To this end, our business model is articulated around a
solid corporate culture of sustainability which permeates
every phase of our value chain: from how our garments are
designed to how we engage with our customers, including
vital areas such as logistics, supply chain management
and our stores.

To meet our objectives, we boast a highly diverse team
made up of over 174,000 people from 154 nationalities
who speak 73 different languages. Constant dialogue
with our stakeholders, transparency, respect and the
safeguarding of human rights, in addition to making a
positive contribution to our communities, are the key
values of our sustainable business model.
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Our stores and online platforms are
seamlessly integrated for direct interaction
with our brands. Both points of sale generate
dialogue that creates a unique bond with the
customer which in turn provides feedback for
our design teams

- Collections constantly updated

- Sales footprint expanded and upgraded
steadily since 2012

- Integrated shopping experience thanks to
new technology: from RFID to integrated
stock management

- Click&Collect service
- Self-service checkouts
- Automated online order pick-up points

- Net sales of €26.15 billion in 2018
- Sales growth of 7% in constant currencies

- Growth of 27% in online sales to account for
14% of the total in the markets with online
platforms

- €3.44 billion of profitin 2018

- Presence in 202 markets

- 7,490 stores

- Online platforms in 156 markets

- Same-day / Next-day delivery
- Eco-efficient stores

- 85% of all stores eco-efficient (100% in China)

We engage with our customers from our integrated offline
and online platform. At our points of sale we establish a
unique relation which provides feedback for our design
teams so that customer preferences are tangible in the
brands' collections, which are refreshed twice a week,
and in the shopping experience.

As part of this strategy, the year was once again marked by
the ongoing effort to enhance the sales footprint: larger
stores and new technology to offer an integrated shopping
experience in which the store and online offerings virtually
coincide. The result is that customers move between
channels, benefitting from those channels” strengths while
mitigating the weaknesses of each one individually.

In fact, the new stores opened in 2018 are on average
39% larger than those opened in 2012. The shift is most
evident at Zara, whose average store size has increased
by 50% over the same time frame: from 1,452m2 in 2012
to 2,184m2 today. That growth has been driven by new
store openings - larger flagship stores - as well as the
fact that many of the new openings have entailed the
absorption of one or more older, smaller units in the
same catchment area.

To enrich the shopping experience we have been adding
valuable services, such as: Click&Collect (order online and
pick-up in-store); self-service checkouts; automated online
order pick-up points in several Zara stores; Same-Day
Delivery for online orders in 12 cities around the world
at year-end 2018 and Next-Day Delivery in eight markets.

This upgrading of our stores, premium establishments
located on the world's most important shopping streets,
is also being driven by the introduction of eco-efficiency
measures that deliver energy and water savings of 20% and
up to 40% compared to conventional stores, respectively.
Those measures are framed by the Group's environmental
pledge to having all of its stores be eco-efficient by 2020.
By year-end 2018, over 85% already met these criteria
(100% in China).

The expansion and upgrading of our store network has
been accompanied by the growth in our online sales
platform, which accelerated during the year across all of
the Group's retail formats, in line with the commitment,
announced by Chairman Pablo Isla, to having “all Inditex
brands available for purchase online all around the world
by 2020".

We are working towards becoming a company that is fully
digital, fully integrated and fully sustainable by 2020,
framed by our Right to Wear philosophy.
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The customer, at the heart of the process.

We adapt supply to demand, with over 700
designers, alongside the Purchasing, Sales
and Pattern-Design teams, work to create and
constantly update our collections

(Japan)

- Project VIEW.S: collaboration with design
schools such as Bunka Gauen University

- Collaborations with well-known figures from
the worlds of art, culture, sports and music

- The Join Life environmental excellence seal
adopted by all of our brands

| - Over75,000 SKU
I - 373 stories between all the brands

: - 85% growth in Join Life garments

I - Zara SRPLS, Pull&Bear by Rosalia, Bershka

I Converse x Miley Cyrus, Stradivarius

: Essentials, Oysho Endless Waves, Zara Home
I

I

Signature Collection, Utergiie 10 Women,
10 Cities, 10 Years

Our fashion design, aligned with the tastes and needs
of our customers and prevailing trends, is another
cornerstone of the Inditex business model.

To create the responsible and quality fashions our
customers demand, over 700 designers, and each
brand's Purchasing, Sales and Pattern-Design teams,
work to design and develop our collections. The process
is dynamic and benefits from our involvement in every
phase of the value chain and the inclusion of sustainability
criteria from the design stage. As a result, Inditex has
the ability to adapt to changes emerging throughout
the season and react with new products, which arrive in
its stores - offline and online - twice a week.

In 2018, this effort translated into over 75,000 SKU and
growth of 85% in the number of garments featuring
the Join Life seal of environmental excellence. As in
prior years, it also materialised in new lines and capsule
collections such as Zara SRPLS, Oysho Sport, STR
Essentials, among many others, marketed through our
stores and via the 373 fashion 'stories’ put together by
our universe of brands.

These stories respond to the need to give our customers an
audiovisual glimpse of a selection of iconic pieces by means
of a carefully staged presentation, with different scenarios
and multiple narrative threads, in order to transmit the
inspiration for and meaning of the new designs.
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—) Production

(>) PROJECTS

- 'Proximity manufacturing' to ensure the
flexibility and quality required to introduce
new designs twice a week

- Supply chain spanning 1,866 suppliers and
7,235 factories

- 12 clusters account for 96% of production

product health and safety and maximising
sustainability

- Respecting and safeguarding Human Rights

List, etc.)

- Join Life

I
I
I
I
I
I
I
I
I
I - Search for product excellence, safeguarding
I
I
I
I
I
I
I
I

- Culmination of the Strategic Supply Chain
Plan for 2014-2018 and introduction of the
new plan, Workers at the Centre 2019-2022

- 12,064 audits (pre-assessment, social,
special and traceability audits)

- Review, expansion and constant fine-
tuning of our product health and safety
standards (Clear to Wear, Safe to Wear, The

- Closing the Loop Programme

- 57% of productive capacity is proximity
manufacturing

- 34,158 tonnes of clothing collected in our
containers since 2016

I
|

|

|

|

: - 88% of our waste is reused or recycled

| - 136 million Join Life garments

: - 19,780 controlled/limited substances added
,  toThelist

I

I

I

I

I

I

- Progress towards target of Zero Discharge of
Hazardous Chemicals (ZDHC)

Our proximity manufacturing model is strategic as it
locks in greater flexibility and higher quality, facilitating
the ability to constantly update our collections. Inditex's
supply chain in 2018 spanned 1,866 suppliers and 7,235
factories, grouped into 12 clusters. Fifty-seven per cent
of factories are located in countries close to our head
offices in Arteixo (A Corufia); principally Spain, Portugal,
Morocco and Turkey.

Integrated management of our supply chain is
a responsibility of a sustainability team of 4,925
professionals (between in-house and external staff),
and contributed to by every area within the Company.
Their job is to reinforce the integration of the social,
environmental and product health and safety criteria
we apply to all of the processes, facilities and people
involved in making our products. We are similarly
committed to ensuring the provision of sustainable
environments for all of the workers comprising our supply
chain, whose wellbeing is a constant priority.

To this end, all of the companies that work on making
our products are bound by our Code of Conduct for
Manufacturers and Suppliers. To verify compliance, we
carry out different kinds of audits which encompass all
facilities and every phase in the production cycle (from
raw materials to finishing).

In addition to the audits, we run specific programmes
for addressing specific supply chain challenges; those
programmes cover social, environmental and product
health and safety matters. Noteworthy among them are the
Workers ar the Centre programmes in the social arena of
supply chain management and the Clear to Wear and Safe
to Wear standards and The List by Inditex in the product
health and safety area, designed to sort and improve
the chemical products used in manufacturing processes.
On the environmental front, it is worth highlighting the
Closing the Loop Programme, conceived to extend the
life cycle of our products, and the Join Life label which
singles out excellence in productive processes.

We partner up with a range of stakeholders and partners
on this effort. Our partners range from local, national and
international authorities to unions such as IndustriALL
Global Union. We work with organisations such as the
International Labour Organization (ILO), the United
Nations Global Compact, the Accord on Fire and Building
Safety in Bangladesh's Garment Industry (the Accord), the
Zero Discharge of Hazardous Chemicals (ZDHC) initiative,
the Organic Cotton Accelerator, Canopy and the Textile
Exchange. And we team up with universities and research
centres such as the Massachusetts Institute of Technology
(MIT) and the Universities of Santiago de Compostela
and Pompeu Fabra, to name a few.

We are committed to ensuring the provision of sustainable
environments for all of the workers comprising our supply chain,
whose wellbeing is a constant priority.
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Q@ Logistics

(>) PROJECTS

- RFID
- Multishuttle areas

- Centralised distribution model

- Merchandise dispatched to stores around
the world from central platforms twice a
week

- Integration of store and online stocks

- Online order distribution reach: 156
markets

- Process digitalisation

- Same-Day (12 metropolitan areas) and Next-
Day Delivery (8 markets) of online orders

- RFID fully deployed at Zara, Massimo Dutti,
Pull&Bear and Uterqie

I
I
I
I
I
I
I - Integrated stock management in 49 of
: Zara's markets with online sales

I

I

I

I

- Growth in online sales of 27%

Thanks to our centralised distribution model, all of our
products, regardless of where they are made, come to our
chains' central logistics platforms in Spain. From there,
they are distributed to all of our stores and to the Group's
online distribution centres around the world.

Our stores receive new merchandise, including new
designs, twice a week. The duration of this entire process,
thanks to the systems and technology developed in great
measure by Inditex, ensures that the average length of
time elapsing from receipt of the merchandise in our
distribution centres and delivery of the merchandise in
our stores is 36 hours in Europe and a maximum of 48
hours in the Americas and Asia.

Inditex has invested over €2 billion in technology in the
last six years. That effort has prioritised the logistics

platform, which is a crucial enabler in the online-offline
integration thrust and a cornerstone of the business
model as a whole. The rollout of RFID technology
at all of our brands (already fully deployed at Zara,
Massimo Dutti, Pull&Bear and Uterqle) is one of the
most important landmarks, as it allows us to track every
one of our garments at all times, from when they arrive
at our central platforms until they are sold. Indeed,
RFID technology has enabled the online-offline stock
management system, thanks to which customers have
better access to the products they are looking for,
irrespective of where they are located.

The new multishuttle areas in several logistics centres,
coupled with process digitalisation and its perfect
synchronization across all logistical activities of those
centres, render store and customer service more efficient.
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SUSIiNesS modadel

People

Over 170,000 people
share our customer
focus and are driving
innovation and the
sustainable growth
of our business.

o O

(5

Logistics

Innovating in how we manage the
entire value chain is driving more
efficient use of resources and
maximising the sustainability of
the Company's business model.

Processes

Stakeholders
Engagement with stakeholders (who participate in the
materiality analysis) — for more information, go to page 40

- Employees

- Customers

- Suppliers

- Community

- Shareholders

- Environment
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Outlook
b I

5 fully digital,

S fully sustainable
| and fully
: integrated

Experiences

Digital transformation enables
us to offer our customers an
integrated experience and
build a unique relationship,
underpinned by the ability

to respond rapidly to their
demands and preferences

for responsible fashion.

Customer

@ Our priorities
- Our customers (page 48)

 a— - Our people (page 58)

. - Integrated supply chain
Production Product s ey edee B
Continuous product
innovation, in terms
of design, production

&
methods and : O_)
/ sustainability, is aligned Q} - Excellence of our products (page 146)

- Socially responsible supply
chain (page 96)

to our customers needs. - Circularity and efficient use
of resources (page 168)

§ - Contribution to community

\2\ welfare (page 192)

S\O‘( - Tax transparency (page 218)

@C))& - Creating value for our

shareholders (page 226)

- Compliance, good Corporate
Governance and ethical
culture (page 232)
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Performance in 2018
and outlook for 2020

Towards a fully integrated, fully digital

and fully sustainable platform

Every link in Inditex's value chain pivots around
the customer. The ability to adapt our fashions for
their tastes and preferences, while ensuring the
highest standards of health and safety, framed by our
commitment to quality and sustainability, are hallmarks
of Inditex’s identity.

The technological revolution and digitalisation of
our customers' purchasing habits are shaping new
expectations for products and the shopping experience.
Having anticipated this shift in paradigm, Inditex

embarked on a process of digital transformation and
sustainability-driven innovation with the objective of
becoming a fully integrated, fully sustainable and fully
digital platform by 2020.

Over these last six years we have invested more than
€9.4 billion in the Company's growth and transformation;
€2 billion of that sum has been earmarked to introducing
ground-breaking technology into our model. In 2018,
we raised our capital expenditure to €1.6 billion, further
accelerating this process.
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RFID POP-UP STORES INTERACTIVE ASSISTANCE

Inditex's strategy of integrating its physical and online
stores is articulated around the shift in customer
preferences. In a world in which consumers have fully
embraced new technology and digital interactions into
their everyday lives, their engagement with our brands
needs to be able to take place in the same manner, in
order to preserve our unique relation with our customers.

To make this happen, we are working on several initiatives.
The most visible is our effort to introduce new technology
and upgrade existing technology in our stores, which is
taking place in parallel with the growth in our overall sales
footprint, which increased by 5% in 2018. While continuing
to open new flagship stores on the world's most popular
shopping streets, we have refurbished nearly 90% of our
stores in the last six years, in most instances increasing
their sales floors to be able to offer a similar collection on
the store floor as our customers can find online.

Among the flagship store openings and expansions
completed in 2018, which have been equipped with the
latest technology to enable integration with the online
platforms, the Zara stores in Stratford in London, on
Bilbao's Gran Via and on the Corso Vittorio Emanuele
in Milan, stand out. The average size of the new store
openings by the Group in 2018 was 39% larger than in
2012, and 50% bigger in the case of Zara.

In parallel, we have developed an innovative and unique
management system based on radio frequency identification
(RFID) technology, which identifies, locates and assigns a
code to each garment which then accompanies it from the
distribution centre until it is sold. That effort has required the
introduction of technology in every link in the value chain.

The system, already fully deployed at Zara and rolled
out at Pull&Bear, Massimo Dutti and Uterque in 2018,
coupled with the nearly 250,000 next-generation devices
that have been fitted in our stores, is the foundational

technology which has enriched the customer-brand
interaction, irrespective of the channel our customers
choose to use at any given point in time. Customers can
decide whether to perform the various steps comprising
the purchase process in a store or online, depending on
their preferences and the occasion.

In addition, the RFID system has laid the groundwork
for introduction of our integrated stock management
system, which is giving our customers better chances of
finding the products they are looking for by bringing up
stock availability in-store and online when placing orders.

Integrated stock management in the markets in which we
have stores as well as an online presence is enhancing our
ability to give customers what they want by maximising
the availability of our collections. It is also enabling us to
deliver online orders on the same day they are placed -
available in 12 metropolitan areas - or the next day - in
another eight markets.

In addition, we can offer our customers the choice of
collecting their online orders in one of our physical stores
thanks to the Click&Collect service. Or vice-versa, they can
place orders online from our stores and have them delivered
to a pick-up location of their choosing, or if they prefer,
to the store of their choice. Other enabling technology
includes the automated online order pick-up points already
introduced in 11 Zara stores in five different markets. This
technology is also enables customers to return or exchange
items bought online in the Group's stores.

By year-end, the integrated stock management system
was operational in 49 markets in which Zara has an online
and physical store presence. Our goal is to have the
system fully deployed in all of our brands by 2020, along
with our RFID technology, which is currently in the process
of being implemented at Bershka, Stradivarius, Oysho
and Zara Home.

The RFID system is the foundational technology which has
enriched the customer—brand interaction, irrespective of the
channel our customers choose to use at any given point in time.
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The introduction of technology into our customer
relationship model has mirrored the strict principles
articulating our business model. Our teams remain alert to
the technology our customers want to use. In this manner,
the customer becomes familiar with our technology
instinctively and the technological evolution of our model
is similarly natural.

In 2007, Zara Home was the first of our brands to begin to
sell its products online, leading the charge for Zara's foray
into the world of e-commerce in 2010, followed by the rest
of the brands thereafter. From the outset, the online sales
model has been built taking an integrated approach: its
raison d'etre was always to address the need to maintain
a unique relationship with our customers, regardless of
the channel chosen to reach out to us.

This integrated model is the source of the Company's digital
expansion, spearheaded by our online platforms, which
are integrated with our stores. The digital transformation
challenge has been technological and logistical, marked by
multiple initiatives in the logistics and operations fields and
the ultimate aim is to guarantee the correct, nimble and
integrated functioning of all of the elements comprising
our value chain.

Thanks to the progress made in 2018, the products
of all of the Group's brands would be available to
purchase online anywhere in the world by 2020. Framed
by that strategy, it is worth highlighting the launch
last year of the global Zara store (www.zara.com/ww)
in 106 markets in which the brand does not have actual

stores, as well as the inauguration of the online platform
in Australia and New Zealand.

The Zara app was also upgraded during the year, adding
tools that make it easier to browse and improving the
search function. The new app also brings up a selection
of trends, new collections and the latest stories thanks
to the 'corner store' system available at the top of the
application that improves navigation.

Pull&Bear, for its part, inaugurated its online store in the
US. Bershka's online platform went live in South Korea
in the SSG platform. And Uterqgle launched online sales
in Mexico, one of this brand's most important markets,
and in China, with an online store on the T-Mall platform.
In parallel, Uterqlie opened its first flagship store in the
country, on one of Shanghai's top shopping streets, West
Nanjing Road.

Zara Home also launched its online store in China and
plans to gradually add its products to the Zara websites in
some markets, starting with the autumn/winter collections.

To better understand the scale of the Group's sales
activity, the brand's respective websites registered 2.95
billion visits in 2018, growth of 500 million from the year
before, and handled as many as 9,500 orders per minute.
Online sales increased by 27% year-on-year to account
for 14% of the total in the markets with integrated offline-
online platforms. The brands' profiles on the most popular
social media added 22 million new followers to lift the
total to 143 million.
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Inditex has its own eco-efficient store standards, which
it constantly updates. They are set down in the Eco-
efficient Store Design, Construction, Management and
Assessment Manual. The eco-efficiency criteria translate
into energy savings of 20% and water savings of 40%
compared to conventional stores. Delivery of those
savings depends crucially on centralised, real-time
control of the electric and air-conditioning installations
through the EcoTool platform. By year-end, a total of
3,191 stores were connected up to this programme.

We are making good progress on our pledge to make
all Inditex stores eco-efficient by 2020. At year-end
2018, 86% of the Group's stores, 5,494 stores, were
eco-efficient, including all 600 of the Group's stores in
China, the first market in which this commitment has
fully materialised.

Over the course of 2018, Inditex certified eight new
establishments under the most stringent green building
standards, which now cover 38 of its stores: 27 Gold LEED;
10 Platinum LEED; and 1 BREEAM. The Group has also
certified 10 distribution centres and corporate head offices:
1 Platinum LEED; 8 Gold LEED; and 1 BREEAM.

The progress made positions us to reiterate our goal
of having a fully sustainable platform by 2020, a year
for which we have set additional objectives. One is
related with our circular economy programme, Closing
the Loop, created under the scope of the Environmental
Sustainability Plan 2016-2020. Its purpose is to foster
textile recycling at every step, from garment recovery
and reuse to promotion of best recycling practices and
reintroduction of recycled fabric into the textile cycle.

Our used-clothing containers are currently present in
1,382 stores in 24 markets. We plan to lift that figure to
2,000 by 2020, matching the number of containers placed
on streets all over Spain in collaboration with Caritas.
The programme is rounded out with the home pick-up
service in Spain, which was also set up in Beijing and
Shanghai (China) in 2018.

Since embarking on the programme in 2016, we have
recovered over 34,000 tonnes of clothing. In keeping with
the 'reunite, reuse and recycle' principle underpinning
the Closing the Loop Programme, we collaborate with 12
non-profit entities, a mix of recycling firms and technology
specialists, which guarantee that the clothing collected
does not end up in landfills and gets a new lease of life.

Elsewhere, the Join Life label, which distinguishes
environmental excellence in the selection of raw materials
and sustainable processes for making our clothes, has
been introduced by all our retail brands. Last year the
number of Join Life garments put on sale increased by
85% to 136 million units.

In 2018, we also implemented new measures for enhancing
our logistics and transport operations, which enabled us
to reduce, among other things, the number of vehicles
leaving our distribution centres for European destinations
and to circumvent 1,480 routes. Improvements made
to inbound flows similarly prevented 5,163 truck trips.

In parallel, under our Green to Pack initiative, we
continued to improve the cardboard boxes that transport
our garments, prioritizing the use of recycled materials,
thus extending its usability.

All of these environmental sustainability initiatives
are carried out in tandem with the development of
programmes designed to oversee the social sustainability
of our activities, with an emphasis on safeguarding
human rights all along our supply chain, by means of
the traceability and monitoring system and formulation
and execution of the Workers at the Centre strategy,
the axis of the social sustainability plan for the supply
chain for 2019-2022.

The milestones attained in this area in 2018 included
the execution of the Transition Accord in Bangladesh,
with which we are striving to extend an initiative of
critical importance to the safety of garment factories
in this supply market. Our social sustainability efforts
similarly extended to ongoing collaboration with
suppliers, unions, governments, NGOs and international
organisations.

Our social and environmental efforts enabled us to
once again win the gold medal in the Sustainability
Yearbook, awarded by RobecoSAM, which identifies
standard-setting sustainable companies. Also, the Dow
Jones Sustainability Index (DJSI) named Inditex the
most sustainable company in the retailing industry
for the third straight year, awarding it top scores in
Management Systems and Environmental Policy.
Lastly, the Global 100 Most Sustainable Corporations
ranking compiled by Corporate Knights and the
Carbon Disclosure Project, CDP, also singled out our
environmental performance.
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sustainable strategy | materiality analysis

Naterial

ty analys

For Inditex, the materiality analysis is one of the most
important tools for dialogue with stakeholders since it
allows us to identify the most relevant issues for them as
a starting point for our sustainable strategy. At the same
time, the materiality analysis defines the content that we
include in the Annual Report.

In 2018, for the eighth year in a row, this materiality
analysis has been done with the participation of both
our internal and external stakeholders. Inditex's Social
Advisory Board plays an active and key role in this process
because of its composition as well as its status as the
Company's advisory body in the area of sustainability.

The process of identifying material topics is carried out
following the recommendations included in the Global
Reporting Initiative Standards and, specifically, the
standard GRI 101: Foundation 2016, which establishes
materiality as one of the principles that must be followed
to define the content of sustainability reports.

This year, the list of material topics has been revised and,
as a result, a materiality matrix has been defined with
32 issues compared to 30 in 2017. The issues identified
are grouped into 10 main areas which we call Our
Priorities, which Inditex’s sustainable strategy is based
on. Our Priorities are the major issues involved in making
progress when it comes to creating economic, social and
environmental value and ensuring that stakeholders’
current and future needs are met.
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The following organisations, among others, have been
consulted in the definition of material issues for 2018:

Inditex’s Social Advisory Board, Aalto University,
Better Work - International Labour Organization
(ILO), Bill & Melinda Gates Foundation, BSR, Centre
for Business and Public Sector Ethics of Cambridge,
COGAMI (Confederacion Galega de Persoas con
Discapacidade), Cotton Connect, Spanish Red Cross,
Ellen McArthur Foundation, Ethical Trading Initiative,
Forest Stewardship Council (FSC), Fundacién Ecologia
y Desarrollo (ECODES), Fundacién Seres. Sociedad y
Empresa Responsable, Harvard Business School, IE
Business School, IndustriALL Global Union, Doctors
without Borders (MSF, for its abbreviation in French),
Organic Cotton Accelerator, Shared Value, Singapore
Management University, Social Labour Converge
Project, Textile Exchange, University of Santiago de
Compostela, University of Lleida, University of Oxford,
University of Toronto, The Humane Society of the United
States, United Nations Global Compact, People for the
Ethical Treatment of Animals and the Zero Discharge of
Hazardous Chemicals Foundation, among others.

The information about the materiality matrix is
complemented with an analysis of each material topicin
the Sustainability, in figures section of this Annual Report.

U ) More information on page 296 of this Annual Report.
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Materiality matrix
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Our priorities
Our Socially responsible supply Integrated supply chain Our Excellence of
people chain management customers our products
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1 Diversity and Inclusion 5 Women empowerment 9 Transparency and 10 Customer relationship 15 Protection of biodiversity
2 Labour practices 6 Responsible trace7bll;]txof the (g 16 Sustainable products
(own operations) purchasing practices supply chain 11 Brand management 17 Management of chemical
3 Attracting and 7 Promoting socially 12 Integrated customer substances and sustainable
retaining talent sustainable production experience processes in manufacturing
4 Developing human capital env'mnme”ts 13 Cybersecurity and 18 Product quality,
5 Women empowerment Re(sipleg(mg human data protection health and safety
tat? d oi” rrl]g ins in 14 Technological innovation 19 Productinformation
€ supply cha and labelling
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L] N
21 Circularity 25 Investment in the community 28 Corporate Governance 31 Regulatory compliance 32 Transparency and
22 Energy and climate change 26 Relationship with 29 Risk management and and responsible practices tax contribution
%5 Usnalusiar stakeholders control systems

24 Packagin 27 Socioeconomic 30 Corruption and bribery
e impact on society

102-29,102-44,102-46,102-47,102-49 39



sustainable strategy | stakeholder relations

Stakeholder relations

Maintaining a relationship based on transparency and
ongoing dialogue with our stakeholders is one of the
keys for developing Inditex’s strategy. We are aware that
it is not possible to create value in a sustainable way
and to face the challenges and opportunities that arise
in our environment if their needs and expectations are
not taken into account.

Our relationship with stakeholders is based on ongoing
dialogue as well as on maintaining cooperative
relationships and establishing strategic partnerships
that allow us to make progress on important issues such
as achieving the Sustainable Development Goals and
respecting and promoting Human Rights.

To build these relationships, we follow the principles
included in various global and specific policies such as
the Corporate Social Responsibility Policy, the Human
Rights Policy, the Code of Conduct and Responsible
Practices, the Code of Conduct for Manufacturers and
Suppliers and the Environmental Sustainability Policy,
among others.

In this regard, our relationship models with stakeholders
are always based on transparency and ongoing dialogue
but they have different foundations depending on the

target group. Before setting each specific policy, we
do an exercise to identify and review the stakeholders,
which allows us to set goals and determine the
appropriate communication channel. This exercise is
done periodically so that the stakeholders, goals and
tools that are used are reviewed and updated on a
continuous basis.

In order to constantly develop our relationship models
with stakeholders, Inditex's Social Advisory Board, a
counseling body on sustainability issues made up of
individuals and external institutions independent of
Inditex, takes on a key role as it is responsible for
institutionalizing the dialogue with key interlocutors
in civil society.

\ i ’ More information on page 264 of this Annual Report.

Based on their direct or indirect involvement in the value
chain of the Company’s business activities, our priority
stakeholders are employees, customers, suppliers, the
environment, the community and shareholders. Our
sustainable strategy is organised around priorities that
cover all the material topics that the groups themselves
help us define.

Q

Identification @

Itinvolves identifying all the stakeholders
who may be related to Inditex throughout
ourvalue chain and in the environment
where we carry out our business activity.

Definition of priorities @

Classifying and determining the priority
stakeholders based on our business model.
Both their involvement and the possible
impacts this model can have on them are
taken into account.

I

Definition of the strategy

Aspecific strategy is created for each
stakeholder based on their characteristics
and needs. Specific goals and commitments
are defined, as well as the tools for dialogue
to be used with each one.

The relationship models with stakeholders are always based
on transparency and ongoing dialogue but they have different
foundations depending on the target group.
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STAKEHOLDERS

COMMON PRINCIPLES

DIFFERENT RELATIONSHIP AND DIALOGUE TOOLS:

I I I I I I I
I ONGOING DIALOGUE I i MATERIALITY 1 SOCIALADVISORY 1 STRATEGIC i CORPORATE ANNUAL SPECIFICTOOLS
: TRANSPARENCY : : ANALYSIS : BOARD : PARTNERSHIPS : WEBSITE : REPORT FOR DIALOGUE
OUR EXAMPLES OF
STAKEHOLDERS TOOLS FOR DIALOGUE FREQUENCY COMMITMENTS STAKEHOLDERS Our priorities
- Ethics Committee - Onrequest
- UNI Global Union agreement - Ongoing dialogue - Respect for human s
. ) . g and labour rights ploy
- Training and internal promotion - Ongoing dialogue ) - Office employees
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Inditex’s Contribution
to Sustainable
Development

Inditex is aware that the Company's prosperity is directly related
to the prosperity of the communities and the environment where
it carries out its business activity. That is why we are committed to
the United Nations 2030 Agenda for Sustainable Development
and have aligned our strategy with it.

Our commitment extends to the 17 Sustainable Development
Goals (SDGs) set out in the 2030 Agenda. We are aware
that they are all interrelated and in order to cover the three
dimensions of sustainable development (economic growth,
social inclusion and environmental protection), we must take
them into consideration.

The SDGs define a specific roadmap with 17 goals and 169
detailed targets which must be taken into account in order
to work towards a future where companies’ profitability goes
hand in hand with social and environmental sustainability. This
roadmap is shared by all the actors involved in sustainable
development including governments, private companies and
civil society.

In this regard, at Inditex we join forces with our stakeholders
in a number of areas to put into practice the mandate of SDG
17 which calls for strengthening partnerships to achieve the
goals. As a result of our business model, there are some SDGs
where our contribution is more significant. As part of aligning
our strategy with the 2030 Agenda, we have identified the main
SDGs related to each one of our priorities in order to try to
maximize our contribution. The sum of all the actions carried
out in each priority constitutes Inditex’s total contribution to
the 17 SDGs.

In each one of the priorities highlighted in this Annual Report,
targets are identified where Inditex’s contribution is the most
significant. Furthermore, different indicators are also reported
that allow the progress that has been made towards meeting
each of them to be measured.

(Q ) More information on pages 294 and 295 of this Annual Report.

The indicators have been selected based on the guide
Business Reporting on the SDGs: An Analysis of Goals and
Targets, developed by the Action Platform for Reporting on the
Sustainable Development Goals jointly organised by the United
Nations Global Compact and the Global Reporting Initiative,
which Inditex has been a part of since its launch.

This platform was initially created to last for two years, but
its time frame has been extended to keep delving into SDGs
reporting and to help more companies adhere to this agenda
and report on it. At Inditex, we will continue participating in it,
sharing experiences and best practices with various companies
from different sectors.
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Contribution of our priorities to the SDGs

OUR CUSTOMERS. Customers are at the centre of our decision-
making and our business. Inditex has developed an integrated
model for brick-and-mortar and online stores that seeks to maintain
an ongoing dialogue with customers, thus meeting their needs
while providing the information needed to help them make
responsible purchasing decisions.

OUR PEOPLE. The diversity, commitment, and effort of each one
of the more than 174,000 people that comprise Inditex are key for
the Company’s success. That is why matters such as their training,
providing them safe and healthy work environments, promoting
equality among all employees and continuously improving the
quality of their employment are priorities for us.

INTEGRATED SUPPLY CHAIN MANAGEMENT. The innovative
and integral management of the supply chain allows us to ensure
its traceability and that all our health, safety and quality standards
and our sustainability requirements are applied throughout

it, contributing to a relationship of co-responsibility with our
customers and suppliers.

SOCIALLY RESPONSIBLE SUPPLY CHAIN. Our Code of Conduct
for Manufacturers and Suppliers establishes binding standards
that cover all aspects of decent work, from health and safety in
the workplace to non-discrimination based on gender, which we
developed in programmes whose fundamental premise is to put
‘workers at the centre.” In addition, we have partnerships with
different stakeholders, thus collaborating with different actors so
that the supply chain will be socially sustainable.

EXCELLENCE OF OUR PRODUCTS. Our commitment to the
excellence of our products is reflected in our high health and
safety standards, as well as in our commitment to Zero Discharge
of Hazardous Chemicals and in our ongoing research to improve
the substances, raw materials and processes used in production,
thus contributing to protecting the environment. Our Join Life
items are the best example of this.

CIRCULARITY AND EFFICIENT USE OF RESOURCES. At Inditex,
we are committed to minimizing the impact of our actions on the
environment. We incorporate the most innovative technologies

to reduce our consumption and emissions and we opt for using
renewable energies. In addition, our Closing the Loop Programme
helps us to close the productive loop of our garments.

CONTRIBUTION TO COMMUNITY WELFARE. At Inditex, it is

our responsibility to contribute to the development of society by
voluntarily participating in social initiatives that are aligned with our
activity. The SDGs are at the core of our strategy in terms of our
investment in the community.

TAX TRANSPARENCY. At Inditex, we are completely committed to
contributing to the economic, social and industrial development in
the different countries where we operate. The taxes that we pay are
a key aspect of our social and economic contribution.

CREATING VALUE FOR OUR SHAREHOLDERS. We make sure our
shareholders have access to all the information they need to ensure
that inclusive, participatory and representative decisions are made
that respond to their needs.

COMPLIANCE, GOOD CORPORATE GOVERNANCE AND
ETHICAL CULTURE. Inditex's Code of Conduct and Responsible
Practices serves to formalize the Company’s commitment to decent
employment, non-discrimination and gender equality, and the
establishment of lawful and respectful relationships that are aligned
with international standards to prevent corruption. In this regard,

at Inditex we have introduced a robust Compliance Model that
transmits a truly ethical corporate culture to all stakeholders.

102-12,103-2



sustainable strategy | Inditex’s contribution to sustainable development
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Promotion and respect
for Human Rights

Each year, Inditex strengthens its commitment to
respecting Human Rights thanks to a corporate strategy
that was formally adopted in 2016 and fully integrated
into the business model. This high-level strategy follows
the United Nations Guiding Principles on Business and
Human Rights.

In addition, the Company is a member of the Business
Learning Programme of Shift, a non-profit organization
with expertise in Human Rights and chaired by John
Ruggie, author of the United Nations Guiding Principles on
Business and Human Rights. It is a leadership programme
on Human Rights that brings together companies from
all sectors to work on the implementation of the Guiding
Principles under the leadership of Shift.

In 2018, coinciding with the 70th Anniversary of the
Universal Declaration of Human Rights, we reflected
on and strengthened our universal commitments to
respecting all rights. It is something that all the Group's
teams have reflected on and it is carried over to the
entire value chain.

Inditex’s Human Rights Strategy has three pillars: its
own policy, due diligence processes and grievance
mechanisms.

Policy on Human Rights

On 12 December 2016, the Board of Directors approved
Inditex Group's Policy on Human Rights, with favourable
preliminary reports from the Audit and Control Committee
and the Social Advisory Board.

With this policy, Inditex makes a commitment to play
an active role in promoting Human Rights, working
proactively in this area. This commitment involves
avoiding or, when appropriate, mitigating the negative
consequences on Human Rights of its own activities and
of the actions of third-parties with whom the Group has
business relationships.

RESPECTING ALL UNIVERSALLY RECOGNIZED RIGHTS

PRIORITIZING THE RIGHTS MOST CLOSELY LINKED TO OUR BUSINESS MODEL

NON-LABOUR HUMAN RIGHTS

- Respect for the rights of minorities and communities

- Right to privacy

- Rightto health

- Right to freedom of opinion, information and expression
- Right to the security of the person

- Contribution to the fight against corruption

- Right to the environment and to water

LABOUR HUMAN RIGHTS

- Forced or compulsory labour is rejected

- Child labour is rejected

- Discrimination is rejected and diversity is promoted

- Respect for freedom of association and collective bargaining
- Protecting worker's health and safety

- Just, fairand favourable working conditions

44

102-16,103-2



sustainable strategy | promotion and respect for human rights

Due diligence

The second fundamental pillar of Inditex’s Human
Rights Strategy is due diligence, a process that involves
identifying the potential impacts on Human Rights
throughout our value chain in order to integrate the
conclusions into the Group's processes afterwards.

Inditex reviews and updates its due diligence processes
on a regular basis, using best practices identified both
within and outside the Company to create a global
model. In 2018, progress was made on the supply chain
processes—one of the areas where the Company can have
the greatest impact—so that it has a solid sustainable
management system.

In collaboration with Shift, the Social Sustainability teams
from the countries where practically all of Inditex's supply
chain is located, have received training in Human Rights
and in the processes inspired by the United Nations
Guiding Principles on Business and Human Rights. The
aim is to identify and prioritize the potential impacts
on Human Rights and on the different groups, as well
as to revise and boost the sustainable supply chain
management strategy.

During financial year 2018, other relevant areas of the
Company like Internal Audit, the General Counsel's
Office, Data Protection & Privacy and Information
Security have participated in creating standardized due
diligence processes.

Grievance mechanisms

The third pillar of Inditex’s Human Rights Strategy is
grievance mechanisms, which strengthen due diligence
processes as they help in identifying and providing
timely solutions to any potential negative impacts on
human rights, as well as strengthen relations with our
stakeholders.

Inditex’s main grievance mechanism is the Whistle Blowing
Channel managed by the Ethics Committee, which is
available to all employees and third parties with a specific
legitimate interest.

(i ’ More information on pages 270 and 271 of this Annual Report.

Inditex is committed to
playing an active role in
promoting Human Rights
and working proactively in
this area.

DUE DILIGENCE IN THE SUPPLY CHAIN

Social Sustainability Teams in the 12 main production areas specialized in managing the supply chain in a socially responsible way

June October
2017 2018 2018

Training on

Guiding Determination Launch of the new strategy for
Principles and Establishment Creation of an impact of priority impact a socially sustainable supply
due diligence of standardized matrix for each one of areas to define the chain '2019-2022 Workers at
for Social processes to identify the relevant production 2019-2022 Social the Centre’ based on respecting
Sustainability and prioritize impacts countries (clusters) and Sustainability Human Rights and identifying
teams. on the supply chain. the global supply chain. Strategy. impacts.

December
2018 2019

(Y ’ More information on page 145 of this Annual Report.
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CUSTOMERS

Customers have always been at the centre of Inditex’s
business model. Technology is a key tool for adapting
this model to customers’ new approach to the world of
Jashion. With it, we are able to provide an integrated
and sustainable experience, and a unique relationship.

Photo: A customer at our Zara SoHo store in New York.
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SDG TARGETS

INDITEX'S CONTRIBUTION

12.8 At Inditex, we provide our customers with the information needed to foster a
responsible consumption model. This applies to both our brick-and-mortar and online
stores since the aim of our integrated store model is to maintain ongoing dialogue with
customers in order to meet their needs. In 2018, our customer service centres received
30 million enquiries with a level of service of 94%.

(Q ’ More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS - OUR CUSTOMERS

L\A distribution processes.

Inditex researches and develops technology to assist customer decision-making and improve their shopping
experience, paving the way for a single, integrated and obstacle-free relationship between the stores and the
online platform. In turn, the ability to provide excellent customer service is underpinned by its research into
@ and development of analytical technology and tools designed to enhance its logistics, transportation and

i > More information about our R&D projects on page 57 of this Annual Report.

-§E|J Investment earmarked to R&D

€ 114,620,597

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

( ’ More information on pages 292 and 293 of this Annual Report.

Customers, at the centre of our business model

Customers have always been at the centre of Inditex's
business model; our business activity revolves around
them.We have built and developed technologically an
industrial model based on their constant needs and
expectations, both in terms of our products and their
shopping experience.

On the one hand, the life cycle of our creations, from
when they are designed to when they are made, is quick.
This agility would not be possible without the integration
and flexibility that characterize all the phases of our value
chain: design, production, logistics and distribution and
sale at stores and online.

The human factor is what makes a difference when it
comes to achieving this goal. The more than 170,000
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people who work at Inditex are involved in identifying
customers’ needs and preferences. We listen, and our
response can be seen in our products, as well as in the
evolution of the customer experience when customers
connect with our brands, regardless of their preferred
channel or specific need.

In this regard, technology is a key tool for adapting this
model to the customers’ new approach to the world of
fashion, in order to provide an integrated and sustainable
experience and to have a unique relationship. That is why
in recent years we have invested over 2 billion euros on
technological innovation, applied to the different steps
of our value chain always aiming for a customer service
model that allows us to build a unique and long-term
relationship.
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SHOPPING,
! A SINGULAR
AND INTEGRATED ACT

-

We work proactively so that customers see
our shopping experience as a singular act,
regardless of what channel they use, in a
process where the inflexibility between physical
and online channels disappears. It is a
philosophy that aims to achieve a truly
integrated relationship between
the customers and brands.

1 T~
1
1 -
\ -
\ -
\ e g
\ P b
\
A LONG-TERM
RELATIONSHIP

We encourage having a close relationship with
our customers and we work hard to earn their
brand loyalty. Our commitment to understanding
each one of our customers is the same as when
we opened our first store in 1975.

- --

- -~
- @ ~ o
- ~

- LISTENING AND
RESPONDING

Customers’ demands come together with
our designers’ creativity through multiple

channels: brick-and-mortar stores and online.

This is what both our product teams and teams
related to the shopping experience are fuelled
by. They continuously evolve in an integrated
way so that customers continue to be the
protagonists of the relationship.

-
- \

CUSTOMERS . !

CREATING
EXPERIENCES

When customers explore our brands, they
have a specific experience in mind: one that is
not always related specifically to shopping, and

that changes depending on the moment. That is
why we want to create what they request and
provide an experience that goes beyond
shopping to become a hands-on
S~ . @ - experience with fashion.

103-2
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1. Shopping, a singular and integrated act

Our customers’ preferences evolve and we evolve
with them thanks to our business model that keeps
them at the centre of our business activity. We have
always adapted our fashion designs to their tastes and
preferences, and we have developed our customer
relations to make sure it always meets their expectations.

By listening to each customer, we have learned that
their relationship with our brands is not static. It varies
depending on the moment and circumstances, which

determines how they interact with us. That is why our
investment in technology—over 2 billion in the last 6
years—has helped to integrate stores and online so that
the shopping process sheds any type of inflexibility.

We want to guarantee a unique relationship with
our brand, equivalent to the sum of all the possible
experiences the customer wants to establish to interact
with us through the channel that he or she prefers.

Sometimes our customers want to complete the entire :
shopping process at one of our over 7,400 stores located inthe
best shopping locations in the world. There, they will find the |
fashion designs that they have previously seen on our social I
networks or on the Group's commercial websites. They will also !
find technology that makes their shopping process easier, like !
mobile payment (at stores in 27 markets), e-receipts and :
quick check-out. |

0|49 | Al

@ ©)

Flexible shopping

enriching the experience.

Look Buyin Pick up o o Deliver to Buy Look
in store store in store [—\ q home in store in store
Look Buy Pick up CUSTOMERS Deliver to Buy Look
online online in store home online online
i ® O© Y
% | U | [ = %
= — 2

Customers sometimes combine technologies and and being in a physical store during
the same shopping process, like trying on a garment they ordered online, or picking

up their online order from the store. Integrating channels allows practically any type of
combination. Incorporating Automated Online Order Collection Points at stores such as
Zara in Paris, Milan, London, Madrid, Amsterdam and Bilbao facilitates these interactions,

Customers' needs vary depending on the moment and we strive to adapt :

to all of them. Sometimes they start the shopping process in the store but |
they prefer to finish it online and to receive their order at home. All this can |
be done through our integrated model and completed with Same Day 1
Delivery services (available in 12 major metropolitan areas like New York, !
London, Sydney and Paris) and Next Day Delivery which was availablein '
Spain, France, the United Kingdom, Poland, China, South Korea, Canada and :
Australiain 2018.

Online shopping at the store

5 @

U

=

© ©

Worldwide shopping

Afully digital shopping process. In addition,
we want the fashion designs of all the Group's
brands to be available online all over the
world in 2020. In 2018, our products reached
202 markets.
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2. Listening and responding

Our organisation and industrial model revolves around
customers who look for the latest fashion trends and
constantly provide us with their feedback. Thanks to our
high level of creative capacity and lots of flexibility when
it comes to production, we transform that information into
new items that are introduced in our collections twice a
week. Our teams present these new items in the most

visual and attractive way possible by using numerous
tools; including the arrangements in stores, window
displays located in the best shopping areas, the banners
of each brand’s websites and apps and the editorials and
social media posts that combine innovation and creativity.
In 2018, 373 editorial pieces were launched from all the
Group's brands.

o | o | o |
| | | | | |
| | | ZARA SRPLS H | | |
| | | | | |
| | | | | |
Bershka A RN @tradivarius
® . @
N I 4
. . I:I o
N | | s
\\ @ | 2 //
N STORE | MOBLE 7
\\ ’_l _ //
PULL&BEAR N N OYSHO
S 0 0 .
r--- - - - - ---—-—-=- hl / \ r---— - - - --—-—- - - hl
| | / ' ‘q \ | |
| | i \ | |
: : @'""*\ 4} " f""@ L | ENDLESS wavES | |
| | \ / | |
e ! h CUSTOMERS 4 e !
o SegetT N
// ! \\
/ | N
// R | ﬁ \\
e WEBSTE SOCIAL R
L | NETWORKS N
© ' ©)

UTERQUE ZARA HOME Mo Dutti
| | | | | |
| | | § G~ tre | | |
| | | . | | |
| | | Co et w—_ | | |
| | | |
| | : —t : | |

103-2,103-3

53



our priorities | our customers

3. Creating experiences

Our stores have over 250,000 cutting-edge technological
devices including iPods, iPads, PDAs, TGTs, interactive
screens and large videowall formats, among others.
We have been incorporating this technology with
the principal goal of ensuring our customers have an
integrated experience, multiplying their opportunities
to have a relationship with our brands and contributing

to the continuation of processes that began away from
our stores.

What’s more, incorporating technology in all areas of
the Company has allowed for other innovations, such as
integrated inventory management in-store and online.
This goal, which has already been reached for Zara,

ZARAVITTORIO EMANUELE (MILAN)
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After a major expansion and refurbishment, the iconic flagship store reopened its doors with the latest technologies and the new online section which incorporates Automated
Order Collection Points. During the work, a pop-up store was available to customers for online orders, an innovative temporary concept.
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Massimo Dutti and Uterglie and is in progress for the rest
of the brands, provides customers with more products
to choose with instant availability, regardless of whether
they are in a store warehouse or online. The availability
of stock is also optimized by assigning products to the
channel with the highest probability of sale.

The innovations also allow us to create temporary or
innovative experiences such as incorporating virtual reality
in the presentation of Zara Studio's collections in our over
100 stores around the world; creating pop-up stores for
online orders such as those in Milan, Roppongi Hills in
Tokyo and Stratford in London; and incorporating the
Bershka Experience at the flagship store in Cremona.

AUGMENTED REALITY EXPERIENCE ZaraAR

: ZaraAR was the brand's first experience with augmented reality. At over 100 stores around the world, customers were able to bring models to life through three experiences based :
, onthe Studio collection launched in select stores. The models came to life on the devices by pointing them towards the QR codes located on the window displays, registers and |
I I

counters in these stores.

BERSHKA CREMONA

and share them on social networks.

103-2

Bershka launched the first integrated store Bershka Experience in Cremona, Italy. Customers can interact with the store in a traditional way but also using an app that lets them
scan items in the store itself, reserve dressing rooms and receive the selected items there. It also has a Social Corner so that customers can have their photo taken or record videos
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4. A long—term relationship

Our customers must feel unique and listened to. We must
give them a voice and more importantly, we must respond
to them and provide personalized (when appropriate)
solutions as quickly as possible.

Currently, we collect multichannel feedback, incorporating
our customers’ ideas and concerns that are expressed
through email, telephone, surveys, group activities, the
website itself, Whatsapp and social networks—where
we already have 143 million followers— in our business
decisions.

During each interaction, we try to foster long-term
relationships with our customers through three key goals:
conversation, trust and personalized contact.

4.1. Conversation

To foster a high-quality relationship with customers,
understanding their preferences is a must. Through
innovative tools like ON Academy and using virtual reality
apps, we provide our store and customer service staff
training on the products, store processes, our customer
focus, respecting diversity and inclusion. In 2018, this
programme was expanded to 11 markets, reaching
105,000 employees.

(Y , More information on page 74 of this Annual Report.

4.2, Trust

We assign the highest priority to the protection of our
customers' personal data, including privacy by design
and by default in our processes.

As a guarantee of our commitment to information security,
we have the ISO 27001 certificate, the international
standard for information security, as well as the security
accreditation of PCI DSS payment methods (Payment
Card Industry - Data Security Standard).

During fiscal year 2018, we have continued to favour
transparency and information on the use of our customers'
personal data, aligning our policies and procedures
regarding privacy and data protection to the new
requirements and rights included in the General Data
Protection Regulation of the European Union (GDPR).

In this sense, the Group carries out a continuous
improvement of its information security management
model and data protection and privacy, through the work
of the Departments of Information Security and Data
Protection and Privacy, as well as the Security Committee
and the Data Protection Officer (DPO) of the Group.

Over 143 millions followers on social media.

Principle social networks of each brand

Zara Facebook Instagram WeChat Twitter Weitao Others TOTAL
26.000.000 30.600.000 1.800.000 1.400.000 16.000.000 4.500.000 80.332.862

Pull&Bear Facebook Instagram WeChat Twitter Weibo Others Total
6.900.000 5.200.000 249.000 370.000 104.000 296.000 13.119.563

Massimo Dutti Facebook Instagram WecChat Twitter Pinterest Others Total
4.200.000 1.700.000 231.000 78.700 51.000 78.400 6.339.127

Bershka Facebook Instagram WeChat Vkontakte TM Br Hub Others Total
11.200.000 6.600.000 263.000 213.000 755.000 754.000 19.785.000

Stradivarius Facebook Instagram WeChat Vkontakte Pinterest Others Total
5.600.000 5.200.000 113.000 74.000 60.000 149.000 5.513.209

Oysho Facebook Instagram WeChat Vkontakte Weibo Others Total
3.300.000 1.800.000 101.000 50.000 113.000 8.300 11.055.299

Zara Home Facebook Instagram WeChat Twitter Pinterest Others Total
2.200.000 4.300.000 63.000 82.000 113.000 97.200 6.855.287

Uterqiie Facebook Instagram WeChat Twitter Weibo Others Total
468.000 304.000 7.000 19.000 9.000 586 807.000
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4.3. Contact

Our digital channels connect us with our clients daily.
In 2018, we were contacted 30 million times with an
average of 94% in level of satisfaction of service. We
work to communicate mainly through private instead
of mass channels, which is why last year we launched
Whatsapp as a new communication channel in the
United Kingdom, Ireland and Spain.

| Response to

our customers in 2018

No. of Contacts

Level of service Complaints sheets

lara 19,320,000 96% 3,355
Pull&Bear 3,033,792 94% 508
Massimo Dutti 1,366,782 89% 325
Bershka 1,874,696 85% 481
Stradivarius 1,511,405 97% 430
Oysho 922,297 80% 266
ZaraHome 905,907 92% 134
Uterqlie 97,864 93% 35
TOTAL 29,032,743 94% 5,534

R&D IMPROVING THE CUSTOMER EXPERIENCE

@ PROJECTS UNDERTAKEN IN 2018

WA

CUSTOMER
COMMUNICATION

=
=

New services in the Zara app

The Zara app is one of the ways we reach out to our customers. The new location-aware services added last year
use geolocation technology to let customers know in which store they can receive their orders the fastest and
to automatically notify them of the availability of products in their online shopping baskets as soon as the items

arrive at a store.

PRODUCT
AVAILABILITY

Demand prediction model

We are analysing each brand's
sales using algorithms and
machine learning technology
to enhance the supply of

new products. Moreover, the
system is self-reinforcing,

by generating demand-side
information that can be

used to adapt and expand
production going forward.

PRODUCTION AND
STORE EFFICIENCY

Use of automated guided vehicles (AGVs)

AGVs comprise an autonomous transportation system for the transfer
of garments within our store warehouses. They move on the basis of
floor markers and avoids having to put up rails, thus accelerating the
time taken to deliver products to customers and reducing damage to
the items in the process. The AGV system is also improving in-store
garment traceability via its remote connection system.

Checkout management model

In order to improve the shopping experience during the payment
process, we are using a number of statistical models to determine the
optimum number of checkouts that need to be bin operation to keep
queues and wait times within the defined quality parameters.
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OU,
PLO

Our 174,386 employees represent 154 nationalities and
speak 73 different languages. Their commitment creates

a culture that is centred around diversity; humility
collaboration, innovation and sustainability. We are
commutted to providing them with stable and safe working
environments where equal opportunities, professional
development and continuous learning are a reality.

Photo: Employees in Inditex's Paris offices.
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SDG TARGETS INDITEX'S CONTRIBUTION

In line with our Occupational Health and Safety Policy, we continued to make the
highest health and well-being standards a priority and take all necessary actions to

3.4 guarantee the safety of all our employees. Thus, in 2018, we continue to opt for the
implementation and renewal of the OHSAS 18001:2007 certifications in our work centres.
4.4 At Inditex, we believe that each and every person in our Company is the driving force

behind what we do. Therefore, one of our main priorities is to give our employees
training opportunities, so that they can acquire new skills and develop their talent.
4.5 Our people philosophy is based on talent management from the perspective of a
responsible employer.

Women play an essential role at Inditex: they represent 75% of the Group's employees
5.1 and hold 79% of the management positions. Hence, initiatives which aim at reinforcing
gender equality are an essential part of our corporate culture.

8.5

At Inditex, we are committed to guaranteeing stable and safe work environments that
8.6 foster work-life balance as well as equal opportunities and professional development.
Accordingly, continually improving employment quality is a priority for us.

8.8

(Y ’ More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS - OUR PEOPLE

In 2018, Inditex invested over €6 million in R&D activities in order to develop and overhaul the analytical
tools that enable optimal management of all of the processes related with the Company's human capital.
Those tools facilitate the talent attraction and recruitment processes, help plan Inditex's workforce optimally
@ and contribute generally to diligent, swift and effective administration. Inditex also rolled out platforms

that facilitate the tasks performed by its employees, as well as a number of tools in the areas of training,
communication, the promotion of healthy habits and career development.

U ) More information about our R&D projects on page 77 of this Annual Report.

@ Investment earmarked to R&D € 6,069,731

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

(Q , More information on pages 292 and 293 of this Annual Report.
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What we are like

The 174,386 people working for Inditex in 2018 represent
154 nationalities and speak 73 different languages.
Their commitment creates a culture that is centred
around diversity, humility, collaboration, innovation
and sustainability.

We have a team where women are the majority (75%
of the workforce and 79% its management positions)
and which is characterized by its generational diversity
and its youth (62% of the employees are under 30 and
the average age is 28.7). The store is the main area of
operation (it involves 87% of the Group's staff and over
152,000 employees in total), and we have established a
significant international store network (Spain, the market
where our headquarters are based in, has around 48,000
people, 28% of the workforce).

Our organisation is strongly horizontal and focused on our
activity to create and distribute fashion. The professional
classifications (manager, supervisor and specialist) are wide
and store employees play an important role in all of them.

We are committed to guaranteeing stable and safe work
environments that foster as equal opportunities and
professional development (especially through internal
promotion and training programmes). Thus, in 2018, we
invested over 2.7 million hours in training, with 146,446
participants. More than half of the positions related
to the Zara product and marketing areas have been
covered internally.

Our efforts in terms of employment quality also become
evident when looking at the overall rate of employees
with permanent employment contracts, which reaches
73%. As a result of the reality in the retail sector, where
many employees seek to find a balance between their
job and other activities, the percentage of full-time
staff is 51%. In any case, FTE (full-time equivalent)
employment amounted to 89.3% in 2018, which
is a relevant indicator when it comes to explaining
employment quality. With regard to remuneration,
Inditex has wage parity: overall, the wage gap is 0.8%
in favour of women.

103-1,103-2,103-3
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Our people in 2013

WORKFORCE DISTRIBUTION BY GENDER
(in %)

& &

WOMEN — — MEN
75% 25%

| WORKFORCE DISTRIBUTION BY AGE (in %)

OVER 40
10%

BETWEEN — UNDER30

30AND40 — 62%

28%

WORKFORCE DISTRIBUTION BY
GEOGRAPHIC AREA (in %)

ASIAAND
REST OF THE
WORLD SPAIN
13%\‘ " 28%
AMERICA —— __ RESTOF EUROPE
12% 47%

WORKFORCE DISTRIBUTION
BY ACTIVITY (in %)

LOGISTICS
5% —_
MANUFACTURING ____ STORES
1%
87%
CENTRAL —

SERVICES
7%

174,386

PEOPLE

|
I 154 NATIONALITIES

|

| 28.7  AVERAGEAGE

| OF THE WORKFORCE
|

20,785

people

PEOPLE
Argentina 885
Brazil 2,810
Canada 2,466
Chile 878
United States 6,267
Mexico 7,137
Uruguay 342
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47,930

people

82,219

people
23,452
people
ASIA AND THE REST
OF THE WORLD
PEOPLE PEOPLE
Australia 1,504 Japan 3979
Bangladesh 57 Kazakhstan 723
Cambodia 4 Morocco 16
Mainland China 11,680 New Zealand 99
Hong Kong SAR 1,252 Pakistan 2
Macau SAR 181 Singapore 4
Taiwan, China 649 South Africa 548
South Korea 1,514 Vietnam 13

India

1,227

PEOPLE
Albania 263
Germany 5,874
Austria 1477
Belgium 2,818
Belarus 298
Bosnia and Herzegovina 360
Bulgaria 733
Croatia 1,078
Denmark 335
Slovakia 302
Slovenia 267
Finland 269
France 9414
Greece 4,014
Holland 2,856
Hungary 1,067
Ireland 882
Italy 8,600
Luxembourg 179
North Macedonia 155
Monaco 36
Montenegro 123
Norway 383
Poland 4,617
Portugal 7,001
United Kingdom 5,486
Czech Republic 643
Romania 2,864
Russia 10,365
Serbia 899
Sweden 833
Switzerland 1,506
Turkey 4,896
Ukraine 1,326

(*) Does not include Spain

102-8,103-3
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1. Diversity, inclusion, equality and work-life balance

Diversity, multiculturalism and respect are values which
are part of the Inditex DNA. Our goal is that each
person can be who they are and develop their maximum
potential as part of a diverse, creative and innovative
team, regardless of their race, ethnicity, gender or gender
identity, sexual orientation, age, religion, nationality, or
any other essential characteristics.

Therefore, fostering a diverse and inclusive work
environment in order to improve the company performance
and achieve the corporate goals is a priority for Inditex
that has been endorsed at the highest level in its Diversity
and Inclusion Policy.

Spearheaded by Senior Management and approved by
the Board of Directors in 2017, the Diversity and Inclusion
Policy sets out the framework for diversity, respect and
integration and must be complied with in all segments
and companies of the Group. Furthermore, it governs
all actions with regard to Inditex's Human Resources:
selection and recruitment, remuneration, benefits,
promotions, transfers, professional development, and
terminations, among other aspects.

By virtue of our Diversity and Inclusion Policy and the Code
of Conduct and Responsible Practices —which determines
that our employees must treat other employees as well
as candidates, suppliers, contractors and customers with
maximum respect — Inditex has a zero-tolerance policy
regarding discrimination of any kind.

Furthermore, since early 2018, Inditex collaborates with
ENAR (European Network Against Racism), an entity
that works towards ending institutional racism and
discrimination in Europe. In December 2018, Inditex
hosted in Brussels the 10th meeting of the Equal@ work
platform, which gathered companies, social partners,
NGOs and public and academic authorities committed
to diversity and inclusion in order to find solutions for the
participation of ethnic minorities in the labour market.

Our goal is that each
person can be who they
are and reach their
maximum potential as part
of a diverse, creative and
innovative team.
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1.1. Gender equality

Women play an essential role at Inditex: they represent
75% of the Group's employees (131,385 people) and hold
79% of the management positions. Therefore, initiatives
which aim at reinforcing gender equality are an essential
part of our corporate culture.

In the case of Spain, the market where our headquarters
are based in and where Inditex's design, manufacturing
and logistics activities are centred, the already approved
equality plans, as well as those which are being negotiated,
include measures regarding selection, recruitment,
promotion, training, occupational health, remuneration
and work-life balance. Through them, we seek to avoid
situations of inequality from a gender perspective and
to guarantee equal opportunities.

These plans also provide action protocols against sexual
harassment and/or harassment based on gender which
have been developed within the negotiating commissions
of these Plans.

GEEIS:
Gender equality
certifications

In addition to the equality plans in Spain, in 2018,
Inditex's subsidiaries have launched work plans
which promote gender diversity, specifically
through the GEEIS certification (Gender Equality
European and International Standard).

Belgium has become the Group's first subsidiary
to obtain this certification, which recognizes
companies that promote equality between men
and women within their organisation and help to
define opportunities for improvement in promoting
gender equality in the work centres.

i > More information at https://www.arborus.org

103-1,103-2, 405-1,AF32
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Moreover, Inditex is strongly committed to the recruitment
and integration of women who are victims of gender-
based violence. In 2013, the Group and the Ministry of
Health, Social Services and Equality signed a collaboration
agreement to raise awareness of this problem and to
foster the incorporation of victims in the workplace.

In this regard, the Salta project, which is implemented
in 13 subsidiaries of the Group and which aims at the
inclusion of vulnerable young people, also covers the
victims of domestic violence as a group.

u ) More information on page 84 of this Annual Report.

In 2006 and in addition to these actions, Inditex ratified
the Equal Diversidad Activa (Equal Active Diversity)
project, which was co-financed by the European Union
and directed by the Spanish Coordinator of the European
Women's Lobby and Fundacién Carolina.

ClosinGap:
companies fighting
against the gender
wage—gap

In January 2019, Inditex joined the company
cluster ClosinGap, which consists of eleven big
companies whose objective is to quantify the
economic impact of the wage gap on society,
detect areas for improvement and to initiate public
policies and corporate practices in this regard.

In order to quantify the impact, companies
analyse existing gaps in health care, pensions,
the digital environment, work-life balance and
joint responsibility, leisure, tourism, consumption
or mobility in bimonthly reports. Within the
framework of this initiative, Inditex will develop a
report about the gender gap in education.

(U > More information under http://closingap.com

102-13,103-1,103-2, 103-3, AF32

Women play an essential
role at Inditex: they
represent /5% of the
Group's employees and
occupy /9% of the
management positions.

1.2. Inclusion of disabled people

At Inditex, we are committed to complying with the
principles of universal accessibility, in particular, for our
disabled employees and customers.

All our work centres are designed in a manner that allows
accessibility and usability and also fosters the autonomy
of disabled people. At the same time, we are committed
to making specific technical changes regarding mobility
or other sensory, visual or auditive impairments in the
centres that require it.

As of the closing of the financial year 2018, Inditex
directly employs 1,498 people with disability and has at
the same time implemented alternative measures that are
equivalent to 186 workers. The legislative heterogeneity in
the markets where the Company operates implies that it
is not always possible to talk about standards comparable
to those in Spain. This may be due to the absence of
minimum quotas or due to a strict respect for personal
intimacy and, as a result, the right to not disclose the
disability prevails.

Besides Spain, where there is strong awareness around
integrating people with disabilities at work, action
plans with different social agents have been launched
in subsidiaries such as France and Uruguay in order to
facilitate their access to employment.

An example of an initiative aimed at socio-occupational
integration for people with disabilities is the for&from
project, which consists of building a network of social
franchises within different brands of the Group managed
by non-profit organisations and, mainly, staffed by people
with disabilities.

\ i ’ More information on page 84 of this Annual Report.
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1.3. LGBTI+ inclusion

In order to ensure an inclusive work environment also
for the LGBTI+ community (lesbians, gays, bisexuals,
transgender and intersexual people), we signed the
Standards of Conduct for Business for LGBTI+ inclusion
promoted by the United Nations in 2018. Those standards,
which have been drafted in collaboration with the Institute
for Human Rights and Business, are based on the Guiding
Principles on Business and Human Rights and include the
contributions of hundreds of companies from a variety
of sectors.

At the international level, Inditex has been a member of
the Open for Business coalition since 2016, which brings
together leading global companies that advocate for
the inclusion and rights of the LGBTI+ community. This
international platform works to show that more inclusive
companies are better for business and that companies
that promote the inclusion of the LGBTI+ community are
more dynamic, productive and innovative.

REDI: LGBTI+ inclusion
in companies

In 2018, Inditex joined REDI (Red Empresarial por
la Diversidad y la Inclusién LGBTI+ — Corporate
Network for Diversity and LGBTI+ inclusion) in
Spain, a platform which aims at promoting an
inclusive environment within organisations and
supports the fact that employees are valued
regardless of their identity, gender expression

or sexual orientation. Together with the other
associated companies, Inditex advocates for raising
awareness among employees to help eradicate
stereotypes that can make the full integration of
LGBTI+ people in the workplace difficult.

(U > More information at http://www.redi-Igbti.org
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1.4. Work-life balance

At Inditex, we believe that professional and personal
life must be balanced in order to guarantee optimal
performance and the fulfilment of our people.

In this sense, we encourage measures, especially within
the framework of equality plans, that facilitate work-life
balance and emphasize joint responsibility in particular.

During the financial year 2018, more than 2,000 employees
in Spain benefitted from maternity and paternity leave and
99.3% of them came back to their position. Furthermore,
16% of the employees benefitted from part-time to care
for children.

At the international level, Inditex also promotes work-
life balance policies and policies to improve the rights
guaranteed by local laws. In Italy or France, we take
measures which focus on the quality of the working
life to develop talent and professional motivation.
Furthermore, there is commitment to provide more
flexible work hours and limit night and Sunday shifts.
With regard to professional development, we seek to
avoid that employees are penalized in their professional
lives because of maternity and/or paternity leaves as well
as any other absence due to a family situation.

Moreover, thanks to the Spanish Law on the Protection
of Personal Data and the Guarantee of Digital Rights
adopted in 2018, we are committed to guaranteeing the
right to digitally disconnect from working life. This policy,
which aims at guaranteeing that rest times, leaves and
holidays are respected, will define the right to disconnect,
including actions for training and raising awareness
regarding the reasonable use of technical tools.

Notwithstanding the actions that Inditex may present
at a corporate level, the right to digitally disconnect is
already part of Massimo Dutti's second Equality Plan,
and it will be included in the negotiations of upcoming
equality plans of the different Group companies.

At the international level, these policies already exist also
in subsidiaries such as France, a pioneer in this matter,
where we currently advocate for a digital disconnection
linked to an improved work-life balance.

102-13,103-2,401-3, AF23, AF26, AF27
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2. Talent management and employee experience

Talent is a key element so that Inditex can transfer its
passion for responsible fashion to its customers. This
enthusiasm is shared by all our people whose work is
characterized by their drive, commitment, creativity and
customer-orientation.

Our people philosophy is based on talent management
from the perspective of a responsible employer. Therefore,
we thrive on offering quality employment in a motivating
environment that allows our employees to experience
professional growth.

2.1. Talent attraction

Inditex Careers

Inditex Careers is the Group's employer brand, which
channels our actions to attract better talent through the
different contact points with candidates: social media,
stores, universities or schools.

We publish all our job offers for the different business
areas, markets and brands on our website (www.
inditexcareers.com). We also give our people a channel
where they share who we are, as well as their everyday
experience working in our teams. With over six million
visits from 217 markets in 2018, Inditex Careers is already
our main source of contact with potential candidates.

Inditex Careers
in social media

In 2018, we have continued to strengthen the
presence of Inditex Careers through our official
profiles on LinkedIn, Facebook, Instagram,
Twitter, Wechat and Weibo - the last two target
the Chinese market. We regularly offer relevant
contents for our candidates using these profiles:
from Inditex employee stories to local and
international news and projects.

Inditex Careers' social media contents and
channels are managed in a coordinated manner
from nine relevant new markets for the Company.
More than 25 people from the local recruitment
teams, Talent Centres and Communication, are
directly involved in this effort. This way, we ensure
that we represent different realities and offer
relevant local stories for our potential candidates
in their own language, while also conveying how
Inditex and our employer brands work.

Our official profiles on social media have over
1.3 million followers, and we have published
over 1,900 original contents throughout the
financial year.

103-1,103-2
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"This project has been a challenge and a learning experience for me because it included
designers with a very diverse international background." VIEW.S project

Attracting talent for our stores: Talent Centres

The Talent Centres have been operated for over a decade
and are present in 10 markets which are relevant for
the Group from a commercial point of view, where we
have over 3,000 stores. They work as meeting points
with our candidates where recruitment tasks and talent
management for all Inditex brands are carried out.

After opening the Talent Centre in Lisbon towards the
end of 2018, we are already present in 12 cities, along
with Madrid, Barcelona, London, Milan, Paris, Moscow,
Istanbul, New York, Mexico City, Shanghai and Beijing.

Attracting creative talent and
product-oriented roles

The eight Inditex brands have a multidisciplinary team
focused on developing and creating the collections that
are sold in the 202 markets where we operate through
our integrated platform of stores and online. There are
more than 700 designers in this team, and their work is
complemented by the Purchasing, Marketing and Pattern
areas of each brand, all centralized in Spain.

Attracting creative talent and product-oriented roles is,
therefore, key for the Group, and this involves two lines
of action: opting for the best talent from the leading
design schools, and developing an important branding
strategy that seeks to consolidate Inditex as an attractive
company for these multidisciplinary profiles.

Our collaboration with design schools is dynamic
and has a long tradition. In 2018, we worked with 36
schools in eight different markets, which we visited to
explain our project personally and get to know their
students. Within the framework of this project, we have
an international and national scholarship programme
which was created in 2015 and targets students of the
penultimate year studying fashion design and styling.
During the financial year, we repeated our collaboration
with London's prestigious Central Saint Martins and
supported five students with the collection they present
as their final project.

We also search for creative talent through the main
international fashion fairs: Los Angeles, New York, Paris,
London, Milan, Copenhagen and Berlin. And we actively
identify talent through social media campaigns, such
as Instagram, LinkedIn and channels that specialise in
fashion.
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VIEW.S project

VIEW.S is a collaboration between Zara and the
main fashion schools, whereby students create
a capsule collection together with Zara's design
teams.

The first VIEW.S collection was developed in Japan
and is the result of the cooperation between

Zara Man and Bunka Gakuen University design
school. The collection was available at the stores
in Shinjuku, Nagoya and Shinsaibashisuji as well as
on zara.com.

Photo: Collection VIEW.S
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"I've learned things that you can’t learn at school: working as a team with a global
company and thinking about the needs of real customers. In addition, | felt like | was
growing and expanding my possibilities for the future." VIEW.S project

Attracting technological and digital talent

Attracting and hiring technological profiles is a
challenge for our Company's future growth and
development. In 2018, we dealt with two topics in
this regard: hiring a significant number of such digital
profiles and incorporating them in the business teams,
which meant change for the organisational model and
the way of working.

In order to give visibility to this strategy, we have created
our own technology brand, ZARA TECH (techteams.es),
and with it, we have participated in the main events of the
sector. Through these events, we bring Zara's technology
closer to the community and we connect our teams to
new methodologies and digital environments.

During the financial year, we also launched our Cantera
Tecnolégica Programmes for Big Data (DATA_GO) and
Development (ZARA_CODE).

103-2

69



our priorities | our people

Carolina. Born 24 years ago in Ibiza, she balanced her studies at the University of Barcelona
with a job at one of our Zara stores where she became an assistant manager in one of the
establishments. She applied for the Zara Go! Programme and is now a buyer at Zara WWoman.

Teresa. Born 22 years ago in Ourense, she studied Advertising and Public Relations
in Madrid. She joined the Company through the creative profile junior talent
Programme Zara Go! and currently works as a stylist on the zara.com set team.

2.2. Talent development

Convinced that our growth and evolution is closely linked
to our people, at Inditex, we continue to believe in internal
promotion. This policy is especially visible in the store.
In 2018 for example, over half of the positions related
to the Zara product and marketing segments have been
covered internally by the store's staff.

In addition to the store, we continue setting professional
development programmes in the logistics area, which is
a key segment of our business.

The main resources we use to grow internal talent are
training and development programmes for our teams
and initiatives in order to find talent and foster internal
promotion, among which we highlight continuing
projects such as InTalent and Inditex Go!, and specific
initiatives such as Misién Holanda.

InTalent

Through our InTalent Programme, available in 41 markets,
we give the store teams internal growth opportunities
within the Company. It's a simple tool that we use to
internally connect people looking for a new challenge
through job openings. In 2018, over 48,000 people were
registered, and over 3,000 opportunities were offered.

Inditex Go!

The Inditex Go! Project has become a vehicle to train our
future managers. It serves to identify, select and develop
young talent from among the employees in our stores
and recent university graduates. The people selected
through this programme spend between three and six
months training in store before they are incorporated
into the position that best suits their profile. Once
there, they are included in a professional development
programme, where they take on responsibilities from
day one.

The profile selected and the areas it is applied to have
also evolved alongside business needs. The programme
started in 2013 as a response to the needs of the Zara
commercial departments. The warm welcome for this
type of profile in the teams led it to be expanded to
Massimo Dutti, Oysho, Zara Home and Pull&Bear as well
as the logistics area. Furthermore, from purely focusing
on commercial profiles, like product manager, the
programme has opened to other types of profile, such
as purchasing, distribution, logistics and management
control.

Over 200 people have participated since the launch of the
programme. The majority continues to be with Inditex,
growing and acquiring new responsibilities.

We have training and development programmes for our teams
and initiatives to find talent, notably InTalent, Inditex Go! and

Mision Holanda.
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What really motivated me to take part in Mision Holanda was the desire to learn
and work in a completely new place. The Company gave me this opportunity and |
believe that it is a great recognition — José Manuel, Automatic Systems

During my training in Spain, | was warmly welcomed by my Spanish and
Dutch co—workers. The atmosphere was fantastic and made working in
Lelystad easier and more fun — Merel, Automatic Systems

I had the training in Zaragoza's Plataforma Europa. | acquired all the information needed
for a good start in Lelystad in a short period of time — Niels, Area Manager

Misién Holanda

On the occasion of the start of operation of Zara's new
Logistics Connection Point in Lelystad (Netherlands) in
2019, we worked on two specific development programmes
in 2018: one to find talent in our distribution centres in
Spain to work on the centre's launch and another one
to develop at the local team.

Through the Misién Holanda Programme, we selected
a team of 60 people from our distribution centres.
This team will support the launch of the new Logistics
Connection Point in Lelystad (Netherlands) throughout
2019. The participants took part in a specific development
programme with internal trainers, including language
courses, and training in leadership, diversity and ability
to give feedback.

Furthermore, a training and development programme for
the local team in Lelystad has been launched. A total of
80 warehouse managers, automatic systems managers,
transport technical assistants and administrative
assistants, among others, have been trained at the Group's
headquarters and Zara distribution centres in Spain (Zara
Logistica, Plataforma Logistica Meco, Plataforma Europa
and Plataforma Ledn).

The plan covered three areas: business (including training
in the store, technical training on the job and technical
training in departments of the distribution centre); skills
(the selected candidates received training in personal
efficiency, leadership, ability to give feedback and
diversity); and languages.

103-2
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2.3. Training

Training is another lever we use for talent development.
Inditex's culture is eminently practical and, as a result,
team training mainly takes place on the job (on-the-job
training). Furthermore, Inditex's policy in this regard is
based on an internal training model. To make sure this
model works correctly, Inditex identifies and maintains
a network of internal trainers to convey the Company's
culture and operations and ensure the success of new
recruits.

Training in our stores is focused on three types of
contents: product knowledge, store processes and
customer-orientation. In addition, cross-sectional contents

are included, such as occupational health and safety or
diversity and inclusion. The training for people who are
in charge of teams focuses on technical aspects of their
role and people management.

Since 2017, Inditex has ON Academy, an online (eLearning)
training platform for employees of all brands. This project
is available in 11 markets (Spain, the United Kingdom,
Ireland, the United States, France, Italy, Germany, Mexico,
Romania, Greece and Portugal) and reaches over 105,000
people.

During the financial year 2018, we invested over 2.7 million
hours in training, corresponding to programmes which
target a variety of groups within the Inditex Group. The
training has reached a total of 146,446 participants.
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we invested over 2.7 million hours in training and reached a total
of 146,446 participants.

Training for our employees in 2013

[P mE &
STORE LOGISTICS MANUFACTURING CENTRAL
SERVICES
SALES ASSISTANTS MANAGERS
ONBOARDING : . Onboarding
TRAINING Mentorship Programme Onboarding plan training
CLASSROOM-BASED Onboarding training courses
ONBOARDING - Onboarding training Welcome
TRAINING Initial training at our Talent
Centres (virtual reality)
AT ¢ o Product: Visual
ustomer service, training merchandisin e :
SPECIALISATION on the product (On Academy, . J sl training, e AccuMark CAD, Fabrics, etc. Job-specific training
Processes: RFID height, etc.
TRAINING Versus), store processes
People: Employment law
G ication, i
SKILLS Development days A Medida, skill workshops ommenication ] eﬁeFtlvgness,
Teamwork Communication
LANGUAGES busuu _—— Chinese, Spanish,
9 French and English
Office software,
IT Office software Specific programmes:
Power Bl
HEALTH AND SAFETY Health and Safety
SUSTAINABILITY Sustainability Sustainability
DIVERSITY AND A . —— P
INCLUSION Diversity and inclusion Diversity and inclusion

TRAINING HOURS BY GEOGRAPHIC
AREA IN 2018 (in %) ®

SPAIN
13%
ASIAAND REST OF
THE WORLD — EUROPE
2% ——T 83%
AMERICA f
2%

Total training hours: 2,751,823 hours

Training participants by geographic

area in 2018 (in %) ®

ASIAAND THE REST
OF WORLD - SPAN
v 6%
10% 50%

Total training participants: 146,446

(*) Data on training hours and participants for 44 markets, which represent 94.5% of Inditex employees. 40% of the total training corresponds to in-store
onboarding training. Different criteria, established for each country and brand, and for different jobs, are applied to generate estimates for this training.
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Main training programmes

Initiatives Description Scope Goals

ON ACADEMY Online training platform - Launched in 2017 for store employees from all The platform contains different learning units about products and
(eLearning) brands. the world of fashion in general. Employees can follow the sessions

- Available in 11 markets (Spain, the United voluntarily and at their own pace from any mobile device.
Kingdom, Ireland, the United States, France, Italy,
Germany, Mexico, Romania, Greece and Portugal).

- It reaches over 105,000 people.

ONBOARDING An experience launched in - Over 1,000 new recruits have already tried itin - Acquaint the new employees with the Group and the store

PROGRAMME 2018 to welcome new store four Talent Centres (Madrid, Barcelona, Milan and operation.

(VIRTUALREALITY)  employees using virtual Beijing).
reality.

EFASHION 220 hours of online training - Started in 2012 for store teams. The course is structured into three leaming units: product, business
on comprehensive fashion - Since its launch, it made the training of 998 people  and image, and communication. It aims to improve the professional
business management, possible through its different editions in Spain, skills and competencies of participants.
designed in collaboration France and Italy.
with the IED Madrid (Istituto
Eurapeo di Design)

VERSUS Gamification initiative to - Agame between employees from different Participants compete in individual and team-based rankings (one for
provide training on the countries and brands launched in 2017 which each store) and test their knowledge of the product and the world of
world of fashion and textile continued to grow throughout 2018. fashion in general.
products. - Since its beginnings, over 22,750 employees

from 23 markets and all of the Group's brands
have participated. They compete in individual and
team-based rankings using their knowledge of the
product and the fashion industry.

BUSUU Mobile application for - Launched in 2017, at the end of 2018 it was The app lets users learn up to 12 languages (English, Spanish, French,
language learning available in 53 markets. German, ltalian, Portuguese, Polish, Turkish, Russian, Arabic, Chinese

- Over 58,000 people signed up after the last and Japanese) from basic to upper-intermediate level (levels A1 to B2
invitation to join. of the Common European Framework of Reference for Languages).
- Over 4,500 people have achieved at least one It offers the option to obtain official certificates for languages
official certificate. (available in six languages at the moment) as well as an English
- Nearly 17,000 employees did the in-store English course for in-store customer service custom-made for Inditex.
course.
Atraining programme for - Between 2017 and 2018 over 2,000 people have - The training is given through practical 2-hour workshops for each

AMEDIDA the development of people been trained in Europe and North America. skill taught to small groups by the Company's internal trainers and

PROGRAMME management skills forstore They received training in skills such as very close to the reality in the stores.
managers. communication, motivation, organisation, - Each person finishes the workshop by defining a small action plan

delegation, performance orientation or the ability to for the skill they are working on.
give feedback.

ADVANCED An advanced training - Created in 2017. Its duration is 13 months and its The programme, which involves 180 class hours and lasts 13 months,

MANAGEMENT programme designed in first edition ended in October 2018. combines video conferences and in-person sessions to complete the

PROGRAMME collaboration with Instituto - Development for 60 Inditex employees with various ~ Management and retail training of future managers.
de Empresa business school. profiles. The content is about strategy, management and leadership skills. New

trends in the sector are also discussed through innovation-project
tasks, talks given by experts and a personal development plan.
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Testimonials

On-Boarding VR

The new store employees who joined the VR
Onboarding Programme in 2018 describe it as “a
very fun experience” which allowed them to “learn
how the store works”.

The project's goal is to acquaint them with the Group
and the store operation. According to the balances,
it meets its goals, as it allows to put the training
into practice. “It allowed me to get an idea of what
I will have to do when [ start working in the store,”
they recall.

According to one of the employees at Oysho,
who followed the programme, this online training
programme offers, “an inspiring, creative and very
motivating vision of the world of fashion” and
provides “relevant knowledge about fabrics, patterns
or store operation” which, in the case of another
trainee, helped them to "discover a creative part
inside me that | did not dare to experiment".

Those who participated in the initiative also highlight
that it means “a great challenge, at a professional
and personal level” and "a great opportunity to
learn, create and renew our knowledge”.

With Versus, training and fun go together. Two
employees in Greece highlight the “constant
motivation” and that the learning process is “really
a lot of fun”. For some teams, it even becomes
“an obsession”. “We played all the time because
we wanted to be one of the top teams and
accomplished to be number one,”, the participants
say. For them, those were “10 very intense days”
that help to foster teamwork, “We all came together
and made a great team”.

The reactions of the employees who download and
use this mobile language learning application leave
no doubt about its success. “Once more, Inditex
helps us to continue evolving. Thank you, Inditex.
Thank you, busuu, ” was the evaluation of one user.
Another one of our people rejoiced and commented
"I love this app! It's really addictive, it is a lot of fun
and like a game!".

103-2

A MEDIDA

Josefine (Commercial Supervisor at Zara)
‘I was in a workshop about Organisation.
We worked in a team to solve daily tasks
and achieve the best results in the store. It
was very interesting and useful, especially
working and deciding as a team."

Artem (Store Manager at Zara)

‘I took part in the A Medida Motivation
workshop. | learned that five minutes are enough
to understand how we can motivate someone."

Veronika (Commercial)

“The Feedback workshop gave us the
opportunity to share our experiences
with co—workers, analyse our own
mistakes and charge positive energy.”
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2.4. Engagement

One of the lines of work that Inditex follows to manage
our people's talent is to promote initiatives and projects
which help create a motivating environment. INet, the
Group's intranet, plays a key role. It is a tool that allows

us to constantly communicate with the employees in a
direct and easily accessible manner, thanks to its digital

services.

INet, connecting with our people

INet is our main internal communication channel. It
eliminates the distribution of printed materials,with
the subsequent reduction of carbon footprint; and
digitalizes the information to respond to the needs
of our people. It is also coherent with the Company's
strategy regarding innovation.

The content offered through INet makes it much

more than an intranet and allows us to reach all of our
employees who are spread out geographically and have
very different work profiles. During 2018, the platform
registered over 13 million logins.

INet is available for web browser and as a mobile app
and is constantly evolving. We include new features and
contents each year and we digitalise processes, such

as viewing the payroll or accessing sites about benefits,
among others.

The INet mobile app, which has nearly 137,000 users
connected in 49 markets all over the world, underwent

a full revamp in 2018 in order to improve the user
experience with a new clean and practical design that
simplifies usability as much as possible. A new newsfeed
was designed, so the latest news can be viewed, as well
as a new customizable menu where icons to access the
different sections can be organised.

The INet app's new version opts for quality content
and, as a new feature, includes the inspiration section,
which encourages the users to participate. Its first
global project was World of Fashion by VOGUE, an
exclusive collaboration with VOGUE Spain that allows

our employees to view new articles about the world of
fashion that are released especially for our staff on a
daily basis.

The app also integrates new projects, such as Inquietos
(Spain) or Eu Sou (Portugal), where we invite our
employees to be the protagonists in a documentary
mini-series. Thanks to this, we can discover special talents
beyond the work sphere, from musicians to elite athletes,
filmmakers or dancers.

INet also serves as the Company's channel to convey
messages and values through internal campaigns with
a global reach, notably Earth Hour or the International
Day for the Elimination of Violence against Women,
among others.

2018 figures for INet

INet is available in 22 languages and reaches 96% of the
workforce.

Audience data (*):

- Page views: 54 million

- Monthly average page views: 4.5 million

- Logins: 13.4 million

- Monthly average logins: 1.1 million

- Devices: 59% mobile phone / 40% PC / 1% tablet

Mobile application: 137,000 users connected in 49 markets

(*) Source: Google Analytics
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R&D TO THE SERVICE OF OUR PEOPLES

@ PROJECTS UNDERTAKEN IN 2018
WA

At Inditex, we encourage all of the people working in our organisation to be open-minded about innovation and
to search tirelessly for new ways of doing things.

This innovative approach is also evident in how we manage our people, in the services we offer them (information
management, talent attraction, recruiting, career development and training opportunities) and in how we
encourage their engagement.

HUMAN CAPITAL MANAGEMENT TALENT ATTRACTION

Inditex develops solutions based on big data analytics with clearly measurable outputs (KPIs). These KPIs Inditex Careers

inturn, help us draw clear lines in decision-making processes related with employee perfomance, their This is our employer brand, which we articulate around
progress within the organization and full development of their knowledge and skills. our employment website and with an active social

media presence. We manage vacancies and candidates
using the New Recruitment Tool (NRT), which was

Modules updated:
developed in-house.

Organisational structure Personal area Training
Payroll Recruitment Compensation website .
'y ) P Chatbot Inditex Careers
Time & Attendance Work shift planner )
We have launched a chatbot to enable candidates to

Data inouts register directly from their social media accounts (we

P have started off with Facebook Messenger). Developed
We adapt and update the human resources management software in key areas such as Time & Attendance, in four markets, it makes it easier for candidates to sign
Payroll, Training and the employee's personal areas with multiple goals: efficiently consolidating relevant up for available job opportunities.

information about Inditex's human capital and its management; ensuring full and optimal use of our people's

skills and know-how; and standardising information across our business markets.
Gamification in recruitment

Data outputs In 2018, we tested Inditex Careers Challenge, which

Creation of human resources datamarts that enables the processing and use of large volumes of information introduces gamification into our recruitment processes with
and the identification and resolution of problems. the aim of better identifying the skills our candidates have.

SKILLS DEVELOPMENT AND TRAINING

Inditex actively searches for innovative methodologies for the In 2018, 1,576 of Inditex's people
training and development of its employees. worked on projects related to R&D
Onboarding with virtual reality Gamification

We use virtual reality technology to receive our new sales assistants during their Thanks to Versus, a quiz app about the world of fashion, we enhance knowledge
welcome training. about our products.

ENGAGEMENT AND INTERNAL COMMUNICATION

Innovation has been key in developing and reinforcing our internal communication effort and in inspiring and engaging our
professionals with the organisation and its strategic objectives.

INet Digitalisation Inspiration:

We use INet to facilitate the flow of information and We highlight two projects: payroll digitalisation, World of Fashion by Vogue

communication within the organisation. Available in app afunction already available in 34 markets; and Through the site World of Fashion by Vogue we provide
and website format, in 2018 we added new services and extension of the extension of employee QRs in daily updates about the latest trends in fashion.
features. services such as vending machine and lunchroom

payments and its use as a discount card.

At year—end 2018, the INet application was available in
49 markets with over 137,000 employees connected
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INnditex employment

| % FTE EMPLOYEES (Full-Time Equivalent)

—

TOTAL 9
89.3% -
85.7%

—

&

93.4%

N figures

WORKFORCE DISTRIBUTION BY
JOB CLASSIFICATION (in %)

SUPERVISORS
12%

—— SPECIALISTS

0,
MANAGEMENT /' 84%

4%

WORKFORCE DISTRIBUTION BY ACTIVITY AND GENDER

(in total figures)

STORES

119,447

32,610

0o D

WORKFORCE 152,057

WORKFORCE DISTRIBUTION

BY RETAIL FORMAT
AND GENDER (in %)

)
&)

ZARA 74%
ZARAHOME 77%
PULL&BEAR 1%
MASSIMODUTTI ~ 72%
BERSHKA 7%
STRADIVARIUS 87%
OYSHO 96%
UTERQUE 85%

LOGISTICS

4,125

5,804

9,929

26%
23%
29%
28%
23%
13%

4%
15%

8 &=

CENTRAL SERVICES MANUFACTURING TOTAL

7,110 691 131,373

4,437 162 43,013

11,547 853 174,386

WORKFORCE DISTRIBUTION
BY TIME AT THE COMPANY (in %)

OVER 10 YEARS
18%
5 YEARS OR OVER, UP — UNDERS5 YEARS
TO AND INCLUDING 70%
10 YEARS
12%
IN SPAIN:

s =

(*) Management: Employees in management positions with responsibilities for interdisciplinary work groups related to design, manufacturing, distribution,
logistics, stores, technology, sustainability and further, broader services. Store managers are included in this category. Supervisors: employees that
comprise part of the interdepartmental and transversal work groups in design, logistics and stores, as well as sustainability, technology and further,
broader services. Specialist: employees who contribute individually to Groups activities in design, manufacturing, distribution, logistics, stores, technology,

sustainability and its broader services.
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WORKFORCE DISTRIBUTION BY
CONTRACT TYPE AND GENDER, AGE
AND JOB CLASSIFICATION (in %)

GENDER PERMANENT TEMPORARY

WOMAN 74% 26%

MAN 71% 29%

AGE

UNDER 30 YEARS 63% 37%

FROM 30TO 40 YEARS 86% 14%

OVER 40 YEARS 93% 7%

JOB CLASSIFICATION *

MANAGEMENT 90% 10%

SUPERVISORS 88% 12%

SPECIALISTS 70% 30%

TOTAL 73% 27%
GENDER PAY GAP (in %) &%)

2018

SPAIN 1.0%
EUROPE (EXCLUDING SPAIN) 0.2%
AMERICA 0.3%
ASIAAND THE REST OF THE WORLD 0.0%
TOTAL 0.8%

AVERAGE PAY (in total numbers) **%)

WORKFORCE DISTRIBUTION BY TYPE
OF WORKING DAY AND GENDER, AGE
AND JOB CLASSIFICATION (in %)

&

O

GENDER PARTTIME FULLTIME
WOMAN 51% 49%
MAN 43% 57%
AGE

UNDER 30 YEARS 58% 42%
FROM30TO40YEARS  41% 59%
OVER 40 YEARS 27% 73%
JOB CLASSIFICATION ®

MANAGEMENT 2% 98%
SUPERVISORS 9% 91%
SPECIALISTS 57% 43%
TOTAL 49% 51%

AVERAGE PAY BY JOB CATEGORY
(in total numbers) *

JOB CATEGORY TOTAL SALARY IN EUROS
MANAGEMENT 47,804
SUPERVISORS 27,963
SPECIALISTS 18,480

(**) In order to calculate the wage gap, the average salary of each market is taken as the basis and weighted according to the weight of each area of
the Group (stores, logistics, central services and factories). This average is then weighted relative to the weight of each market out of the total
number of Inditex employees. A positive magnitude indicates that the gap is in favour of women. This way, we get a global and reliable indicator

for the pay gap between men and women in the Group.

(***) The average pay is defined as the mean value of salaries in the entire Group converted to euros using the average exchange rate in 2018.
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3. Employment quality

3.1. Remuneration policy

Concerning compensation, Inditex keeps common criteria
which are applied to the entire Group and adapted to
the specific characteristics of each market and work
environment where we operate, always in line with its
culture and values while bearing in mind the identity of
each brand of the Group.

In 2018, personnel expenses were 4.135 billion euros. Out
of this total, 3.428 billion were paid in salaries. Another
707 million euros were social security contributions for
our employees.

This sum includes, within the financial year, a total
amount of 619 million euros for bonuses and variable
remuneration. The variable remuneration is one of the
key elements of our compensation policy and applies to
employees of all areas of business in the Group.

Inditex's most characteristic variable remuneration
system is the monthly commission which rewards the
store employees' commitment to relevant aspects, such
as opinion about the product, store coordination and
organization as well as sales results. Decision-making and
initiative are encouraged at all levels and the responsibility
taken is rewarded proportionally.

Personnel expenses (in thousands of euros)

2018 2017
Salaries 3,428,015 3,274,697
Inditex's social security contributions 707,672 686,540
TOTAL 4,135,687 3,961,237

In addition to the variable remuneration, during the
financial year 2018, Inditex distributed 32 million euros
among 92,000 employees who have been with us for
more than two years. This is the second cycle of the
Profit Sharing Plan 2017-2018, through which 10% of the
increased revenue is distributed among the workforce.

Out of the 32 million euros distributed, seven million
correspond to the profit increase and 25 million
correspond to an additional contribution made by the
Company to complete the Plan. Since the first plan
was approved for the 2015-2016 period, Inditex has
distributed 153 million euros among its employees. As
of 2019, a new plan starts with specific objectives, which,
in the case of stores teams, will be linked to the store's
increase in sales.
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Merco and Universum:
Inditex's employer
brand

- For an eighth consecutive year, Merco Personas
has named Inditex the Best Company to work for
in Spain.

- Universum, on the other hand, ranks the 100
best companies to work for based on university
student surveys. In 2018, Inditex once again
received the third place in the Business and
Sales category, which also achieved in 2015,
2016 and 2017.

Beyond these policies, Inditex has formulas adapted to
the interests of its employees under the labour legislation
framework for each of its subsidiaries. An example of
this is flexible remuneration, which is available to all
employees in Spain and lets employees choose products
and services, such as medical insurance, the restaurant
card or the nursery cheque, which lead to tax savings.

Regarding employee benefits, Inditex has the Mas x
Menos service, a specialized site that channels third-
party discounts for employees of the Group. It is
available in Spain, Portugal, Italy and Mexico and gives
employees access to discounts from other countries,
which considerably broadens the range of offers available.

3.2. Gender pay gap

In terms of methodology, wage gap is the most
representative indicator to review gender wage gap.
Wage gap is calculated based upon the median salary
in each market, weighted with the weight of each activity
area within the Group (store, HQ, logistics and factories).
Such median is weighted in turn with the weight of each
market on the aggregate number of employees. As a
result, a global reliable indicator of wage gap between
male and female workers is obtained.

The outcome of the analysis carried out shows wage
parity between men and women at Inditex. In terms of
aggregate remuneration, women are paid 0.8% more
than men in the Group.

102-38,102-39,103-2,103-3,201-3,401-2, AF25
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Since the approval of the first Profit Sharing Plan in 2015,
Inditex has distributed a total of 153 million euros among

its employees.

When divided by geographic areas, the percentage does
not vary much: in Spain a woman's pay is 1% above a
man's pay; in Europe an America it slightly falls to 0.2%
and 0.3% respectively; in Asia and the rest of the world
salaries for men and women are practically at the same
level (0%).

Furthermore, due to the method used at Inditex, where
employment is converted to the full-time-equivalent (FTE)
model, the percentage of the total is 89.3%, which is
equivalent to 155,727 full time employees.

In this sense, the overall average pay at Inditex —understood
as the mean value of salaries in the entire Group converted
to euros using the average exchange rate in 2018 — reached
an annual gross salary of 20,996 euros.

To put this figure in context, it is important to point out
that Inditex's workforce in Spain, the market where its
headquarters are based, only represents 28% of the total
and a relevant part of the remaining 72% of the workforce
are located in markets where salaries converted to euros
translate into lower average remunerations.

3.3. Social relations

Inditex is firmly committed to respecting the labour
rights of its employees throughout the world and, in
particular, the right of participation, which is viewed as
an essential component of sustainable development in
its business model.

An important part of this commitment is the Global
Agreement which Inditex signed with the global union
federation UNI Global Union in 2009. It encompasses
commerce and distribution unions, among others, and
represents more than 20 million workers worldwide. The
Agreement applies to 100% of the Group's workforce and

102-41,103-2, AF26

sets out minimum rights, given that legal and contractual
provisions and collective bargaining agreements which
grant more rights, are observed in any case.

Regarding collective bargaining by country, the
percentage of employees covered by local agreements
in Europe is about 70%. Due to opening new markets
(especially in Asia) this percentage with regard to local
collective bargaining agreements is slightly lowered to
60% at a global level.

Inditex's European
Works Council

100% of the Inditex Group's employees are
covered by a Global Agreement signed with
UNI Global Union. Furthermore, in Europe, their
interests will be strengthened thanks to the
implementation of the European Works Council.

This is the result of continuous, open and
constructive dialogue between Inditex and the
trade unions. On September, 25th 2018, the
Agreement for the foundation of the European
Works Council was signed within the Inditex
Group, a step which shows the relationship
between Inditex and the trade unions.

This Council was created to become a body that
guarantees and ensures the effectiveness of
information and acts as an advisory body for the
workers in transnational matters. The European
Works Council's first plenary meeting took place
during the first semester of 2019.
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3.4. Occupational
Health and Safety

Index's Occupational Health and Safety Policy firmly
upholds that occupational health and safety enable and
increase productivity and guide the way in which the
Company carries out its business activities.

Thanks to these rules, we keep the achievement of the
highest standards in Health and Safety a priority and

As part of the actions taken to intensify traffic safety in
the logistic centres, a Mobility Plan was implemented
in 2018 for Plataforma Europa in Zaragoza and another
one for Plataforma Meco and the procedure for the
plan regarding the logistic centre in Arteixo has been
started. During 2019, the plans will be launched for the
platforms in Ledn, Narén and Cabanillas.

Accident rate indexes:

take all actions to guarantee the safety of the workers, SPAIN
customers and suppliers in the work centres. Incident Rate’ Frequency Rate? Severity Rate?
During the financial year 2018, we continue to opt OWN MANAGED STORES
for the implementation and renewal of the OHSAS Women 18.00 1270 001
(Occupational Health and Safety Assessment Series) Men 2070 10,60 025
18001:2007 certifications, which define the requirements
for establishing, implementing and operating an effective LOGISTIC CENTRES
Occupational Health and Safety system. The standard Women 107.80 70.90 1.96
was renewed for all companies and brands of the Group Men 126,50 78.80 165
in Spain, ltaly, the United Kingdom, Ireland, Portugal,
Mexico, Greece and Turkey and it was extended to Japan OWN FACTORIES
and Croatia. Women 73.80 53.60 1.82
Men 167.70 102.00 3.00
The estimation for 2019 is to advance with the transition to
the new ISO 45001:2018 certification system, the highest CENTRAL SERVICES
international standard for Management Systems. Besides Women 3.20 1.80 0.05
including all companies of the Group which have already Men 290 1.20 0.07
been certified under OHSAS 18001, it will be extended
to Russia, Germany, and Bulgaria. The first Distribution
Centre outside of Spain in Cajamar (Campinas) in Brazil
will also be certified. EUROPE
1 1 2
During the financial year the following external OHSAS Incdent e Frequency Rate
18001:2007 management audits have been carried out: Wornen 19:30 16.90
Men 17.00 14.70
Management System Audits Number
Own Managed Stores 628
Logistic Centres 5 ASIA AND REST OF THE WORLD
Factories 4 Incident Rate' Frequency Rate?
Central Services 19 Women 6.70 5.40
Throughout 2018, we have taken different actions to Men 3:50 280
ensure safety in the work centres. We have implemented
Emergency and workplace Self-protection plans in 33
markets, South Korea, United States, Greece, Italy, Japan, AMERICA
Mexico, Poland, the United Kingdom, Romania, Russia, Incident Rate! Frequency Rate?
South Africa and Turkey, among others.
Women 12.00 9.10
Furthermore, we have developed evacuation simulations Men 11.40 8.50

or fire safety training and actions that address special
situations in case of civil emergencies. For example, in
Turkey 228 stores in nine cities developed a protocol
for the event of natural disasters. And in France 382
store managers, cashiers and sales teams have been
trained by specialists to manage customer relations.
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[1] Rate of Incidents with leave = (Number of accidents resulting in leave
*1,000) / Average number of workers.

[2] Frequency Rate = (Number of accidents resulting in leave *1,000,000) /
Number of hours worked.

[3] Severity Rate = (Number of leave days *1,000) / Number of hours worked.
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Fostering healthy habits

Inditex encourages and promotes its identity as
a Healthy Workplace, a distinction based on the
World Health Organization's model which identifies
the mainstreaming in people's Health and Safety
management based on physical and psychosocial
aspects, resources allocated to the workers' health and
participation in the community. All companies in Spain
already received the certification in the year 2015, in
2018 the United Kingdom and Ireland received it and
Italy will be included in 2019.

In 2018, the World Day for Safety and Health at Work was
dedicated to the prevention of accidents while travelling
to work and a global awareness campaign was carried
out with the participation of all markets where Inditex
operates and all companies of the Group in Spain.

Among the specific actions, INhealth is noteworthy. This is
a site that focuses on promoting health and healthy habits
for employees of the Group and was joined by Switzerland
and Turkey in 2018. As of the closing of the financial year,
it had 60,173 active users in Spain, Greece, Italy, Mexico,
Portugal, the United Kingdom, Switzerland and Turkey.

Other notable actions related to health were the
organization of the Pink October for breast cancer
prevention in markets such as Brazil, the United
Kingdom, ltaly and Spain; the implementation of a

AF31

protocol to prevent harassment and discrimination
with the participation of 165 workers from Australia;
or the Fit@Work bag activity launched in Germany.
The latter activity included 2,000 workers receiving a
healthy pack to do specific exercises for the prevention
of musculoskeletal disorders.

Furthermore, 199 of our people in the United Kingdom
took part in the Wellness Week in Central Services,
which included healthy breakfasts, personal ergonomics
advice or Batak Wall classes; and in Brazil SIPAT (Internal
Work Accident Prevention Week — in Spanish: Semana
Interna de Prevencion de Accidentes de trabajo) was
implemented, which gave 300 workers from stores in Sao
Paulo a chance to do postural blitz gymnastics to prevent
ergonomic risks as well as to get specific health checks.

The dozens of actions to promote healthy habits carried
out in Spain also deserve special mention. Notably the
Three Solidarity Miles, our charity race at our headquarters
in Arteixo where 700 people participated to collaborate
with the Asociaciéon de Enfermos de Alzheimers
(Association for persons suffering from Alzheimer's
disease) from A Coruna. The campaign #fumaryanoescool
(smoking is not cool anymore), a challenge to go 100
days without smoking through the INhealth platform,
was launched in all Pull&Bear stores; and the I love Heart
health campaign for cardiovascular risk prevention was
launched in Stradivarius.
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4. Social commitment

Inditex's human resources policy reflects accurately our
commitment to the community. It is expressed in two
ways: through promoting the employment of groups with
special needs or that are in vulnerable situations, and
through launching social projects driven by employees.

Hundreds of employees contribute individually and
voluntarily from their workplace to projects and initiatives
which have shown to be very useful for society and
participants alike. In 2018, the most notable news in this
regard were the opening of a new store of the for&from
solidarity franchise in Madrid, which involved the inclusion
of Uterque in the project; the continuous growth of the
Salta project that now reaches more markets; and new
innovative projects that had a social impact, such as
holding the Social Energy event in all central offices.

4.1. Salta Project

The Salta Project, which aims to improve the employability
of young people in vulnerable situations in our stores,
factories and logistic centres is operating in 13 markets.
In 2018, it was introduced in South Korea and Turkey and
was continued in the countries where it had already been
implemented: Spain, France, Italy, Greece, Germany, the
United Kingdom, Poland, Portugal, Mexico, Brazil and
the United States.

Thanks to this project, 197 people were hired at Inditex
in 2018. Furthermore, 480 employees participated as
trainers, tutors and mentors to ensure proper inclusion
of the new employees on the job and in the Group.

This project was created in 2008 in France under the
name Project Jeunes and has provided work for a total
of 1,170 people over the course of 11 years, 52% of which
continue to work in the Group. In addition, collaborations
with over 40 organisations and foundations have come
to fruition since its beginnings.

4.2. Teaming

Teaming is an initiative that enables employees to
donate a fixed monthly amount out of their payroll to
one out of three suggested social projects and Inditex
will, in turn, double the donated amount. It is operating
in nine markets of the Group (Spain, Portugal, France,
Italy, Germany, Poland, the United Kingdom, Ireland and
Mexico) and over 30,000 people participated in its first
edition, which was extended until February 2018 and
raised nearly a million euros.
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Each employee chooses to donate to one out of three
projects selected by Inditex. In 2018, the project that
received the highest commitment from our people was
Childhood and nutrition for the future by MSF (Médecins
Sans Frontiéres), which received the support by 62% of
the people involved and achieved that 4,700 children
received treatment against malnutrition and that 2,300
women and their babies received care during childbirth
in Guinea-Bissau. Moreover, almost 24,000 children were
vaccinated against measles.

29% opted for Oxfam's Project Water, Source of Life to
provide sanitation for over 15,000 people in the city of
Bangui in the Central African Republic as well as drinking
water to over 2,000.

9% of our people selected the Red Cross's project Dreams
without malaria which succeeded in reducing the mortality
of the population served in the Democratic Republic
of the Congo by 22.5% while raising awareness of this
disease among 1,300 families.

4.3. for&from

for&fromis an Inditex programme for socio-occupational
integration for people with disabilities and it takes form by
launching stores under the image of the different brands
of the Group. The stores follow an outlet model. They
are managed by non-profit organisations and staffed by
people with disabilities.

Following an initial investment by Inditex to build the
store, the model becomes self-sustainable for the social
organisations through product sales. The for&from stores
supply clothes and accessories from the preceding season
sold at competitive prices, and the generated profits are
reinvested entirely in the organisations that manage them
in order to fund projects that provide care for people
with disabilities.

During 2018, a new store was launched in San Sebastian
de los Reyes (Madrid) under the Uterque brand and in
collaboration with Fundacion Prodis. Furthermore, the
Oysho store that was already operating in Palafolls was
relocated and enlarged.

The programme has 14 stores, which generate 166 jobs.
In 2018, turnover from the programme reached 11 million
euros and generated a profit of more than one million
euros, which was entirely reinvested into the social
organisations that manage the stores: Fundacién Moli
d'en Puigvert; the Confederacién Galega de Persoas
con Discapacidade (COGAMI); non-profit cooperative
Moltacte; the Asociacién Pro-discapacitados Psiquicos
de Alicante (APSA); and Fundacién Prodis.
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4.4. Social Energy

In 2018, all of Inditex's central offices in Spain launched
Social Energy, an initiative that unites sports and solidarity
in our central offices' gyms and facilities in A Corufia,
Barcelona and Alicante. Our people generate solidarity
points through guided sessions and the use of sports
equipment, and Inditex converts each accumulated
point into one euro. A total of 72,970 solidarity points
was achieved which translated to a total amount of
72,970 euros in donations for two social initiatives: the
Cuida’m project by the Hospital Sant Joan de Déu and
the Journey to Life Programme by the Fundacién Tierra
de Hombres.

103-2,103-3
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INTEGRATED
SUPPLY CHAIN
MANAGEMENT

Knowing where our articles are produced is what

we refer to as traceability, an essential principle that
allows us to know the conditions in which they are
produced, to share this information and to address both
the social and environmental challenges, and those
relating to the health and safety of our products.

Photo: Employees in the central offices of Pull&Bear in Narén (A Corunia).
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SDG TARGETS INDITEX’S CONTRIBUTION

Our commitment to traceability, transparency and innovation in managing the supply
chain is key to ensuring a responsible model of both production and consumption. In
this way we work to ensure that our principles of sustainability are applied throughout
our whole supply chain, which in 2018 comprised 1,866 suppliers and 7,235 factories.

12.2

i > More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS - INTEGRATED SUPPLY CHAIN MANAGEMENT

The scale and heterogeneity of Inditex's supply chain requires being able to operate with analytical
capabilities to handle massive volumes of data. The analytical and integrated processing of such data
represents an opportunity for furthering our knowledge, measurement, monitoring and control of the supply
@ chain from the social, environmental and product safety perspectives. To this end, Inditex develops IT tools

that allow it to enhance supply chain traceability and provide the teams involved with secure and effective
access to the information they need.

i > More information about our R&D projects on page 91 of this Annual Report.

{EIJ Investment earmarked to R&D € 1,098,338

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

(U ) More information on pages 292 and 293 of this Annual Report.

88



our priorities | integrated supply chain management

Traceability: the cornerstone of integral management

Having a supply chain that is stable, sustainable, close,
highly specialised, agile and flexible is one of the keys
of Inditex’s business model and one of our competitive
advantages. This is how we create and commercialise
fashion that is customised to the preferences of our
customers all over the world. To do this, we need to
establish a long-term relationship with our suppliers, using
innovative solutions that ensure that we control every
production centre our garments pass through and are
aware of the social and environmental challenges and
those relating to product safety and quality that need
to be addressed on their journey.

We apply this work philosophy to our whole supply chain,
both to manufacturers who are geographically close to
headquarters (57% of the total) and the others who are
based worldwide. We ensure that we are constantly
monitoring the production units that are involved in
producing our garments. Thanks to this, responsibility
for managing the supply chain is shared by all areas of
the Company. An innovative and integral approach that
starts, at the front line, with the design, purchasing and
quality teams, always close to the suppliers, who work on
samples and prototypes, ensuring that the production
of our collections faithfully reflects the model created
on our design tables.

At the same time, the sustainability teams promote the
application of social and environmental criteria and those
relating to product health and safety to all these processes,
adapting solutions to reflect the local conditions and the

specific challenges to be addressed, always prioritising
the workers and taking into consideration the specific
characteristics of each work centre and its environment.

From this dynamic, one of our priorities is to ensure

decent working conditions for the workers of our non
exclusive suppliers and factories that produce the articles
that Inditex sells. This ensures a Socially Responsible
Supply Chain.

\ i , More information on pages 96 to 145 of this Annual Report.

Similarly, traceability allows us to establish mechanisms
to ensure that the products bought by our customers
have the highest health and safety standards. This area
of work is included under the heading Excellence of Our
Products.

U ’ More information on pages 146 to 167 of this Annual Report.

This management is completed with our work to ensure
the environmental sustainability of our production and
of our value chain. For this we apply assessment and
improvement policies and programmes, which are part
of our commitment to Circularity and Efficient Use of
Resources.

\ i ’ More information on pages 168 to 191 of this Annual Report.

SOCIALLY RESPONSIBLE
SUPPLY CHAIN

Decent work and respect
for Human Rights

CIRCULARITY AND EFFICIENT USE
OF RESOURCES
o |
| |
| Environmental impact | @
| |
| |

EXCELLENCE OF

OUR PRODUCTS
o |
! Product '
@ : health and safety :
| |
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@ INNOVATION @

POLICIES AND STANDARDS INFORMATION MANAGEMENT INCLUSION OF SUSTAINABILITY CRITERIA
Code of Conduct for Manufacturers and Innovative internal systems that include all the Only suppliers and manufacturers who meet
Suppliers. manufacturing processes and levels. the Sustainability standards of the Inditex
Space for making informed decisions on
Wearand Safe to Wear. purchasing and production. 100% traceability and transparency.

Specific environmental strategies, for example

I
I
|
: Product health and safety standards Clear to
|
: Water, Energy and Biodiversity
I

|
|
|
|
Group can be used. :
|
|
|
|
|

@ TRACEABILITY @

The Inditex supply chain in 20138

Direct and close relationship.
1,866 suppliers with purchase in 2018* All factories are declared in the product traceability system.
All subject to sustainability standards.

EUROPE (NON-EU)

200 SUPPLIERS

EUROPEAN UNION 1,602 FACTORIES

459 SUPPLIERS

2,118 FACTORIES
AMERICA
22 SUPPLIERS AFRICA ASIA
BE [BATILE 145 SUPPLIERS 1,040 SUPPLIERS

403 FACTORIES 3,078 FACTORIES

57% of the factories close to the headquarters in Spain.
7,235 factories declared by suppliers in 2018** No differentiation is made between tiers of production.
All' subject to sustainability standards.

TN =
H : C
1,286 238 4,905 326 142 338
RAW MATERIALS CUTTING SEWING DYEING AND WASHING PRINTING FINISHING
A COMMON TOOL INTEGRAL ASSESSMENT CONTINUAL
. IMPROVEMENT
Product traceability system Pre-assessment audits
Traceability audits Social Social audits Training and awareness
Special audits Corrective Action Plans
Collaboration with stakeholders
Product Ready to Manufacture audits
Health and Safety Picking Programme
Environmental Green to Wear audits

*  Suppliers with purchase in 2018 of fashion items, mainly clothing, footwear and accessories with production for Inditex of more than 20,000 units/year.
Suppliers with lower production account for 0.23% of the total production.

** Textile, footwear and accessory factories declared by suppliers in the product traceability system for orders in 2018.

For those factories involved in more than one process, figures refer to the main process performed. Due to the updating and improvement of Inditex’s
traceability tool, the information on the processes is not fully comparable with that of previous years.
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R&D ENHANCING MANAGEMENT OF THE SUPPLY CHAIN

@ PROJECTS UNDERTAKEN IN 2018
P

The incorporation of strategic and technological innovation into our supply chain management system is enabling
us to have a bigger, more holistic and longer-lasting impact on the social and environmental conditions in which
our products are made, while boosting product quality and safety. Accordingly, application of supply chain

innovation is articulated around four key principles:

MAXIMISING OUR REACH

Deepening our knowledge of the supply chain

To enhance supply chain and raw material traceability, in
2018 we expanded the scope of the information required
from our suppliers via the traceability IT tool.

APPROVAL AND ASSESSMENT

Reinforcing the mechanisms for approving and
continuously evaluating our suppliers

We have added new due diligence mechanisms to our
supplier certification process. We have also integrated
the new metal detection audit (Safe to Wear) to the
system to verify which suppliers have the means to
ensure that our products are free from metallic items.

INTEGRATION

Integrating sustainability into our business areas

The Sustainability Department is working with

other teams across the Company on new tools and
developments to ensure sustainability throughout the
supply chain, framed by a holistic approach.

WORKER TECH

Bringing technology to supply chain workers
(Worker Tech)

The incorporation of technology into the supply

chain stands to benefit its workers by offering them
opportunities for training, better payment methods
vis-a-vis their employers and higher assurance regarding
due diligence mechanisms.

(4 > More information on page 106 of this Annual Report.

INFORMATION MANAGEMENT AND DATA PROCESSING

The supply chain traceability effort enables us to collect, organise, process and analyse large volumes of data that can help
us with our monitoring work. Data processing for predictive purposes creates an opportunity for better control of impact and

risk and constitutes a competitive advantage.

Statistical dimension of control and analysis programmes

Development and implementation of the Picking Project has enabled us
to aggregate an unprecedented volume of data concerning the cycle of
producing the products we sell which Inditex, together with Santiago de

Improvements in

) Generation of data during
internal processes

business activities

Compostela University, is analysing statistically. The first step has been to
standardise all of the information gathered for subsequent processing. The
project is currently focused on searching for patterns within the activity
data for subsequent integration of the conclusions into the processes used
to produce goods for Inditex. The final result will be to improve processes,
reassign resources efficiently and create internal knowledge databases that
can be used for other product health and safety programmes.

(Y ) More information on page 163 of this Annual Report.

Desian of DATA LIFE
predidive%ools CYCLE Collection and
classification
Statistical
processing

103-2
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1. Traceability of the supply chain

In 2018 we continued to incorporate innovative tools and methodologies aimed at improving traceability of the products
and processes in our supply chain. They also aim to monitor and prevent any non-compliance of our suppliers with
their obligation to identify all participants in the preparation of our collections.

| Traceability milestones

=

2,463
traceability
audits.

<

2,866
traceability
audits.

~

2,776 traceability audits.
Preparation of traceability
policy together with buying
teams.

o

2,621traceability audits.
Development of traceability policy
Requirement of Production Control
Plans from 81 suppliers to improve
together.

Study and analysis of suppliers'
production managementand control
systems.

<

2,546 traceability audits.

Preparation of a standard methodology for the
launch strategy of traceability audits, risk analysis,
planning and reporting.

Development of the first version of assessment
of the suppliers' production management and
control systems, through 158 assessments of
Control and Management Systems.

New traceability tool

For the sustainable and integral management of the
supply chain is it essential to continue developing the
IT tools that we use to ensure our knowledge of it. In
October 2018 we completely updated the application
of traceability, enabling us to obtain information about
the production centres that is increasingly complete
and accurate, from the finished product to the raw
materials used in them, including all the intermediate
processes.

Traceability audits

Throughout the year 2,546 traceability audits were carried
out, aimed at verifying, on site, the information provided
by our suppliers. In this way, we ensure that the only
factories that work on our collections are those that are
authorised by Inditex, and where we have checked that
they comply with our sustainability requirements. The
number of breaches of our traceability requirements
identified was 235, lower than previous years, thanks to the
continuing implementation of methods of prevention and
monitoring by the specialist team that, working together
with the suppliers, is responsible for this management. In
all these cases, corrective plans have been established
and the supplier is given support to improve. If the
breaches are repeated, the supplier will be blocked. Eight
suppliers were blocked in 2018 for this reason.

New strategy for audit triggering

During the year, work was carried out on updating the
criteria that triggers traceability audits based on different
factors and in standardised report and implementation
procedures for all the internal traceability control teams
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who work in the production clusters. The pilot tests for
updating the methodology were carried out in Turkey,
with a total of 206 audits with this new format.

Assessment of control and
management systems

In 2018, following the work carried out in the previous
year, 62 production control plans were designed by the
suppliers, with the aim of reinforcing their management
systems and ensuring traceability.

Furthermore, the Sustainability Department carried out
158 assessments of management and control systems
used by the suppliers. This work was carried out in
cooperation with the Business Organisation Department
of the School of Industrial Engineering at the University of
Vigo, based on the joint development of a questionnaire
covering different relevant aspects of organisation and
management. We intend to identify how the suppliers’
internal organisation ultimately affects the sustainability
of our productions.

In 2019 we will continue to proceed implementing this
model, which will allow us to identify the root cause of
potential weak points in suppliers’ production organisation
and to identify areas for management improvement.

Training and awareness

Throughout the year, 209 individual meetings were held
with suppliers in eight production clusters, concerning
specific aspects of traceability in their supply chain. In
total, during the year, 838 suppliers were given training
on the subject of traceability in collaboration with our
purchasing teams.

1032
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2. Raw material traceability

Our traceability system identifies all those involved in
the production of our garments, from the thread that is
made into fabric, up to when this fabric is cut and the
pieces are sewn. Also all the intermediary manufacturers
who may be involved in its washing, dyeing, ironing and
other processes are traced.

Similarly, we have been moving forward for years on the
issue of traceability from the thread right back to origin of
the raw material from which it is made. In this way we are
also able to improve our knowledge of their production
systems and ensure compliance at this stage with
regulations and our Code of Conduct for Manufacturers
and Suppliers.

The responsible production of clothes starts during its
design as this is when the raw materials are chosen.
With a better knowledge of their origin, we can choose
the most sustainable, as we have done in the Join Life
collections which incorporate best practices in social and
environmental matters.

Within the raw materials of natural origin, cotton is one
of the most widely-used textile fibres in the world.

In order to promote progress in this field, we collaborate
with other agents in the sector on initiatives that promote
the sustainability of cotton, for example, Better Cotton

Initiative (BCI), Textile Exchange and Organic Cotton
Accelerator.

In this context, we have actively participated in operations
in the cotton fields led by the Fair Labor Association (FLA),
whose objective is to understand better the employment
practices and working conditions in the sector. This
intervention was centred on the cotton sector in Turkey,
together with IPUD (a local partner of BCl in Turkey) and
other international brands in the sector, and it provided
an impetus for improvement in various areas.

With respect to natural raw materials from forest products,
the traceability system allows us to meet our commitment to
only use cellulose fibres from sustainably-managed woods.

Likewise, we have continued to implement traceability
mechanisms that allow us to ensure directly that raw
materials of animal origin are only secondary products
and not the main reason for the slaughter of an animal,
in accordance with our commitments.

On the other hand, for raw materials of synthetic origin
like polyester, our approach is based on the circular
economy system, with which we promote the use of
recycled material. We also continue to investigate the
traceability of its provenance before it is converted into
the corresponding fabric.

103-2
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Public Private Agreement
with the International Labour Organization
for the cotton supply chain

During the year we continued to work with the This agreement helps us to promote the fundamental
International Labour Organization (ILO) to strengthen rights in the cotton-producing communities in India,
the Fundamental Principles and Rights at Work in cotton Pakistan, China and Mali. To do this it adopts a
production and to contribute to the sustainability of the cooperative approach with different stakeholders
supply chain of this raw material. Within the framework nationally and in the communities themselves.

of the Public Private Partnership (PPP) Agreement The agreement is based on the following strategic
signed in 2017, Inditex has improved its knowledge of framework:

the raw material supervision and control processes, from
the perspective of traceability and from the perspective
of improving working conditions.

To promote respect for the fundamental To contribute to significant social dialogue and to

(I
) I
To increase knowledge of fundamental : |
principles and rights at workin the cotton- || industrial collaboration in respect of fundamental
P
% L)

principles and rights at work in the cotton

supply chain. producing communities. principles and rights at work.

Pakistan

Mali India

In 2018 the agreement was applied to/awareness raising and capacity development in countries’such as India, China or
Pakistan. It is also relevant to the appointment of representatives of the ILO as project coordinators; theywill initiate
the activities that fall within the scope of the project, with the support of our local Sustainability teams. Moreover,

a dialogue with the authorities and civil society organisations was initiated to secure a consensus that will facilitate
application of the agreement.

94
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We share all the information about our supply chain with our
stakeholders.

3. Transparency of the supply chain

In an exercise of accountability and transparency, we share all the information about our supply chain with our stakeholders.
In this way, not only do we meet our commitment to transparency, but we also promote a more sustainable management
of the supply chain.

Stakeholders Action

IndustriALL Global Union Transparency is one of the pillars of our collaboration with IndustriALL Global Union, developed
within the Framework Agreement that we have with this union federation. IndustriALL has access
to the complete list of our suppliers and manufacturers, including their production volumes with
the Group and their degree of compliance in sustainability. This information is updated regularly,
so facilitating our cooperation in the field with IndustriALL and with its various local affiliates, to
whom we provide access to all the companies in our supply chain.

(g ) More information on page 102 of this Annual Report.

International Labour With the objective of working on the assessment and improvement of conditions in the factories,

Organization (ILO) we share with the ILO information on our supply chain in the countries where we participate in
the Programme Better Work. A total of 116 factories in our supply chain in Cambodia, Vietnam,
Indonesia and Bangladesh formed part of the programme in 2018.

Qi > More information on page 103 of this Annual Report.

Greenpeace and the Institute of We provide all our stakeholders access to the environmental information relating to our

Public & Environmental Affairs (IPE) productions. For this, the list of direct and indirect factories that carry out wet processing
declared by our suppliers can be consulted by the public on the website:
www.wateractionplan.com

Customers We also address the concerns of our customers in relation to sustainability. We provide
information on the origin of our articles, as well as the conditions of the workers involved in their
production, whenever requested. In 2018 we answered 42 requests for information from our

customers.
Investors, stock market Throughout the financial year, different stakeholders and organisations representing them
indices, NGOS... ask us for social, environmental and/or financial information either on an occasional or

regular basis. The commitment shown by Inditex to provide this information has been
positively acknowledged by several organisations, such as the Dow Jones Sustainability
Index, FTSE4Good, Fashion Revolution, Know the Chain and Baptist World Aid Australia,
among others.

\ i , More information on page 275 of this Annual Report.

Other companies in the sector We share information on sustainability with several brands and companies in the sector with
whom we collaborate in order to further sustainability in the industry. One initiative that is an
example of this collaboration is ACT (Action, Collaboration, Transformation).

Qi > More information on page 103 of this Annual Report.
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SOCIALLY
RESPONSIBLE
SUPPLY
CHAIN

Our supply chain comprises more than 2 million people
working for over 1,800 suppliers and 7,000 non-exclusive
Jactories. Our “Workers at the Centre” programmes aim

to maximize the positive impact of our activity; creating
socially sustainable working environments for our employees
via a range of measures implemented on the ground by

our teams in each production area or cluster. Inditex’s
Strategic Plan for a Stable and Sustainable Supply

Chain 2014-2018 was the basis of this approach, which

we will continue to develop over the next four years.

Photo: Employees at Zara Woman's head offices in Arteixo (A Corufia).
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SDG TARGETS INDITEX'S CONTRIBUTION

Worker health and safety is an essential element of our strategy for the supply chain, as
reflected in our Code of Conduct for Manufacturers and Suppliers. Apart from verifying
3.9 compliance with the Code of Conduct through audits, we develop specific programmes
to ensure health and safety in factories. In 2018, we signed the Bangladesh Transition
Accord to keep contributing to the sustainability of the sector in that country.

5.1 We have developed a Women Empowerment Strategy in the Supply Chain, which is
’ based on SDG 5 and has three main themes: health, protection and empowerment.
The various programmes and measures we develop in each of these areas contribute

5.2 to guaranteeing equality for women and promoting their empowerment within the
supply chain.
8.5 Workers are the hub and focus of all of our activities in the supply chain. The Strategic

Plan 2014-2018 that came to an end last year has contributed to developing measures
designed to protect labour rights. Moreover, our Workers at the Centre programmes

8.7 S . ! .
add value to priority areas, allowing us to contribute to promoting decent work and
sustainable economic growth for the more than 2 million workers employed by our
8.8 suppliers.
1716 In line with our conviction that progress on the sustainable development of the supply

chain can only be achieved when we work with all of the stakeholders involved in the
supply chain, we have joined forces and built strategic alliances with our suppliers and
with trade unions, governments, NGOs and relevant international organisations such as
17.17 the International Labour Organization and UN Global Compact. In 2018, we joined the
Better Than Cash Alliance.

i > More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS — SOCIALLY RESPONSIBLE SUPPLY CHAIN

Over the course of 2018, Inditex rolled out R&D projects that combine disciplines from the fields of
technology, social science and industrial organisation with the aim of developing new organisation and
@ management systems, taking a novel and unique approach centred on the welfare of workers. In parallel,
L\ it applied R&D projects in the social sciences arena with the aim of improving the methodologies used
to ensure compliance with Inditex’s codes and standards applied as part of its responsible supply chain
management strategy.

-@ Investment earmarked to R&D € 989,195

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

Qi , More information on pages 292 and 293 of this Annual Report.

98




our priorities | socially responsible supply chain

Social sustainability of the supply chain

At Inditex we believe that we have a responsibility
and opportunity to contribute to creating socially
sustainable production environments for the workers
in our supply chain, generating a positive impact with
our activity in the textiles industry, which constitutes
a major driving force for the economy and progress
of many of the countries and regions where we are
present. That is why we make sure that our suppliers
and manufacturers work in a way in accordance with
the responsible values and practices that characterize
the Group, implementing programmes to promote
improvements to the social and working conditions
experienced in each production area or cluster, in
constant collaboration and discussions with the bodies
and institutions working in each cluster.

The companies that make up our supply chain are subject
to our Code of Conduct for Manufacturers and Suppliers.
They must comply with all of our standards before they
can become part of our supply chain and to remain in that

chain. Our Strategic Plan for a Stable and Sustainable
Supply Chain has enabled us to organise our supply chain
management from a socially sustainable perspective.

The Strategic Plan completed in 2018 has given rise to the
Workers at the Centre programmes, structured around
seven areas of action linked to the real situation of the
supply chain.

Moreover, our work in clusters and our alliances with
different stakeholders — including our Global Framework
Agreement with IndustriALL Global Union and
collaboration with the International Labour Organization
(ILO) are key to our ongoing progress with the social
sustainability of the supply chain.

All of these tools form the basis of our new Plan for
2022. Its central idea is that workers should be listened
to and empowered to achieve an impact on their work
environment, community and industry.

| Tools for the sustainable management of the supply chain

CODE OF CONDUCT FOR

MANUFACTURERS AND SUPPLIERS all our suppliers and manufacturers.

Compliance with the Code of Conduct is an obligation of

It establishes the minimum standards of ethical and responsible
behaviour which they must meet in line with the corporate culture
of the Inditex Group, which is firmly based on respect for human and
labour rights.

STRATEGIC PLAN FOR A STABLE This was the strategy in place over the last five years Four lines of action:
AND SUSTAINABLE SUPPLY CHAIN which set out the main action lines to be taken by _ |dentification
2014-2018 Inditex to adapt to the sustainability needs of the supply As
chain. - Assessment
- Optimization
- Sustainability
WORKERS ATTHE CENTRE Programmes that add value to priority areas and - Worker participation
PROGRAMMES advance on the creation of sustainable production - Living wages
environments. ) . .
- Responsible purchasing practices
- Women empowerment

- Occupational health and safety
- Protection of migrants
- Training and awareness

WORK IN SUPPLIER CLUSTERS

These clusters offer spaces for cooperation and dialogue
with the aim of promoting a sustainable production
environment in a strategic geographical area and within
the framework of compliance with human rights and
fundamental labour rights.

Twelve supplier clusters account for some 96% of Inditex's total
production.

PARTNERSHIPS

Jointwork with different stakeholders, identifying
challenges and seeking common solutions.

Global Framework Agreement with IndustriALL Global Union and
alliances with the International Labour Organization, the UN Global
Compact and Better Than Cash Alliance.

Participation in ACT (Action, Collaboration, Transformation), the Ethical
Trading Initiative and the Bangladesh Accord.

103-1,103-2,AF24
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1. Workers at the Centre

Workers are the heart and focus of all of our activities in the
supply chain. With our Workers at the Centre programmes
we contribute to the Sustainable Development Agenda,
mainly to the SDGs most closely related to the strategy,
and in particular those goals in which our supply chain
has the greatest impact.

(U ) More information on page 277 of this Annual Report.

The Workers at the Centre programmes focus on seven
spheres of action established through a due diligence

process and paying attention to local and global needs.
These areas have been identified thanks to our close
relations with workers and their communities by means
of the clusters.

Despite being deployed in different spheres of action,
all of the programmes have characteristics in common,
such as the quest for continual improvement or a focus
on training. But the most important thing they have in
common is the workers themselves, whose wellbeing is
the basis and purpose of all of the programmes.

E] = SPHERES OF rToT T TTT T )
== ACTION I WHYTHESE SPHERES? |
: - Due diligence :
WHLIL LY A 2 JIDRRER I - Local and global needs !
AWARENESS N PR , PARTICIPATION | |
S 7 S 7 | |
> < | |
// \\ , WHEREIS ITAPPLIED? |
/ O \ I Throughout the supply !
\ I chain, butwithafocusonthe !
@ S @ P —@ : production clusters :
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1.1. Worker participation

Fostering mature labour relations through the effective participation of workers and their legitimate

representatives.

f@j WORKER PARTICIPATION
SDGs
TARGETS MILESTONES 2018 KPls 2018
TRAINING AND Training on trade union issues Internal training in India. Five members of the Sustainabilty team trained.
AWARENESS and promotion of active worker Training for suppliers and manufacturers in 86 suppliers and factories with 114,094
participation. Bangladesh, Bulgaria, Romania and India. workers trained.
Training for workers' representatives in India. Five local partners of IndustriALL India trained.
MULTILEVEL Participation in local and global Collaboration with the International Labour 116 factories with 162,557 workers in Better
STAKEHOLDER initiatives with various stakeholders. Organization (ILO), the Bangladesh Accord, Work (ILO).
RELATIONS ACT (Action, Collaboration, Transformation), Two factories with 2,201 workers in the ILO-GIP
the Ethical Trading Initiative (ETl)and the foro | (10 - Garment Industry Project) programme.
Social de la Moda(Social Fashion Forum) Three factories with 7,752 workers in the Social
Dialogue Programme (ETI).
TRANSPARENCY Share information on suppliers and Programmes in Turkey, India and Bangladesh. Programmes in 41 factories with 74,903
AND manufacturers with IndustriALL to workers.
COLLABORATION ON facilitate trade union access to work
THE GROUND centres.

Worker empowerment and the promotion of social
dialogue are the main bases of mature industrial relations
fully grounded in the principles of freedom of association
and the right to collective bargaining.

We have had a Global Framework Agreement with
IndustriALL Global Union since 2007. It is the first
agreement of its kind since it encompasses an entire
global supply chain. Along with the standards enshrined
in Inditex's Code of Conduct, the Agreement sets out
the principles governing our relations with the more
than 1,800 suppliers and 7,000 factories that are

part of Inditex's supply chain, albeit in non-exclusive
collaboration.

102

1.1.1. Training and awareness

Social dialogue involving employers, workers and worker
representatives is the fruit of interactions between these
stakeholders, mainly within the representative bodies in
work centres. Work centres are, therefore, the main spaces
where we have carried out awareness-raising and training
activities in conjunction with IndustriALL Global Union
on the right to freedom of association and collective
bargaining. Apart from continuing with existing initiatives,
we developed new programmes in 2018 with the aim of
making progress on the implementation of the Global
Framework Agreement.

103-2,407-1,413-1
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INTERNAL : India: In 2018, we took the Global Framework Agreement further with training for Inditex's Social Sustainability team in India, imparted by :
TRAINING ; IndustriALL Global Union. |
: Bangladesh: The managers and representatives of workers from 11 suppliers and manufacturers (with more than 20,856 workers) attended a :
| training activity on the Global Framework Agreement and promoting social dialogue with IndustriALL Global Union and its local members. |
I Bulgaria: 17 suppliers and manufacturers (with more than 2,480 workers) were trained on industrial relations and the Global Framework !
SUPPLIERS : Agreement with representatives of IndustriALL Global Union and its local members in the country. :
| India: 54 suppliers and manufacturers (with 89,086 workers) were trained on industrial relations and social dialogue by IndustriALL Global |
1 Union and Inditex. I
: Romania: Four manufacturers (with 1,672 workers) attended a seminar on the Global Framework Agreement. Participants included representatives :
,  ofthe Romanian government, IndustriALL Global Union and its local members, and representatives of the Romanian textiles industry. :
I I

WORKERS’ R . : ' :
REPRESENTATIVES : India: a training session was held for five local IndustriALL Global Union members on the Global Framework Agreement. :

1.1.2. Multilevel stakeholder relations

Inditex considers its relations with stakeholders on social dialogue to be fundamental. In this sense, Inditex’s strategic
collaboration with IndustriALL Global Union is complemented by its collaboration with key organisations in the countries
in our supply chain. This collaboration is led by the local teams in Inditex’s Sustainability Department.

We collaborate with the International Labour Organization on their Better Work programmes, which complement the Global Framework
Agreement in promoting social dialogue from a sectoral perspective, as well as at the work centres under the auspices of these
programmes. Inditex participates with Better Work in Bangladesh (one factory), Cambodia (81 factories), Indonesia (eight factories) and

” N
AITOW
\ IIQ Vietnam (26 factories), benefitting a total of 162,557 workers. Meanwhile, and also in the framework of the Better Work programmes, 17
WJ, factories in Cambodia participated in specific training on health and safety.

~N

We have also developed the ILO-GIP (ILO Garment Industry Project) in two factories (2,201 workers) in our supply chain in Myanmar. This
programme, which fosters social dialogue and labour relations, aims to improve employees' working conditions.

: The Accord on Fire and Building Safety in Bangladesh (the Accord) is another of the initiatives promoted by IndustriALL Global Union and :
| Inditex along with more than 190 brands in the textiles sector operating in the Asian country. Its main objective is to drive improvements
I instructural conditions to prevent fires and electrical problems in the more than 1,600 factories in the supply chain of the brands taking 1
I partin the programme, with a special focus on active participation of workers in implementing the initiative. It is also promoted by eight !
: national-level trade unions and two global trade union organisations. :
I I
I I

(U ’ More information on page 125 of this Annual Report.

| |
1 Inditexand IndustriALL Global Union led the ACT initiative along with other global textile brands. The aim of the initiative is to promote |
I collective bargaining in the countries in the supply chains of the signatories to the initiative to promote better working conditions and l
I living wages in the textiles industries in these countries. !
| |
| |
| |

i > More information on page 106 of this Annual Report.

, Collaboration with the Ethical Trading Initiative on worker participation continued in 2018 with the implementation of the Social Dialogue |
| Programme in three factories in our supply chain in Bangladesh (7,752 workers). |

| |
1 The Foro Social de la Industria de la Moda de Esparia (Spanish Fashion Industry Social Forum) was founded in 2018 as a joint initiative |
I involving organisations in the third sector, local trade unions affiliated to IndustriALL Global Union (the two major trade unions in Spain, !
: CCOO and UGT) and various Spanish textile brands including Inditex. The initiative provides a dialogue forum on global supply chains for :
,  thevarious stakeholders. i

103-2,407-1,413-1,AF24 103



our priorities | socially responsible supply chain

1.1.3. Transparency and
collaboration on the ground

Qur relations with IndustriALL Global Union, an
organisation representing 50 million workers in 140
countries, are governed by a mutual commitment to
collaboration. We regularly share the complete list
of our supply chain, at all levels and in all processes,
with IndustriALL, including purchasing volumes and
sustainability compliance levels.

This principle of transparency, along with access
to all the production units of all of our suppliers,
allows the two organisations to collaborate in an
efficient way, establishing relations between local
members of IndustriALL Global Union and Inditex’s
local Sustainability teams. The result of this is joint
programmes to promote mature industrial relations
in Turkey (17), India (1), and Bangladesh (23), which in
2018 benefitted some 74,903 workers.

The Framework Agreement we entered into with IndustriALL
Global Union is a fundamental tool for promoting social dialogue
and respect for the right to freedom of association and collective

bargaining in our supply chain.

104
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1.2. Living wages

Achieving living wages in the industry through worker empowerment and participation.

Seminar with IndustriALL and the International
Labour Organization (ILO) in Bulgaria.

LIVING WAGES
SDGs
TARGETS MILESTONES 2018 KPIs 2018
PROMOTING Promote effective and fair collective Training for suppliers in India and Bangladesh. | 86 suppliers and factories with 114,094
COLLECTIVE bargaining. Seminars with IndustriALL European Trade workers trained.
BARGAINING Union in Romania and Bulgaria.

RESPONSIBLE
PURCHASING
PRACTICES

Training and awareness raising for
internal purchasing teams.

Signing up to specific commitments in the
framework of our participation in ACT (Action,
Collaboration, Transformation), and the
Memorandum of Understanding (MoU) signed
with IndustriALL to promote the payment

of living wages and responsible purchasing
practices.

142 buyers trained and 107 individual
awareness-raising meetings.

IMPROVED WORKING

Programmes to improve working

Lean Project in China, India, Portugal and

18 factories with 11,505 workers involved in

WITH STAKEHOLDERS

inthe industry in collaboration with
various stakeholders.

Adherence to the Better Than Cash Alliance.

METHODS AND conditions for workers by means Cambodia. internal programmes.
SYSTEMS of improved factory management SCORE programme in Turkey, China and Pakistan | Seven factories with 6,508 workers involved
systems. Other improvement programmes in Chinaand | in the ILO's SCORE Programme.
Argentina.
COLLABORATION Promote the payment of living wages | Active participation in the ACT initiative. Two countries as the main focus of activities in

collaboration with ACT: Cambodia and Turkey.

SUPPORT
CAMPAIGNS

Demonstrate our political
commitment to achieving living

Support for the process of negotiating wages
in Bangladesh.

306 factories with 536,934 workers in the
Inditex supply chain in Bangladesh.

wages in the industry.

Our Code of Conduct states that all workers in factories
must receive a living wage, understood as adequate
remuneration that allows workers to cover their basic
needs and the needs of their families. Its effective
compliance is one of the main challenges facing the
textiles industry. At Inditex we are committed to achieving
this ambitious goal through a strategy structured around
five priority areas. This strategy impacts the whole supply
chain, although certain actions are targeted at particular
countries we have identified as a priority.

To develop this strategy we have turned to our in-depth
knowledge of the supply chain (which is a result of our
Compliance Programme compiling detailed information
on wages) and our teams in the clusters, who are in
constant and direct contact with the main stakeholders,
including trade unions, employers’ organisations and
governmental organisations.

103-2,413-1

At Inditex, we are aware that one company alone is not
going to achieve living wages for all; rather, the task
requires cooperation from many textile brands and
other stakeholders. Our participation in the Action,
Collaboration, Transformation (ACT) initiative is a
cornerstone of our action in this sphere. In this context,
Inditex adheres to the ACT definition of a living wage:

“A living wage is the minimum income necessary for
a worker to meet the basic needs of himself/herself
and his/her family, including some discretionary
income. This should be earned during legal working
hour limits (i.e. without overtime).”

Our living wage strategy is also linked to the activities
we engage in as part of other Workers at the Centre
programmes, in particular those concerning worker
participation and responsible purchasing practices, since
these are two of the main priorities of the strategy.
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In 2018, we joined the Better Than Cash Alliance, an
alliance of governments, businesses and international
organisations whose objective is to promote the
transition towards a digital economy worldwide. We
believe that digitalization of the supply chain fosters
the financial empowerment of workers and promotes
transparency in transactions, factors that boost the
development of our living wage strategy.

Moreover, the digitalization of wages and financial
empowerment are strongly linked to the empowerment
of women, given that such measures facilitate women'’s
inclusion in the formal economy and in financial decision-
making. To put these principles into practice, we have
begun to collaborate on the HERfinance initiative from
BSR Bangladesh within the framework of our Women
Empowerment Strategy in the Supply Chain.

\ i > More information on page 121 of this Annual Report.

1.2.1. Promoting collective bargaining

Collective bargaining is a fundamental tool for improving
labour conditions, including the payment of a living
wage. Agreements between the parties involved through
free and informed bargaining processes are essential to
achieving real and sustainable progress. Thanks to our
Framework Agreement with IndustriALL, Inditex is able
to foster collective bargaining by imparting training
programmes for workers and enabling them to freely elect
their representatives. We must also highlight the purchase
commitments developed for Cambodia by ACT to work
towards the signing of a collective agreement in the country.

106

Factories in Inditex supply chain
covered by collective agreements in

Geographic area 2018
Africa 45
America 33
Asia 78
Europe (non-EU) 19
European Union 2,031
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We would like to highlight the following actions carried
out in 2018:

- Training in Bulgaria and Romania. We participated with
21 suppliers (employing 4,152 workers) in seminars
in January and November organised by IndustriALL
Global Union and IndustriALL European Trade Union
to strengthen trade union relations which, in turn, leads
to improved working conditions and wages in the sector.

In Bulgaria, another seminar was organised in conjunction
with IndustriALL and the ILO to raise awareness among
suppliers of the benefits of collective bargaining and to

increase their knowledge of the Framework Agreement
and the tools it offers.

- Training in India for 54 factories (employing 89,086
workers) to facilitate dialogue on freedom of association
and collective bargaining.

- Managers and workers' representatives from 11 suppliers
and manufacturers in Inditex's supply chain (20,856
workers) attended a training activity promoting social
dialogue with IndustriALL Global Union and its local
members.

\ i > More information on page 102 of this Annual Report.

| Fostering collective agreements: a commitment by everyone for everyone

More than 2.3 million people in Inditex’s
supply chain can negotiate their working
conditions by means of freely elected

5

Manufacturers

More than 7,000 manufacturers in our
production clusters that can be represented in
collective bargaining processes by means of
employers' organisations. We know that each
country is different, and that is why we adapt
our programmes to suit each one.

Customers that are increasingly committed
to sustainability in general and, in particular,
working conditions in global supply chains.
Customers that appreciate that brands like

Countries

Governments committed to sustainable
development that focus on improving the
living conditions of their citizens in aspects

such as job creation and investment without
putting their futures at risk.

Asustainable business model from both
asocial and environmental perspective.
Inditex's brands and other companies
share factories and customers, and this
drives us to develop global programmes
and commitments. Purchasing practices

Ie\
(ueh (ueh

Global community

Civil society in general understands that
companies such as Inditex have a huge
responsibility to create a better future in
which men and women are equal, regardless
of their nationality, and where there is a
respect for the Human Rights we recognize
and foster in a decisive way.

representatives. Inditex get involved in improving the quality are fundamental to guaranteeing the
of life of the employees in its supply chain. sustainabiliy of the supply chain and
promoting living wages.
Workers Consumers Brands
OO0 (@)

103-2,413-1

107



our priorities | socially responsible supply chain

1.2.2. Responsible
purchasing practices

The link between purchasing practices and workers’
labour conditions is a key aspect of achieving a living
wage. Purchasing planning, pricing systems, delivery
times and even the criteria used to assign orders to
suppliers must be taken into account when creating a
strategy of responsible purchasing practices.

Our Sustainability teams collaborate with purchasing
teams and provide them with continual training to
facilitate the payment of living wages. In 2018, some 142
members of our purchasing teams took partin training in
this sphere, while 107 individual sessions were also held
involving buyers from local teams.

COMMITMENTS IN
PURCHASING PRACTICES
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1 - Communications and planning: Clarify the purchasing process for
: suppliers.

|
1 - Identify and isolate the labour costs of the product: Include and respect
: wages when negotiating a product.

I
1 - Fairpay: Suppliers are paid according to fair conditions previously
: agreed between the parties.

in which we committed to ensuring that our Group’s
purchasing practices facilitate the payment of living
wages. Thus, within the framework of ACT, in 2018 we
designed five commitments in purchasing practices
to support countries with national-level collective
bargaining agreements between independent employers’
organisations and freely elected trade unions.

Also connected to ACT, a Purchasing Practices Self-
Assessment tool (PPSA) was created for those involved
in the purchasing process with the aim of identifying the
aspects that should be covered in purchasing practices
guidelines. The questionnaire has served to identify and
implement the aforementioned commitments and it will
guide Inditex's action over the next year.

U ’ More information on page 113 of this Annual Report.

IMPLEMENTATION IN
INDITEX'S PRACTICES
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- Consolidation of the use of pricing schemes in the purchasing
process.

- Purchasing conditions in line with Inditex's Code of Conduct and
Responsible Practices.

[ e i i 4 P — — — — — — m — — — — o — o — o — - - — - 4

: - Responsible disengagement: When we decide to stop working with a : : :

. supplierforwhatever reason, that disengagement must be achieved in | , - Supportand monitoring before ceasing to work with a supplier. "

1 aresponsible way and with a view to minimizing its impact. I I I
103-2,4131
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1.2.3. Improved working
methods and systems

The working conditions of workers, from their health and
safety to their wages — and even their satisfaction with
their working environment — are directly influenced by the
methods and production systems used by the factories
where they work.

Our experience in this sphere has led us to propose
internal and external programmes and projects

| Lean project

that benefit the factories themselves by improving
their work organisation systems, as well as offering
benefits to workers who are always at the centre of
our initiatives.

Internal projects

Our main internal project to improve management
systems and the organisation of production systems
is the Lean Project developed by industrial and textile
engineers from our Sustainability teams.

Objective: Improve workers'
working conditions

THROUGH THE IMPLEMENTATION OF THE LEAN METHODOLOGY

Focus on the worker:

I I I I

: : : Improvement of :

I theirinvolvementand 1 | ) |
- production management |

! motivation are key to ! !

| | | SyStemS |

success
I I I I
L e e e e e e = - 4 U PR PR U o 4

{
China India

- Pioneering country in the
development of the Lean Project.
Initial pilotin 2015.

- Promoted by industrial engineers
on the local team who then train - Projectinitiated in 2018.
the other clusters that are going to Training was provided for
implement the project. five suppliers and local

- 2018: The project has had very buying teams.
positive results in five factories. Nine - The project has been
more factories are continuing with it. A implemented in a key
total of 6,659 workers have benefitted supplier employing some
from the project. 4,356 workers.

Specific objectives to be achieved
for workers

IMPROVEMENT OF IMPROVED SATISFACTION
WORKING CONDITIONS AND MOTIVATION

Health and ergonomics

atwork Better worker-
management

Wages gemer
communication

Greater involvement in the
production process

Valuing the worker

Training and increasing
multiple skills

I I
| |
I I
| |
I I
I Safety at work I
I I
| |
I I
| |
I I

Working hours

Portugal Cambodia

- Project initiated in 2018. A framework
collaboration agreement was signed
with the University of Minho to
develop the project.

- Itresulted in an initial pilot experience
in a supplier with 137 workers.

- The results of that first experience - Training has been given
were positive, and its implementation to suppliers operating
will therefore be extended to other in Cambodia. And a first
suppliers in the country. The first of factory has been chosen for
these had already begun training by a pilot experience in the
the end of 2018. country, to beginin 2019.

103-2,413-1
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Results of the Lean Project:

CHARACTERISTICS OF THE FACTORY

- Period of the project's activity in the
factory: from 2015 to 2018.

- Number of workers: 337.

- Processes performed by the factory:
cutting, sewing, finishing.

- Main sphere of action: sewing process.

IMPROVED WAGES*
AND PRODUCTIVITY

Increase of 53% in basic wages
Increase of 40% in productivity

Example of results following the implementation of the project in a textiles factory in China

EXAMPLES OF LEAN TECHNIQUES AND TOOLS USED IN THE FACTORY

- Modification and streamlining of production line layout. Line balancing.
- Standardization of times and methods.

- Improvement of the cleaness and tidiness of the workplace using the so-called 55 methodology (sort,
setin order, shine, standardize and sustain, by its acronym in japanese).

- Tools to improve communication between management and employees, and worker participation.

IMPROVED MANAGEMENT SYSTEMS
AND HEALTH AND SAFETY**

IMPROVED WORKER SATISFACTION
AND TRAINING**

53% | 40%

Before the project After the project Before the project

Average productivity @) Daily wage

*

a system of indicators developed internally by Inditex.

After the project

Management systems @) Health and safety

Calculations of daily wages and their evolution are based on wages received by workers in the sewing department for eight hours’ work.
Neither overtime or bonuses were included in these calculations.

** Factories’ management systems, level of compliance with health and safety, worker satisfaction and level of training were assessed based on

Before the project After the project

Worker satisfaction @ Worker training

Apart from the Lean Project, another noteworthy project
in a Chinese factory (277 workers) in 2018 produced a
detailed analysis of the factory’s remuneration and working
hours management systems. This analysis enabled a very
detailed assessment of these parameters, as well as other
aspects related to production planning or staff turnover.
Improvements were implemented that are currently in
a trial phase before being extended to other factories
within China and in other countries.

10

Meanwhile, our Sustainability team in Argentina has
collaborated with the National Industrial Technology
Institute (Instituto Nacional de Tecnologia Industrial, INTI)
on a project to be applied to a factory (76 workers) to
improve its production management systems. Inditex has
worked with the INTI since 2014, collaborating on the
evaluation and improvement of 42 factories.

103-2,413-1
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Participation on projects run by external entities:

We participate in the ILO’s Sustaining Competitive and Responsible Enterprises (SCORE) Programme.

| SCORE Programme - ILO

Objective:
Improve productivity and working conditions in small and medium enterprises
£32 AN\
7 N\
_——_ YIOY
Implementation via five modules: q{ M
T
I I I I I I I I I I
I I I I I I I I I I
"o ©o e o | e |
I I I I I I I I I I
I Workplace I I Quality: I I Productivity through 1 I Workforce I I Safetyand healthat 1
! cooperation: A ! I Managing continuous ! I cleaner production ! I managementfor ! I work: Aplatform for !
: foundation for : : improvement : : : : cooperation and : : productivity :
,  businesssuccess | | | | | ,  businesssuccess | | |
-—
China Turkey Pakistan
- In 2018, the five modules of the
programme were successfully
- The programme has been implemented in two completed in four factories
factories (with 1,323 workers). (employing 1,398 workers). - The ILO launched the programme in
- The Ethical Trading Initiative also collaborates on - The programme’s character varies the country atthe end of 2018.
the project. according to the country since it takes - We are supporting the first steps of
- We participated in SCORE regional meetings into account issues related to the ‘ its implementation in a factory with
throughout the year. human and labour rights of refugees. 3,787 employees.

We collaborate with our suppliers and manufacturers on the
improvement of their management systems and production
organisation, which results in improved working conditions for
their employees.

103-2,413-1 m
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1.2.4. Collaboration with
other stakeholders

Collaboration with other stakeholders is essential to
fostering social sustainability in general and, in particular,
to achieving living wages. In this sphere, the main initiative
we are part of is Action, Collaboration, Transformation
(ACT), which is promoted by international brands,
manufacturers and trade unions that aspire to ensuring
living wages are paid in the industry through collective
bargaining. The central idea of ACT is to create a space
for dialogue to foster agreements on wages and working
conditions in the textile industry in each country.

The two countries where ACT's agenda has been most
active in 2018 are Cambodia and Turkey, with the following
activities:

Cambodia

- Communications with 115 suppliers to inform them about
the ACT initiative, the importance Inditex gives to living
wages, and the promotion of joint work on collective
bargaining.

- Three days of meetings in September to get to know the
collective bargaining process involving trade unions and
employers' organisations in the country.

- Meetings on ACT and its work with relevant stakeholders
in the industry to facilitate their participation and make
progress on achieving the initiative's objectives.

Turkey

- Collaboration with IndustriALL and other brands on the
introduction of ACT to the country. To this end, meetings
have been held with government bodies.

- Training for suppliers of the ACT brands in November 2018
with a workshop on a tool to evaluate purchasing practices
developed by the initiative.

12

1.2.5. Support campaigns

Another dimension of our activity is our participation in
support campaigns. This is a way in which we can publicly
demonstrate our individual commitment to a living wage
and also in collaboration with other important entities.

In 2018 we supported wage negotiations in Bangladesh,
which resulted in a raise in the minimum wage and
adjustments to the various professional categories of
workers in the textile sector. Inditex lent public support
to the negotiations through legitimate trade union
representatives including IndustriALL Bangladesh Council.

Inditex's work to support fair wages and collective
bargaining in Bangladesh is structured around the
following areas:

SUPPORT FOR THE NEGOTIATING PROCESS

Thanks to our Global Framework Agreement with IndustriALL Global Union, we
are able to provide all workers in the supply chain a guarantee of the rights to
freedom of association and collective bargaining.

Through ACT, IndustriALL Global Union, Inditex and other brands have
established that Bangladesh is a priority country when it comes to the
promotion of collective bargaining.

PROTECTION OF WORKERS' REPRESENTATIVES

I I
I I
U Inditex has implemented various programmes among its suppliers in U
: collaboration with IndustriALL Global Union to foster collective bargaining with :
| freely elected workers' representatives. |

LONG-TERM COMMITMENTTO BANGLADESH

As one of the first signatories of the Accord on Fire and Building Safety in
Bangladesh in 2013, Inditex strengthened its firm commitment to using
Bangladesh as a supplier country over the long term.

Bangladesh is one of Inditex's 12 supplier clusters. Our local teams work
continually with our suppliers, reinforcing our commitment to the payment of
a living wage, among other issues.

FOSTERING RESPONSIBLE PURCHASING PRACTICES

I I
I I
: At Inditex, we prioritize supplier countries that have collective bargaining :
i agreements in place. i
I We work with different stakeholders to promote purchasing practices that !
: facilitate the payment of a living wage and the establishment of long-term :
i relations with suppliers that respect the right to collective bargaining. i

® More information on the Inditex website
https://www.inditex.com/en/our-commitment-to-people/our
suppliers/workers-at-the-center/support-for-wage-negotiations
in-bangladesh

103-2,413-1
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1.3. Responsible purchasing practices

Linking of purchasing decisions to sustainability criteria to promote a positive impact on the supply

chain.

1=

RESPONSIBLE PURCHASING PRACTICES

SDGs

TARGETS

MILESTONES 2018

KPIs 2018

PARTICIPATION OF
INDITEX'S INTERNAL
TEAMS

Encourage a culture of responsible
practices through training, awareness
raising and alignment of functions
between Inditex's teams.

Further training for purchasing teams both in
head offices and in subsidiaries of Inditex in
supplier countries.

Inclusion of sustainability issues in employee
training in different departments.

142 purchasers trained and 107 individual
awareness-raising meetings.

More than 105,000 employees with access to
an online course on sustainability.

ENGAGEMENT WITH Collaboration with suppliers on Organization of meetings with suppliers 154 suppliers took partin training and
SUPPLIERS developing responsible purchasing and promotion of discussions on purchasing meetings on purchasing practices.
practices and fostering cooperative practices. 11 Inditex suppliers took part in meetings
relations. with Action, Collaboration, Transformation
(ACT).
COLLABORATION Promote good practices in the Adherence to commitments in the framework | Commitments linked to the promotion of

WITH THE INDUSTRY

industry that foster the payment of
living wages.

of our participation in ACT to promote the
payment of living wages and responsible
purchasing practices.

Participation in the working group on
purchasing practices set out by the platform
Industry Summit.

Collaboration on a research project developed
by the NYU Stern School of Business.

responsible purchasing practices.

One of the premises of our sustainability culture is that
all of Inditex’s team and their collaborators should own
and assimilate responsible purchasing practices as an

essential part of their activity.

Apart from focusing on tools for responsible management
such as social , pre-assessment and traceability audits, and
the joint management of sustainability with purchasing

teams through internal IT systems, in 2018 our responsible
purchasing practices strategy emphasized three priority
areas: participation of Inditex’s internal teams, engagement
with suppliers and collaboration with the industry.

One of the premises of Inditex’s sustainability culture is to
assimilate responsible purchasing practices as an essential part

of our activity.

103-1,103-2,103-3,413-1
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Sustainability e-learning
Sustainability contents in weekly training sessions.
Bilateral store-customer dialogue.

Workers at the Centre.
Mature industrial relations.
Empowerment.

Stores Purchasing teams
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Training on purchasing practices for all purchasing teams.
Sustainability training for new employees.
Code of Conduct and Responsible Practices.
Fair and respectful treatment of suppliers.
Promotion of long-term supplier relations.

Human Rights training for suppliers.
Joint projects with suppliers.
Collaboration with suppliers to improve purchasing practices.
Fair and respectful treatment of workers.

1.3.1. Participation of
Inditex’s internal teams

The integration of good environmental and social
practices is at the heart of our approach to responsible
purchasing. Awareness raising, training and alignment of
the various teams involved are fundamental to achieving
this.

Purchasing teams

We have expanded the training of our purchasing teams in
2018. Our Sustainability team has trained local purchasing
teams in Bangladesh, India and Turkey. Meanwhile, we
have also trained purchasing teams at head offices that
had not yet received this training. A total of 142 buyers

N4

were trained in responsible purchasing practices and
sustainability criteria in 2018.

The training sessions use materials developed by Inditex
with a first module entitled PrINciples and an advanced
module, INPractise. Both have a strong interactive
element and include simulations of real situations in
supply chain management.

Apart from these training workshops, we also work to
raise awareness among our teams as a fundamental part
of the Sustainability team'’s activity. During 2018, a total
of 107 individual meetings were held with buyers to raise
their awareness of this issue.

Our purchasing teams have become a landmark in the
sector thanks to their collaboration on projects to enhance
the promotion of responsible purchasing practices with

103-2,413-1
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other brands and stakeholders in the industry, including
participation in ACT workshops and meetings.

The training and awareness raising we undertake with
our buyers, as well as our work to adjust systems so that
commercial decisions are also based on sustainable
criteria, are reflected in the way our buyers give preference
to suppliers that achieve the higher levels of compliance
in sustainability. That is why 96% of the purchasing carried
out in 2018 involved suppliers with the highest rating in
the social sphere according to Inditex’s method (with an
A or B rating), which are also the suppliers most likely to
be suited to producing Join Life apparel.

Distribution of purchasing in 2018

RATINGAORB

SUPPLIERS
96%

OTHER RATINGS
4%

Other employees

The participation of all of our employees is key to
ensuring that the whole business is aligned on issues of
sustainability, a fundamental factor in the success of our
responsible purchasing policy.

All new Inditex employees receive training on sustainability
and on the positive impact of upholding responsible
practices. New recruits to head offices participate in a
Welcome session in which sustainability has a key role.

103-2,413-1

Participants have the chance to familiarize themselves
with the Group's policies (such as its Code of Conduct for
Manufacturers and Suppliers) and the range of processes
linked to ensuring sustainability. The aim is for new recruits
to understand how sustainability is connected to each
area and see how their everyday activity can also have an
impact on the sustainability of our supply chain.

Another example of how sustainability is integrated
into our business culture is the inclusion of contents on
sustainability on our online employee training platform,
On Academy. This tool is available to more than 105,000
employees in 11 countries.

Qi , More information on page 74 of this Annual Report.

Another training initiative from the environmental
sustainability department entitled Seedtraining aimed
to encourage employees in different areas to reflect on
the environmental and social impact of their behaviour.
A total of 2,810 employees participated in that training
programme in 2018.

(Y ’ More information on page 190 of this Annual Report.

1.3.2. Engagement with suppliers

We encourage active participation of suppliers in dialogue
on responsible purchasing practices with the aim of raising
awareness and setting an example in an area that is critical
to the sustainability of our business and, indeed, of the
industry in general. In this respect, we promote long-term
relations with our suppliers, incorporating them into our
supply chain in a responsible manner.
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Promotion of long—term
supplier relations

Inditex acknowledges the value of promoting long-
term supplier relations. That is why we collaborate
with our suppliers to ensure their ongoing training
and improvement, working together to achieve solid
industrial relations that reinforce the resilience of the
supply chain alongside the resilience of the business.

Our promotion of long-term supplier relations is
reflected in the fact that 92% of purchasing in 2018
involved suppliers with whom we have been doing
business for three or more years. Our suppliers grow
with us, increasing their production for Inditex year
after year.

DISTRIBUTION OF PURCHASING IN 2018

SUPPLIERS IN
SUPPLIERS WITH THREE BUSINESS RELATIONS
YEARS OR MORE OF WITH INDITEX FOR
BUSINESS RELATIONS LESS THAN THREE
WITH INDITEX
£ YEARS
92% 8%

EVOLUTION OF TOTAL PRODUCTION ACCOUNTED FOR BY SUPPLIERS IN
BUSINESS RELATIONS WITH INDITEX FOR THREE OR MORE YEARS, 2018

76%

2014 2018

Thanks to our local Sustainability teams and to tools
like the Framework Agreement with IndustriALL, our
supplier relations are stronger and more long-lasting.

At Inditex we guarantee that responsible purchasing
practices are a part of all of our supplier relations from
start to finish. In line with the OECD Due Diligence
Guidance, we only cease to work with a supplier when
all other avenues for mitigating negative impacts

have been exhausted. Ending the relationship with a
supplier that does not comply with our sustainability
requirements must always be a last resort.

During recent years, and in line with our commitment
to exercise responsible disengagement from suppliers,
not only has there been a decrease in the number

of suppliers rejected due to a failure to comply with
sustainable criteria, but also these suppliers have come
to represent a smaller percentage of the Group's total
suppliers.

EVOLUTION OF REJECTED SUPPLIERS DUETO
NON-COMPLIANCE WITH SUSTAINABILITY

41
3
26
2:%\0\.
18%
1.4%
2016 2017 2018

Suppliers rejected due to @ ¢ of total suppliers

Sustainability non-compliance

16

Some 92% of purchasing in 2018 involved suppliers with whom
we have been working for three years or more.
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Apart from establishing stable relationships with
suppliers, itis essential to set an example and encourage
them to adopt responsible practices in their business
management, as well as in the factories they work with.
We have involved suppliers in purchasing practices
activities to increase their awareness, which has also
allowed us to obtain valuable information to optimize
our own practices.

For example, in view of the purchasing practices
commitments undertaken by the brands involved in
the ACT initiative, we consulted suppliers in various
countries. Meanwhile, suppliers also took part in a pilot
survey to get to know their opinions and take them into
account when planning the initiative's activities. They
were consulted on the development of tools to support
responsible practices, including a costing module that
would consider all labour costs.

We also organised various roundtables and training
sessions on purchasing practices with 154 key suppliers.
And we collaborated on various sessions involving
suppliers in Turkey, Cambodia and Hong Kong that were
organised within the framework of ACT.

1.3.3. Collaboration with the industry

Collaboration with other brands and stakeholders within
the sector continues to be one of Inditex’s main lines of
work when it comes to responsible purchasing practices.

103-2,413-1

Consequently, we have taken an active role in various
initiatives and research projects to develop and promote
best practices in this sphere.

All the brands that form part of ACT have undertaken to
work in a global way to improve their purchasing practices.
As part of this commitment, Inditex has collaborated with
different working groups to identify the priority areas
where it should focus its improvements to subsequently
put those into practice.

\ i ’ More information on page 108 of this Annual Report.

Inditex is a member of other platforms along with other
collaborating brands: these include Industry Summit,
which aims to improve working conditions, achieve a
more resilient supply chain and increase the transparency
and accountability of all parties involved. One of Industry
Summit’s specific objectives is to foster responsible
purchasing practices through research and innovation.
Inditex collaborates with the working group created for
this purpose.

In 2018, Inditex collaborated with the NYU Stern
School of Business on an innovative project to develop
social indicators related to the purchasing practices of
companies, specifically targeted at investors. The project
aims to facilitate socially responsible investment, thereby
improving the response to investors’ growing concern and
demand for transparency in the sphere of corporate social
responsibility when making their investment decisions.
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1.4. Women empowerment

Guaranteeing equality for women and promoting their empowerment within the supply chain.

)
<~

WOMEN EMPOWERMENT

need to actively participate in the
working environment, improving
the quality of life of women, men,
children, families, communities and
society in general, and contributing
to the construction of solid and fair
economies.

MIG SCORE project from the International
Labour Organization (ILO) in Turkey.

BSR's HERFinance project in Bangladesh.

SDGs
TARGETS MILESTONES 2018 KPIs 2018

HEALTH Guarantee access to health services Project with Medicus Mundi in Morocco. 13 factories with 9,414 workers.
and promote women’s health, and Sakhi Health project in India.
in particular reproductive health and
feminine hygiene.

PROTECTION Preventing and contributing to Sowbhagyam projectin India. Five factories with 6,800 workers.
the eradication of discrimination, Sakhi Worker Wellbeing project in India. Awareness raising on hiring practices for 266
harassment and abuse in the agents; 6,407 schoolchildren trained.
workplace Awareness raised among 12,727 parents on

labour rights.
EMPOWERMENT Provide women with the tools they Sakhi Women Empowerment projectin India. | Eight factories with 8,332 workers.

Inditex's Women Empowerment Strategy in the Supply
Chain was approved in 2017. Since then, we have made
progress that has allowed us to encompass a greater
number of countries and initiatives. One of our guiding
principles is to act in a global way, always taking into
account the real situation and social and cultural norms of

each country in our supply chain. We also work to ensure
that everything we do has its foundations in SDG 5, which
is dedicated to gender equality and the empowerment
of women and girls. Based on this SDG, we have defined
three pillars within this strategy: health, protection and
empowerment.

18
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Based on SDG b, which is dedicated to gender equality, we have
defined the three pillars of our Women Empowerment Strategy
in the Supply Chain: health, protection and empowerment.

O 1.4.1. Health ©

Programme with Medicus Mundi

In 2014, we initiated a project in Morocco in collaboration
with the NGO Medicus Mundi Sur to improve the social
and health situation of textile workers. A total of 10
factories (employing 6,733 workers) have participated
in the programme. The main activities that took place
in 2018 were as follows:

MEDICAL CAMPAIGN

Medical campaign to prevent occupational diseases (with the detection
of chronic, pulmonary, ophthalmic and musculoskeletal conditions) in
collaboration with the polyclinic of the National Social Security Fund (Caja
Nacional de Seguridad Social, CNSS).

200 workers participated in blood testing campaigns, of which
154 were women.

I
| AWARENESS RAISING ON HEALTH RIGHTS

! Awareness-raising sessions on the prevention of occupational risks and

. diseases, and strengthening workers' knowledge of their rights, including
| their sexual and reproductive rights .

AWARENESS RAISING ON THE PREVENTION OF COMMON DISEASES

I I
I I
U This activity aims to prevent common diseases that can be aggravated by U
: working conditions. Sessions are organised in businesses by Health and Safety :
, Committees and awareness-raising materials are distributed to participants.

88 beneficiaries, of which
65 were women.

(U ’ More information on pages 124 and 213 of this Annual Report.

103-2,413-1

1.4.2. Protection @

Sowbhagyam project

The aim of this project developed in India’s Tamil Nadu
state is to raise awareness and educate communities,
employment agencies and other stakeholders on labour
rights and avoiding the use of employment practices that
abuse women's rights. The project, which was initiated
in 2013, includes training sessions given by the local
NGO SAVE to all members of the community. During
this sixth year of its implementation we have focused
on four priority areas:

- Strengthening commitments with employment agents
and creating a guide to best practices: 266 agents
working to optimize recruitment systems.

- Consolidating surveillance committees in towns.

- Improving the programme of volunteering in the
community, a key component of the project’s
sustainability. A total of 921 volunteers have been trained
to date.

- Continuing awareness-raising activities in schools and
with groups of teenagers. A total of 6,407 students
reached.

A total of 12,727 parents were also made aware of the
importance of their children receiving a full monthly wage.
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Promotion of human and labour rights

in spinning mills in southern India

Sumangali is an abusive employment practice detected
at the start of the 1990s in spinning mills in the state of
Tamil Nadu (southern India) that mainly affects young
workers. Inditex’s response to prevent this practice is
based on a three-dimensional approach encompassing
the community, supply chain and policy changes.

The first step was a study of the supply chain in Tamil
Nadu. While the internal part of the study indicated
that none of the factories producing garments for
Inditex engaged in this practice, the external parts
of the study demonstrated that the situation was
prevalent in the area.

In line with the first dimension of our approach, in

2013 we launched the Sowbhagyam Programme in
conjunction with a local expert partner, SAVE (Social
Awareness and Voluntary Education), to create a solid,
successful and replicable participatory model to prevent
this practice.

The other two dimensions were addressed through
our commitment to the Ethical Trading Initiative (ETI)
and Amsterdam Coalition (AMCO), respectively. With
ETI we collaborated on the Nalam Programme, which
trained workers in spinning mills on their labour and
health rights, grievance mechanisms, the prevention
of harassment in the workplace, and so on. To date,
the programme has reached 39 factories with 19,506
workers. We also participate in ETl's Tamil Nadu Multi-
Stakeholder Programme, in which we are also members
of the local advisory board.

We are also founding members of AMCO, which was
created in 2015 by different brands to promote changes
to policies in India so as to guarantee responsible
labour practices with a special emphasis on spinning
mills in the south of the country. The coalition has
engaged in discussions with the government and
collaborated with the Confederation of Indian Industry
(Cll) to achieve this objective.

120
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1.4.3. Empowerment @

MIG SCORE Programme (ILO)

In 2018, the ILO launched a new programme to
promote gender equality. The MIG SCORE Programme
encompasses small and medium enterprises and
organisations in the social and solidarity economy. Turkey
was the country chosen for the official programme launch
in October 2018, and Inditex’s supply chain was the first
target selected for its implementation in the Turkish textile
sector with four participating factories employing 635
workers. The programme was implemented in four stages
over the course of eight months. The first two stages
were completed in 2018.

@

- 120 surveys conducted among workers.
- Jointvisits to factories with the ILO.

Objective:
Enhance
cooperative
relationships

with a focus that
promotes equality
of opportunity
between men and
women.

- Training on various issues linked to gender
equality.

- Face-to face advice and guidance from the ILO.

©

The project’s objectives include:

- Development of a business improvement plan

- Providing training and guidance on the implementation
of best practices in gender equality and achieving
improved working conditions for women and men while
also improving business productivity.

103-2,413-1

- Transforming enterprises into better workplaces for
employees, regardless of their sex, age, race, physical
appearance, ethnic origins, culture, political leanings
or religion.

- Generating data on the conditions experienced by
workers and training enterprises to achieve better
management of gender equality.

This programme not only benefits workers but also
businesses as a whole, helping them to achieve greater
commitment from their workers, increase productivity
and improve the working environment.

HERfinance Digital Wages Programme (BSR)

In 2018 we began to collaborate with the HERfinance
Digital Wages Programme in Bangladesh in two of
the factories in our supply chain, reaching a total of
4,349 workers. This programme, developed by BSR,
promotes the digitalization of wage payments and the
financial inclusion of factory workers. The programme
provides workers with a financial education on savings,
budgeting, and financial planning, while also promoting
the digitalization of wage payment through mobile
financial services.

The programme has many benefits for women since
it provides them with the knowledge they need to be
included in the formal financial sector. It also allows
women to influence the financial decisions taken in
households, which benefits the family as a whole.

Apart from its implementation in these two factories,
as part of the programme and in conjunction with BSR
a training activity was held to introduce the HERfinance
programme to more suppliers in our supply chain in
Bangladesh, raising their awareness of the benefits of
digitalizing wage payments.

121



our priorities | socially responsible supply chain

SAKHI — A cross—cutting project

The Sakhi project, which gets its name from the Hindi
word for “friend”, was developed over the year in

three parts — Sakhi Health, Sakhi Worker Wellbeing and

Sakhi Women Empowerment — to tackle these three
fundamental aspects of the situation of women in India’s
supply chain. The majority of these women come from
rural areas offering limited economic and educational
opportunities. Their work can affect their health and
wellbeing, so it is essential that special projects are

Sakhi
Health

Sakhi
Worker
Wellbeing

Sakhi
Women
Empowerment

OBJECTIVE:

Train workers on health, nutrition, hygiene, reproductive health,
ergonomics and so on.

Thanks to this programme, workers have sufficient information
to improve their health and that of their families.

COLLABORATING ENTITY:
St.John's National Academy of Health Services

OBJECTIVE:

Support and train workers and implement systems that foster
an equitable environment in which workers can develop their
full potential.

The project has a special focus on migrant workers to achieve
greater wellbeing throughout the factory.

implemented that address the root causes of the
specific problems they face.

Sakhi adheres to the train the trainer model in which
people are trained so that they can go on to train other
workers in their factory. The project is based on the
creation of models that can be replicated so that the
factories themselves can sustain the project over the
long term.

MAIN ACTIVITIES IN 2018

The project has been implemented in three factories, benefitting
some 2,681 workers.

Three training activities in collaboration with St. Johns National
Academy of Health Services for 57 trainers.

MAIN ACTIVITIES IN 2018

The pilot phase of the project was implemented with five
factories, benefitting 6,800 workers.

Action in four main areas:

Review and reinforcement of policies linked to

worker wellbeing: social security, prevention of
sexual and workplace harassment, complaints

handling and reporting, and so on.

Creation of policies to combat sexual harassment.

Training for 3,077 workers on social security
contributions.

Review and reinforcement of management systems
to prevent sexual and workplace harassment.

52 members of internal complaints committees trained.
Creation of worker welfare committees.

Training of supervisors in empathy and managing
labour relations.

84 supervisors trained.

Training for workers and educators in areas such as
the prevention of sexual harassment. Training for
migrant workers on integration and culture shock.

2,840 workers trained.
83 educators trained.
33 migrant workers trained.

OBJECTIVE:

Encourage women workers to acquire skills, abilities and
knowledge that will help them think and actin an independent
way so that they can exercise their rights, achieving greater
gender equality.

Sakhi Women Empowerment provides support to the whole of
the Sakhi project, to achieve a greater range of benefits.

MAIN ACTIVITIES IN 2018

- The project was developed in two factories, benefitting 3,348
workers.

- Two specific training activities for women in factories on
matters such as communication or self-confidence.

- 22 educators trained.

122
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1.5. Occupational health and safety

Commitment to safe and healthy environments throughout the supply chain.

OCCUPATIONAL HEALTH AND SAFETY

SDGs

TARGETS

MILESTONES 2018

KPIs 2018

IDENTIFICATION
AND PLANNING

Identify priorities, risks and
opportunities to plan specific action.

Training activities in India, Pakistan and
Bangladesh.

Evaluations of new manufacturers in
Bangladesh.

10 factories with 43,290 workers.

31 evaluation visits to 29 factories with
50,807 workers.

ACTION AND
SUPPORT

Implementation of corrective
measures in the sphere of
occupational health and safety.

Improvement programme in Portugal.

Support for the complaints mechanisms of the
Bangladesh Accord.

Structural assessments in Bangladesh.

Support programme for occupational health
and safety committees in Morocco.

64 factories with 12,395 workers.

Management of 60 communications received
through the Accord.

VERIFICATION OF
POSITIVE IMPACTS

Review and evaluation of the positive
impacts achieved through the
programmes.

Monitoring of Bangladesh Accord corrective
action plans.

Continual health and safety improvement
programmes in Morocco.

691 verification visits to 207 factories
employing 421,632 workers.

SUSTAINABILITY OF
IMPROVEMENTS

Integration of corrective actions into
supplier strategies.

Programme to develop health and safety
management systems in India.

Training for occupational health and safety
committees in Morocco.

49 suppliers with 54,096 workers.

The health and safety of workers is a key element of our
strategy to ensure the sustainability of our supply chain.

In 2018, we implemented initiatives and programmes
designed to meet the needs identified and generate a
positive impact on the ground thanks to the experience of
our local teams, close collaboration with stakeholders, and
objective, quantifiable information from our Compliance
Programme.

We also carry out regular special audits of occupational
health and safety. The audits review health and safety
conditions, risk prevention and the structural and fire
safety of installations. A total of 897 special audits took
place in 2018.

Programmes in this area are focused on continual
improvement, with reference to the most important
international management systems such as ISO
45001:2018. The system defines four phases of action in
risk and opportunities management in occupational health
and safety. The end goal is occupational risk prevention
and improved working environments.

103-2,413-1
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1.5.1. Identification and planning

Below are highlighted the awareness-raising, training and evaluation activities that took place in 2018.

PROGRAMME COUNTRY DESCRIPTION RESULTS 2018
Risk assessment training India Training for heads of health and safety on risk identification and assessment and Five training sessions with four
improvement of internal capabilities, since 2016. suppliers (8,498 workers).
Training and awareness raising Pakistan Training imparted by the International Labour Organization (ILO) within the framework Six suppliers
on occupational health and of the International Labour and Environmental Standards Application in Pakistan's Small (34,792 workers).
safety requirements and Medium Enterprises (ILES). The training aims to provide guidance on the use of
tools for risk assessment and corrective action planning through cooperation between
management and workers.
Assessment of structural, fire Bangladesh ~ We carry out technical assessments of structural, fire and electrical safety to calculate 31 evaluation visits to 29 factories

and electrical safety for new
suppliers and manufacturers

the level of risk in facilities during the process of incorporating new suppliers and
manufacturers.

with 50,807 workers.

1.5.2. Action and support

Corrective actions are implemented in conjunction with our Sustainability teams and, occasionally, with the support
of external organisations that have proven experience:

PROGRAMME COUNTRY DESCRIPTION RESULTS 2018
Improvement of occupational Portugal Programme in collaboration with the Autoridade para as condigdes do trabalho, 55 factories (4,067 workers) with
health and safety conditions in IndustriALL Global Union, FESETE, SINDEQ and the University of Minho. corrective action plans.
the supply chain 45 suppliers trained on health and safety established corrective measures for the factories
they work with. Every month, they send evidence of the progress made and receive
support from our team to implement these measures.
Supportand directinvolvement  Bangladesh  As asignatory member of the Accord on Fire and Building Safety in Bangladesh, Inditexis ~ Management of 60
in Accord complaint and committed to improving health and safety in textile factories. communications.
reporting mechanisms This legally binding agreement allows workers to voice their health and safety concerns
through complaint and reporting mechanisms in a confidential way.
Detailed evaluation of the Bangladesh  We continue to collaborate with an engineering consultancy on the details assessmentof ~ Two companies with 2,877 workers.
structural state of factories the structural state of buildings and any relevant corrective action.
Supportand guidance for health ~ Morocco We support health and safety committees with tasks such as drafting annual action 31 members of seven suppliers

and safety committees

plans and document review in conjunction with Medicus Mundi Sur and the Association
Marocaine de la Santé au Travail (AMSAT).

This work is aligned with the women empowerment programmes, which is also
implemented with Medicus Mundi Sur in the country.

Qi , More information on pages 119 and 213 of this Annual Report.

(employing a total of 5,451
workers).

1.5.3. Verification of positive impacts

The review and evaluation of positive impacts carried out by our teams enables our suppliers to implement consistent

solutions.
PROGRAMME COUNTRY DESCRIPTION RESULTS 2018
Monitoring of compliance with Bangladesh  Accord engineers inspect factories and implement corrective action plans to improve 674 monitoring visits and 184
Accord corrective action plans structural, fire and electrical safety. Our engineers verify and monitor the correct meetings with 190 suppliers
implementation of the measures applied. (413,387 workers).
Health and safety assessments, Morocco The programme, which began in 2015, was updated in 2018.The new methodology 17 factories subject to the new

continual improvements and
training

verifies in detail the progress made by factories visited in the past to ensure the
consistency of corrective action and guarantee their progress. Once the verification has
taken place, the results and measures are explained to the suppliers..

method (8,245 workers).
12 meetings.
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Renewal of the Accord
on Fire and Building Safety in Bangladesh

In 2013, Inditex was one of the first to sign the Accord sustainability of the industry by maintaining a long-

on Fire and Building Safety in Bangladesh (better known term supply relationship with Bangladesh and they

as the Accord). The Accord is a pioneering agreement also provide technical and financial support during the

involving more than 200 international brands, two corrective action planning set out in the framework of

global trade unions and eight local trade unions, the the Accord at the over 1,600 factories it covers.

International Labour Organization and the business

sector in the country in the process to improve health During 2018, our local team of engineers and experts

and safety conditions in the textiles industry. has supported the work of the Accord through 674
technical visits to factories and 184 meetings with

In 2018, we signed the 2018 Transition Accord, which suppliers and manufacturers. During them, technical

renews the commitment that began in 2013 and that assistance has been provided to the factories in our

continues to be legally binding. In doing so, Inditex supply chain in order to make implementing the

and the rest of the signatories contribute to the corrective action plans determined by the Accord easier.

)
0)- o= v=
I\ =O v= =>
© o 1B=l o © © o <>
Legally binding Independent Training programme Grievance Commitment from Inspection reports and Transition of
agreement inspections of for health and safety mechanisms brands to ensure that Corrective Action the functions of
between brands structural, fire and committees. for health and safety | remediation is complete Plans made the Accord to a
and trade unions. electrical safety. and financially viable publicly available. national regulatory
in the factories covered body under the
by the Accord. International Labour
Organization criteria.

1.5.4. Sustainability of improvements

On many occasions, it is necessary to raise awareness among management and workers' representatives in order to
integrate improvement plans into our suppliers’ strategies. To this end, specific initiatives have been created to integrate
occupational health and safety into business management systems so that the focus on continual improvement is fully
established among suppliers.

PROGRAMME COUNTRY  DESCRIPTION RESULTS 2018
Training on the developmentof ~ India Training targeting representatives of management from Inditex suppliers. The training 41 suppliers with 48,263 workers.
health and safety management involved safety management systems, the safety of machinery and group activities, along
systems with practical case studies.
Training and awareness Morocco Training sessions on occupational risk in the sector, disease prevention and healthy 25 members of health and safety
raising for health and safety lifestyles were organised for members of occupational health and safety committees in committees in eight suppliers (with
committees collaboration with Medicus Mundi Sur and the Association Marocaine de la Santé au 5,833 workers) received training.

Travail (AMSAT).

This work is aligned with the women empowerment programme which is also
implemented with Medicus Mundi Sur in the country.

Qi > More information on pages 119 and 213 of this Annual Report.
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1.6. Protection of migrants

Protection of the rights of migrant workers in the supply chain.

4

PROTECTION OF MIGRANTS

SDGs

TARGETS

MILESTONES 2018

KPIs 2018

PREVENTION AND
DETECTION

Evaluate all factories with a special
focus on migrant workers.

Carry out social audits to detect any improper
situations.

1,193 social audits in Turkey.
1,350 social audits in China.

TRAINING AND
AWARENESS RAISING

Training for factory managers and
workers to prevent all forms of
discrimination and exploitation and
promote integration.

Programme with United Work in Turkey.
Programme with the Refugee Support Centre
(MUDEM) inTurkey.

Programme with the Ethical Trading Initiative
(ETl)in China.

41 factories with 6,263 workers.

people both in the labour sphere and
in communities.

Organization (ILO) on an integration
programme making use of mentors from
factories themselves.

REMEDIATION Offer remediation, protection and Collaboration with the Refugee Support 140 individual remediation plans.
individual guidance to migrants who Centre (MUDEM) in Turkey to create individual
need it. remediation plans.

INTEGRATION Achieve total integration of migrant Collaboration with the International Labour Nine factories with 1,605 workers.

Every year, millions of people that are forced to leave
their place of origin can find themselves in a vulnerable
situation due to their migrant status, both at work and
in their personal lives. At Inditex, we uphold a policy of
zero tolerance for any kind of exploitation in the supply
chain, in particular in the case of migrant workers, as
stipulated in our Code of Conduct.

Our work to protect migrants impacts the whole supply
chain, although each programme is adjusted to suit the
real situation of each country, since no two migratory flows
are alike. Although the major challenges faced by migrants
and refugees may be similar, each geographical region
has its own characteristics. For example, Turkey is one of
the main receptor countries in Europe, in particular for
refugees from Syria due to the violent conflict happening
in that country. In the case of China, migratory flows have
different characteristics, since they are internal, from rural
areas to more industrialized provinces.

At Inditex, we have joined forces with different stakeholders
in the supply chain, from suppliers and manufacturers to
other brands, governments and organisations. We are
members of the platforms Tent Partnership for Refugees
and the Refugee Working Group, which is driven by the
Fair Labour Association (FLA) in Turkey and which aims
to seek common solutions and areas of cooperation to
promote appropriate labour practices to migrants.

(Y , More information on page 215 of this Annual Report.

126

Also in Turkey, we participate in the Human Rights group
of the Ethical Trading Initiative, which places a strong
emphasis on the protection of refugees.

Inditex also collaborated with the ILO on the protection
of migrants by virtue of the public-private agreement
signed in 2017 to strengthen and align policies to provide
assistance and protection to migrant workers in Brazil
(PPP ABVTEX-ABIT-Zara Brasil). Also, Inditex joined a pilot
programme from that organisation for the integration of
refugees in Turkey in 2018.

Migrant protection is also a part of our social action
programmes, including the Chair in Forced Migrants
and Refugees created by Inditex and Comillas Pontifical
University.

(Y , More information on page 205 of this Annual Report.

With the aim of guaranteeing respect for the human
and labour rights of migrants in the supply chain, our
action encompasses four complementary spheres:
prevention, awareness raising and training, remediation
and integration.

103-2,413-1
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At Inditex, we uphold a policy of zero tolerance for any kind
of exploitation in the supply chain, in particular in the case of

migrant workers.

1.6.1. Prevention and detection

During our audits we verify labour conditions in a detailed
way and with a special emphasis on migrant and refugee
workers. Our social auditing method covers various issues
in order to assess the working conditions of migrants
and detect any situation in which they are exploited or
discriminated against.

The training of our internal teams is also fundamental
in this sphere.

In this sense, it is worth highlighting that Inditex has
developed a form in different Arabic dialects in Turkey

PROGRAMME WITH UNITED WORK

workplace and promote appropriate labour practices, as well as raising awareness among refugee

|
|

|

|

|

|

, In2018 we signed an agreement with United Work to collaborate on refugee integration in the

|

I workers about their rights and training them on practical issues that will facilitate their integration.
|
|
|
|

TRAINING PROGRAMME WITH THE
REFUGEE SUPPORT CENTRE (MUDEM)

-since the majority of migrants arriving in the country
use one of those dialects— to more efficiently verify the
conditions experienced by migrants and refugees, given
that their ability to express themselves in Turkish may be
insufficient, making it difficult to detect potential situations
of discrimination or inadequate labour conditions.

1.6.2. Training and awareness raising

Raising awareness among suppliers and workers is key
when it comes to preventing and/or remedying situations
of exploitation or discrimination. We can highlight the
following programmes from the year 2018:

EO

COUNTRY FACTORIES INVOLVED

1l
9

38

I
I

I

|

|

|

REFUGEES TRAINED :

I

|

I

(5,041 workers) |
|

N
:—n
[l
)
o

We have embarked on a joint programme with the Refugee Support Centre (MUDEM) which has the COUNTRY FACTORY REFUGEESTRAINED
principal aim of raising awareness to promote the integration of migrants and refugees, and eradicate INVOLVED
all forms of discriminatory practice.
Turke 10
y (44 workers)

PHASES OF THE PROGRAMME:

Perform a survey of all workers. integration.

Training on workers' and refugees' rights, cultural differences and

Interactive training with group activities and discussions.

@ Perform a new survey to evaluate

I
I

I

I

|

|

|

I

I

1 |
I

|

|

|

|

I

the results of the training. :
I

ETHICAL TRADING INITIATIVE TRAINING PROGRAMME

situations of involuntary labour.

103-2,413-1

In 2018 we participated in a pilot programme developed by the Ethical Trading Initiative in China to train managers and middle
management in factories on the management of risks associated with involuntary work. Due to their vulnerable situation,
migrant workers can be more susceptible to suffering this kind of practice, which Inditex does not tolerate. COUNTRY INVOLVED

The training, which is given via a digital tool, aims to familiarize management with a range of preventive measures to avoid

= £

|
|
|
|
|
FACTORIES :
|
|
|
|
|

3
(1,222 workers)
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1.6.3. Remediation

Whenever situations are detected that do not respect
migrant or refugee rights, we implement remediation
plans. These plans are of particular importance in Turkey,
where we have been collaborating with the NGO Refugee
Support Centre (MUDEM) since 2015.

The creation of these plans requires detailed study to
offer a solution adapted to each particular situation. In
this respect, MUDEM and Inditex collaborate to offer
assistance to workers and their families to regularize their
employment status in Turkey. They are also offered Turkish
language courses and translation of the documents

INTEGRATION PROGRAMME WITH THE ILO

integration not only in the workplace but also in society.

Volunteers from among the workforce in participating factories are trained as mentors or buddies for migrant workers, specifically
from Syria. These buddies will engage in leisure activities with their migrant counterparts outside the workplace. Buddies assist COUNTRY
their migrant counterpart with Turkish language and cultural issues in a more natural way, outside the factory, to foster their

needed for their adaptation: regulations, procedures,
aspects of health and safety, and so on. In 2018, a total of
140 guidance and remediation plans were implemented
in Turkey with an impact on 149 people.

1.6.4. Integration

Apart from respect for the human and labour rights of
migrant workers, we also believe that migrants should be
supported in their integration in their workplace, personal
life and the community. That is why in 2018 we participated
in a pioneering programme from the ILO in Turkey to
promote the integration of refugees in different sectors.

{5

FACTORIES
INVOLVED

9
(1,605 workers)
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1.7. Training and awareness

Sharing a culture of sustainability with all parties involved in the supply chain.

i)
1011

TRAINING AND AWARENESS

TARGETS

MILESTONES 2018

KPIs 2018

SUSTAINABILITY

Guarantee that our teams have the

Training involving landmark entities such as

47 members of the internal Sustainability team

not only comply with all of our
requirements but also so they
transmit these to their factories and
are able to make advances in the
sustainability of the supply chain in
an independent way.

Training with landmark entities such as
IndustriALL, the International Labour
Organization (ILO) and Action, Collaboration,
Transformation (ACT).

Training on the new traceability tool.

TEAMS knowledge and tools they need to Better Work, IndustriALL, Social Accountability trained.
apply our sustainability strategy. International (SAl) and Shift, among others.
EXTERNAL AUDITORS | Ensure the quality of all of our audits. | Updating and improvement training sessions | 557 external auditors trained.
on all audit types.
SUPPLIERS Support suppliers so that they

1,107 suppliers trained.
710 individual sessions with suppliers.

PURCHASING TEAMS
AND OTHER AREAS

Foster a culture of sustainability in all
of the Group's areas.

Interactive workshops with purchasing teams
and awareness-raising meetings.

Training and awareness on sustainability for
employees in various areas.

142 buyers trained and 107 individual
awareness-raising meetings.

More than 105,000 employees with access to
training on sustainability.

Training and capacity building are fundamental factors in
advancing on our strategy to foster the social sustainability
of the supply chain. They allow all stakeholders to share
knowledge and apply best practices at all levels.

Each training activity is adapted to its target audience
and is accompanied by great efforts in the sphere of

| Social Sustainability training in Inditex

innovation. For example, in China and Bangladesh,
training programmes are developed for factory workers
and managers through digital tools in collaboration
with the Ethical Trading Initiative. As in the majority of
activities we develop in all spheres, we collaborate with

international organisations with expertise in a range
of fields.

Main recipients

PR © T fi=

INTERNAL EXTERNAL PURCHASING
SUSTAINABILTY  AUDITORS TEAMS SRS
TEAM

Collaboration with stakeholders and experts in various fields

Continual, gradual training

f_ﬂ

BASIC AREAS OF
CONCEPTS LRGBS SPECIALIZATION

413-1,AF5
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130

Training on the programme principles
and on continual improvement processes,
as well as analysis of the root causes of
non-compliance.

Advanced training on Human Rights and
due diligence processes.

Completion of masters and postgraduate
programmes in subjects such as health
and safety, labour legislation or social
security at different universities.

Six internal auditors accredited
in standard SA 8000.

Five internal auditors accredited

as verifiers.
: E—
Ol—=

Expert training in communications
skills, conflict resolution, and team
management.

=&

Improved auditing techniques: interview
techniques, investigation into the root
causes of discrimination, auditing with a
gender perspective, and so on.

1.7.1. Sustainability teams

At Inditex, we consider the continual training of our teams
to be a fundamental issue, allowing us to make progress
with our sustainability strategy while training external
auditors, purchasing teams and suppliers.

Our internal teams are characterized by their
multidisciplinary nature, but with the common ground
of social sustainability. Our teams include qualified social
auditors, Human Rights experts and other technical
specialists. The members of Inditex’s internal auditor
team are accredited by Social Accountability International
(SAl) as auditors able to verify compliance with the
SA8000 standard, which is based on the Conventions
of the International Labour Organization, the United
Nations Universal Declaration of Human Rights,and the
International Convention on the Rights of the Child,
among others.

In 2018, a total of 47 members of our Social Sustainability
team were trained by external organisations including:

®

Training activities held among the members of internal
teams are equally important to the transfer of knowledge
between the various clusters and the replication of good
practices. In this sense, inter-cluster communications
are an everyday event in our organisation. Moreover,
all clusters meet once a year to share experiences and
develop future strategies. In 2018 these events were the
starting point for the new strategy 2019-2022 and for a
review of the previous Strategic Plan 2014-2018.

1.7.2. External auditors

In 2018, a total of 704 external auditors conducted
audits for Inditex in line with our own methodology.
External auditors receive training not only at the start
of our collaboration but also throughout that relation to
guarantee that audit quality meets our standards. In 2018,
some 557 external auditors were trained to perform audits
for Inditex. These training sessions were ad hoc (organised
according to the individual needs of the auditing company
and the country in question) or standard (every time a
methodology is updated).

404-2,413-1,AF5
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1.7.3. Suppliers

Training and capacity building for suppliers and
manufacturers is one of the main priorities of the
Strategic Plan 2014-2018 and of the Workers at the Centre
programmes. And they will continue to hold this central
importance in our Sustainability strategy in the future. We
are aware that the social sustainability of our supply chain
requires our suppliers to share our principles, starting with
the Code of Conduct through to the values enshrined in
our programmes, such as women empowerment or the
payment of a living wage.

This is why we make use of both group and individual
training sessions. Individual training activities are
implemented by our internal teams. Group activities may
be internal or external, or involve the collaboration of
various prestigious organisations. Particularly noteworthy
in 2018 were the training activities involving IndustriALL
in Romania, India and Bangladesh; and with the ILO and
ACT, both in Turkey.

Training on the new traceability tool also deserves
mention.

U , More information on pages 92 and 93 of this Annual Report.

Training on:

DS =5}
CODE OF CONDUCT FOR TRACEABILITY
WORKERS ATTHE MANUFACTURERS AND
CENTRE SUPPLIERS
SRR INDITEX POLICIES AND
STANDARDS

Suppliers trained:

— ¥

- N

1,107 710
SUPPLIERS IN 80 GROUP INDIVIDUAL MEETINGS WITH
SESSIONS 405 SUPPLIERS

413-1,AF5

1.7.4. Purchasing teams
and other areas

Inditex’s sustainability strategy can only be developed
with the participation of all employees. That is why
our Sustainability and Human Resources teams work
to train and raise the awareness of all of our staff. All
new employees at Inditex's head offices attend the
Welcome training course, which includes specific
sessions introducing the Group's policies and practices
in the spheres of Social and Environmental Sustainability,
Product Health and Safety, and Community Investment.

The training of teams in stores is also fundamental, since
they are in direct contact with our customers. They have
to not only think about sustainability in their everyday
work, but also transmit the concept to customers. On
Academy, Inditex’s digital staff training tool, is one of
the platforms that helps with this task, as it offers specific
contents on sustainability. In 2018, this tool was placed
at the disposal of more than 105,000 people.

\ i ’ More information on page 74 of this Annual Report.

In the case of purchasing teams, sustainability training is
much more far-reaching due to the impact of their activity
and the decisions they make on the supply chain. In 2018,
a total of 142 purchasers were trained in India, Turkey,
Bangladesh and Spain using our interactive modules on
purchasing practices. Meanwhile, Sustainability teams
in Turkey, China, India, Bangladesh and Argentina held
107 individual awareness-raising meetings with their
workmates of the purchasing teams in the range of
subsidiaries.

(4 , More information on page 119 of this Annual Report.

Sustainability training covers
all stakeholders in the supply
chain, from suppliers to
internal teams.
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2. Strategic Plan for a Stable and Sustainable
Supply Chain 2014-2018. 2018 Review

The year 2018 was the fifth and final year of our Strategic Plan for a Stable and Sustainable Supply Chain 2014-
2018. During the year, we continued to work on its four lines of action — identification, assessment, optimization and
sustainability — with the aim of fulfilling the objectives set in 2013.

| The Inditex supply chain in 2018

Our clusters (( ))
=
96% 57%
OFTHE PRODUCTION IN OF FACTORIES IN
CLUSTERS PROXIMITY COUNTRIES
Portugal / /Spain
»,
Argentina Brazil Turkey
Morocco
Pakistan
India Cambodia
Bangladesh China
an
AMERICA EUROPEAN UNION AFRICA EUROPE (NON-EU) ASIA
SUPPLIERS 22 SUPPLIERS 459 SUPPLIERS 145 SUPPLIERS 200 SUPPLIERS 1,040
FACTORIES 34 FACTORIES 2,118 FACTORIES 403 FACTORIES 1,602 FACTORIES 3,078
| AUDITS | | SUPPLIERS BY RATING* [ % PRODUCTION BY RATING |
5,359 1,045
OTHER RATINGS
' 4%
661
2,54
2177 PR
Rating Aor B
96%
80 47 33
- | —
pre-assessment  Social Special Traceability A B C CAP PR
(*) A supplier: Complies with the Code of Conduct for Manufacturers and Suppliers.
B supplier: Breaches a non-material aspect of the Code of Conduct for Manufacturers and Suppliers.
C supplier: Breaches a sensitive but non-crucial aspect of the Code of Conduct for Manufacturers and Suppliers.
Supplier subject to Corrective Action Plan (CAP): Breaches of the Code of Conduct for Manufacturers and Suppliers that trigger the immediate
implementation of a Corrective Action Plan.
PR supplier: undergoing an auditing process.
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2.1. Identification of
the supply chain

During the financial year 2018, our supply chain was made
up of 1,866 suppliers' in 43 markets working with 7,235
factories?.

The Inditex supply chain in 2018

Suppliers with Suppliers with

purchasein  Suppliersnot New suppliers  purchase in
2017 usedin2018 in2018 2018
Africa 151 19 13 145
America 48 27 1 22
Asia 980 172 232 1,040
Europe (non-
EV) 182 35 53 200
European
Union 463 68 64 459
TOTAL 1,824 321 363 1,866

Inditex’s traceability management system was developed
internally, and has evolved during the last five years of
application of the Strategic Plan 2014-2018 in order to
facilitate access to information to interested parties
(internal teams and suppliers), as well as to increase the
scope of information gathered, in particular when it comes
to the traceability of raw materials. Our clusters, which
account for 96% of total production, have at their disposal
traceability experts that include textile and industrial
engineers. In 2018, a total of 2,546 traceability audits
were performed to verify that production for the Group's
brands was being carried out in correctly declared and
authorized factories.

The level of standardization of our traceability audits'
methodology is worth highlighting. Since it was
introduced in 2014, a robust model has been established
that encompasses the best practices of Inditex’s
teams, allowing an objective verification of suppliers.
The methodology also incorporates correction and
remediation measures in the form of Production Control
Plans and management systems evaluations.

(Y , More information on page 92 of this Annual Report.

2.2. Assessment
of the supply chain

Before a supplier begins working with Inditex, its
compliance with the Code of Conduct is verified with
a pre-assessment audit, which consists of a preliminary
evaluation of potential suppliers and factories performed
by internal or external auditors without prior notice.
These audits guarantee that only suppliers that meet
the requirements established in the Code of Conduct
can enter the supply chain.

Pre—-assessment audits in 2018

Geographicarea Pre-assessment audits % Approved
Africa 96 73%
America 15 87%
Asia 1,429 72%
Europe (non-EU) 378 86%
European Union 259 90%
Total 2,177 77%

Our suppliers and manufacturers are also subject to
regular social audits in line with our methodology, which
was designed in 2007 along with the former International
Textiles Trade Union Federation (today part of IndustriALL
Global Union), the University of Northumbria and the
Centre for Business and Public Sector Ethics, Cambridge.

The aim of social audits is to verify the degree of
compliance with the Code of Conduct and to establish
Corrective Action Plans where necessary to ensure respect
for fundamental labour rights. They are carried out by
internal or external auditors without prior notice. One
essential element of the social audit is interviews with
workers and their trade union representatives, where
appropriate. These interviews allow the auditor to
compare the information obtained from other sources
and gain a clear vision of the real situation in the factory.
The rest of the audit process involves document reviews,
visits to facilities and interviews with management.

Social audits in 2018

Geographicarea Total
Africa 380
America 55
Asia 2,473
Europe (non-EU) 1,241
European Union 1,210
Total 5,359

1 Suppliers of fashion items, mainly clothing, footwear and accessories, producing over 20,000 units/year. Suppliers with smaller production account for 0.23%

of total production.

2 Textile, footwear and accessory factories declared by suppliers in the manufacturer management system for orders in 2018.

103-2,103-3,205-1,308-1,412-1,412-3,414-1, AF3, AF6, AF8

133



our priorities | socially responsible supply chain

The results of audits leads to suppliers and manufacturers receiving a rating that reflects their level of compliance with
the Code of Conduct. The ratings of suppliers used in 2018 are as follows:

Classification(*) Number of suppliers Percentage (%) Percentage of production (%)
A 661 35% 37%
B 1,045 56% 59%
C 80 4% 2%
CAP 47 3% 1%
PR 33 2% 1%
TOTAL 1,866 100% 100%

(*) A supplier: Complies with the Code of Conduct for Manufacturers and Suppliers.
B supplier: Breaches a non-material aspect of the Code of Conduct for Manufacturers and Suppliers.
C supplier: Breaches a sensitive but non-crucial aspect of the Code of Conduct for Manufacturers and Suppliers.

Supplier subject to Corrective Action Plan (CAP): Breaches of the Code of Conduct for Manufacturers and Suppliers that trigger the immediate implementation
of a Corrective Action Plan.

PR supplier: undergoing an auditing process.

The following figures are the percentage compliance with the Code of Conduct for Manufacturers and Suppliers in
factories active in 2018:

Percentage compliance with the Code of Conduct in active factories(*)
associated with suppliers with purchase in 2018

European
Africa America Asia Europe (non-EU) Union

Prohibition of forced labour

Prohibition of work by youths or minors (**)

Prohibition of discrimination

Respect for freedom of association and collective bargaining

Prohibition of abuse or inhumane treatment

Hygiene at work

Wage compliance

Working hours

Environmental commitment

Regular work

Implementation of the Code(***)

(*) Includes factories with social audit and not rejected in 2018. .> 90 .> 70
(**) Includes the lack of suitable systems for checking the age of workers.

>50 <50

(***)Includes the lack of suitable systems for registering and informing workers.

In 2018, some 96% of production was carried out by suppliers with
an A or B rating — those suppliers with the higher ratings within
Inditex’s own methodology — and this demonstrates how we have
integrated our sustainability standards in purchasing decisions.
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We also perform special audits, which focus on a specific
area for improvement. Examples of the purposes of
these visits are structural technical assessments or the
assessment of working conditions from the exclusive
perspective of health and safety.

Special audits in 2018

Geographicarea Special
Africa 130
America 132
Asia 1,398
Europe (non-EU) 201
European Union 121
Total 1,982

| Corrective Action Plans

2.3. Optimization

From the perspective of sustainability, Inditex believes
in improvement and growth achieved hand-in-hand with
our suppliers. That is why our audits are always subject
to follow-up. Every audit generates a Corrective Action
Plan that imposes demanding goals and deadlines that
must be complied with if the supplier wants to continue
to maintain commercial relations with Inditex. Apart from
internal teams, other stakeholders may participate in
plans, including NGOs, trade unions or other civil society
organisations.

MONTH @) @

Initial meeting Initial follow-up

- Analysis of breaches detected during
auditing.

- Discussion of the action plan for
suppliers and establishment of dates for
the resolution of breaches.

2. Prevent repeated breaches in the future through sustainable improvements

- Communications with the supplierand
factory of the status of the plan, in line
with the result of the visit.

- Involvement of purchasing teams.

Notification of the visit

MONTH @ @

Final monitoring

—
MONTH € R MONTH @ —ﬂl
Follow-up visits

- Documental control of improvements
and follow-up with supplier and factory.

- Involvement of the NGO, trade union or
other organisation if necessary.

1. Establish measures to mitigate potential breaches of the Code of Conduct for Manufacturers and Suppliers.

3. Identify areas for improvement to work on based on the Workers at the Centre programmes.

- Documental control of improvements
and follow-up with supplier and factory.

- Involvement of the NGO, trade union or
other organisation if necessary.

MONTH €@ 'R"
L o

- On-site monitoring of improvements by
the Sustainability team.

- Analysis of the viability of the plan
depending on the level to which
improvements are implemented.

- Follow-up social audit.

- Ifthe resultis negative, the factory is
rejected and cannot continue to supply
Inditex.

Follow-up audit

MONTH @ @]

103-2,408-1,409-1,414-2, AF3, AF6, AF8, AF15, AF16, AF17
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At Inditex we give suppliers the opportunity to improve, guiding
and supporting them whenever they need.

In 2018, some 417 Corrective Action Plans were initiated.
Since the launch of the Strategic Plan 2014-2018, our
teams have collaborated with suppliers on 2,458
Corrective Action Plans.

Apart from implementing our own plans, we also
work together with other brands in the sector on joint
remediation activities in factories. A collaborative focus
that facilitates long-term solutions from a more holistic
viewpoint, given that, apart from helping factories to
improve in a comprehensive manner, these also receive

a mutual, consensual message from all of the brands
that they work for.

The benefits of daily work from the outset with the supplier
can be seen in the way suppliers’ ratings improve with the
years of their relationship with Inditex. The percentage
of suppliers with A and B ratings is higher among those
suppliers that have been collaborating with Inditex for
over three years, and been subject to several programmes
under the 2014-2018 Strategic Plan.

Supplier classification according to years of commercial relationship with Inditex (%)

38%

more
32%

three years
26%

One year

| I

[ D) @

55% 4% 1% 2%
57% 6% 3% 2%
61% 5% 4% 4%

CAP @

At Inditex we give suppliers the opportunity to improve, guiding and supporting them whenever they need. However,
we also have zero tolerance for those who do not take advantage of these opportunities and do not comply with the
Code of Conduct or with other requirements for working with us. Thus, of the 1,866 suppliers used in 2018, a total of
50 were discarded during the year for failing to comply with some of the conditions necessary to work with Inditex.
This includes both business and sustainability-related reasons.

Suppliers rejected in 2018

Rejected due to breach of the

Geographicarea Suppliers with purchase*

Code of Conduct  Rejected for commercial reasons

Active suppliers at 31/01/2019

Africa 145 3 1 141
America 22 0 0 22
Asia 1,040 10 18 1,012
Europe (non-EU) 200 10 2 188
European Union 459 3 3 453
Total 1,866 26 24 1,816

(*) Suppliers of fashion items, mainly clothing, footwear and accessories, with a production of over 20,000 units/year. Suppliers with smaller production account

for 0.23% of total production.
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2.4. Sustainability

The challenges posed by a global supply chain are shared
by many stakeholders. Working together is beneficial to
the industry and the development of communities. That
is why we collaborate with stakeholders at the global

level, in particular with IndustriALL Global Union, as well
as with important initiatives from the International Labour
Organization (ILO), Ethical Trading Initiative (ETI) and
the UN Global Compact, as well as local stakeholders.

MAIN GLOBAL PARTNERSHIPS

IndustriALL Global Union

Global trade union federation representing more than
50 million workers affiliated to almost 600 trade unions
worldwide.

Collaboration through the Global Framework Agreement signed in
2007.The Agreement was the first to encompass the whole supply
chain in a textiles sector enterprise. Its fundamental aim is to
ensure compliance with the international labour standards deriving
from the ILO and UN Conventions, as well as OECD Guidelines.

It underlines the essential role that the right to organise and
collective bargaining must have in all countries.

International Labour
Organization

Agency of the United Nations tackling all matters related
to work and labour relations. The International Labour
Organization is a tripartite body involving representatives
of governments, trade unions and employers.

Three-yearly public-private partnership signed in 2017 whose
purpose is the joint promotion of the Fundamental Principles and
Labour Rights in the cotton supply chain.

Participation in the ILO's Better Work platform to improve
compliance with labour standards and the competitiveness of
global supply chains.

Inditex joined the Better Work Programme in October 2007. In
2013, both parties signed a specific agreement that makes us a
direct buyer partner of the Better Work programme.

Its Ten Principles promote sustainable development in
the spheres of human rights, work, environment and
anti-corruption with a universal consensus. It is the largest
corporate social responsibility initiative worldwide.

When Inditex became a signatory to the Global Compactin 2001,
the Company undertook to respect its Ten Principles.

We also actively participate in the UN Global Compact Decent Work
in Global Supply Chains Action Platform, as well as in the Action
Platform for Reporting on the Sustainable Development Goals.

Ethical Trading Initiative

Aplatform for dialogue to improve the working conditions
of workers in the distribution sector in developing
countries. It comprises companies, international trade
union organisations and non-governmental organisations.

Inditex has been a member of the Ethical Trading Initiative since
2005, participating actively in its initiatives and programmes in
different countries.

Action, Collaboration, Transformation

Initiative involving distribution brands, suppliers and trade
unions to transform the industry and achieve living wages
in the textiles sector through collective bargaining.

Inditex has actively participated in ACT and its working groups since
2015.

Accord on Fire and
Building Safety in Bangladesh

This is an agreement between global brands and retailers
and local and international trade unions and NGOs, with
the aim of ensuring lasting improvements in the working
conditions of Bangladesh's textile industry.

Inditex is an original signatory member and forms part of the
Steering Committee. The Accord was signed on 13 May 2013 and
renewed in 2018.

Better Than Cash Alliance

Alliance of governments, companies and international
organisations based at the United Nations. Its objective
is the global promotion of the transition towards a digital
economy.

Inditex's collaboration focuses on digitalization and financial
education in the supply chain.

Collaboration in the sector

Cooperation with brands and stakeholders in the textiles
industry to tackle common challenges and advance
together on the sustainability of the industry.

The promotion of mature industrial relations, the achievement
of living wages and fostering responsible purchasing practices
are some of the collaborative lines of work being implemented
in the sector.

103-2,AF24
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Our supplier clusters are one of the fundamental tools we use to establish such cooperation with the range of local

and global stakeholders and guarantee that our standards are applied throughout the supply chain.

Main cluster indicators in 2018

Spain  Portugal Morocco  Turkey  India  Pakistan Bangladesh Vietham Cambodia China  Brazil  Argentina

AUDITS
Traceability 13 174 548 Al 61 5 82 67 56 191 51 510
Pre-assessment 33 98 78 356 190 67 102 43 55 914 3 8
Social 97 973 315 1,193 368 178 295 124 84 1,350 10 4
Special 0 m 123 195 233 24 826 16 57 188 86 46
SUPPLIER RATING
Asuppliers 90 89 54 68 40 8 55 5 1 68 4 22
B suppliers 74 73 55 86 70 38 59 0 1 351 0 3
Csuppliers 7 1 13 14 10 6 3 0 0 18 0 0
Suppliers with CAP 4 2 3 18 1 5 3 0 0 4 0 1
CORRECTIVE ACTION PLANS
Corrective Action Plans 0 77 15 191 6 17 8 10 7 65 0 2
STAKEHOLDERS
Collaboration and participation with stakeholders

Spain Portugal Morocco

- UN Global Compact

- Ethical Trading Initiative (ETI)

- IndustriALL Global Union

- Action Collaboration Transformation (ACT)
- International Labour Organization (ILO)

- BetterThan Cash Alliance

- Social & Labour Converge Project (SLCP)

- IndustriALL Global Union

- Portuguese Catholic University of Porto

- University of Minho

- Autoridade para as Condicoes do Trabalho

- Medicus Mundi Sur
- AMSAT (Association Marocaine de la Santé au Travail)
- Unidn de la Accion Feminista

Turkey

India

Pakistan

- IndustriALL Global Union

- International Labour Organization (ILO)

- Association for Supporting Contemporary Life (CYDD)
- United Work

- Refugee Support Centre (MUDEM)

- Fair Labour Association

- WWF Turkey

- Action Collaboration Transformation (ACT)

- ITKIB -Exporters' Association

- Association for Supporting Contemporary Life (CYDD)

- IndustriALL Global Union

- St.John's National Academy of Health Sciences
- SWASTI

- SAVE

- Pratham, Council for Vulnerable Children

- International Labour Organization (ILO)
- Buyers Forum Pakistan

Bangladesh Vietnam Cambodia
- International Labour Organization (ILO) - Better Work (ILO) - Action Collaboration Transformation (ACT)
- IndustriALL Global Union - Better Factories Cambodia (ILO)
- Ethical Trading Initiative (ETI)
- Accord on Fire and Building Safety in Bangladesh (Accord)
- BGMEA
- BKMEA

China Brazil Argentina

- International Labour Organization (ILO)
- Ethical Trading Initiative (ETI)

- International Labour Organization (ILO)

- National Institute of Industrial Technology (Instituto

Nacional de Tecnologia Industrial, INTI)
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The year 2018 saw the completion of the Strategic Plan initiated
in 2014 that brought together the lines of action undertaken over
the last five years in responsible management of the supply chain.

3. Balance of the Strategic Plan for a Stable
and Sustainable Supply Chain 2014-2018

In December 2013, Inditex’s Social Sustainability teams
designed a five-year strategy for the supply chain for
the period 2014-2018 with the title Strategic Plan for A
Stable and Sustainable Supply Chain.

The Strategic Plan organised and strengthened the work
carried out until then. It had two specific objectives:

- Ensure compliance with the Code of Conduct for
Manufacturers and Suppliers.

- Reiterate Inditex’s commitment to the United Nations
Guiding Principles on Business and Human Rights.

The lines of the Strategic Plan for a Stable and Sustainable
Supply Chain include identifying and properly knowing

(non-exclusive) suppliers and manufacturers, performing
exhaustive assessments of them to improve the working
conditions of their workers. This ensured the sustainability
of suppliers and manufacturers and guaranteed their
adherence to the standards required by Inditex, creating
stable and long-term business relations and ensuring
depth on specific areas of interest.

The Plan came to an end in the year 2018. During
the five-year period of its implementation, the tools,
methods and activities linked to identification,
assessment, optimization and sustainability included
in the Plan have evolved to adapt to the needs of the
supply chain and its context, incorporating experiences
and lessons learned.

| Strategic Plan for a Stable and Sustainable Supply Chain 2014-2018

?

LINES OF ACTION IDENTIFICATION ASSESSMENT OPTIMIZATION SUSTAINABILITY
MONITORING Traceability U Effective auditing
Programme
. . Worker . )
TRAINING Training for auditors articioation Training for suppliers
particip Mature relationships with
suppliers and a holistic
) - approach
CONTINUALIMPROVEMENT |  Audit quality management Celiadle Conglidfen o 1251y
Action Plans chain
COMMITMENTTO Effective and efficient reference partners with whom Inditex can share good practices and create
STAKEHOLDERS shared strategies
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Review of the Strategic Plan 2014-2018 Key results

! L a ! ! r a !
! |:|‘|= ! ! al= !
I = I I = I
| =8 L@J I I =12 L@J !
I I I I
: +800 13,272 : : +1.000 42,173 :
1 Traceability training for more than Traceability I i Training for more than 1,000 Audits of suppliers and I
! 800 suppliers audits ! ! external auditors on Inditex's factories atall levelsand !
| | | auditing method. processes |
IDENTIFICATION ASSESSMENT

= |: %
= |10
ol= f
REINFORCE DETECTING AND WORKING INCREASED ESTABLISHING
CAPABILITIES ACTING ON ROOT ASA KNOWLEDGE DUE DILIGENCE
CAUSES NETWORK OF THE SUPPLY PROCESSES

CHAIN

- Creation of the Human Rights Policy in 2016.

- Development of a product traceability system.

- Development of tools and procedures to facilitate compliance with the Code of Conduct.
- Standardization of due diligence processes in the supply chain.

- Creation of a traceability policy and method for its implementation.

| | | |
| | | |
| | | |
I I I I
I I I I
: 2,500 Identification of specific local needs. : : +3.000 2,458 :
| Awareness raising and training for 2500 More than 25 projects completed in areas such aswomen | More than 3,000 Corrective
1 employees in Inditex's various departments.  empowerment, health and safety, and worker participation. 1 | individual training Action Plans 1
: Ongoing training for Sustainability More than 20 local stakeholders involved in the projects. : : ) 5955‘0'“5 on Hgman :
. teams on standards such as the SA8000, From isolated programmes to the | | Rights Wf'th suppliers and |
| as well as in Human Rights, due Workers at the Centre approach. I I actories. |
I diligence, health and safety and so on. | | |
L e e e e e e e e e e e e e e e e e e e e e e e e e e e e e = e e = = = — Bl L e e e e e e e e e e e e - - 4
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: IDENTIFICATION :
STRATEGIC PLAN 2014-2018 STRATEGIC PLAN 2014-2018 EVOLUTION OF IDENTIFICATION FOLLOWING THE
OBJECTIVES MILESTONES MAIN INDICATORS STRATEGIC PLAN 2014-2018

Verification of the traceability of
100% of production

Regularand systematic training
forall auditors using the "train the
trainer” system

Online manufacturer and order
management system

Launch of traceability audits
Public-private agreement with the
International Labour Organization (ILO)
to strengthen labour rights in cotton
production

During this five-year period, we have
intensified our identification activity,
both in terms of traceability audits and
in supplier training or improvements to
information systems.

Co-responsibility of suppliers to ensure the
traceability of their own supply chains
Development of innovative tools to
facilitate traceability management
Strengthening of the traceability of raw
materials

Traceability audits

2,546
The traceability of the
supply chain was a priority 2463
of the Strategic Plan.
2014 2018
o assesswent ’:
STRATEGIC PLAN 2014-2018 STRATEGIC PLAN 2014-2018 EVOLUTION OF ASSESSMENT FOLLOWING THE STRATEGIC
OBJECTIVES MILESTONES MAIN INDICATORS PLAN 2014-2018

Ensure sustainable compliance

with the Code of Conduct for
Manufacturers and Suppliers
Auditing system designed to
evaluate and improve management
methods

Two updates of the methodology used for
social audits.

Update of the methodology used for pre-
assessment audits.

Inclusion of all audits in an online system.

The percentage of suppliers reaching the
higher compliance ratings (A and B) has
increased during the five years of the
Strategic Plan, which demonstrates that we
have achieved a continual improvement of
working conditions and compliance with
our Code of Conduct.

Audits as a tool to detect the root causes

of non-compliance and solve these issues
through other types of action.

Initiatives to advance in shared evaluations
within the industry, such as the Social &
Labour Convergence Project.

Evolution of audits

Evolution of supplier classification

9,518 , ;

7,811 E/" —
5,359

3,893 85% 91%

2,367
1,551 2177 1,982
2014 2018 2014 2018
Pre-assessment Social @ special ® ol AandB @ Otherratings
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v e e 4
STRATEGIC PLAN 2014-2018 STRATEGIC PLAN 2014-2018 EVOLUTION OF OPTIMIZS/?.EET’:(E%IF;?AV\SNGTHE
OBJECTIVES MILESTONES MAIN INDICATORS
2014-2018
Corrective Action Plans targeted at Collaboration with local NGOs on the In 2018, Corrective Action Plans were Continual improvement through
establishment of Corrective Action Plans implemented for 8% of social audits collaboration with other stakeholders in

improving management systems,
with self-assessment and worker
participation

Establish and maintain stable
relationships of trust with suppliers
Regular training programme

for 100% of suppliers and
manufacturers

Agreement with MUDEM on refugees in
Turkey

Development of responsible purchasing
practices with purchasing teams

carried out. This demonstrates the level of | the sector

improvement of our supplier compliance, | joint remediation initiatives
given that even while we have intensified
our auditing work, the percentage of
suppliers requiring the immediate
implementation of a strict Corrective
Action Plan continues to decrease.

Programmes that go beyond individual
remediation to examine root causes at the
sector level.

Evolution of Corrective Action Plans in relation to social audits

Trained suppliers

5,359
3,893
1,512
1,191 '
ﬁ 17
2014 2018 2014 2018
Social audits @ Corective Action Plans Trained suppliers
: SUSTAINABILITY :
STRATEGIC PLAN 2014-2018 STRATEGIC PLAN 2014-2018 EVOLUTION OF SUSTAINABILITY FOLLOWING THE
OBJECTIVES MILESTONES MAIN INDICATORS STRATEGIC PLAN 2014-2018
Effective and efficient reference Approval of Inditex's Human Rights Policy | During the five years of the plan, the Strengthening of collaboration between
partners with whom Inditex can Renewal of the Global Framework clusters have been one of our main tools clusters to take advantage of synergies and
share good practices and create Agreement with IndustriALL for progress. Through them, we have been | shared learning
able to consolidate various alliances with Focus on innovation and the use of new

shared strategies

Alignment and inclusion of the
sustainability strategy in the Group's
business model

Creation of supplier clusters in Cambodia
and Pakistan, and development of the 10
existing clusters

Commitment to Action Collaboration

local and international entities alike, with | technologies to ensure the sustainability
whom we share the objective of ensuring | of the supply chain

the social sustainabilit of the supply Strengthening of existing alliances with

chain. . .
Workers freely chosen as Transformation (ACT) dlﬁereqt stakeAholtAiers and the creation qf
representatives throughout the Participation i the Action Platforms of the new alliances in different spheres of action
supply chain UN Global Compact. Sustainability of the industry as a whole
Partnerships with landmark entities Creation of two new clusters:
(©))
{ioy (©))
o

CAMBODIAAND PAKISTAN

103-3,AF16
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Review of the Strategic Plan 2014-2018 Key results

Supplier clusters

Spaces for cooperation designed to promote a sustainable productive
environment in geographic areas that are strategic to the development of Inditex’s
business model.

((@))

96%
OF PRODUCTION

Update of the social audits
methodology.

Collaboration with the ACT initiative.

Consolidation of the Workers
atthe Centre programmes.

Update of the pre-assessment
audit methodology.

the Global Framework Agreement
with IndustriALL Global Union.
Signing of the public-private
agreement with the ILO focusing

on the cotton supply chain.

Adherence to the Better
Than Cash Alliance.

- Project to support the Worker
Participation Committees
with IndustriALL Global Union
(2015).

I
I
I
I
I
I
I
I
I
I
I

Xanniversary of the signing of I
I
I
I
I
I
I
I
I
I
|
I

Renovation of the Bangladesh Accord

Portugal Argentina
- Signing of a Framework

- SCORE and LEAN programmes
to improve labour conditions
(2015).

- Collaboration with the
Ethical Trading Initiative on

- Creation of a cluster to
address the real situation
of the local supply chain in

Brazil

Agreement with the - Initiation of collaboration
University of Minho (2018). with the National Institute of
- Launch of an occupational Industrial Technology (INTI)
health and safety programme (2014). - Initiation of participation
- Coordination of the Strategy. in collaboration with - Programme to improve in the Sustainable Fashion
- Coordination of the IndustriALLand local production management Laboratory (2017).
Framework Agreement with authorities and trade unions systems of factories in - Signing of the PPP ABVTEX-
IndustriALL Global Union (2017). collaboration with INTI (2018). ABIT-Zara with the ILO (2017).
Morocco Turkey Pakistan India
- Development of the Joint
Turkey Programme, in
collaboration with IndustriALL - Creation of a cluster to
- Collaboration with Medicus Global Union (2014-2016). address the real situation - Development of the Sakhi
Mundi on programmes - Signing of the Framework of the local supply chain in Programme for women's
related to health. Agreement with the NGO further depth (2016) empowerment.
- Training on industrial Refugee Support Centre - - Participation in the pilot of - Training for suppliers on social
relations with IndustriALL MUDEM for refugee workers. the ILO's SCORE programme dialogue with IndustriALL
Global Union. (2015) (2018). Global Union (2018).
Bangladesh China Cambodia Vietnam

- Creation of a supplier union
network of Inditex suppliers in
collaboration with IndustriALL
Global Union (2015).

- Contact in conjunction

- Development of programmes a project to raise awareness further depth (2015). with ACT with national
for the digitalization of wage among workers on social - Promotion of collective stakeholders to promote
payment (2018). contributions (2016). bargaining through ACT. collective bargaining (2017).
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4. Introduction of the Workers at the Centre 2019-20272

Inditex upholds its commitment to best practices in the
social sustainability of the supply chain. Based on the
experience we have accumulated over the five years of
the Strategic Plan for a Stable and Sustainable Supply
Chain and the lessons learned from the activities forming
part of the Workers at the Centre strategy, in 2019 we
have embarked on our new strategy for the supply chain.

Inditex’s new route map is entitled Workers at the Centre
2019-2022. The previous Strategic Plan and the experience
we have gained serve to demonstrate that we can only
lead the way towards sustainability and a responsible
business model if we understand the needs of workers,
their families and the communities where they live,
providing them with the appropriate tools to achieve
decent work.

That is why our priority over the next four years will
be to foster direct contact with workers to expand our
knowledge of their needs. To this end, we will continue
to work with the relevant stakeholders, in particular with

| Workers at the Centre 2019-2022

those that have the greatest level of contact with workers,
highlighting their concerns and needs.

The strategy will be structured around three complementary
and interconnected dimensions: workplace, wellbeing
and industry.

This three-dimensional structure will allow us to continue
focusing our efforts on the sustainability of the factories in
our supply chain while extending these efforts to address
the general wellbeing of workers and long-lasting changes
and impacts in the industry.

Following a due diligence in Human Rights, we have
identified the priority impact areas that will be the focus
of the actions contained in the strategy with the aim of
achieving a sustainable impact on workers, generating
a positive social value.

(U ’ More information on page 45 of this Annual Report.

??\\()R\W ‘MPACTARMS

WORKERS
ATTHE CENTRE

OG0 pyg G
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XCELLENCE
O OUR
PRODUCTS

At Inditex we work to ensure that all our items comply with
the highest standards of health, safety and sustainability;
and we pay special attention to the raw materials we use.

In 2018, all the brands in the Group incorporated Join
Life garments into their collections, which resulted in
selling 156 million items, up 85% compared to last year:

Photo: Inditex employee at the New York showroom.
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SDG TARGETS INDITEX'S CONTRIBUTION

Our commitment to product excellence is reflected in the most stringent health

and safety standards, in addition to our Join Life standard and the Green to Wear

3.9 environmental commitment for our supply chain. In addition, in 2018 work continued on
The List by Inditex to include new chemical products classified according to a greater
number of restricted substances.

Water is a vital resource for the production of our raw materials and their industrial
6.3 transformation. Inditex has made a commitment to achieve Zero Discharge of
Hazardous Chemicals (ZDHC Commitment) by 2020.

The application of the Ready to Manufacture and Green to Wear Programmes allow us
to ensure compliance with our environmental standards and product health and safety

9.4 standards during production with lower consumption of energy, water and chemical
products.

12.2

124 Through our Green to Wear Programme and Join Life labelling standard we encourage

sustainable environmental behaviour along our supply chain, as well as promoting
12.5 good manufacturing practices and favouring an efficient use of resources, waste
reduction and correct waste management.

12.8

Our Biodiversity Strategy and Forest Product Policy reflect our commitment to the
15.1 conservation of nature and forest ecosystems. In 2018 we continued increasing our use
of sustainable raw materials through the Join Life label.

We collaborate with different organisations to advance the excellence of our products
and the environmental sustainability of our supply chain. In 2018, our work with the
17.16 Massachusetts Institute of Technology (MIT), the Better Cotton Initiative (BCI), the
Organic Cotton Accelerator (OCA) and the Textile Exchange stands out, among our
collaborations with other entities.

\ i ) More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS — EXCELLENCE OF OUR PRODUCTS

Throughout 2018, Inditex invested over €96 million in R&D initiatives aimed at developing novel garments
which stand out for the fibres used; for new product treatments and finishings; for their technical performance
traits; and for the use of new washing and dying processes, among others. In turn, and with the goal of ensuring
@ product health and safety, Inditex earmarks significant resources to multidisciplinary scientific research to

guarantee the eradication of toxic or potentially hazardous substances from manufacturing processes and from
finished products in the textile and footwear industry.

Qi > More information about our R&D projects on pages 160 of this Annual Report.

{’ﬂ Investment earmarked to R&D € 91,004,672

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

i , More information on pages 292 and 293 of this Annual Report.
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In 2018, we put 103 million organic cotton garments up for sale,
some /5% more than in the previous year.

Sustainable, healthy and safe products

At Inditex we are committed to the protection and
development of biodiversity through a responsible and
sustainable management of natural resources. This is
reflected in our Biodiversity Strategy, which is based
on the principles of the United Nations Convention on
Biological Diversity. The goal of the Biodiversity Strategy
is to protect biodiversity at every level of our activity,
as well as to ensure our business decisions are based
on ethical and environmental criteria.

In order to respond to requests from our customers
and offer them the fashion they want, we are working
so that all the items we sell meet the most demanding
standards for health, safety and sustainability, paying
special attention to the raw materials we choose to
make our products.

Accordingly, we are working to incorporate the most
sustainable fibres and raw materials in our collections
from the design phase. During 2018, we put 103 million
organic cotton garments up for sale, some 75% more
than in 2017.

In addition to organic cotton, we continue to promote the
use of more sustainable raw materials such as TENCEL™,
Lyocell, REFIBRA™ and recycled polyester, polyamide,
cotton and wool materials. This year, in addition, we have

added some new raw materials such as organic linen,
recycled polyamide and more sustainable viscose, which
comply with the standards of the European Union Best
Available Techniques and Inditex’s Forest Product Policy.

In parallel to this, the number of Join Life garments in
our collections continues to increase. Join Life is the
label for the products with the most sustainable raw
materials, and/or the products that use more efficient
production technology and that have been manufactured
in factories classified as A or B in both social audits and
environmental assessments. In 2018, all the brands in
the Inditex Group incorporated Join Life garments into
their collections, which resulted in selling 136 million
items, up 85% compared to last year.

Beyond the materials, we have also advanced in terms
of programmes and standards that guarantee that
our products are safe, healthy and sustainable for the
environment. We have created new health standards,
we have made progress in programmes to improve
our production and we have increased the number of
substances regulated on The List, by Inditex. We have
also increased the number of environmental assessments
by our suppliers, as well as the number of manufacturers
that follow the good practices included in the Ready to
Manufacture Code.

PROGRAMMES

INDITEX COMMITMENTS I S I N PraOREes
| |

(%) ACE' 1. GREENTO WEAR
& GREENPE: | 2. ZDHC PLATFORM :
1%} Zero Discharge of Hazardous Chemicals Lo |
) 2020 for all products on every stage of our , 3. ZDHC WASTEWATER GUIDELINES \
o supply chain. I 4. GREENPEACE DETOX CAMPAIGN .
& | 5. SACHIGG INDEX-FACILITY MODULE :
Our products do not contain fibre from I’ ________________ ‘I
2020 ancient forests or forests at risk of | 1. OBTAINING RAW MATERIALS |
«n extinction. | 2. FIBRE PRODUCER CENTRALISATION |
& | STRATEGY |
o Guarantee the sustainable production of : 3. EXCLUDING FIBRE PRODUCERS :
2023 artificial cellulose fibres, supporting the | 4. TRACEABILITYTOOL :
path towards responsible viscose. Lo el ___.__ 4
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1. Join Life

The Join Life labelling standard is awarded to the garments
produced with the most sustainable raw materials and/
or those that are manufactured with the best and most
efficient production processes. ltems are labelled with

this seal when they meet the following requirements:

- Products manufactured by suppliers that have obtained

- Products whose main components have gone through
wet processing in factories (laundries, tanneries,
stamping facilities or dry cleaners) that have passed
environmental assessments rated as either A or B.

- The raw materials or production technology used mean

that these items are awarded for their environmental

an A or B rating in social audits. excellence.
000 @_|
N A
IAL
S,o‘ouCDn JOIN ENVIRONMENTAL
AorB @ LI1FE ASSESSMENT
Suppliers A or B factories
with wet
processing

©

ENVIRONMENTAL ATTRIBUTE
You must comply with at least one of
the following three requirements

100% @

S

CARE FOR FIBER

Ecologically Grown Cotton

Care for Fibre: products
manufactured with sustainable raw
materials such as organic cotton,
Tencel™, Lyocell or recycled fibres.

®
100% @

®

CARE FOR WATER

Produced Using Less Water

Care for Water: items that have
been manufactured, in at least
one stage of production, with
technology that reduces water

consumption.

Care for Planet: garments that,
during the manufacturing process,

|
©)

a®
100% @

D

CARE FOR PLANET

Produced Using Renewable Energy

have consumed energy from
renewable sources
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Our Join Life collections in 2018

The presence of Join Life in Inditex Group brands has
received a strong boost over the year. On the one
hand, Zara, Massimo Dutti and Oysho have significantly
increased the number of items in their collections

with the Join Life label. Parallel to this, Pull&Bear,
Bershka, Stradivarius, Zara Home and Uterqle have

all incorporated Join Life products in their commercial
offer, after joining the project in 2017 through work with
their supply chains. This effort has resulted in more than
136 million Join Life items being sold, 85% more than in

the previous year.

In this sense, Zara's offer of Join Life products has
grown 34% in comparison to 2017 and represents 11%
of the total products sold by the brand. Oysho has
also doubled its commitment to sustainability and
best manufacturing practices, going from 4.9 million
to 7.8 million Join Life items, 57% more than last year.
Massimo Dutti, on the other hand, has consolidated
products with the Join Life label in its collection, from
68,953 units in 2017 to over 2.7 million in 2018.

Join Life

garments

Brand in 2018
7N\ 91,598,960
ZARA HOME 831,752
PULL&BEAR 6,970,894
Meavsimo Dutti 2,703,892
Bershka 23,644,573
@Stradivarius 16,186
OYSHO 7,804,524
UTERQUE 2,452
() 2,749,555

TOTAL 136,322,788

(*) Includes Lefties garments with the Join Life seal.

(**) Manufacturer of footwear and accessories for Inditex brands. The
quantity reported refers to footwear and accessories items with the
Join Life seal manufactured for brands in the Group.

103-2,103-3
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2. More sustainable raw materials

During the design and development stage of the
collections, deciding which fabrics and materials to use
is a key part of the process. At Inditex, following the key
principles of our Environmental Sustainability Policy and
the Strategic Environmental Plan for 2016-2020, one of
our priorities is to promote the use of more sustainable
fibres, which have a lower impact on the environment
and reflect a more efficient use of resources.

During 2018 at Inditex, we worked with three hundred
different types of raw materials. For this reason, we classify
these raw materials according to their origin and two main
categories: fibres and non-fibres. Over the course of the
year, consumption was 88.24% and 11.76% respectively.

The non-fibre category includes a wide variety of different
raw materials, both natural (vegetable, animal and mineral)
and artificial. Its low relative importance in terms of total
consumption does not justify an individual breakdown.

In the fibre category there are three different groups,
depending on origin:

152

Percentage of

Type of fibre: Definition use in 2018
Filaments from a natural origin, which can be

Natural fibres spun to obtain threads or cordage. 48.90%

These fibres are made of polymers that do not

occur naturally, but are instead produced in a

chemical plant or laboratory, and are almost

always made from petroleum by-products or

natural gas. 38.70%

They are made of a natural component like a
raw material, which undergoes a number of
different transformations in a chemical plant
or laboratory. 12.40%

Synthetic fibres

Artificial fibres

Within the natural fibre category, cotton is one of the
materials that is most frequently used to create our
garments. Our commitment to organic cotton allows us
to improve environmental performance, as it is cultivated
through more sustainable practices that use only non-
genetically modified seeds. In 2018, we put 103 million
organic cotton garments up for sale, some 75% more
than in the previous year.

103-2,103-3,301-1,AF20
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We have also increased our consumption of Tencel™
Lyocell, a fibre created using wood from sustainable
forests, where the trees are cultivated in a controlled
manner and with programmes that guarantee
reforestation. The production process for this fibre is
carried out as part of a closed circuit that allows us
to reuse 100% of the water and 99% of the chemicals
involved. Inditex is now 2nd in the world for the
consumption of this material, having sold 13 million
garments made from it in 2018.

We have also continued using a more sustainable
viscose in 2018, called Lenzing EcoVero™. This fibre
is obtained from wood from certified and controlled
sources, is manufactured in a more environmentally
friendly production process than conventional viscose,
and comes from a completely transparent supply chain.
In addition, it has the EU Ecolabel certification for
environmental excellence and complies with European
Union Best Available Techniques standards and Inditex’s
Forest Product Policy.

Sustainably grown European linen garments, which are
grown using natural irrigation and do not use genetically
modified or defoliant seeds, as well as recycled polyamide
garments, have consolidated their position among the
products sold by the brands.

Our commitment to the most sustainable raw materials
in 2018 has allowed us to achieve the following results:

Variation (%) with

Raw materials Number of garments respect to 2017
Organic cotton 102,847,332 75.10%
Recycled materials 13,906,931 284.71%
TENCEL™ Lyocell 13,244,599 44.36%

2.1. Recycled raw materials

The production of recycled fabrics is more efficient in
terms of consumption, since they require less water,
energy and natural resources than new fibre, which
means they entail a lower environmental impact. The
production processes for recycled materials are also
more efficient in terms of the consumption of chemical
products, as they require less than virgin raw materials.

In 2018 we put more than 13.9 million garments made from
recycled materials on the market, which means we almost
quadrupled our use of these fibres in comparison to 2017.

Along similar lines, our Join Life collections for Zara and
Massimo Dutti have incorporated new garments made
with Refibra™ technology. This fibre is made from the
leftover cotton from the cutting processes to produce
our garments, and wood from sustainable forests and
controlled sources. This material is obtained following
the production process for Tencel™. This means it
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combines the advantages of both and reduces the need
to extract virgin raw materials.

Materials such as cotton or wool can easily be reused to
create new textiles through conventional or mechanical
recycling processes. Inditex has been working for years
with companies specialised in the conventional recycling of
cotton and polyester, and this collaboration has transferred
over to the products sold by the brands in the Group,
which sell Join Life items manufactured with this materials.

In the cotton and wool process, textile waste is classified
by type and colour so it can later be shredded down
to create smaller fibres. These are used to create new
recycled threads in the same colour. In terms of polyester
recycling, the process not only avoids the need to extract
to produce new fibres, but it also significantly reduces
landfill waste and the consumption of water and energy.

Leading in
sustainable fibres

According to the independent organisation Textile
Exchange, our signification commitment to the
most sustainable raw materials placed Inditex in
2018 as:

- Second largest consumers in the world of the
sustainable Lyocell fibre.

- Fourth company in the world for organic cotton
consumption by volume.

- Fourth in the world for the consumption of other
cellulosic fibres of sustainable origin.

- Eighth in terms of highest volume of recycled
cotton consumed.

(Source: Organic Cotton Market Report 2018 and Preferred Fibres
Market Report 2018 by Textile Exchange)

2.2. Forest raw materials

Since 2014, Inditex has a Forest Product Policy in place to
guarantee the sustainability of our activities, and to protect
primary forests and forests in danger of extinction. Along
those lines, we work to ensure that all the forest fibres we
use are sourced from sustainably-managed forests.

To comply with this goal, we apply responsible purchasing
policies that give priority to forest products that use the
highest amount of recycled material and post-consumer
waste. In addition, we encourage our suppliers to develop
and expand their selection of these materials. Similarly,
our stores use furnishings and paper certified by PEFC
and FSC.
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Promoting the use of more

sustainable forest fibres

Based on our philosophy of respect for the environment,
Inditex collaborates with entities like Canopy Planet and
Changing Markets, promoting commitments and lines of
action that ensure that our products do not contain fibres
from primary or endangered forests and to encourage
the use of fibres from more sustainable plant origins.

Since we launched the CanopyStyle initiative in
collaboration with Canopy Planet, a total of 170 companies
in the sector have joined the initiative. In 2018, and as a
result of this joint work, 72% of the world's fibre production
came from manufacturers who made a commitment to
eliminating supplies from primary and protected forests
and working towards innovative solutions that reduce
the pressure on forest areas. In this sense, 52% of global
production comes from suppliers that have passed the
audits. And 28% of global production is free of the risk
of receiving supplies from these forests.

In addition, beyond the origin of our raw materials, we
also collaborate with the Changing Markets Foundation
to ensure a more sustainable viscose production
throughout the supply chain. To do this, as part of our
Forest Product Policy, we have integrated the Roadmap
towards responsible viscose & modal fibre manufacturing,

Animal Welfare Policy

All the products of animal origin used in the items
sold by our brands come from animals that are
treated in an ethical and responsible manner in
accordance with the Five Freedoms of animal
welfare that are internationally accepted. Our
commitment is governed by the Inditex Animal
Welfare Policy, developed together with the
Humane Society of the United States (HSUS), and
is available on our website.

Since 2013, Inditex has been a member of the Fur
Free Retailer Programme by the Fur Free Alliance,
which means that our retail formats do not sell fur.

Likewise, all the wool producers in our supply
chain must comply with our rigorous standards for
the ethical treatment of animals. This means we
do not accept cruel practices such as mulesing to
obtain wool. In addition to this, we interrupted our
angora wool production in 2014 and have not sold
any products using this material since 2015.

Likewise, we are committed to gradually removing
mohair from our garments (currently only used in a
small number) and by 2020 none of our garments
will contain it.

the guidelines that drive this organisation.

Working together to improve forests

Forest products are essential for the textile sector:
from the wood used in the furniture in our stores to
the plant fibres used in some of our garments, right
through to the cardboard and paper used in store
operations. That is why our commitment to forest
sustainability is inseparable from our efforts to
ensure the sustainability of our business model.

In 2007, Inditex began working with the Regional
Government of Galicia and the Forestry Research Centre
of Lourizan to encourage genetic improvements to

the main species in Galician forests. Our commitment
was reinforced in 2015 with the design and creation of
Pico Sacro, in collaboration with the Galicia Forestry
Association. The idea is a hill that will be used as a
biological carbon sink (to measure CO2 absorption) and
a forestry laboratory, managed with the aim of providing
information and transferring knowledge.

According to the recommended calculations produced
by the Spanish Office of Climate Change, with the
plantations of 30 June, 2018 in Pico Sacro, the CO2
absorbed in the trees will reach 639.5 tons in 30 years,
which is the equivalent of 66.6 tons of CO2 per hectare
of plantation.
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3. We are committed to producing

clean and responsible fashion

Our commitment to our customers is to ensure that
the products we sell comply with the most stringent
health and safety standards. These standards should be
applied in general and are mandatory for all the items’
that we sell as well as being mandatory guidelines for
the manufacturing practices of all the suppliers on our
supply chain.

This requirement also covers the chemical industry
responsible for producing the dyes, pigments and
auxiliary chemical products that are used in the textile
and leather sector.

In this way, and thanks to our collaboration with technology
companies, research centres and international reference
laboratories, Inditex verifies that its standards have
been implemented correctly through its own innovative
programmes. These programmes include, on the one
hand, carrying out an analysis of raw materials and articles,
as well as the chemical products used to produce them.
And, on the other hand, the completion of recurrent
audits both in the facilities involved in manufacturing our
articles and in the factories that produce the chemical
products used in their manufacture.

3.1. Product health and safety

In order to work towards the excellence of our products,
Inditex has a team made up of scientists and technology
experts that monitor any news and changes to health
and safety regulations. They are also in charge of
identifying the chemical substances used in the industry
and evaluating every process involved in manufacturing
our products. This effort ensures that our items meet
the highest levels of health and safety, regardless of any
specific regulations that might apply in each market.

Thanks to this process, we have managed to go further
than the List of Restricted Substances in terms of how
they are used in the textile industry when establishing
our product standards. We have provided additional
knowledge that identifies restricted substances and
controls the manufacturing processes, while we also
propose the use of alternative technologies to avoid
non-conformities. This knowledge is a very useful
reference point for our manufacturers and for the entire
industry when it comes to guaranteeing health and
safety during production.

1 The articles not included in the scope of the Group's health and safety
standards have reports on their minimum requirements generated
according to the specific legal requirements applicable to the type of
product and countries where they are sold.
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During 2018 we implemented the latest editions of our
health and safety standards for garments, footwear
and accessories, Clear to Wear and Safe to Wear. In
addition, we have continued to work on implementing
the first edition of our |+ standards (called IPLUS
because of its acronym, Inditex Precautions and Limits
for Users' Safety) to cosmetics and items that come
into contact with food.

- Safe to Wear: This is the Inditex standard on
garment safety that ensures that our articles
meet the necessary characteristics to avoid any
risk to the customer. Prepared in collaboration
with international experts, this standard has
been specially designed to guarantee the safety
of children's and baby garments in aspects such
as the design, the fastening of small parts and
sharp objects, as well as restricting parameters
such as the amount of flammable fabric used in
articles intended for both children and adults.
The third edition was implemented in 2018.

- Clear to Wear: is the Inditex standard on
product health that regulates parameters and
substances that are limited by law, to ensure that
all the clothing products, footwear, accessories,
parts and fabrics we receive from suppliers have
the necessary characteristics to avoid any health
risks to the customer. The fourth edition was
implemented in 2018.

- I+Cosmetics: This product health standard
is mandatory for all our cosmetic products.
In addition to controlling parameters and
restricting substances that are limited by law,
it governs the maximum level of impurities
allowed for source materials and includes
REACH (the European Union's own regulation
on the Registration, Evaluation, Authorisation
and Restriction of Chemicals) as mandatory EU
regulation that must be complied with by all
Inditex suppliers. The first edition continued to
be implemented in 2018.

- I+FCM: is the Inditex standard for product
health that applies to articles that come into
contact with food. It regulates parameters and
restricts substances that are limited by law, as
well as their transfer to food under normal or
foreseeable conditions of use. As with the other
standards, it aims to ensure that our products
meet the necessary characteristics to avoid
risks to the customer's health. The first edition
continued to be implemented in 2018.
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In addition to standards that are already in place,
and in line with the 2015-2020 Strategy to create and
develop new |+ standards (IPLUS) for all the product
categories sold by Inditex, in 2018 significant advances
have been made in the development of standards for
[+ Air Fresheners, |+ Candles and |+ Childcare Articles.

On the other hand, and in order to comply with our
environmental commitments and, more specifically,
with the ZDHC 2020 programme (Zero Discharge of
Hazardous Chemicals), we have our own Manufacturing
Restricted Substances List (MRSL) that applies to all
the products manufactured and details all the chemical
substances that are subject to specific restrictions or
where their use is prohibited.

In 2018 we updated our MRSL, which includes more
than 750 substances and which, by 2020, will cover
any substances that pose even a minimum risk to the
environment.

3.2. Environmental
performance: Green to Wear

Inditex devotes significant effort and resources to
guaranteeing compliance and improvement, as well as
strengthening the environmental commitments in its
supply chain. Improving the industry in environmental
terms, a more sustainable use of resources from the
ecosystem, especially water, and the protection of
river and marine ecosystems are priorities that we are
addressing through a comprehensive approach.

In this regard, our Green to Wear standard aims to
manufacture products that respect the environment.
Green to Wear defines the environmental behaviour
and minimum requirements that our manufacturers and
suppliers must comply with, especially when they relate
to wet processing (dry cleaners, tanneries, artificial leather
factories, printing and washing and finishing installations).

Verification audits for Green to Wear allow us to
categories our manufacturers and suppliers according
to their environmental performance as either A, B, C or
D. Depending on the results, those classified as A (Best
in class) or as B (Good performance) can decide to aim
for the Plus+ category, thatis A+ or B+, if they implement
the best Green to Wear technologies in their processes.

In 2018 we made significant advances in the new health and
safety standards for all the product categories we sell.
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Commitment and transparency through the Zero Discharge
of Hazardous Chemicals Programme

The Global Water Management Strategy defines how
we collaborate with our stakeholders in terms of this
issue and is based on the principles included in the CEO
Water Mandate initiative, run by the United Nations
Global Compact. The initiative brings environmental
and social aspects together, since water affects the
quality of river ecosystems and, at the same time,

is a resource on which the development of many
communities depends.

Inditex is committed to achieving Zero Discharge of
Hazardous Chemicals by 2020 (the ZDHC Programme),
an initiative promoted by Greenpeace. To achieve this,
we have driven forward and increased cooperation with
our suppliers, the chemical industry and with scientists
and researchers in different areas.

As a result of fulfilling all of these objectives, Inditex

was named world leader in the Detox Catwalk 2016, an
assessment carried out by Greenpeace to check whether
textile brands are complying with their commitment to
the Detox 2020 Plan, in terms of transparency and the
removal of fluorocarbons Similarly, in 2018 Greenpeace
recognised Inditex as a "leader of this paradigm shift"

in its Destination Zero report.

Along these lines, we also participate in the
programmes The List, by Inditex and Ready to
Manufacture in order to improve and supervise both
the chemical products used in the industry and the
facilities where the articles are manufactured. By
implementing both of these programmes, we also aim
to comply with Greenpeace's Clean Factory vision

by working with our supply chain and the chemical
industry that manufactures dyes, pigments and
auxiliary chemicals.

In order to take full advantage of our knowledge

of the substances used in the textile and leather
industry, and in application of the Precautionary
Principle established by Greenpeace, Inditex promotes
the Working Group for Safety Studies on Chemical
Substances. The group includes experts on safety
regulations and the experimental determination

and computer prediction chemical substance safety
from Santiago de Compostela and Pompeu Fabra
universities. The objective is to build a database with
as much detail as possible with regard to substances
that may potentially be used in the fashion industry
using available scientific data. At the same time,
substances for which adequate scientific information
is not available will be subject to experiments and
computer analysis.

On the other hand, we also have our own Manufacturing
Restricted Substances List (MRSL), which lists chemical
substances that are subject to specific restrictions or are

banned from use. During 2018, Inditex updated the MRSL
and worked on substitutions for included substances.
Inditex also made it easier for suppliers to publish the
results of water analysis. We also made advances in

how facilities related to wet processing are identified.
Similarly, we are committed to the transparency of our
progress towards this objective, and as such over the year
we published all the materials indicated above on the
website www.wateractionplan.com.

We carry out constant assessments to check how

we are advancing towards the ZDHC Commitment
through exhaustive evaluations of all the units in

our supply chain with respect to the Manufacturing
Restricted Substances List (MRSL) and the Clear to Wear
standard. In this sense, the Green to Wear and Picking
programmes are key to our assessments.

The methodology to implement the ZDHC
Commitment begins by cleaning the manufacturing
units in the supply chain, so that when we detect a
breach in wastewater standards or in the final product,
we can carry out a Root Cause Analysis. This allows
us to identify the source of the incident and prevent
it from happening in the future by implementing a
Corrective Action Plan. Our research is carried out
by experts in textile and leather manufacturing, and
includes an audit of all the facilities involved in the
affected manufacturing process, especially looking
at their inventories of chemical substances and the
manufacturing processes used.

Beyond compliance with the ZDHC Commitment, we
collaborate with the ZDHC Organisation by supporting
initiatives such as ZDHC Gateway. This helps our
suppliers publish the results of wastewater analysis
obtained during the environmental assessments that
are part of the Green to Wear Standard on the ZDHC
Gateway Platform, a portal specially designed by the
organisation for this purpose.

On the other hand, Inditex also collaborates with the
Chinese Institute of Public and Environmental Affairs
(IPE) to improve the environmental management of
our supply chain in China. We work together with
our suppliers to help them share the results of their
wastewater analysis on the IPE website. As a result, a
map has been created to monitor the environmental
performance of textile factories in China that
associates the list of suppliers for each brand with data
on the environment, wastewater and greenhouse gas
emissions (GHG).

In addition to the aforementioned commitments and goals
regarding transparency, we also have a PFC free policy in
place that is mandatory for all our suppliers and requires
the removal of said compounds from our garments.
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4. Control and continuous improvement

in the manufacture of our products

Inditex collections are sold on 202 markets. To ensure that
all our products comply with the most stringent standards
for health, safety and environmental sustainability,

we have developed a comprehensive control and
improvement programme for every stage of production
that is mandatory across our entire supply chain.
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Evaluation of the article

Inditex monitors articles and compliance with standards
in a process that starts in the design phase, when
it is time to make decisions like the choice of raw
materials, which are critical for subsequent stages of
manufacturing. In this sense, in order to guarantee

that our articles comply with health and safety from
this moment onwards, we provide our suppliers with
detailed information on the design of the article, the
raw materials chosen (fabric, threads and linings) as
well as any accessories (buttons, zips or appliqués),
the manufacturing processes to be used and the size
of the laces or sliding cords, if any.

R&D CONTRIBUTING TO PRODUCT EXCELLENCE

@ PROMOTION OF BEST PRACTICES IN THE SECTOR: THE CASE FOR PRODUCT SAFETY

P

Product safety is a cornerstone of Inditex's business model. The product safety pledge has been gaining
importance in recent years and takes the form of unwavering compliance with applicable regulations and standards
and the implementation of R&D programmes within the organisation. These programmes have enabled Inditex to
embed safety throughout the entire product manufacturing process. Similarly, the various programmes carried out
are making a significant contribution to moving the industry towards the adoption of best practices.

CLEARFASHION PROGRAMME

The Clearfashion Programme
encompasses all of the initiatives
pursued at the Company to
replace the use of potentially

MANUFACTURING EPIDEMIOLOGY

In collaboration with the Centre for Biological Chemical and Molecular
Material Research at the University of Santiago de Compostela (USC),
Inditex has developed a Big Data Analysis system that allows it to detect the
causes underlying technological processes that give rise to issues related

harmful substances in any stage
of production of our products
with less harmful alternatives.
Against this backdrop, the R&D
effort in this arena is carried out
in collaboration with academic
institutions, research centres and
other prestigious organisations.
The programme is structured into
three key stages:

million results

- Detection of technological
processes that lend themselves
to the appearance of harmful
substances

- Elimination of risky technological
processes

-

- Replacement of potentially

Methodology applied to
textile and leather garment
dying, printing and finishing
processes. The analytical
process generated over 3

TOXICITY TABLE

Acute toxicity tests of water-soluble and
water-insoluble substances

with product safety and harmful substances.

Result:

Launch of a programme
for the elimination of
risks in wet processing in
the industry

In collaboration with USC's Genetics Department, Inditex has developed the
first absolute toxicity table, testing for both acute and chronic toxicity.

Focus: Replacement of carcinogenic substances
and cardiovascular/respiratory toxicity

harmful substances with more
benign alternatives

Chronic toxicity tests for substances
regulated by the textile industry

Focus: Replacement of endocrine disruptors
and reproductive toxicity

Technical assistance with toxicity matters

Focus: Replacement of harmful chemical

I I
I I
I I
I I
| |
I I
! |
: : substances in manufacturing
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Raw material monitoring

6 INTERNAL CONTROL LABORATORIES
TO ANALYSE 18 SUBSTANCES AND PARAMETERS
REGULATED BY OUR STANDARDS

Before producing an article, we check for compliance
with our health and safety standards at every the stage
of raw material procurement (for fabrics, leather, trim and
appliqué, among others). We also check the first batches
of dyed items, stamped articles and finishes.

Inditex ensures that there are exhaustive checks on
the products in the first phases of the cycle through a
network of internal quality control laboratories, which
are equipped with the infrastructure and instruments
necessary to carry out tests in accordance with the most
demanding international regulations. These laboratories
become an effective tool to check for any potential non-
conformities with the Clear to Wear and Safe to Wear
standards during the early stages of production.

Currently, we have an internal analysis structure that has
six laboratories with the technology to analyse up to 18
substances and parameters regulated by the Clear to
Wear and Safe to Wear standards. These facilities are
also used to monitor whether our fabrics comply with the
health, safety and quality parameters of our standards..

The 4th edition of The List,
by Inditex, which will be
officially launched in 2019,
includes the classification of
25,943 chemical products
sold by 26 manufacturers.
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The List, by Inditex

25,943 REGULATED CHEMICAL SUBSTANCES
IN THE 4TH EDITION OF THE PROGRAMME,
31% MORE THAN IN THE PREVIOUS EDITION

In 2013, Inditex launched The List, by Inditex, a
pioneering programme in the textile and leather
industry that we developed in collaboration with the
chemical industry. The aim of The List is to classify and
improve the chemical products used to manufacture our
articles, as well as to guarantee compliance with the
Clear to Wear standard, the Manufacturing Restricted
Substance List (MRSL) and the Inditex commitment to
achieve the Zero Discharge of Hazardous Chemicals
by 2020.

The verification and checks on controlled substances in
The List, by Inditex, involves both audits on the facilities
where chemical products are manufactured and an
exhaustive monitoring process of our product health
policies. It also involves the analysis of chemical products.

In 2018 we continued to work on the 4th edition of
The List, by Inditex, which will be officially launched
in the first half of 2019. To produce The List, we
carried out 57,267 analyses in order to classify 25,943
chemical products (31% more than in the 3rd edition)
sold by 26 manufacturers (18% more than in the 3rd
edition). Similarly, we are carrying out an assessment
and promotion of the chemical substances included
in The List, by Inditex, when, as well as being safe,
they provide advantages in terms of environmental
sustainability and saving water and/or energy during the
production process. We also want to promote chemical
products that allow an increase in the useful life of
the final article or an increase in productivity for the
facilities that use them.
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Ready to Manufacture

oVER 700 SUPPLIERS INVOLVED
2,008 AUDITS IN WET PROCESSING PLANTS

In addition to showing how committed we are to
our customers, our health, safety and environmental
sustainability standards are designed as tools to improve
the industry. That's why Inditex has a code of good
manufacturing practices, Ready to Manufacture (RtM).
This code is pioneering in the sector and also aims to
ensure compliance with our standards and the ZDHC
Commitment (Zero Discharge of Hazardous Chemicals)
by 2020 This code is applicable to all direct Inditex
suppliers of textile and leather goods, as well as wet
process installations (dry cleaners, laundries, tanneries
and stamping plants).

We ensure compliance with the Ready to Manufacture
code through monitoring procedures and controls in all
our production facilities, while establishing an analysis
programme for both the chemical products used and
any production processes classified as potentially risky.

In 2018, through our good practice programme, we
carried out a total of 2,008 audits on wet process facilities
associated with 734 suppliers. In addition, we completed
44 training sessions for fabric suppliers.

Environmental assessments

1,364 ENVIRONMENTAL ASSESSMENTS FOR WET
PROCESSING OVER THE LAST FIVE YEARS
135 NEW PLANS FOR ENVIRONMENTAL

IMPROVEMENTS

Based on the premises established in the Green to
Wear Standard, we work with our suppliers to promote
environmental advancements in the wet processing
involved in textile manufacturing (dyeing, printing,
washing, tanning and finishing). Accordingly, and since
the beginning of this programme in 2014, we have carried
out a total of 1,364 environmental assessments in our
wet process plants.

These assessments allow us to ensure compliance with
the Manufacturing Restricted Substances List (MRSL), as
well guaranteeing responsible environmental behaviour
in accordance with our Green to Wear Standard.

These inspections result in actions aimed at improving
the environmental management of these facilities. In
2018, we successfully completed 135 new environmental
improvement plans with personalised support, meaning
significant progress for the factories in this area.
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Picking Programme

oVER 790,000 ANALYSES AND TESTS,
oVER 63,000 INSPECTION VISITS
TO OUR MANUFACTURERS

The Picking Programme is a tool that guarantees that
all of our articles are manufactured in accordance with
our health and safety standards. To do this, we carry out
technical inspection visits to our factories and select a
representative number of finished garments at random.
We then complete tests and analyses on these garments
that ensure compliance with the regulations included
in all our standards. During the 2018 financial year,
794,744" analyses and tests were carried out on the
items collected during 63,420 inspection visits to our
manufacturers.

Having the proper tools to check compliance
with our standards in a fast and accurate way is a
constant challenge for Inditex. For this reason, and
as a complement to our Picking Programme, we have
launched the so-called Minilabs, portable laboratories
the size of a carry-on bag that allow users to carry out
screening tests on six substances and parameters in
the Clear to Wear Programme at any time.

Thanks to the Minilabs, we have been able to carry
out tests in the factories themselves, increasing the
efficiency of our control systems. During 2018, 1,276
Picking inspections were carried out using Minilabs,
involving 17,212 analyses and screening tests. In
addition, and with the aim of expanding the coverage
of this test system in our main manufacturing clusters,
Minilab suitcases have been provided for our inspectors
in Pakistan, Cambodia and Vietnam, who have been
trained to use them.

This development allows us both to accelerate the
decision-making linked to the Picking Programme, as
well as the possibility of recovering and saving any
affected production before it is delivered. Another
important aspect of this process is supplier awareness,
since the test takes place in their presence and on
their own facilities.

1 This data exclusively contains the analyses carried out by Inditex, in order
to provide a comparison with the data from previous editions of the
annual report. During 2018, 139,236 analyses and tests were carried out
on Tempe articles.
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Final assessment

Once the design and production have been completed, all
our items are shipped from the countries where they were
manufactured to our distribution centres. At this point, our
health and safety technicians assess the products, monitor
the results of the analyses carried out and complete other
product safety inspections, especially on small parts, cords
and strings.

If any design modifications or incidents are detected
during the initial risk assessment for production, we make
any required analyses or corrections at the time to ensure
that all our products comply with Inditex standards.
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Root Cause Analysis (RCA)

When an item does not comply with Clear to Wear
requirements, Inditex carries out a Root Cause Analysis
(RCA) to understand what has happened and study any
new possibilities and strategies for improvement.

During the RCA, textile and leather experts assess the
facilities (dry cleaners, laundries, tanneries and print
plants) involved in manufacturing the affected article in
order to establish the root of the problem. Once the root
cause has been identified, a Corrective Action Plan (CAP)
is established for the factory to avoid future incidents and
checks are carried out to ensure the Ready to Manufacture
(RtM) Programme has been implemented.

During 2018, 47 RCA audits were carried out. The results
showed that, in 79% of cases, the supplier had used
chemical products not allowed on The List, by Inditex
during manufacture, and/or chemicals that had not been
properly checked before starting the manufacturing
process. Cross-contamination between different production
processes where appropriate manufacturing conditions
were not followed was the cause of 13% of the problems
detected. 2% of non-conformities were caused by the
presence of restricted substances in the raw materials
from the conditioning stages. Finally, 6% of the remaining
nonconformities were divided between 4% of RCA where
the cause of the problem could not be established, and
2% that are from a mix of different sources.

All of this information allows us at Inditex to provide
feedback and enrich our Ready to Manufacture
programmes and The List, by Inditex, which ensures we
are constantly improving them.

Analysis optimisation

Within the framework of the Picking Programme, Inditex
collaborates with chemical and mathematical researchers
at the University of Santiago de Compostela with the aim
of developing tools that can predict which manufacturing
technologies have the greatest risk of generating non-
conformities. In this way, and by virtue of a continuous
process of updating and improvement, we can check
conformity with our standards across a greater number
of references and by carrying out less analyses. And all
without compromising our commitment to and maximum
responsibility for the health and safety of our products.
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Recovering of non—-compliant production

In order to reduce any products discarded due to non-
conformities with our standards, we work with our scientific
and technological partners to recover production by
removing the substances that caused the non-conformity.
As a result of this collaboration, we have implemented
protocols to recover production when we detect the
presence of substances such as arylamines, phenols,
formaldehyde and phthalates, as well as to resolve any
pH excesses or defects.

Approval of Laboratories Programme (Applabs)

In order to establish whether a production batch meets
our standards, at Inditex we rely on the results of tests
carried out by the external laboratories in our analytical
network. Given our production model and the strict
limits imposed by our standards, we aim for maximum
reproducibility, precision and accuracy.

These laboratories can be trusted based on an approval
programme by external laboratories called Applabs, which
was designed and developed together with the University
of Santiago de Compostela and has several stages:

- On-site audits that verify, among other things, the
technical competence of the laboratory staff and how
diligent they are in their analyses.

- Monitoring the results of every laboratory through
comparisons. Laboratories whose results deviate from
the quality levels demanded by Inditex are subject to
corrective actions and, if these are not resolved, they
are excluded from the Group's laboratory network.

- Mixed technical committees, brought together to
discuss the problems detected, optimisation actions
or new methods of analysis, among other issues.

In 2018, nine on-site audits were carried out in external
laboratories and 17 intercomparison exercises were
completed, involving the analysis of 8,565 correlation
samples.
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b. Control and continuous improvement

in the quality of our products

In application of Greenpeace's Slowing the Flow of the
Materials initiative, which aims to reduce the impact of the
textile industry on resources needed for production, we
put in the work in 2018 to raise the quality and durability
of our garments and therefore increase their useful life.

In this regard, and given the importance we place on the
continuous improvement of the technological processes
involved in manufacturing our articles, we have worked
to improve specific quality parameters, one of which
is colour fastness. In order to improve in terms of this
parameter, we need to overcome some technological
limitations in the manufacturing process that lead to
products that do not conform with the Clear to Wear
Standard. To comply with these premises, we need to
innovate in our search for alternative technologies for
certain processes. In this sense, we have implemented
solutions that offer significant advantages; they make it
easier to produce higher quality articles that are more
durable; they minimise the use of chemicals, water and
energy; and they ensure production according to the CtW
standard. In this sense, our commitment to improving
the quality of our articles is specified in:

- Training meetings with our suppliers to share
technological alternatives.

- Sharing and offering support for the implementation
of different technical support materials that are
developed in collaboration with companies that are
predominantly in the dyeing, printing and chemical
products manufacturing sector. These materials are
the result of using technological innovation to resolve
specific quality problems.

During 2018, our experts in the field of product health
and safety completed training and technical support
activities in some of the manufacturing clusters in
the Inditex Group: Portugal, Morocco, Turkey, China,
Bangladesh, India and Pakistan. In relation to technical
support materials, we have developed procedures to
improve colour fastness in articles that are dyed or printed
with fluorescent pigments. We also want to improve the
reaction of fabrics and feathers when they come into
contact with an ignition source.
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0. Dialogue and
cooperation with
international
organisations

At Inditex we believe in cooperation and dialogue
with universities, research centres, public and private
institutions and social organisations as a primary tool to
achieve continuous improvement in terms of our products
and manufacturing processes.

6.1. Universities and
research centres

Massachusetts Institute of Technology (MIT)

Within the framework of our Closing the Loop Programme, we work
together with the Massachusetts Institute of Technology (MIT) on
the MIT-MISTI (International Science and Technology Initiatives),
in order to research mainly in recycling technologies and creation
of textile fibers through non-polluting systems.

University of A Coruna

In collaboration with this university, at Inditex we are developing
technical datasheets that analyse different existing systems and
technologies for each of the different stages in the purification
process in order to improve their operation and reduce the
discharge of chemical substances.

University of Santiago de Compostela

We have been working with the University of Santiago de
Compostela since 2004 to create and develop different shared
programmes, which have visible results such as the product
health and safety standard Clear to Wear, as well as the
application of multidisciplinary solutions (chemical, biological,
mathematical and pharmacological) to resolve challenges
in terms of sustainability, manufacturing articles, detecting
unsuitable technological processes and optimising analysis
methods and risk assessment protocols.

University of Lleida.
A3 Leather Innovation Centre in Igualada

Developing the best technologies for leather tanning and
ennoblement, as well as sensitive and versatile methods to analyse

key substances such as formaldehyde and chromium (VI), are the
axes of our cooperation with the A3 Centre.
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Barcelona Biomedical Research Park (PRBB)

The Barcelona Biomedical Research Park is a joint initiative with
the Regional Government of Catalonia, Barcelona City Council and
Inditex to assess the risks associated with the chemical substances
used in the textile and leather industry.

0.2. Industry organisations

Sustainable Apparel Coalition (SAC)

We are active members of the Sustainable Apparel Coalition (SAC),
with the aim of progress in improving sustainable transformation
in the sector. The SAC's main initiative is the Higg Index, a tool to
understand and minimise the environmental and social impacts
of every stage on the textile value chain, from the choice of raw
materials to the end of the product life cycle. In this context, we
have updated the units aimed at brands, retailers and suppliers, in
order to promote more sustainable practices throughout the industry.

\ i ’ More information on: https://apparelcoalition.org

Organic Cotton Accelerator (OCA)

This multi-sectorial initiative has the mission of promoting organic
cotton around the world. We are founding members of the
investment committee. In addition, in 2018 we continued to work
on a project to collaborate with farmers to raise awareness of the
environmental and social benefits of organic cotton and therefore
promote its cultivation.

(Y , More information on: www.organiccottonaccelerator.org

Better Cotton Initiative (BCI)

At Inditex we collaborate with the Better Cotton Initiative (BCI)
as members. The initiative aims to improve global production of
sustainable cotton and thereby contribute to the future of the
cotton sector, both in social and environmental terms. Together
with other leading organisations in the textile sector, we support
cotton farmers through technical training programmes, encouraging
more environmentally-friendly cultivation practices.

U ) More information on: www.bettercotton.org

Canopy Planet

As founders of the CanopyStyle initiative, we work with the organisation
Canopy Planet to protect primary forests and forests with high ecological
value through the textile brand. Our common goal is to produce artificial
cellulose fibres that are sustainable, to be used as a raw material for
textiles. And to do this, we collaborate with the main suppliers in the
world to promote sustainability throughout the value chain.

(4 ’ More information on: www.canopyplanet.org
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Textile Exchange

As members of Textile Exchange, we collaborate with this
independent and non-profit organisation, which is a leading
international figure in the sector. Its aim is to achieve a more
sustainable textile industry, promoting and helping to establish
best practices and sustainable business models.

(Y ’ More information on: www.textileexchange.org

Zero Discharge of Hazardous
Chemicals (ZDHC)

This organisation is part of our effort alongside the rest of the
industry to advance towards our commitment to achieve Zero
Discharge of Hazardous Chemicals by 2020. In addition, we support
the ZDHC's initiative calling for transparency. We also work with our
suppliers to publish the results obtained from wastewater analysis
carried out in the Green to Wear assessments. These results are
published on the ZDHC Gateway Platform, which was developed
specifically for this purpose.

[ ) More information on: www.roadmaptozero.com

CEO Water Mandate

We signed this global commitment promoted by the UN, which
we use to promote and achieve an adequate and sustainable
management of water resources.

(I ) More information on: www.ceowatermandate.org

Ellen MacArthur Foundation

We are in favour of the global commitment driven by the Ellen
MacArthur Foundation in collaboration with the United Nations
Environment plan for 2025. The commitment promotes the goal
for all the plastics we use in our activity to be reused or recycled,
so that they can be reintroduced into the circuit while reducing the
amount of unnecessary packaging and increasing the percentage
of recycled content in these materials.

[ , More information on: www.ellenmacarthurfoundation.org

Fur Free Alliance

The Fur Free Alliance (FFA) is an international coalition of animal
welfare organisations. As part of our commitment to the ethical and
responsible treatment of animals, Inditex is a signatory of the Fur
Free Retailer Programme. In accordance with its strict standards,
none of our brands sell products that contain fur skin (any part of the
animal skin with hair attached to it, whether unrefined or processed,
or the skin of any animal killed exclusively for its fur).

102-12,102-13

Istanbul Textile and Apparel
Exporters Association — ITKIB

Inditex is part of a long and fruitful collaboration in Turkey with
ITKIB, the Istanbul textile association, and EKOTEKS, the customs
control laboratory, in order to develop new techniques to analyse
cosmetics and sustainable fibres.

0.3. Governments and
public administrations

Chinese Institute of Public and
Environmental Affairs (IPE)

For another year running, we have upheld our collaboration with the
Chinese Institute of Public and Environmental Affairs (IPE), in order
to improve the environmental management of our supply chain in
China and to publish the results of wastewater analysis. We have
continued to work together to develop a map that monitors the
performance of textile companies in China.

[ ’ More information on: wwwen.ipe.org.cn/index.aspx

ClQ Shanghai

Inditex participates in the Pre-Testing Programme with CIQ Shanghai,
which is part of the Department of Customs Inspection and
Quarantine of China, a department that is reserved for companies
with a very high level of compliance with health regulations for
imported items.

Global Fashion Agenda

We are committed to the Global Fashion Agenda, the main
leadership forum for industry collaboration on fashion sustainability.
We are working on projects related to progressing towards a circular
economy for our garments by 2020.

@ More information on: www.globalfashionagenda.com

Fashion Industry Charter for
Climate Action (UNFCCC)

In 2018, under the framework of the Polish Climate Conference,
we became one of the first signatories of the Fashion Industry
Charter for Climate Action, promoted by the UN Office for Climate
Change and aligned with the objectives of the Paris Agreement.
The initiative aims for an industry with zero net emissions by 2050
and establishes an initial target of reducing greenhouse gas (GHG)
emissions by 30% by 2030.
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CIRCULARITY
AND LFEICIENT
USE OF
RESOURCES

86% of our stores are already eco-efficient and all of
them will be by 2020. At the same time, we continue

(o advance the circular economy; promoting recovery;
reuse and recycling, as well as the re-incorporation of

as many materials as possible into our value chain.

Photo: Zara Vittorio Emanuele in Milan.
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SDG TARGETS INDITEX'S CONTRIBUTION
Inditex is committed to minimising the impact of its activity on the environment. As
73 a result, we are doubling down on our commitment to different types of renewable
’ energy, purchasing more of them for our facilities and fostering an efficient use. Work
is ongoing to ensure that all Inditex stores worldwide are eco-efficient by 2020.
The design of Inditex stores and offices enables the company to reduce
9.4 environmental impact. By incorporating the most innovative technologies, it can
’ improve efficiency and reduce consumption and the associated greenhouse gas
emissions.
12.2
The Inditex Closing the Loop Programme helps us close our clothing production
12.4 cycle by installing clothes collection containers. We also aim to achieve Zero Landfill
) Waste by 2025. Along these lines, during 2018 we partnered with the Ellen MacArthur
125 Foundation so that all the plastic we use in our business can be reused or recycled.
During 2018 we signed the Fashion Industry Charter for Climate Action, sponsored
13.1 by the United Nations Climate Change Office, to reduce GHG emissions by 30% by
2030.

Ui ’ More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS — CIRCULARITY AND EFFICIENT USE OF RESOURCES

During 2018, Inditex invested more than 1.6 million euros in applied research related to circular economy
and to the conversion of waste into raw materials. Among the various R&D initiatives (Research &
Development), the following processes stand out: studies for the conversion of inorganic waste from
fishing ports into raw materials for textile use, the development of technologically viable processes for
@ the transformation of footwear waste into resources for industrial application, and research for the reuse
LA of water in staining processes. At the same time, R&D activities aiming at improving energy efficiency and
reducing GHG emissions along the value chain are also carried out and promoted.

U > More information on R&D projects is available on pages 175 and 188 of this Annual Report.

{EIJ Investment earmarked to R&D €7,513,365

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

(U ) More information on pages 292 and 293 of this Annual Report.
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Towards a circular economy

Inditex understands that progressing in a sustainable
business model implies using resources more efficiently.
Our three environmental strategies (Energy, Water
and Biodiversity) articulate our efforts to achieve
environmental excellence.

At the same time, we are investing in a comprehensive
improvement of the management of materials needed
for our products and industrial processes. We aim to
transform the concept of waste, so that it is considered a
valuable resource that can be recovered and reintroduced
as raw material into the production systems. Additionally,
by applying eco-design techniques, it is possible to
extend the useful life of products and materials, as well
as to maximize their recycling potential to address waste
generation at its source.

This paradigm shift, which is generically called Circular
Economy, is evident in Inditex through the different global
initiatives aiming to close the life cycle of our clothing
and the materials we use in our business.

Efficient use of resources does not only apply to our
products, but it is also a guiding principle behind our
facilities: offices, stores and logistics centres. To make it
a reality, we have set several goals for ourselves, such as
decoupling company growth from energy consumption
and GHG emissions, and investing in renewable energies
and in shipping efficiency.

It is worth mentioning that, at the end of 2018, we signed
the Fashion Industry Charter for Climate Action, sponsored
by the United Nations Climate Change Office, which sets an
initial target of reducing GHG emissions by 30% by 2030.
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Our Energy, Water and Biodiversity strategies articulate all our
efforts to ensure the environmental sustainability of our business.

Inditex, in the main sustainability indicators

- After evaluating more than 5,600 companies each
year, CDP (Carbon Disclosure Project) assigns
us a leading position in its Climate Change
environmental assessment system. This organisation
commends our GHG emissions management
goals and our practices in terms of identifying and
managing risks and opportunities related to climate
change. In this regard, CDP underlines how we
integrate climate change into the management of
our business and how we interact with our supply
chain, among other issues.

- For the third consecutive year, the Dow Jones
Sustainability Index has recognized Inditex as the
most sustainable retail company. Their classification
gives us 68 out of 100 points, surpassing the average
score of the sector by 45 points and reaching
the highest rating in Management Systems and
Environmental Policy.

- Finally, we are 54th on the Global 100 Most
Sustainable Corporations ranking published
by Corporate Knights, which reviews economic,
environmental, social and corporate governance
indicators. This makes us the best positioned Spanish
company included in this classification, surpassing
three others.

Closing the Loop

Closing the Loop,
2018

- Collection of 14,824 tonnes of clothing, footwear
and accessories.

- Present in 834 Zara stores in 24 markets.

- Pull&Bear, Bershka, Oysho and Tempe for&from
add up to a total of 524 stores in Spain.

- Zara Home, Stradivarius and Massimo Dutti are
running a pilot in 24 stores in Spain.

- Our commitment to the Global Fashion Agenda
is extending this programme to 2,000 stores in
2020.
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Collect, Reuse and Recycle. These are the three pillars
of our Closing the Loop Programme, which seeks to
extend the useful life of textile products, encouraging
their reuse and recycling. To do this, Inditex collaborates
with different non-profit organisations, with companies
that specialise in recycling and with specialists in different
technologies to prevent used clothes from ending up
in landfills.

Currently, Closing the Loop is being fully implemented
in our headquarters and logistics centres, as well as in
a total of 1,382 Inditex stores around the world. In this
respect, the collection containers for clothing, footwear
and accessories are present in 834 Zara stores in 24
markets: Spain, Portugal, United Kingdom, Denmark,
Sweden, Ireland, Holland, Austria, France, Norway,
Greece, Romania, Turkey, Colombia, Canada, United
States, Mexico, China (including Hong Kong SAR and
Macao SAR), Taiwan, Japan, Australia and Lebanon.

103-2,103-3,301-3
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A total of 1,382 Inditex stores around the world now have
containers for the collection of used clothes as part of the

Closing the Loop Programme.

During fiscal year 2018, Closing the Loop was also
implemented in the Spanish stores of other Group
brands such as Pull&Bear, Bershka and Oysho, as well
as in the for&from stores of Tempe, reaching a total
of 524 stores. At the same time, we have launched a
pilot programme with 24 Massimo Dutti, Stradivarius
and Zara Home stores in Spain.

Closing the Loop is also available to Zara's online
customers in Spain and China (only in the cities of
Beijing and Shanghai). In collaboration with Caritas,
a total of 1,856 containers for the collection of textile
products have also been made available to the public
in the streets of Spain.

We intend to continue to expand this programme to
new markets and brands. In this context, we have made
a commitment to the Global Fashion Agenda, a project
that will be operational in 2,000 stores by 2020 through
agreements for collaboration with 40 organisations.

Thanks to Closing the Loop, our customers have
donated more than 684 tonnes of clothing, footwear and
accessories in our stores and corporate headquarters
since 2015. Of these, 86 tonnes have been donated
through Zara.com's home collection option. To these
are added 33,473 tonnes collected in the Spanish
streets since the beginning of the programme.

For the management of donated items, we collaborate
with social and Third Sector organisations. The collected
clothing is donated to non-profit organisations such
as Caritas, Red Cross, CEPF, Le Relais, Salvation
Army or Redress, which sort them to give them the
best possible destination. Thus, depending on their
condition, the clothes are donated, repaired, recycled
or sold to finance the social projects of these non-profit
organisations.

At the same time, to close the cycle of the clothes
that cannot be reused and of the remains derived
from textile manufacturing, Inditex has joined forces
with different companies and universities to promote
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sustainable innovation and develop new materials and
technologies that enable textile waste to be recycled.

In this sense, the collaboration with Austrian company
Lenzing to convert this textile waste into a new material,
Refibra™ Lyocell, that can be reused in our items
is especially important. This year, we launched the
campaign Garments with a past with Zara, which aims
to raise environmental awareness with a sustainable
fashion collection based on the principles of the Circular
Economy. These new garments are made with recycled
polyester and cotton obtained from their own production’s
cutting waste.

In addition, we collaborate with the Massachusetts Institute
of Technology (MIT) through its MISTI (International
Science and Technology Initiatives), as well as with several
Spanish universities and Austrian company Lenzing, to
advance textile recycling processes and technologies that
contribute to the Circular Economy. By 2020, Inditex's
investment in technology for textile recycling will have
reached 3.5 million dollars, honouring our commitment
to the Global Fashion Agenda. To this end, a total of
840,000 dollars has already been earmarked for textile
recycling technologies this year in collaboration with MIT
and Céritas.

Thanks to this framework agreement, the Santiago de
Compostela (USC), da Corufia (UDC), Auténoma de
Madrid (UAM), Rey Juan Carlos (URJC) and Politécnica
de Valencia (UPV) Universities have presented different
projects to find innovative solutions around the concept
of Circular Economy:

- Cellulose catalytic gasification.

- Multi-scale modelling and production of bio-materials
for regeneration therapy (silk-ceramic bone).

- Plastic waste for alternative fuels.
- Adequate clothing for thermal control.

- Costs and consequences of the decarbonization of the
automotive industry.
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R&D FOR CIRCULARITY

©)

WA

COLLABORATION WITH ORGANISATIONS TO IMPROVE THE CIRCULARITY
OF THE PRODUCT LIFE CYCLE

The conversion of waste into raw material is the main goal of the circular economy. The business models of the

textile industry require the incorporation of new technologies in the manufacturing processes that enhance the role

of waste as a new source of materials, responding to a demand from the environment (reduction in consumption)

and from customers (products that are more environmentally responsible).

Apart from controlling the effects of its productive activity, Inditex extends its research activities to the complete life

cycle of the product, aware that the use of its products generates waste in the use and disposal phase.

For this reason, we collaborate with prestigious Spanish and international universities, supporting their academic

research and as scientific partners. Collaborative networks are therefore becoming more and more extensive and

productive.

Minimization of
microfibres in the
washing process

POST-SALE

Inditex, together with the
Universitat Politecnica de
Catalunya, is carrying out a
research on the microplastics
coming from clothes washing
waste water and found in
marine ecosystems. The
project focuses on minimizing
the detachment of these
particles (smaller than 5mm)
from clothing, in order to
prevent them from being
deposited in the sea.

Reduced
environmental impact
of product use

Recycling
of textile fibres

END OF PRODUCT USEFUL LIFE

Inditex is working with the
Applied Physics Department
of the University of Vigo
on the design of a solvent
chemical treatment
capable of selecting fabric
components and treating
them to obtain a new
fabric that can be used in
the successive production
phases.

Reduction
of unusable waste
at the end of the
product life cycle

Product reuse

Inditex collaborates with

the Fundacion URV in the
research of technologies
that allow the integration of
the discarded product in the
production chain. In this way,
the garments recovered at
the end of their life cycle at
the collection points can be
reclassified as raw materials,
after a phase of separation
of components. The result is
new, reused raw materials.

I
I

| Better use

I of raw materials
I
I
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2. Commitment to the decarbonization

of our value chain

The Global Energy Strategy is one of the pillars of our
commitment to environmental sustainability, aiming
to promote the rational and efficient use of energy
throughout the value chain while reducing GHG
emissions and helping to mitigate their effects.

In 2018, 44.91% of our global electricity consumption
came from renewable sources. In Spain, we use 481,658
MWh of electricity from renewable sources, which
means that 100% of the energy in our stores and centres
is generated in low-emission facilities. Worldwide, this
figure is 837,626 MWh from renewable energy.

To achieve these figures, we have increased the
purchase of certified renewable energy to a total of
837,050 MWh in our LEED stores and buildings located
in Spain, Germany, Austria, Belgium, Brazil, France,
Greece, Holland, Ireland, Luxembourg, Monaco, Poland,
Portugal, United Kingdom, Turkey and Switzerland. As
a result of the use of this certified renewable energy,
we have avoided the emission of 274,554 tonnes of
GHG. Thanks to this effort, the use of electricity from
renewable sources in the Company’s facilities has
multiplied by almost 20 since 2014.

At the same time, we have created plans to replace
air-conditioning equipment with more efficient Class
A equipment in existing stores ensuring the absence
of ozone-depleting gases and the reduction of GHG
emissions. These eco-efficiency measures implemented
in our stores achieve significant electricity savings. The
main ones are produced in the air conditioning system,
where we estimate average savings of 40%.

The combination of these actions to promote energy
efficiency and the materialization of our commitment
to renewable energies have enabled us to reduce GHG
emissions in our business. In 2018, we have reduced
relative emissions per square metre, in Scopes 1 and
2, by 2.52%.

In terms of distribution and logistics, we have improved
the efficiency of our fleet with packaging optimization
measures that reduce the indirect Scope 3 emissions
associated with transport. In 2018, Scope 3 emissions
associated with Downstream Transport (i.e., taking
our products from logistics centres to our stores),
have produced 926,764 tonnes of CO,eq Meanwhile,
those associated with Upstream Transport (i.e., moving
our products from suppliers to our logistics centres)
produced 676,642 tonnes of COeq. These emissions,
which are equivalent to 4,263,677 MWh and 3,067,283
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MWh of energy consumption, respectively, have
experienced a slight increase in absolute terms due
to the growth of the Company.

In 2018, indirect Scope 3 emissions of Inditex franchised
stores have produced 129,710 tonnes of CO,eq, which is
equivalent to an energy consumption of 238,176 MWh.
The slight increase in GHG emissions compared to
2017 can be explained by the growth in the franchised
commercial area.

2.1. Logistics centres, company
factories and offices

In 2018, the global energy consumption of our corporate
headquarters, company factories, logistics centres and
stores worldwide was 1,969,127 MWh. Despite an increase
of more than 200,000 square metres in facilities dedicated
to central services, design and logistics, the energy saving
measures implemented by Inditex have enabled us to
reduce our energy consumption per square meter by
2.55% compared to 2017.

In 2018, the global energy consumption of our corporate
headquarters, company factories, logistics centres and
stores worldwide was 1,969,127 MWh. Despite an increase
of more than 200,000 square metres in facilities dedicated
to central services, design and logistics, the energy
saving measures implemented by Inditex have enabled
us to reduce our relative energy consumption by 2.55%
compared to 2017.

In this sense, the commitment to renewable energies and
the implementation of circular management models in
our headquarters, logistics centres and company factories
are the pillars of our Environmental Management System.
This system is certified under the international standard
ISO 14001. During fiscal year 2019, we plan to obtain the
above certification for our new fabric warehouse located
in A Laracha (A Coruna).

Furthermore, our Data Processing Centre, located
in the central offices of Arteixo (A Coruna), is LEED
Platinum and in 2018 it has maintained the international
standard ISO 50001, which certifies its energy
management and the most efficient, sustainable use
of the energy consumed.

The Stradivarius headquarters, located in Cerdanyola
(Barcelona), also received the LEED Gold award during
the fiscal year. The LEED Gold certified Zara Logistica
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360° restaurant, located in Zara's logistics centre which serves about 1,700 meals a day, buys 65 % of
in Arteixo, has been recognized by Slow Food as a products from local suppliers, close to our headquarters
Km Zero restaurant, making it the first company canteen in Arteixo (A Corufia).

of this size in Europe to receive this award. The canteen,

Fashion Industry Charter for Climate Action

At the end of 2018, we signed the Fashion Industry political communities and applying scalable solutions,
Charter for Climate Action, sponsored by the United and to exploring circular business models.

Nations Climate Change Office and in line with the

objectives of the Paris Agreement, which encourages Six working groups have been established to promote
the industry to achieve zero net emissions by 2050. the implementation of measures such as the phasing
The initial medium-term objective is to reduce GHG out of coal boilers or other coal sources for heat and
emissions by 30% by 2030. power generation for their own companies and direct

suppliers by 2025.
Signatories commit to addressing decarbonization of

the production phase, selection of sustainable materials Inditex maintains its commitment to make 80% of the
and low-carbon transportation, to improving dialogue energy consumed in all of its distribution centres, offices
and consumer awareness, working with the financial and and stores renewable by 2025.
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Our offices

Canteen

With a capacity for 660 people
per shift in differentiated
spaces, 12 self-checkout
counters and eight menu
areas, the building enhances
the luminosity and warmth of
its spaces with wood as the
protagonist
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Central Buildin
(auditorium an
gymnasium)

With a capacity for 560 people,
the auditorium has a screen of
17.7 x 5.8m, consisting of 493
LED modules.

On the ground floor is the
gymnasium, which has an
open-plan room for different
uses (cardio, toning, functional
training) and three activity rooms.

New Arteixo Central Services office

Functionality and sustainability are the core of these 80,000 square meter facilities that we opened in June 2018.
These three buildings are connected with the rest of the complex through walkways and their facades feature an

interactive design of vertical slats and home automation that ensure energy efficiency.

The low water consumption vegetation is located in spaces that reuse rainwater. These measures, which will
reduce electricity consumption by 45% and drinking water consumption by 30%, together with the use of
recyclable local materials, make the building a candidate for LEED GOLD certification.
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300° dining rooms

180

Responsible Consumption

Responsible consumption of raw materials and supplies
means working to increase the use of reusable products
such as crockery, glassware and cutlery. The use of
environmentally friendly cleaning products is also
noteworthy.
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Local economy

With a local supply, we are promoting Km Zero products
and sustainable job creation in the region. Currently 65% of
all food provided in the canteen is Km zero.

Efficient space

Efficiency in installations and
integration of renewable energies
in order for energy to produce

no CO,emissions. LEED GOLD
Certification.

360°

With an approximate capacity for 660 people per shift, it offers eight different
dishes on the menu every day.

Km Zero. We have developed and consolidated sustainable commercial
relations with local producers for the daily supply of local seasonal products,
favouring the recovery of indigenous varieties.
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2.2. Eco—efficient stores

The Company's eco-efficient stores programme is one of
the most visible aspects of its commitment to the efficient
use of resources.

To ensure compliance with our efficiency and sustainability
requirements, we have prepared out Eco-efficient Store
Manual. This manual defines the technical requirements
of Group store installations and systems, as well as the
operations carried out in the stores. Thanks to these
measures, electricity consumption is reduced by up to
20% and water consumption by up to 40% compared to a
conventional store. All of Inditex's company stores must
meet these requirements by 2020.

In 2018, we applied the Eco-efficient Store Manual
standards to 426 stores, which makes a total of 5,494 eco-
efficient stores representing 85.7% of the total number
of our company stores.

Another one of our eco-efficient store's company
operations is centralized control in real time. Thanks
to the centralized EcoTool platform, the Company can
monitor and act individually on the air-conditioning and
electricity installations to optimize their management,
identify inefficiencies and improve their maintenance. At
the close of fiscal year 2018, 3,191 stores were connected
to this system.

Photo: Servers in Inditex headquarters in Arteixo (A Coruia).

In parallel to its eco-efficient stores programme, Inditex
works to make its online platforms increasingly more
responsible and achieve the target of zero emissions.

The images and contents of our website are created in
our offices in Arteixo and are stored in our Technology
Centre. In addition to being 100% powered by
renewable energy, this centre is certified as LEED
Platinum by the U.S. organization Green Building
Council.

Zara.com: How to also be sustainable online

To ensure that navigation on Zara.com is quick and easy,
external servers are also used. In response to the growth
of our website, now covering 202 markets, we have
expanded the structure of our servers with technologies
that improve energy efficiency, thanks to the use of
more efficient power supplies or better heat dissipation
systems. In addition, we continue to work so that our
servers also use renewable energy. In 2018, more than
90% of the energy used by our servers came from
renewable sources.
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Certified stores and offices

To ensure that our facilities meet the most advanced
sustainable construction requirements, since 2009
we have been certifying our most emblematic
facilities under the most prestigious standards of
sustainable construction: LEED (Leadership in Energy
and Environmental Design) and Breeam® (Building
Research Establishment Environmental Assessment
Methodology).

During this financial year, one of our Inditex Group
offices and eight of our company stores around the
world have received these distinctions, among them
the Zara Kangnam store (Seoul), Massimo Dutti Colén
(Valencia) and Uterqle Serrano (Madrid), which was

Certification of our facilities

EUROPE

Bershka, Coldn, Valencia

awarded the LEED Platinum. In addition, the Zara Karl
Johansgate (Oslo), Pull&Bear Preciados (Madrid) and
Zara Home Paseo del Borne (Palma de Mallorca) stores
as well as the Stradivarius headquarters in Cerdanyola
(Barcelona) have been awarded the LEED Gold.

Thus, at the close of the financial year, Inditex has
38 of its own stores certified under sustainable
construction standards LEED and Breeam: 27 of
them with LEED Gold, 10 with LEED Platinum and
one with Breeam. A total of ten distribution centres
and corporate headquarters of the Group are also
certified: one with LEED Platinum, eight with LEED
Gold and one with Breeam.

Zara Cabanillas logistics centre, Guadalajara

Stradivarius office, Cerdanyola - Barcelona

Massimo Dutti Coldn, Valencia

Zara Logistica 360° canteen, Arteixo - A Corufia

Massimo Dutti Serrano, Madrid

Oysho office, Tordera- Barcelona

Uterqtie Serrano, Madrid

Tempe office, Alicante ()

Zara Serrano, Madrid

Bershka, Tauentzienstrasse, Berlin

CPD Inditex, Arteixo - A Corufia

Pull&Bear, Lijnbaan, Rotterdam

Zara Paseo de la Castellana, Madrid

Zara Palacio Bocconi, Rome

Zara Plaza de Cataluna, Barcelona

Zara Park House, London

Zara Portal del Angel, Barcelona

Zara Kalverstraat, Amsterdam

Zara Sanchez Brégua, A Corufia

Zara, Place du Molard, Geneva

Massimo Dutti Sant Feliu, Palma de Mallorca

Oysho Galleria Colonna, Rome

Massimo Dutti Paseo del Borne, Palma de Mallorca

Zara, Champs Elysées, Paris

Oysho Diagonal, Barcelona

Zara Haas Haus, Vienna

Oysho Paseo de Gracia, Barcelona

Zara Home, Champs Elysées, Paris

Pull&Bear Gran Via, Madrid

Zara Home, Fiirstenfelder, Munich

Pull&Bear Preciados, Madrid

Massimo Dutti, Paseo del Borne, Palma de Mallorca

Pull&Bear office, Narn - A Corua

Zara Opera, Paris

Inditex office, Arteixo - A Corufia

Zara, Rynek Glowny, Krakow

Massimo Dutti office, Tordera - Barcelona

Zara Karl Johansgate, Oslo

Massimo Dutti logistics centre, Tordera - Barcelona

Oysho Rivoli, Paris [ )

ASIA AND REST OF THE WORLD

Zara Kangnam, Seoul

AMERICA

Zara Madero, Mexico

Zara Bourke, Melbourne

Zara Soho, New York

Zara Home The Place, Beijing

Zara Ismail Building, Mumbai

Zara Nanjing West Road, Shanghai

' Breeam

Platinum Gold
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he eco—efficient store

Reform

The reform process includes
the restoration of decorative
elements in walls, beams,
ceilings and floors, as well as
the reconstruction of elements
from the original building.

Access

The establishment, which
becomes lighter as it moves
from the oldest to the most
recent area, has four entrances:
one in Gran Via, one in
Astarloa and two in Gardoqui.

Ground floor

With a length of 95 meters, this
is the longest of Zara's street
stores in the world.
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Lighting

Natural light comes in thanks
to the original stained glass
windows and the number of
windows, some of them with

microperforated metallic meshes

that filters the light to increase
eco-efficiency.

Monitoring of
installations

Our efficiency platform

centrally monitors the store's
air-conditioning and electricity
installations in order to optimize
consumption.

Technology

The store has ultra-flat screens
on all floors, as well as self-
payment terminals, where
customers can also make
payments by mobile phone.

Zara Gran Via de Bilbao: an eco-efficient store and a unique project

With an area of almost 5,000 square meters on three floors for the Women's (ground floor), Men'’s

(1st floor) and Children's (2nd floor) collections, this store is an example of the optimization of
our commercial presence, with a commitment to differentiated establishments incorporating all
the attributes of our comprehensive physical store and online model. It also introduces our most
advanced concept of eco-efficiency, which manages to reduce electricity consumption by 20%

and water consumption by 40% compared to conventional stores.
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3. Sustainable logistics

The efficiency of Inditex’s network of logistics centres is
essential to being able to send our products to stores
twice a week. Inditex also understands that optimum
transport and packaging management is essential
to making more efficient use of resources and thus
reducing the emissions associated with our processes.
In this respect, the commitment to sustainability and eco-
efficiency has a possitive impact also in our business.

3.1. Planning and
transport management

Efficiency measures
and planning in 2018

- Improved return flows prevented 5,163 lorry
trips, saving nine million kilometres and their
associated emissions.

- The duo-trailer for the transport of national
goods has been introduced, which increases
the volume of cargo by 100% compared to a
conventional trailer.

- Two routes with LNG (Liquefied Natural Gas)
trailers have been incorporated, which have
travelled 410,000 kilometres with the Group's
goods.

Throughout the year, we have improved planning and
transport and optimized loads, which has allowed us to
reduce the number of vehicles travelling from our distribution
centres in Spain to European destinations, avoiding 1,480
routes. As a result of this and other efficiency measures, we
have achieved an estimated saving of 2.5 million kilometres,
the equivalent of going around the Earth 60 times.

In addition, we have optimised distribution in Europe
with reverse logistics, which centralises the return process
and avoids empty space in transit vehicles. In 2018, this
improvement in return flow saved a total of 5,163 lorry trips,
nine million kilometres and their associated emissions.

One of the novelties in terms of transport this year was
the implementation of the so-called duo-trailer, which
began in August 2018, to provide Inditex's freight
transport service with a national authorization. Thanks
to this, 58,457 km have been covered since the start
date with a lorry that increases the loading volume of a
conventional trailer by 100%.

We also continue to use a fleet of six megatrucks on three
routes (two in Spain and another connecting our logistics
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centres with Morocco). These lorries can increase the
volume by up to 50% compared with conventional ones,
promoting efficiency in loading the lorries coming from
the suppliers that serve the distribution centres, as well
as the ones that supply the logistics platforms.

In addition, two routes with LNG (Liquefied Natural Gas)
trailers were added during the year, which have travelled
410,000 kilometres with the Group's goods. The use of
LNG reduces GHG emissions compared to the use of
conventional fuels.

Finally, efforts to consolidate imported air and sea freight
allowed us to save 66,905 land kilometres in Europe.

3.2. Green to Pack
Programme

Green to Pack,
2018

- 100% of Zara.com orders are distributed in
recycled cardboard boxes.

- The outer plastic bag has been removed from
Zara.com shipments.

- Inditex recycles 10,000 tonnes of its own
cardboard for these boxes

Green to Pack is a programme based on the concept
of circular economy, which prioritise the use of recycled
materials for packing quality standards, extending their
useful life and improving their subsequent recycling.
This translates into savings in resource consumption and
optimization of transport.

One of the goals of Green to Pack is improving the quality
of the cardboard boxes that transport our clothing from
the suppliers. Since the start of the project in 2016, 1,876
suppliers have joined Green To Pack and have acquired
over 10,7 million certified boxes. Currently, all of our
brands are part of the programme. This improvement
entails, among other aspects, greater traceability of
the materials used, fewer incidents originating from the
boxes, as well as increased useful life of the boxes, which
are used up to five times before being sent for recycling.

At the same time, we are working to recycle these boxes
at the end of their useful life. This promotes the circularity
of the materials, since this recycled cardboard is used
to manufacture the boxes for Zara's online shipments.
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This year in the Zara Boxes with a Past project, more
than 10 thousand tonnes of cardboard came from Zara’s
own boxes.

Additionally, all the cardboard boxes in which Zara's online
shipments travel are 100% recycled and the protective
outer bag has been eliminated. The elimination of the
outer plastic bag is currently being implemented by
most of our brands, such as Pull&Bear, Uterqlie, Bershka,
Massimo Dutti, Stradivarius and Oysho.

In addition, Zara has approved the elimination of plastic
sales bags in 2019, while the rest of the Group's brands
that use plastic bags comply with current regulations, by
introducing 70% recycled material and a thickness equal
to or greater than 50 microns in the bags.

Furthermore, we have continued to improve the density
of our shipments, which translates into savings in the
consumption of resources and an optimization of
transport, thereby reducing associated CO, emissions.
Specifically, we have unified the type of footwear
packaging boxes, reduced the number of cardboard
covers in shipments to stores and reduced the amount
of cardboard in lingerie supports.

In line with the projects we have promoted to reduce
plastics, we have incorporated recycled content and
innovation so that these plastics are reintroduced
into the circuit, and we have signed the New Plastics
Global Economy Commitment, promoted by the Ellen
MacArthur Foundation in collaboration with the United
Nations Environment.

3.3. Zero Waste Programme

Zero Waste,
2018

- 88% of our waste has been sent for reuse and
recycling.

- Participation in high-level initiatives such as
R2m The route to circular economy and
Make Fashion Circular of the Ellen MacArthur
Foundation.

- We reused 120 million hangers and recirculated
1,201 million alarms.

103-1,103-2,103-3,301-3

Through the Zero Waste Programme, one of the pillars
to integrate the concept of circular economy into our
business model, we work to ensure that by 2025 our
business waste does not end up in a landfill.

The correct classification of waste in our facilities so that
it can be converted into material resources is the primary
goal of Zero Waste. To this end, we have developed
internal regulations and devices that optimize the sorting
and compaction of these materials and reduce the GHG
emissions associated with their transport.

The materials generated in our Company's logistics
centres and factories (mainly paper, cardboard, wood,
plastics, metal and textile waste) are channelled through
our proprietary sorting systems. They are then collected
and treated by legally authorized operators, which
encourages their recycling or recovery. During 2018, 88%
of our waste was sent for reuse and recycling through
the aforementioned circuits, thus avoiding the use of
virgin raw material.

At the same time, we collaborate with waste management
companies to find new solutions. Thanks to this joint effort
we have developed mechanisms to use our own materials
in subsequent activities, such as the inclusion of cardboard
from our own facilities in Zara.com's online boxes and
plastic in consumables from our primary packaging and
logistics system.

To achieve our objectives we have participated in high
level events and initiatives related to the concept of
circular economy, such as the working group R2m The
route to circular economy and Make Fashion Circular of
the Ellen MacArthur Foundation.

We are currently integrating our logistics centres and
online distribution centres into our material collection
monitoring system in order to carry out a comprehensive
analysis of our performance in terms of the project's
final goal.

Through this programme, Inditex also promotes the
reuse and recycling of other materials: in 2018, 120
million hangers were reused and 1,201 million alarms
were recirculated.
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R&D AND THE EFFICIENT RESOURCE MANAGEMENT

©)

WA

COLLABORATIONS AIMED AT REDUCING THE ENVIRONMENTAL IMPACT OF INDITEX

Beyond the processes directly related to our fashion design and distribution
activities, we work proactively in other areas in order to reduce the
environmental impact that our presence in and interaction with the
environment may cause.

In this way, we develop research projects that study the different possibilities
of the circularity of materials. Through them, we aspire to find innovative
solutions with minor impacts on the natural environment.

Inditex allocated more
than €700,000

to the promotion of
these research projects

(=)

COLLABORATION BETWEEN PRIVATE
ORGANISATIONS

Inditex's collaborative networks also extend to the
business sector, with research groups that provide
this sector with knowledge for the improvement of
production and logistics management systems.

In 2017 and 2018, we worked with Naturgy and
Verde Cosmopolita, a private innovation centre,
on the creation of a Sustainable Light Rail (TLS by
its Spanish initials). The aim of the project is to
promote the use of a purely electric and efficient
means of transport for access to distribution and
collection areas.

The TLS provides a more efficient use of material
resources (fuels and delivery time), thereby
reducing the environmental costs of its activity.

Sustainable
P —————— = - lLogisticsTrain - — — — — — — —

Energy solution

I

I

I

: research (Naturgy)
I

|
|
Identification of |
need (Inditex) :

|

Elaboration of design and development solution
(Verde Cosmopolita)

‘: J ARTEIXO CANTEEN

) \
\ 5 i RECOVERY OF ORGANIC WASTE FROM THE

The number of employees at Inditex's
headquarters makes corporate canteens a
focal point of generation of relevant organic
waste. Our workers separate the remains

of food into three groups in the enabled
containers: the remains still edible, which are
donated to an animal protection association;
the non-edible remains that can still be
converted into fertilizers, which are donated
to a local ecological greenhouse; and those
that cannot be reused through these channels,
which are converted into biogas.

N E
c’&
"’ ML-STYLE: MARINE LITTER REDUCTION

This two-year project, developed in
collaboration with two port authorities from
Galicia, the Centro Tecnolégico del Mar
(Cetmar), and two technical consulting firms, is
working towards the following goals:

- Designing an integral management system
for inorganic waste in fishing ports

- Reducing marine litter

- Studying the possible utilization of recovered
materials for fibres and fabrics manufacture
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4. Commitment with China

||| !

ALMOST 600
ECO-EFFICIENT
STORES

COLLECTION OF  PROGRESS OF THE
1,700 TONNESOF  BOXESWITHA
WASTE PASTPROGRAMME

CONTAINERS
IN 178 STORES

As part of the 2016-2020 Strategic Environmental Plan, we
have launched a specific Action Plan that redoubles our
commitment to sustainability in China. In this sense, we
have successfully completed the commitment we made
in 2015 to implement the eco-efficient store model in
2018, two years earlier than for other markets.

Thus, this year China has become Inditex's leading market
with 100% of its stores being eco-efficient. Thanks to the
implemented measures, more than 35,000 tonnes of GHG
emissions have been avoided.

During 2018 we have advanced the Closing the Loop
Programme. In collaborating with the China Environmental
Protection Foundation (CEPF), we have placed containers
for the collection of used clothes in all our Zara stores.
The programme is also implemented in Hong Kong SAR
and Macao SAR together with the Redress organisation.
Taiwanese customers can give their clothes a new life
thanks to our collaboration with EDEN. At the same
time, we have also worked on the development of the
Closing the Loop Programme for Zara's online customers
in Beijing and Shanghai.

In addition, we have worked intensely on our commitment
to Zero Waste to Landfill by 2025. To do this, in 2018,
work began on implementing a system to standardize
the sorting and collection of waste generated in Inditex
stores and offices, as well as in the logistics centres,
warehouses and re-operation plants of the Company's
main suppliers in the region. More than 1,100 tonnes of
waste, out of which more than 64% was cardboard, have
also been collected.

Thanks to the implementation of this system, the Company
has also increased the life cycle of plastic bags, hangers
and boxes, making cardboard waste part of online
shipping boxes from Zara.com, within the Boxes with a
Past Programme.

Finally, we have continued working as advisory members
of the China Council for International Cooperation on
Environment and Development (CCICED) for 2017-
2022, with the aim of sharing good practices and
recommendations around the circularity and the efficient
use of resources.
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b. Employee Training

As part of our commitment to the environment and the
efficient use of resources, we conduct environmental
awareness training and sustainable management
workshops for our employees from the moment they
join us.

In 2018 we developed new environmental training
contents and methodologies specific to our groups. The
contents deal with our strategy, the knowledge of our
products and the most sustainable raw materials, and
the management and sorting of waste.

Atotal of 11,721 employees have received environmental
training since 2014. In this regard, we have trained 2,810
employees from 12 markets in Seedtraining, with the aim
of building a common language around sustainability,
familiarizing employees with the Group's Environmental
Sustainability Strategy, presenting the Handbook on Good
Environmental Practices in the office and involving and
motivating all employees to act. More than 220 people—

mainly from sales and design teams—have also been
trained in the most sustainable raw materials and the most
efficient processes used in the manufacture of Inditex's
Join Life garments.

On the other hand, honouring the commitment we made
in 2018 to the Global Fashion Agenda, which stipulates
that all our designers will be trained in circular economy
by 2020, we have designed a roadmap for this learning
process. This plan begins with an online course for all
the Group's designers, which addresses the conceptual
framework and the main circular design strategies:
incorporation of recycled materials, design for recyclability
and design for product durability.

In addition, we promoted actions for waste reduction
at source and material recycling improvement through
training programmes. In 2018, we trained 1,381 workers
in waste management.

Earth Hour Selfie Competition

On March 24, millions of people around the world
remember the importance of saving energy in the fight
against climate change through Earth Hour, a global
action coordinated by WWF.

Within the framework of this initiative, in 2018 we
presented the Earth Hour Selfie competition. In it,

Environmental training for store employees:

we invited employees from 24 markets to tell us
through a photograph what they do to take care of the
environment. The winners, Bibiane (Holland), Verdnica
(Spain) and Johann (Mexico), visited Inditex's office in
Arteixo, where they received full environmental training
and had the opportunity to learn first-hand about the
Group's actions and policies in this area.
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CONTRIBUTION
10 COMMUNITY
WELE.

In 2018, we developed more than 620 community
people. Our Corporate Community Investment

in 2018 has exceeded 46 million euros and it has
been focused on strategical geographic areas.

Photo: Water.org Programme in Cambodia.
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SDG TARGETS INDITEX'S CONTRIBUTION

3.4 The health and well-being of communities is one of the priorities of our Corporate

Community Investment Programme, which materializes in both emergency medical
3.8 assistance initiatives and community health and welfare improvement programmes.

4.4 Education is one of the three major fundamental areas in our Corporate Community
Investment Programme. We develop a range of activities focused on providing
opportunities through quality education that offers people the possibility of a decent

4.5 life and promotes personal development and social justice.
8.5 We develop community projects that encourage the employment of vulnerable
8.6 groups to foster their integration and promote sustainable development in the
’ communities where we operate, collaborating with non-profit organisations and social
8.8 enterprises, which aim to contribute to building a more diverse and inclusive society.
We promote social integration and the reduction of inequality through various
10.2 community investment projects. Among other activities included in this category are
’ in-kind contributions by Inditex to people in need, channelled through renowned
community organisations.
The promotion of Circular Economy and responsible consumption and production are
12.2 also among our main areas of investment in the community. For example, we carry
’ out social economy projects, devoted to the revaluation of clothing and footwear
through reuse and recycling.
17.16 At Inditex we are aware that our Corporate Community Investment projects would not

be effective if they were promoted in isolation. That is why, in 2018, we collaborated
closely with more than 400 community organisations on the most important common
17.17 challenges in the field, working together for the development of society. Because of
this, this year we developed more than 620 community projects.

Qi ) More information on pages 294 and 295 of this Annual Report.

R&D INDICATORS — INDICATORS OF CONTRIBUTION TO COMMUNITY WELFARE

Of the more than 46 million euros invested in CCl projects, 5.6 million have been directed towards

@ supporting R&D activities in a wide variety of disciplines and fields of application, including research

WA programmes on diseases, the development of new health care protocols, the improvement of water quality
and channelling in developing countries, and research programmes in education and social economy.

ﬂ Investment earmarked to R&D € 5,661,997

Inditex has engaged an independent study to identify and measure the R&D effort in each of the Group's areas. The results are reported on in the various
chapters outlining Our Priorities and are expressed in terms of investment (in euros) and the key projects carried out. The overall results of the study as well as
an explanation of the assessment and the criteria used, is available in the "Sustainability, in figures" chapter.

Qi , More information on pages 292 and 293 of this Annual Report.
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For the fourth consecutive year, the Dow Jones Sustainability
Index has singled out Inditex as the leading company in the
industry in the category of corporate citizenship & philanthropy.

Introduction

At Inditex we believe that it is our responsibility to
contribute to the development of society through
voluntary participation in community projects related
to our activity. For this reason, we apply a Corporate
Community Investment (CCl) Programme that is
articulated fundamentally through education, social
welfare and emergency relief projects.

The SDGs are the axis of our CCl strategy. In line with
our activity, we concentrate our efforts on decent work
and economic growth (SDG 8), reduction of inequality
(SDG 10) and responsible production and consumption
(SDG 12). In addition, at Inditex we make a significant
contribution to health and well-being (SDG 3) and
quality education (SDG 4). In this way, 84% of our CCl is
earmarked for programmes that have one of these SDGs
as their main objective.

Such initiatives would not be effective if they were
promoted in isolation or individually. That's why, in 2018,
we collaborated closely with more than 400 community
organisations working in the field in order to help face
these social development challenges. Because of this,
we developed more than 620 community projects during
the year that have directly benefitted more than 2.4
million people, 53% more than the previous year. In 2018,
we allocated 46.2 million euros for these CCl activities.

This chapter outlines the key data concerning our CClI
performance according to the LBG methodology, as
well as the most important projects developed during
the year. These projects are subject to an exhaustive
monitoring and accountability process, according to
previously defined objectives for each programme based
on a range of key performance indicators (KPls). The
LBG methodology enables us to structure and quantify
the voluntary CCl activities and measure their impact
on community, both in terms of depth as well as type
of impact.
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In terms of the depth of the impact, the effects our
projects have on beneficiaries are broken down into the
following three point scale identifying three distinct levels
of change that a beneficiary might experience. Numbers
recorded under each of the depth of impact headings
are mutually exclusive:

- Connection: the number of people reached by an
activity who have reported some limited change as a
result of an activity.

- Improvement: the number of people who have reported
some substantive improvement in their lives as a result
of the activity.

- Transformation: the number of people who have
reported an enduring change in their circumstances,
or for whom a change has been observed, as a result
of the improvements made.

With regards to the type of impact, the changes
experienced by beneficiaries are broken down into
the following three categories. In this case, the same
beneficiary can experience more than one type of impact.

- Behaviour or attitude change: the activity has helped
generate behavioural changes that improve the life of
the people. Likewise, the activity has enabled a change
in negative attitudes or prejudices, allowing people to
make better decisions.

- Skills or personal effectiveness: the activity has helped
to develop new skills or improve existing skills, enabling
them to develop academically, in the workplace or
socially.

- Quality-of-life or well-being: the activity has helped
people to be healthier, happier or more comfortable,
through improved emotional, social or physical well-
being.

195



our priorities | contribution to community welfare

Corporate Commun
Investment 2018

ty

46.2

millions of euros WHAT'S
CON
invested in CCl TRIBUTED?
projects ‘ I

K >
118,000 . Q

hours devoted by . 1

employees to
CCl activities during 3-2

working hours

millions of
garments
donated to social
causes

P
P
7
Vg
7
’d
7

7
-

millions of
direct beneficiaries
(53% more than the previous year)

community
organisations
supported

(1% more than the

previous year)

community projects implemented
(5% more than the previous year)

millions of euros
leveraged**
(294% more than the previous year)
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(*) Data calculated in accordance with LBG methodology based on voluntary expenditure by Inditex on Corporate Community Investment projects during the
2018 financial year. The exchange rate valid on 31 January 2019 was used to convert contributions into euros. (**) The measure of any additional resources
contributed to a community organisation or activity that come from sources other than the Company - employees, suppliers and customers, among others-.
(***) Of the total 2,425,639 direct beneficiaries, the impact assessment was carried out on 2,401,131 direct beneficiaries. (****) Assessment carried out on 237
community organisations supported by Inditex, on 81 long-term strategic projects.

60%

Impact on people (depth of impact) (***) Impact on people (type of
impact) (***)

25% of the beneficiaries made a connection
14% experienced a positive
60% made an improvement change in their behaviour or
attitude

15% made a transformation
2% developed new skills or
an increase in their personal
effectiveness

73% experienced a positive
impact on their quality of life
or well-being

Impact on community organisations (****)

98% improved existing / delivered new services
91% improved management processes

93% taken on more staff or volunteers

95% increased their profile
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L]

Corporate Commun
Investment 2018

ty

Maximizing the F """"" t tt """ ) t """"""""""" i
. i Focus on strategic communi rojects
effectiveness of ! e Y Proj
contributions | 9% 7% 4%
. ' , §tralegic
96% contributions investment
. . 2016 2017 2018
driven by strategic @ charitable
investment. gifts
91% 93% 96%

For the third consecutive year, investment in long-term
strategic projects for specific activities (community
investment and commercial initiatives in the community)
increased, in comparison to charitable gifts in response to
short-term or one-off events.

__________________________________________________________________

________________________________________________

. | Alignment with
. | SDG's and
;| Company's

Maximizing impact requires focus

issue addressed . .
business drivers

84% of our investment is focused on

community activities on SDGs 3, 4, 8,
10 and 12.

—— 84% of investment
targeted primarily
towards 5 SDG's linked

78% of our community investment to our activity.

1

1

1

i

1

|

1

|

1

1

i

1

i

1

i is aimed at reinforcing the priority
1 N N . o .
! activity areas: education, social welfare 96% of investment
| implemented in strategic
i

1

|

1

1

i

1

i

1

|

1

1

1
1
1
,
1
:
1
1
i
and humanitarian aid. '
1
) geographical areas.
,
1
,
1
1
1
1
,
1
:
1
1

Location of activity

Inditex has targeted 96% of its
community investment to projects
carried out in strategic geographical
areas, in terms of supplier cluster
locations (67%) and stores localization
markets (20%).

________________________________________________
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____________________________________________

Inhcreasmg 622 community projects were Makmg QlreRiey
the scope developed in 2018, which represents impact

. 5 .
5% increase in an increase of 5% on the previous 99% direct

the number of CClI year

projects developed.

beneficiaries included
within the impact
assessment.

Increase in the number of direct
beneficiaries

___________________________________________________

53% people

1% community organisations The scope of the impact assessment

was extended to 2,401,131 million

people —99% of the total number of
beneficiaries—, compared to the 1,527,237
million people of the previous year, which
represented 96% of the total number of
beneficiaries. The impact has increased
both in depth and type of impact.

In 2018, CCl projects directly
benefitted more than 2.4 million
people, 53% more than the previous
year. Beneficiary community
organisations also increased by 1%
on the previous period, up to 413
organisations.

Depth of impact

____________________________________________

Increasing
second-hand
contributions

294% increase

1

i Maximizing effectiveness in
:
1
1
"
1
1
1
i
in additional :
i
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
J
1
1
1
1
1

unlocking additional resources for
the community

2016 I 571,577

2017 | 1,527,237
2017 M 12,637,725€ 2018 I 2,401,131

201 N /9,327 ,907€

funds raised. Connection o Improvement o Transformation

In 2018, the additional resources
leveraged by our community activities
as a result of the contributions made
from sources other than the Company
—employees, customers, suppliers,
etc.— amounted to 49.8 million euros,
which represents a 294% increase on
the previous year.

____________________________________________

Types of impact

2016 B 758120
2017 I 2,037,924
2018 P 2,127,794

Behaviour or @ skills or personal - € quality-of-life or
attitude change effectiveness well-being
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Evolution of Corporate Community Investment
2014-2018

The Corporate Community Investment (CCl) strategy is based on Inditex's Corporate Citizenship Policy.

The performance of Inditex in relation to this policy during the period 2014-2018 is summarized through the
following indicators.

TOTAL CORPORATE COMMUNITY INVESTMENT 2014-2018
(in millions of euros)

Increasing investment. In the 2014-2018 period, Corporate Community Investment has amounted to more than
195 million euros.
46.2

258 @

2014 2018

BY FORM OF CONTRIBUTION
(in millions of euros)

Remarkable increases of in-kind and time contributions alongside a signifcant boost of cash contributions.

(4 piy %

CASH IN-KIND TIME MANAGEMENT COSTS

19,6 @ P 3,6

46 O] 0,6

1.1 0,5

2014 2018 2014 2018 2014 2018 2014 2018

BY DRIVER FOR CONTRIBUTION (*)
(in millions of euros)

Increasing investment in strategic projects while decreasing charitable gifts.
one-off institutional donations to

the general goals of community
organisations.

A
Charitable gifts:
<[ ]>
v

©

[ Im'
CHARITABLE GIFTS COMMUNITY INVESTMENT COMMERCIAL INITIATIVES
o IN THE COMMUNITY
Community investment: 362

Long-term strategic commitmentin !

partnerships with the community to @
support specific social activities. 15,4 7,6

Commercial initiatives in the 7! 1.8 28 @
itv: I 1

community:

Initiatives of social interest directly @

related to the Company's retail

activity.

2014 2018 2014 2018 2014 2018

(*) Does not include management costs.
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Distribution of Corporate Community Investment 2018

BY ISSUE ADDRESSED (*) BY GEOGRAPHICAL AREA (*)

SPAIN
((o)) é% a5%
OTHERS —_ SOCIAL WELFARE
22% a2% ASIA & RoW
21% EUROPE
(Excluding Spain)
<
0 \ \
EDUCATION HUMANITARIAN RELIEF AMERICAS
16% 20% 229
BY SDG (*)
84% 16%
20% 18% 17% 16% 13%

The primary or main SDG of each of the 622 Corporate Community Investment projects developed during the current
year have been identified. In 2018, we have focused our efforts on SDGs 8, 10 and 12, which represent our priorities,
due to the alignment with the Company’s activity. In addition, we have contributed significantly to SDGs 3 and 4. In
particular, we have targeted 84% of the Corporate Community Investment - more than 38 million euros - to activities
which have had some of the five SDGs as the main goal.

Distribution of direct beneficiaries 2018

BY SDG

91% 9%

45% 24% 22%

In 2018, the primary or main SDG has been identified in relation to the 2,425,639 direct beneficiaries corresponding to
151 projects on which outputs have been measured. Based on this analysis, 91% of the beneficiaries - more than 2.2
million people - have had SDGs 3, 5 and 6 as the main objective of the activities in which they have participated.
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Key programmes in 2013

g ' 1. Education

EPGO Programme (Educate People, Generate Opportunities)

122,672
direct beneficiaries

Depth of impact

4%
Connection ° 77%
Improvement o

19%

Transformation @

Type of impact

Behaviour or
attitude change

39%
36%

Skills or personal
effectiveness

Quality-of-life or
well-being

78%

202

In 2018, Inditex and Entreculturas continued to develop
the three-year programme Educar Personas, Generar
Oportunidades Il (EPGO IlI), which in its second year
served more than 122,000 people in 23 projects in 11
different countries: Argentina, Bolivia, Brazil, Ecuador,
Mexico, Paraguay, Peru, Uruguay, Venezuela, South Africa
and Lebanon.

Through this programme, Inditex and Entreculturas are
investing in education and training for employment, as
well as in vulnerable groups (especially the displaced or
refugees) through humanitarian relief. Thanks to these
projects, young people and adults living in contexts of
poverty have been trained to access the labour market
and have their first employment experiences. Work was
also done to empower and offer future opportunities
to indigenous people, people with disabilities, young
people at risk of exclusion and migrants and refugees.

203-2
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The Colombia Borders
Programme

6,061

direct beneficiaries

Village Hope School
Programme

1,812

direct beneficiaries

Depth of impact

18%
Connection
Improvement o 46%
Transformation @
36%

Type of impact

Behaviour or °
attitude change 4%

Skills or personal =
effectiveness 77%

Quality-of-life or 19%

well-being

Depth of impact

o,
Connection 48%
o,
Improvement o 1%

Transformation @

51%

Type of impact

Behaviour or 100%

attitude change

Skills or personal o
effectiveness 43%

Quality-of-life or o
well-being 56%

The joint work between Inditex, the Jesuit Refugee Service
LAC (Latin America and the Caribbean) and Entreculturas
began in 2009 with a three-year programme for displaced
people and refugees in Colombia and its border countries
(Panama, Ecuador and Venezuela) affected by the armed
conflict. The persistence of the conflict and the success of
the programme prompted a second and a third edition
in the periods 2012/2015 and 2015/2018 in Ecuador,
Venezuela and Colombia.

In October 2018, the fourth phase for the period
2018/2021 began, with the perspective, on the one hand,
of the current Colombian context with the Peace Accords
between the government and the FARC-EP; and, on the
other hand, of the worsening of the political and economic
situation in Venezuela, which is causing a large number
of people to find themselves in a situation of extreme
vulnerability and social risk.

The goal of this edition is to serve more than 18,000
people through two main lines of work:

- Integral Humanitarian Action: includes legal and
psychosocial support, humanitarian aid, and livelihood
support, which responds to people's immediate needs
and also allows them to improve their living conditions.

- Education: peace education activities, reconciliation
and prevention of violence both in schools and in host
communities for displaced people.

2032

In 2016, Inditex signed a three-year agreement with
China Youth Development Foundation (CYDF) for the
construction of 10 rural schools per year for the Village
Hope Programme. The aim of this programme is to
improve the educational infrastructure of rural depressed
areas, as well as to guarantee students' access to quality
education. In 2018, it was agreed that five Village Hope
schools were built in Ruyang (Henan Province). In addition,
the construction of two large Hope Village schools in Yuexi
County (Sichuan Province) was established, according to
the needs and financial situation of the local government.

A total of 1,812 adolescents benefitted directly from this
programme, which has contributed to improving their
mental and physical health, as well as their academic
performance. The good results have also encouraged
an increase and improvement in investment in primary
education by local authorities, which will make it possible
to improve the quality of teaching and make society aware
of the importance of supporting and meeting the needs
of rural schools in impoverished areas. In this context,
a group of Inditex volunteers visited the Village Hope
school in Ningxia in September 2018 to learn more about
the programme. The initiative was also awarded the CYDF
best partner award in 2018.
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Thanks to the collaboration between Inditex and Tsinghua University,
40 students from their MBA Programme have visited the headquarters
of Inditex in Spain — deepening the Group's Sustainability policy

through mutual learning.

Beijing Normal
University Programme

587
direct beneficiaries

Tsinghua University
Programme

3,066
direct beneficiaries

Depth of impact

o,
Connection 41%
Improvement o

Transformation @

Type of impact

Behaviour or 57%

attitude change

Skills or personal 100%

effectiveness

Quality-of-life or o
well-being 0%

Depth of impact

Connection
Improvement @ 42% 58%
Transformation @
Type of impact
Behaviour or 100%

attitude change

Skills or personal o
effectiveness 0%

Quality-of-life or o
well-being 0%

In collaboration with Inditex in 2017, Beijing Normal
University's Emerging Market Institute launched a scholarship
programme, targeted at MBA students coming from 30
different developing countries.

In 2018, the programme provided its participants with
adequate financial resources to complete their studies.
In addition, thanks to the Inditex Chair Professors
Funding, academic and teaching excellence has been
recognized with funds for research projects in sustainable
development and education in impoverished areas.
As part of this programme, the students visited Zara's
flagship store in Nanjing West Road in Shanghai, where
they received training in sustainable development, as well
as Zara's logistics centre in Kunshan (Jiangsu province).

Inditex's support has also made it possible to hold the
Emerging Markets Youth Forum (Y30), a forum whose
objective is to strengthen exchange and cooperation
between young people from countries with emerging
economies.
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The partnership between Inditex and Tsinghua University
School of Economics (Tsinghua SEM) is defined by a three-
year agreement signed in 2017 and which will run until
2019. In January 2019, by virtue of this collaboration, a
total of 40 Tsinghua SEM MBA students were selected to
participate in the Global Immersion in Spain Programme:
Fashion and Sustainability. Through the case study and the
visit to the facilities, the students were able to internalize
the keys to the fashion industry and learn about Inditex's
sustainability policy, the objective of which goes beyond
the mere implementation of this concept in the Company
by analyzing the fashion demanded by customers.

Thanks to this programme, Tsinghua SEM students
have also improved their knowledge of corporate social
responsibility, as well as of environmentally responsible
initiatives within the Company. In this sense, they have
also had the opportunity to propose their own solutions
to Inditex's sustainability challenges.
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In 2018, the Inditex Chair in Forced Migrants and Refugees
carried out the first study focused on integration of refugees

in Spain.

Chair in Forced Migrants
and Refugees

838

direct beneficiaries

InTalent Programme

35

direct beneficiaries

Depth of impact

Connection 1% .
Improvement o 10% . 89%

Transformation @

Type of impact

Behaviouror | 49
attitude change 1%

Skills or personal o
effectiveness 1%

Quality-of-life or o
well-being 0%

Depth of impact

Connection
Improvement o
Transformation @

100%

Type of impact

Behaviour or °
attitude change 0%

Skills or personal o
effectiveness 100%

Quality-of-life or o
well-being 100%

During 2018, the Chair in Forced Migrants and Refugees,
created by Inditex and the Universidad Pontificia
Comillas, investigated the social integration of applicants
for international protection in Spain, in collaboration
with Céritas Espafiola. This is the first study focusing
on refugees in Spain, making it a pioneering initiative
in this field. A research programme on coexistence
relations and diversity management was also set up in
six Spanish cities; and two doctoral research projects
have been promoted, one on the system of reception
and integration of refugees in Spain, and the other on
psychological intervention with the refugee population,
the latter after collaboration with Harvard University. On
the other hand, four postgraduates joined organisations
working with refugees in Spain, Belgium, Kenya and
the Democratic Republic of Congo; at the same
time, awareness-raising and dissemination activities
were developed, and links were established with
different universities, especially with the international
development department of Oxford University.

2032

InTalent is a specific collaboration programme between
the University of A Corufia (UDC) and Inditex for the
hiring of post-doctoral researchers with international
projection and extensive experience under the sole
criterion of excellence. Under this premise, the main
objective is to position the UDC as a benchmark in
attracting research talent. In 2018, two new researchers
joined the UDC, who were chosen from more than
100 applicants with a high curriculum level, from four
continents and 26 different countries. The international
nature of InTalent has attracted Spanish researchers
back to Spain. Their professional careers had been
developing in leading research centres in the United
Kingdom, Germany, Switzerland, Italy and the United
States, among other countries.

Beyond InTalent, Inditex has been collaborating
since 2013 with the UDC in the granting of grants for
predoctoral stays, with the aim of increasing the quality
and internationalization of doctoral students' research.
In 2018, the sixth edition of this programme was held
and 33 students were granted grants for stays in research
centres around the world.
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Thanks to the Inditex Chair, 2,574 Bangladeshi students have
participated in Spanish courses, thus improving their opportunities

in the labour market.

TEMPE-APSA
Chair of Disability
and Employability

Inditex Chair of Spanish
_.anguage and Culture
in Bangladesh

284 2,489
direct beneficiaries direct beneficiaries

Depth of impact

Connection

Improvement o 5°/° - 95%

Transformation @

Type of impact

Behaviour or °
attitude change 0%

Skills or personal o
effectiveness 5%
Quality-of-life or °
well-being 0%

Depth of impact

Connection 21% ’ 79%
Improvement o
Transformation @

Type of impact

Behaviour or 79%

attitude change

Skills or personal o
effectiveness 21%

Quality-of-life or °
well-being 0%

The TEMPE-APSA Chair in Disability and Employability
at the Miguel Hernandez University in Elche (Spain)
aims to promote training and research to improve the
integration of people with disabilities into the labour
market. Among the activities carried out in 2018, the
second promotion of the Degree of University Expert in
Store Auxiliary Tasks stands out, completed by a total of
15 students with intellectual disabilities, several of whom
achieved their labour insertion in ordinary companies. On
the other hand, the youth exchange project Training for
our future was developed, within the framework of the
Erasmus Plus Programme and in collaboration with the
Irish association Walk. The project allowed 10 young Irish
people with intellectual disabilities to stay in Spain as
well as the Chair's students to subsequently visit Dublin
and participate in workshops designed to improve their
socio-labour skills.
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The Inditex Chair of Spanish Language and Culture at the
University of Daca (Bangladesh), which was created in 2011
as a cooperation project between the local university and
the universities of A Corufa and Santiago de Compostela,
currently has a staff of six professors.

The Chair teaches Spanish to more than 400 students
every year and organises cultural activities open to all
students at the campus. In this course, new seminars were
organised with academic activities related to the scientific
and sports culture of present-day Spain. Activities were
also promoted to bring Galician traditional music closer
to Bangladeshi music, in collaboration with the Music
Department of the University of Daca.

In addition, the yearly summer scholarship programme for
students at the Chair and for teacher training brought five
students from Bangladesh to the University of Santiago
de Compostela in 2018.
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Inditex—UDC Chair
of Sustainability

384

direct beneficiaries

Depth of impact

Connection
7%
Improvement o

Transformation @

Type of impact

Behaviour or °
attitude change 0%

Skills or personal o
effectiveness 7%
Quality-of-life or °
well-being 0%

93%

2032

The mission of the Inditex-UDC Chair on Sustainability in
A Corufa (Spain) is to encourage universities, companies,
non-profit organisations and the public to participate
in community debate, academic training and applied
research on responsibility and social innovation.

In 2018, the seventh edition of the Specialization Course
in Sustainability and Social Innovation (CESIS) was held.
Twenty-five students, 11 of which awarded grants from
Inditex, participated in this certified postgraduate
training course of 625 hours of regular classes, seminars,
workshops, tutorials, conferences, institutional visits and
hands-on projects with organizational partners. This
program is led by 35 instructors from professional fields,
alongside professors of the UDC and other universities.

The series of conferences entitled En Cédigo Abierto
(2017/2018 academic year) was also launched, with the
participation of Mr. Juan Iglesias, Director of the Inditex
Chair on Refugees and Forced Migrants, at the Comillas
Pontifical University in Madrid; Mr. Félix Fuentenebro,
Director of the Federaciéon de Asociaciones de
Medicusmundi, Espafia; and Mr. Dan Rees, Better Work Chief.
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Inditex Chair of Spanish Language and Culture in Bangladesh. (Photo: Salvador Arellano)
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2. Social welfare

Employment Programme in Spain

Since 2011, Inditex has been supporting the Caritas

' 1’422 ' with an employment programme, which promotes
direct beneficiaries access to decent employment for people in situations
of vulnerability or social exclusion through the following
Depth of impact lines of action:

- Individualized accompaniment, to favour the social

Connection 17% 83% inclusion of the participants.

Improvement o
Transformation @ - Training, with the focus on improving skills, as a basic

requirement to boost employability.

Type of impact - Encouraging social economy initiatives that generate
. productive structures in a social and economic environment
Behaviour or 100% L . . . .
attitude change 0 based on the principles of justice, social cohesion and
Skills or personal ° the generation of opportunities for everyone.
effectiveness 100% 9 PP y
Oua";yl'eﬂ_‘giei:é 35% During 2018, 31 social economy projects, two self-

employment projects and 38 training projects were
consolidated. In addition, a total of 1,422 people improved
their employability, 1,056 received training and 495 found
employment.
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Every Mother Counts Programme

518,329

direct beneficiaries

Depth of impact

Connection
Improvement o

47 = 96%

Transformation @

Type of impact

Behaviour or o,
attitude change 2%

Skills or personal °
effectiveness 0%

Quality-of-life or | q¢,
well-being 1%

In March 2017, Inditex committed to a three-year
agreement with the non-profit organisation Every Mother
Counts (EMC), contributing one million dollars for projects
undertaken by the organisation in the United States and
Bangladesh. The projects have a particular focus on the
provision of prenatal, delivery, and postnatal care and
attention to pregnant women, as well as maternal health
public outreach, education, and community mobilization.

Brazil Programme

y X1y}

direct beneficiaries

Depth of impact
14%

Connection 8% 78%

Improvement o
Transformation @

Type of impact

Behaviour or 100%

attitude change

Skills or personal °
effectiveness 14%

Quality-of-life or )
well-being 85%
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Thanks to the support of Inditex, Every Mother Counts
has partnered with the HOPE Foundation for Women
and Children of Bangladesh to provide services for
women and children in Cox's Bazar. The services include
pregnancy, delivery, postnatal, and neonatal care, as well
as education on breastfeeding, newborn care, and family
planning. In 2018, HOPE Foundation was able to reach
over 3,060 women, along with their children, with this
care and education.

In the United States, the support of Inditex has enabled
Every Mother Counts to partner with the Florida non-profit
organisation Commonsense Childbirth to provide access
to high-quality pregnancy and post-natal care, education,
and social support services for over 900 marginalized,
low-income women and their babies.

Inditex's funds were also used to support Every Mother
Counts’ public education and community mobilization
programmes in the United States, including races, film
screenings, festivals, and online.

Every Mother Counts recruited 474 new runners in 2018,
who in turn raised hundreds of thousands of dollars for the
organisation. EMC also engaged 10,133 new donors to
the organisation. Finally, in 2018, EMC's film “Giving Birth
in America: California” reached over 100,000 people via
CNN, and “Giving Birth in America: New York” reached
over 350,000 people through Upworthy.

In 2018, Inditex continued to support the integration of
the immigrant population in Brazil through collaboration
with entities such as Missdo Paz Sdo Paulo and Alianca
Emprendedora. Under this programme, more than 2,300
vulnerable people were handled during the year.

The initiative took the form of activities that regularize
migration, boost employment through the improvement
of professional skills, and promote the human rights of
the Latin American immigrant population in the textile
industry through entrepreneurship.
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Community Development Programme in Bangladesh

14,378

direct beneficiaries

Depth of impact

14% 30%

Connection
Improvement o
Transformation @

56%

Type of impact

Behaviour or 49%

attitude change

Skills or personal o
effectiveness 9%

Quality-of-life or )
well-being 14%

The Community Development Programme in Bangladesh,
in collaboration with Céritas, focuses on working with
communities vulnerable to natural disasters or situations
of extreme poverty both in rural areas and in Dhaka, the
capital city of the country. Its work is organised into two
areas of activity:

1) Enhancing the adaptation capacity of communities
vulnerable to natural phenomena such as droughts
and floods.
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In 2018, a disaster preparedness and reduction plan
was promoted to improve resilience and environmental
protection through strengthening local capacities and
committees in Gaibnadha, Naogaon, Sherpur and
Sunamgon districts. The plan included development
activities, especially in the areas of water resources
management and reforestation. Similarly, communities
were provided with adequate health and hygiene systems
in the face of floods, droughts and wildlife incidents.

2) Contribution to the improvement of socio-economic
conditions and people’s dignity in the communities
affected by extreme poverty in Dhaka.

The programme was developed in three slums of the city
of Daca through social institutions that watch over the
rights and capabilities of unemployed women and women
without resources. Similarly, access to social services for
children under the age of six was facilitated through the
establishment of five childcare centres and the formation
of parents' associations. Assistance in primary health
services was also offered in care centres, referral hospitals
and NGOs, among others. In 2018, training addressed
to women and adolescents in areas such as nutritional
support for children, health and hygiene assistance,
safety and defence, maternal and reproductive health
assistance and vocational training, among others, was
also consolidated and strengthened.
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Coruna Emprega and A Flote Programmes

1,935

direct beneficiaries

Depth of impact
17%
Connection

Improvement o 17%

Transformation @

66%

Type of impact

Behaviour or
attitude change

100%

Skills or personal Q
effectiveness 28%
Quality-of-life or °
well-being 24%

During 2018, Inditex strengthened its collaboration in
local projects whose objective is to contribute to the social
integration and welfare of people at risk of exclusion
residing in the La Corufa area (Spain), the province of the
Inditex headquarters. Inditex organised this programme
through two projects called Corufia Emprega and A Flote,
in collaboration with the City Council of La Corufia and
the Emalcsa Foundation.

The Corufia Emprega Project focuses on professional
qualification and intermediation with companies to
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promote the incorporation into the labour market of
people over 45, long-term unemployed, migrants, young
people without training and people with functional
diversity, among others.

Atotal of 92 formerly unemployed people —68 women
and 24 men— belonging to groups with high social
vulnerability found a job in 2018 thanks to this initiative.
The balance sheet assumes an average labour insertion
of 85.6%. At the same time, a total of 1,122 people
were sensitized through the various activities of the
project. Among these, 880 people —506 women
and 374 men— received personalized employment
guidance. Additionally, 1,886 hours of employment
training and 540 hours of work experience in companies
were given.

One of the novelties in 2018 was the launch of the IMOs
Programme in the neighbourhoods, in which 186 people
(118 women and 68 men) took part. This is an initiative
which aims at bringing employment services closer to
citizens, especially in neighbourhoods with the highest
levels of unemployment.

In relation to the A Flote Project, Inditex and the Emalcsa
Foundation signed a three-year agreement in 2017 for
the integration of people at risk of exclusion by means of
immediate aid in social emergency situations. Through
A Flote, 692 urgent, punctual and transitory economic
aids have been managed, especially in relation to the
right to housing.

N1

Community Development Programme in Bangladesh. (Photo: Caritas)
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Water.org Programme

553,653

direct beneficiaries

Depth of impact

Connection
Improvement o

100%

Transformation @

Type of impact

Behaviour or °
attitude change 0%

Skills or personal °
effectiveness 0%

Quality-of-life or 100%

well-being

Inditex and Water.org have partnered together since 2015
to bring access to safe water and sanitation to people living
in poverty in Cambodia and Bangladesh. Through financing
for household water and sanitation solutions (known as
WaterCredit), our partnership has catalyzed more than $60
million for water and sanitation loans. The result—nearly
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800,000 people empowered with life-changing access to
water and sanitation over the last three years.

2018 was a milestone year for this programme, reaching
economies of scale and greatly accelerating the rate of
impact. In Cambodia, Water.org partnered with five local
financial institutions — SAMIC Microfinance, Vision Fund
Cambodia, LOLC, Agora Microfinance, and Chamroeun
— toreach 715,000 people through 166,000 WaterCredit
loans, eight times the original target.

Targets were also exceeded in Bangladesh in 2018.
Together, Water.org and its two financial institution
partners — Sajida Foundation and WAVE Foundation
— reached more than 70,000 people with access to water
and sanitation through more than 16,000 WaterCredit
loans. To this end, Water.org's local partners continued to
provide health and hygiene education to the communities
they serve, and piloted loan repayment through digital
financial services.

In January 2019, the president of Inditex, Pablo Isla, held
a meeting at Inditex headquarters with Matt Damon and
Gary White, co-founders of Water.org, with the aim of
reinforcing the strategic alliance between the two entities
when it comes to providing drinking water and sanitation
to communities in developing countries.

203-2

Meeting at Inditex headquarters between the president, Pablo Isla, and
co-founders of Water.org, Matt Damon and Gary White, in January 2019.
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Thanks to its collaboration with Inditex, Water.org leveraged more
than 60 million dollars in microcredits for drinking water and
sanitation in Cambodia and Bangladesh over the last three years.

Medicus Mundi Programme
in Morocco

280
direct beneficiaries

Community Development
Programme in Cambodia

28,804
direct beneficiaries

Depth of impact

Connection
Improvement o

100%

Transformation @

Type of impact

Behaviour or 100%

attitude change

Skills or personal o
effectiveness 1%

Quality-of-life or o
well-being 89%

Depth of impact
34%

Connection
Improvement o
Transformation @

59%

Type of impact

Behaviour or 53%

attitude change

Skills or personal o
effectiveness 3%

Quality-of-life or o
well-being 29%

In 2018, the programme implemented by Médicus Mundi
organised activities of varied nature, in collaboration
with various civil society actors —including the Union
of Feminist Action and the Moroccan Association of
Occupational Health—, public administration actors —
represented by the Directorate of Labour and Professional
Insertion—, occupational doctors, and the Moroccan
social security polyclinic.

On the one hand, awareness was raised among workers
regarding social and labour rights and the prevention
of occupational risks and illnesses. A medical campaign
was also developed for the prevention of cardiovascular
risks, as well as training and support for the Health and
Hygiene Committees and for the delegates of Moroccan
textile companies’ workers. In addition, a line of work
was initiated to prevent moral and sexual harassment of
garment workers in the country.

2032

The Community Development Programme in Cambodia,
in collaboration with Caritas, works in rural areas through
community associations, farming cooperatives and
healthcare volunteers, and relies on the collaboration of
healthcare centres and local authorities. Its objective is
to improve resilience to the challenges posed by climate
change, with techniques for improving and increasing
the productivity of crops and animal husbandry. Work
is also being done on the promotion of agricultural
cooperatives that connect the production of these
community associations with markets in order to increase
the sustainability of the changes and encourage business
opportunities at the local level. In 2018, the programme
worked in 18 rural communities in the provinces of
Kampong Thom, Preah Vihear and Siem Reap.

With regard to community health, the programme pays
special attention to maternal and child health by improving
access to health centres and hospitals, vaccinations,
pregnancy care and postpartum care. The support groups of
mothers contribute to improving the upbringing, especially
in children under two years old, while they also collaborate
in growth monitoring together with the community health
volunteers. The programme was implemented during 2018
in 91 rural communities in the provinces of Battambang,
Siem Reap and Preah Vihear.
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HELP

3. Emergency relief

Access to health care for the Rohingya refugees in Bangladesh

In southeastern Bangladesh, in the Cox's Bazar region,
nearly one million Rohingya survive in harsh conditions
after fleeing Myanmar. In 2018, Médecins Sans Frontiéres
(MSF) teams provided aid in the camps, focusing their
Depth of impact efforts on medical care, drinking water provision through
the construction of wells, and latrines construction and
maintenance.

281,580

direct beneficiaries

Connection
Improvement o 1%
Transformation @

R They also carried out a total of 247,451 outpatient

consultations and 2,683 hospital admissions. At the same
time, specific mental health care was provided to 21,878
people to alleviate the devastating effects of trauma and
improve their resilience to this complex situation.

Type of impact

Behaviour or ©,
attitude change 8%

Skills or personal o
effectiveness 0%

Quality-of-life or 100%

well-being

214 203-2

Access to health care for the migrant population in Mexico.

(Photo: Juan Carlos Tomasi/ MSF)
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Inditex joined the Tent Partnership for Refugees in 2018, a
coalition of more than 100 companies whose objective is to
generate alliances that improve the lives of refugees.

Health care in Syria

530,324
direct beneficiaries

Access to health care for the
migrant population in Mexico

29,758
direct beneficiaries

Depth of impact

48%

Connection
Improvement o 4%
Transformation @

48%
Type of impact

Behaviour or o
attitude change 19%

Skills or personal o
effectiveness 0%

Quality-of-life or 97%

well-being

Depth of impact
68%
Connection

Improvement o 1%
Transformation @ o
31%

Type of impact

Behaviour or 68%

attitude change

Skills or personal o
effectiveness 0%

Quality-of-life or 69%

well-being

The year 2018 marks the eighth anniversary of the
beginning of the war in Syria. Since then, Médecins Sans
Frontieres (MSF) has worked hand-in-hand with Syrian staff
to address the medical needs of thousands of people
still struggling to survive in this conflict.

Today, it is estimated that more than 13 million people
still depend on international aid. Many of them fled in
search of an alternative to the safest areas of the country,
including the province of Azaz, on the border with Turkey.
The Al Salamah hospital, managed entirely by Médecins
Sans Frontieres teams, remains 100% operational and
guarantees safe, quality medical care for the 300,000
people displaced there.

During 2018, thanks to Inditex’s support, 121,868 external
consultations were carried out, 1,364 normal deliveries
were attended and 104 Caesarean sections were
performed. In addition, 1,436 active patients suffering
from chronic diseases are monitored.

2032

Mexico is a country of transit, destination and return for
the migratory flow coming mostly from Central America
(El Salvador, Honduras and Guatemala) to the United
States. The people who decide to embark on the journey
are undocumented migrants who had to leave their
homes because of poverty, marginalization and violence
situations in their countries of origin.

During 2018, the migratory flow did not diminish and the
displaced were forced to explore new routes and means
of transit, being exposed to serious situations of violence.
The journey often involves kidnappings, sexual violence
and torture, which have a direct impact on their physical
and mental health.

Médecins Sans Frontieres teams are present in various
transit shelters, where they offer medical and psychological
consultations. In addition, the organisation has a
Comprehensive Care Centre in Mexico City, which offers
specialized medical care to migrants and refugees
who are victims of extreme violence, ill-treatment and
torture. In 2018, MSF carried out a total of 9,278 medical
consultations, and psychologists carried out 2,590 mental
health consultations.
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Support for the MSF Emergency Unit

219,323

direct beneficiaries

Depth of impact

Connection
Improvement o
Transformation @

76%

Type of impact

Behaviour or o

attitude change 22%

Skills or personal | 40
effectiveness 1%

Quality-of-life or
well-being

100%

Since 2011, Inditex has been a strategic partner of
Médecins Sans Frontieres, facilitating its medical response
to humanitarian and emergency crises. This support is
key to guaranteeing the immediacy of the agency when
it comes to responding in a professional and safe manner
to humanitarian alerts anywhere in the world, and being
able to organise emergency missions exclusively based
on medical needs. Throughout 2018, Inditex specifically
supported the Emergency Unit structure and its regional
response teams in the Democratic Republic of Congo,
Central African Republic and Ethiopia.

This joint effort made possible the humanitarian response
to the outbreak of violence provoked by separatist
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movements in Cameroon. In western Ethiopia, where
inter-ethnic violence in Benishangul Gumaz has displaced
thousands of people in the Oromia region, MSF teams
organised mobile clinics, distributed necessities goods
and carried out massive measles vaccination campaigns
for children. In addition, help was provided to hundreds
of Nicaraguans affected by the siege of armed groups
against the regime in power.

In parallel, the Emergency Unit responded to several
epidemic outbreaks, including cholera in Zambia and the
Democratic Republic of Congo, Lassa fever in Nigeria,
measles and Ebola outbreaks in the Democratic Republic
of Congo, and an outbreak of haemorrhagic fever in Iraq.

Regional teams have become indispensable in emergency
response and in reaching the suffering population at
critical times. In the Central African Republic, Eureca
(MSF's Urgency Squad RCA) dealt with outbreaks of
Hepatitis E in 2018, especially among pregnant women,
and also attended to the victims of the violence plaguing
the country.

In the Democratic Republic of the Congo, the RUSK
(originally from French, Urgent Response Sud Kivu)
remains the only entity with a rapid response capability
in the South Kivu area. Thus, in 2018, teams faced
epidemics of measles in Kabare and cholera in Bukavu
and responded to outbreaks of violence in Byangama,
Salamabila and Kalonge. Finally, Ethiopia faced the
massive arrival of displaced people in Gedeo-Guji (in
the Oromia region) following the outbreak of violence,
while outbreaks of cholera and measles were treated
in Tigray and Afar.

203-2

Support for the MSF Emergency Unit in Ethiopia.

(Photo: Zacharias Abubeker/ MSF)
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Mexico Emergency
Programme

18,400

direct beneficiaries

Food security in
schools in Venezuela

6,527

direct beneficiaries

Depth of impact

Connection
Improvement o 2%

Transformation @

98%

Type of impact

Behaviour or L
attitude change 0%

Skills or personal o
effectiveness 0%

Quality-of-life or 100%

well-being

Depth of impact

Connection

Improvement o 100%

Transformation @

Type of impact

Behaviour or °)
attitude change 0%

Skills or personal °
effectiveness 0%

Quality-of-life or 100%

well-being

The earthquakes suffered in Mexico on 7 and 19
September 2017 left nearly 400 casualties, in addition
to serious damage to infrastructure. Thanks to Inditex's
support, Entreculturas supported two projects during
2018 that provided help to 18,400 people affected by
the earthquake.

The first project was carried out together with the Jesuit
Migrant Service and focused on rebuilding shelters for
migrants who had been damaged by the earthquake. On the
other hand, support was given to a Fundacién Loyola project
for the reconstruction of housing for affected families.

((0)) 4 Others

In addition to the projects described in the previous
sections, Inditex allocated 22% of its Corporate Community
Investment in 2018 to activities related to health, economic
development, art and culture, among other.

In 2018, we continued to provide support to research
institutions, such as the PRO-CNIC Foundation, the
Massachusetts Institute of Technology (MIT), the Royal
Elcano Institute and the Carolina Foundation, among
others. Inditex's links with art and culture materialized in
collaborations with institutions such as the Real Academia
Espafiola, the Museo Nacional de Arte Reina Sofia and
The Metropolitan Museum of Art, among others.

2032

The aim of this project was to reduce food insecurity
among thousands of children in Venezuela. During 2018
work was done in 19 schools, offering a daily diet of high
nutritional value that benefited 6,527 students of Fe y
Alegria schools.

With this nutritional contribution their health sees an
improvement, and their attendance at educational centres
increases by at least 50% with respect to the attendance
of the previous year.

Likewise, Inditex makes charitable gifts at a corporate
level, and contributions from our Group brands and
subsidiaries to community organisations. In this context,
in 2018 we assigned more than 1.8 million euros for
charitable gifts that were distributed among more than
140 community organisations.

In order to systematize and channel this work, Inditex
relies on the Sponsorship and Patronage Committee,
which is the body authorized to approve these projects.
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TRANSPARENCY

Our total tax contribution reached 0.166 billion euros in
2018, almost half in direct taxes (2.764 billion euros).
We follow the OFCD Guidelines for Multinational
LEnterprises and publish a transparent tax report,
based on our value chain and contribution to

the countries where we operate, and expressly

reject offshore practices or partnerships.

Photo: Employees at Inditex offices in New York (US)
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At Inditex we are committed to contributing to the economic, social and industrial
development of the different areas where our value chain unfolds. In this sense, the
taxes we pay are a fundamental aspect of our social and economic contribution.

[\ i > More information on pages 294 and 295 of this Annual Report.
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1. Commitment to transparency

Tax payment is a key aspect for the economic and social
development of any community. Inhabitants depend on
tax payments through construction and infrastructure
growth, and the provision of valuable public services.
For this reason, strict compliance with tax responsibilities
in all the markets in which we operate is an inalienable
principle for Inditex, and it's essencial to our values and
philosophy of creating value wherever we operate.

Therefore, we apply all the principles of best tax practices,
acting in a manner consistent with the principles of
sustainability and corporate social responsibility.

In compliance with these tax obligations, the Company'’s
tax contribution in 2018 amounted to 6.166 billion euros,
2.764 billion euros of which in direct taxes and 3.402
billion euros in collected taxes.

Relations with tax authorities in the countries in which
we operate are governed by the principles of good

2. Tax contribution

When calculating Inditex’s tax contribution, which amounts
to 6.166 billion euros, we take into account the direct taxes
paid and the taxes collected on behalf of third parties in
each of the countries and territories where each activity is
carried out. The calculation is done by applying the Total
Tax Contribution methodology, designed by PwC with
the aim of standardizing the final information provided,
since taxes are denominated differently depending on
the country.

In application of this methodology, taxes are divided
into five categories:

- Profit taxes: These includes taxes incurred for the
profits obtained by the Company, such as corporation
tax, tax on economic activities and taxes collected as
withholdings on payments to third parties.

Tax contribution 2018 (millions of euros)

faith, collaboration and mutual trust. We work to
avoid tax litigation and operate in accordance with
tax regulations set by the authorities and courts of
each country.

Inditex also forms part of the Large Companies Forum
in Spain, the main purpose of which is to promote
greater collaboration between large companies and the
State Tax Administration, for which it has promoted a
Code of Best Tax Practices. Our Company has adhered
to this code and follows approved recommendations
and proposals.

On the other hand, the measures adopted by Inditex
within the framework of the Anti-Money Laundering and
Terrorist Financing Policy can be consulted in the chapter
on Compliance, good Corporate Governance and ethical
culture of this Report.

(Q , More information on pages 236 and 237 of this Annual Report.

- Property taxes: These are taxes on ownership, sales,
transfers or occupancy of property.

- Personal taxes: These are taxes associated with
employment, both those borne and those collected.
Included are employee personal income tax withholdings
or Social Insurance payments made by the employee
or the Company.

- Product and Service Taxes: They take into account
indirect taxes on the production and consumption of
goods and services, such as VAT or customs duties,
among others.

- Planet Taxes: Taxes on the supply, use or consumption
of products and services considered, in one way or
another, to affect the environment.

DIRECT TAXES COLLECTED TAXES

Profit taxes 1,087 Profit taxes 122
Property taxes 110 Property taxes 13
Personal taxes 737 Personal taxes 681
Product and service taxes 822 Product and service taxes 2,585
Planet taxes 8 Planet taxes 1
TOTAL 2,764 TOTAL 3,402
TOTAL TAX CONTRIBUTION 6,166
103-1,103-2,103-3 221
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2.1. Tax contribution
by geographical area

Inditex pays tax on the profits generated in each territory
in which it operates, Spain being the main point of direct
tax contribution. This market, which accounts for 16.2%
of our global sales, also includes the main activities
associated with the product and activities deriving from
its status as the head office market. 1.692 billion euros
were generated in Spain in 2018, representing 27.4% of
the global total (6.166 billion). With respect to corporate
income tax, the effective tax rate in Spain was 22%, while
globally it was 22.12%.

Each of the markets in which Inditex operates has different
tax obligations and a specific regulatory context that
places us in a very dynamic and complex reality. For this
reason, the Company considers it important to manage
its taxes, taking as a reference the standards of best tax
practices. In addition, on 9 December 2015, the Group's
Board of Directors approved a Tax Policy to establish
responsible conduct in tax matters. The principles
adopted follow those set out in the OECD Guidelines
for Multinational Enterprises, defined in 2011.

The Company carries out a practical application of the
international standard arm’s length principle, consistent
with OECD Transfer Pricing Guidelines and with the tax
law of the countries involved in the corresponding Group
operations.

In accordance with good tax practices, we expressly reject
opaque company structures that have special purpose
vehicles in tax havens. During 2018, the Inditex Group
companies located in territories or countries considered
tax havens by Spanish law correspond exclusively to sales
made in our Monaco store and the nine stores located in
Macao SAR (Special Administrative Region).

Sale of goods and provision of

services (thousand euros) Number of stores
Macao SAR 17,896 9
Monaco 5,919 1
TOTAL 23,815 10

222

Inditex's tax contribution by geographical
area in 2018 (in millions of euros)

DIRECTTAXES ~ TAXES COLLECTED

|
|
|
928 764 |
|
|

760

million euros

AMERICA

AMERICA

DIRECTTAXES ~ TAXES COLLECTED
489 271

DIRECTTAXES ~ TAXES COLLECTED

AMERICA 489 271
BRAZIL 100 79
CANADA 43 33
UNITED STATES 151 107
MEXICO 136 35
OTHERS 59 17

103-2,103-3
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E

1,692

million euros

3,185

million euros

529

million euros

ASIA AND REST OF THE

WORLD

DIRECT TAXES

TAXES COLLECTED

ASIA AND REST
OF THE WORLD

345

|
|
|
184 |
|
|

DIRECTTAXES  TAXES COLLECTED
ASIA AND
REST OF THE
WORLD 345 184
AUSTRALIA 10 21
CHINA 173 109
SOUTH KOREA 27 12
JAPAN 64 28
OTHERS Al 14

EUROPE

DIRECTTAXES ~ TAXES COLLECTED

1,002 2,183

DIRECTTAXES  TAXES COLLECTED
EUROPE (*) 1,002 2,183
GERMANY 33 201
BELGIUM 35 97
FRANCE 229 324
GREECE 23 124
NETHERLANDS 108 86
HUNGARY 4 31
ITALY 82 356
KAZAKHSTAN 14 3
POLAND 1 98
PORTUGAL 46 191
UNITED KINGDOM 72 129
ROMANIA 13 73
RUSSIA 96 164
SWITZERLAND 70 15
UKRAINE 16 9
OTHERS 150 282

(*) Does not include Spain

TOTAL TAX
CONTRIBUTION

6,166

million euros

DIRECTTAXES ~ TAXES COLLECTED

2,764 3,402

103-2,103-3
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2.2. Tax contribution in the value chain

The different activities of the Inditex Group generate
direct and collected taxes paid to tax authorities. Despite
being highly integrated, we distinguish between store
and online activities specific to the business of selling
fashion garments (architecture, exterior and interior
design, marketing and sales) and activities prior to the
arrival of the product to the store (design, procurement,
manufacturing, quality control and logistics).

By virtue of these activities, Inditex generated in 2018
more than 1.087 billion euros in taxes on profits globally,
which represents 17.6% of the Total Tax Contribution.
Of these, a significant part of the total is paid in Spain,
our headquarter market and the one that concentrates
especially the activities of design, production and logistics.

The integrated management of our stores generated
a total of 1.065 billion euros in taxes associated with
employment (including personal taxes and social security
contributions), which represent a significant part of the
total (17.2%). In addition, sales in our stores and online
totalled 2.611 billion in product taxes (VAT and equivalent),
representing 42.3% of Inditex's total tax contribution.

224

On the other hand, product-associated activities are
strongly integrated in Inditex through all its processes,
from design to logistics, procurement, manufacturing and
quality control. These areas, with an important component
of innovation, are located mainly in Spain, which allows
us to be flexible to adapt our collections at all times
to the demand of our customers. In relation to these
activities, taxes associated with employment amounted
to 353 million euros, representing 5.7% of the Group's
total contribution in 2018.

Our centralized model for logistic distribution also
generated 796 million euros in customs taxes from the
imports of our goods to the markets where our stores
are located. These taxes represented 12.9% of Inditex's
total taxation in 2018.

In addition, all of our activities, both commercial and
product, are taxed through environmental taxes, real
estate taxes and other third party withholdings. Because
of these items, the Group's taxation amounted to 254
million euros in the year.

103-2,103-3
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STORE ACTIVITIES

7,490 stores in 96 markets
and 156 online markets

1,065

Taxes associated

2,611

with employment product taxes
(million €) (million €)
.7 . o < taxes on real estate,

environmental
Taxes on profits and withholdings to third parties

/ \
/ \
/ \
(million €) ,’ 6 1 6 6 \\ (million €)

1,087 ©- -© 254

L TOTALTAX )
\ (million €) /
N ,/ Taxes associated
Custom duties N N with employment
(million €) z R e - (million €)
796 353
\\ //
~ LOGISTICS DESIGN L7
Sgn PRODUCTION e
\\\‘__I_——‘-_’/’/
?
PRODUCT ACTIVITIES

Mainly located in Spain
and nearby countries
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CREATING
VALUE FOR OUR
SHAREHOLDERS

At Inditex, we believe that value creation for our
shareholders is produced thanks to an adequate balance
between the reinvestment in the growth of our business,

the sustainable value growth in our business environment
and the distribution of an attractive and predictable
dividend. In line with this principle, in the same year that
the dividend grew 17.3%, we continued carrying out notable
investments that have secured future growth and continued

leading the principal sustainability rankings in our sector:

Photo: Employees in training in the Inditex offices in New York.
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SDG TARGETS INDITEX’S CONTRIBUTION
Transparency and communication guide Inditex’s relationship with its shareholders.
We provide them with access to all of the necessary information in order to ensure
16.7

inclusive, participative and representative decision-making that responds to their
needs. Furthermore, we encourage their participation in the decision-making process
of the Group’s highest governing body, the Annual General Meeting of Shareholders.

Qi ) More information on pages 294 and 295 of this Annual Report.

228




our priorities | creating value for our shareholders

In 2018, we introduced a new dividend policy, increasing the
ordinary payout from 50% to 60%. Additionally, a total bonus
dividend of €1 per share was proposed to be distributed in the

2018, 2019 and 2020 fiscal years.

1. Our shareholders

The involvement of our shareholders in the decision-
making processes of the highest governing body, the
Annual General Meeting of Shareholders’, allows us to
follow their clear directive for medium and long-term
sustainable value creation.

Because of this, while continuing to strengthen our
policies on transparency and our communication
channels that allows us to better listen, we provide
value to our shareholders from the balance between
the constant reinvestment in the growth of the Group,
the generation of a positive impact throughout our
environment and the distribution of an attractive and
predictable? dividend.

1.1. Shareholding Structure

The approximate summary of the shareholding structure'
of Inditex is the following:

INSTITUTIONAL INVESTORS PRIVATE INVESTORS

1.2. Shareholder Remuneration

The remuneration policy for shareholders, approved by the
Annual General Meeting of Shareholders aspires to offer
an attractive, predictable and sustainable dividend over
time. Simultaneously, this policy adheres to maintaining an
adequate level of resources to assure continued investment
for future company growth and value creation.

In line with this policy, in May and November of 2018, a
dividend of 0.75 euros per share corresponding to FY 2017
was distributed to shareholders, amounting to a 10.3%
increase from previous fiscal year.

Likewise, and taking into account the current financial
position and the cash flows of the Company, the Board
of Directors proposed to the Annual General Meeting of
Shareholders a new dividend policy for the coming years
that would increase the current standard payout from 50%
to 60%. Furthermore, the Board proposed to distribute a
total bonus dividend of one euro per share to be paid in
relation to FY2018, FY2019 and FY2020.

36.84% 3.86%
Thus, corresponding to FY2018, an ordinary dividend of 0.66
‘ PARTLER 2006 5L euros per share was proposed with a 0.22 euros per share
Sh:tr:"‘cﬁc’bcring 9-28% bonus dividend, totalling of 0.88 euros per share?, 17.3%
PONTEGADEA higher than from the previous fiscal year.
INVERSORES SL
50.01% Visual: Dividend growth over
the past 5 years
0.88
Shareholding Shares 068 0.75
Institutional Investors 1,148,270,730 0.52 060
Private Investors 120,380,955
Partler 2006 SL 289,362,325
Pontegadea Inversiones SL 1,558,637,990
TOTAL 3,116,652,000 2014 2015 2016 2017 2018

1 The Company's shares are represented through book entries. The maintenance of the registration of these annotations corresponds to the Sociedad de
Gestién de los Sistemas de Registro, Compensacién y Liquidacién de Valores (Iberclear). Inditex had 93,573 shareholders according to the data of the Book
of Shareholders Register at the end of the fiscal year. Of the same 88,975 were individual shareholders and the other investment institutions.

2 Of this amount, 0.44 euros per share were paid on May 2, 2019 as interim dividend and 0.44 euros per share would be distributed on November 4, 2019,
provided the Annual General Meeting of Shareholders approves the proposal of dividend formulated by the Board of Directors.

103-3
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2. Shareholder relations

The relationship between Inditex and its shareholders
(current and future) is governed by the Policy on
Communication and Contact with Shareholders,
Institutional Investors and Voting Advisors and the Board
Governance Protocol.

Inditex guarantees that market participants (shareholders
and potential shareholders in particular) have equal
access to the information regarding corporate affairs.
The Group’s website plays an important role in putting
into practice this policy of communicative transparency
and equal access of information: examples include the
Investor Agenda, annual reports and presentations on
the evolution of the Company.

To further promote transparency, Inditex publishes a
complete list on its website of entities and analysts who
produce reports and studies on the company's evolution,
and of those with whom it regularly maintains a relationship
based on the same aforementioned conditions.

2.1. Individual shareholders'
department

Any private investor can contact the Individual
shareholders' department of Inditex to obtain
detailed information about the Company’s evolution
and its future strategy. During the 2018 fiscal year, we
fulfilled 800 diverse requests from private investors for
information about our Company.

The office’s duties become particularly relevant during
the time of the Annual General Meeting of Shareholders,
which customarily takes place in mid-July in Inditex
headquarters in Arteixo (A Corufia). The Company
sends precise information and documentation so that
all shareholders are adequately updated on, and can
participate actively in, the decision-making process of
the highest governing body of the Group.

Investor relations

All relevant information about the evolution of the
business is communicated through Inditex’s corporate
website (www.inditex.com) and is distributed to a
database of investors and analysts with more than
1,100 persons included.

Inditex compliments this information with quarterly
open access conference calls, and with presentations to
analysts and investors throughout the fiscal year in the
principal financial capitals of the world. Furthermore,
40 financial and stock market entities publish analysis
and reports on Inditex’s market position.

The Company’s shareholder structure is comprised of
4,598 institutional investors who hold 36.84% of total
share capital, together with 3.86% held by private
investors, who both play a key role in shaping the share
price and its liquidity.
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3. Indices

Inditex is included in benchmark indices for both
its financial performance and its best practices in
sustainability.

3.1. Euro STOXX 50/ IBEX 35

Inditex has been part of the European benchmark index
Euro STOXX 50 since 2011. Likewise, Inditex has been
part of the Spanish index IBEX 35 since 2001.

3.2. FITSE4Good

The sustainability index FTSE4Good has included Inditex
in its index since October 2002. In 2018 FTSE4Good gave
Inditex a rating of 4.3 out of 5. The sustainability stock
index includes global companies with a commitment to
sustainability, taking into account environmental, social
and corporate governance practices.

Inditex has been ranked the most sustainable
company in its sector for the 3rd year in a row by the
Dow Jones Sustainability Index (DJSI), with a total
of 68 points out of 100, 45 points above the sector
average.

Inditex has been a member of the DJSI since

2002, consistently being placed at the top end

of the retailing category for sustainability. This
ranking, compiled by S&P Dow Jones Indices using
the methodology developed by sustainability
investing specialist RobecoSAM, highlights Inditex's
leadership in sustainable development and defines
the company as a global benchmark in the field.

RobecoSAM's corporate assessment method was
overhauled this year, reinforcing the focus on
continuous monitoring of the sustainability principles
that participating companies report to the market.

3.3. Dow Jones Sustainability Index

Results of Inditex compared to industry averages, 2018

Specifically, the report defines Inditex in a leadership role
because of its decisive commitment to respecting and
championing human rights all along its value chain, its
operational eco-efficiency and its environmental reporting

Percentil ranking 2018

93 100 100
Economic
@ Envionmental
Social
TOTAL 100

Mark Inditex Ranking percent (*) Average industry mark

2014 2015 2016 2017 2018 2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

Economic 79 78 76 70 61 98 98 100 99 93 42 42 42 40 26
Environmental 90 98 97 96 91 98 100 100 100 100 29 33 33 B 23
Social 76 72 76 79 61 97 97 98 100 100 33 32 29 32 19
TOTAL 81 81 80 78 68 98 98 100 100 100 36 37 36 36 23

(*) Percentage of companies in the same industry with a lower ranking than that obtained by Inditex.
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COMPLIANCE,
GOOD CORPORATE,
GOVERNANCE
AND ETHICAL
CULTU.

Inditex has developed an ethical corporate culture as an
essential element of its Compliance Model, which not only
seeks to establish a regulatory compliance system, but to
also demonstrate a firmer commitment to good governance
and social and environmental sustainability. Through this
Model, the Company also transmats its ethical corporate
culture to all of its stakeholders, promoting a respect for
Human Rights throughout the Supply Chain of Inditex.

Photo: Employee in the Paris offices of Inditex.
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SDG

TARGETS

INDITEX'S CONTRIBUTION

5.1

5.5

Gender equality is a firmly held principle within the culture of Inditex, reflected in
the Code of Conduct and Responsible Practices and in the Code of Conduct of
Manufacturers and Suppliers. Additionally, Inditex employs a Policy of Diversity
and Inclusion that makes a clear commitment to diversity and multiculturalism

in the workplace and leaves zero tolerance for gender-based or any other kind
of discrimination.

8.5

Inditex’s commitment to decent work is formalized in the Conduct and Responsible
Practices and the Code of Conduct of Manufacturers and Suppliers. Both include a
series of commitments on conduct and responsible practices, including compliance
with applicable law, internal standards, and accords to which Inditex has adhered.

16.5

16.7

The Code of Conduct and Responsible Practices outlines a series of commitments to
conduct and responsible practices, which include the establishing of lawful, ethical,

and respectful relationships with suppliers and public authorities that are aligned with
international regulations on the prevention of corruption and bribery. Additionally, a
robust Compliance Model that conveys an authentic ethical corporate culture to all of the
organisation’s interest groups has been implanted.

17.17

The Social Advisory Board of Inditex, the governing body on sustainability, is comprised
of people and institutions external to and independent from the Group. Its principle
duty is to formalize and institutionalize dialogue with key civil-society partners.

Qi ) More information on pages 294 and 295 of this Annual Report.
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A) Compliance

Foreword

Inditex relies on a well-rounded Compliance Model
(hereinafter, the “Compliance Model” or the “Model”),
defined as a system to organise, prevent, detect, monitor
and manage legal and reputational risks arising from
potential noncompliance with applicable mandatory
regulations and standards, internal regulations and
best practices.

Compliance Function

Inditex’s Compliance Model is transversal , meaning that
itis a corporate function that serves all the commercial
formats of the Inditex Group.

In order to organise and coordinate the management
of the Model, the Compliance Function has been
created, represented by the Committee of Ethics, which
acts as the decision-making body, and the General
Counsel’s Office — Office of the Chief Compliance
Officer (hereinafter, “General Counsel's Office — Office
of the Chief Compliance Officer” or “GCO-OCCQ"),
responsible for the effective management of the
Compliance Model.

The Compliance Function carries out a threefold duty:

- Organisation: the GCO-OCCO oversees the process
to draft internal regulations (Policies, Procedures and
Instructions) and approves them, as the case may be.

- Coordination: the GCO-OCCO collaborates with the
different areas and departments with compliance functions,
with the identification of potential risks of noncompliance,
and with the definition and implementation of controls
to prevent their materialization.

- Reporting: all departments entrusted with compliance
functions regularly report any critical aspects which
may have an impact on Inditex, from a Compliance
perspective, to the GCO-OCCO. GCO-OCCO
consolidates the information gathered in a report,
which is approved on a biannual and annual basis
by the Committee of Ethics. Such report is tabled to
the Board of Directors through the Audit and Control
Committee:

Compliance Function is covered in two internal
regulations: the Compliance Policy and the Compliance
Management Procedure.

COMPLIANCE FUNCTION
ORGANISATION COORDINATION REPORTING
g e
| | .
Definition of rules v Directors
hierarchy and Procedures
dlassification N2 Promoting identification of 0
Compliance risks with local )
Instructions . Auditand
Compliance Delegate Definition Control
of the _| Committee
Identifying critical reporting feorzrﬁ::mcf\ain N
Procedure to Compliance risks with local poring
approve rules Compliance Delegate )
Authorization to (‘Zero Standard’) (Fiompllance
. unction
publish rules on
o - (through
INET Requirements for Establishing reports on critical ‘ regional Chief
their application and Compliance risks from local Compliance Drafting Compliance
communication Delegate to the CCO (through the regional operational Officer)
Chief Compliance Officer) Compliance
reports N
Sentinel of rul Abiliy to Setting th rance of the information Loal
thetli ¢ Otf“”es monitor the rules _elldgd.e aCSS” al.ceo e'no (j’t'ﬁ Preparation of Compliance
tha on(:j ollow oublished without mcr :eﬂl]n or}nplance reports and the Annual Report on Delegate
e procedure Suthorization controls thereo Compliance
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Structure of the Compliance Model

Based upon the guidelines provided in the regulatory
framework, namely the provisions on criminal liability of
legal persons of the Spanish Criminal Code, as amended,
Inditex has set in train a structure of (high level) core
regulations which constitute the key points of the
Company’'s Compliance Model. Such core regulations
at the basis of the Model are:

- The Code of Conduct and Responsible Practices,which
reflects Inditex’s business culture and sets forth the
ethical lines of action that must be followed by all
employees of the Inditex Group upon engaging in their
occupation.

-The Code of Conduct for Manufacturers and
Suppliers, which defines the minimum standards for
ethical behaviour which must be met by all manufacturers
and suppliers of the Inditex Group.

In addition to such core regulations (and their respective
organisational documents), Inditex has approved a
number of regulations which are also deemed to be
high-level and cross-cutting.

The regulations at the basis of the model of criminal risk
prevention should be mentioned first, aimed at preventing
or, as the case may be, reducing a potential perpetration
of offences:

- The Policy on Criminal Risk Prevention, associates
commitments to an ethical conduct undertaken under
the Code of Conduct and Responsible Practices with
such offences whose perpetration by the employees
and/or the Group itself the Policy intends to prevent.

- The Criminal Risk Prevention Procedure sets out the
duties of the Committee of Ethics in the field of criminal

236

risk prevention, and the organisational measures of the
Company in this area.

- The Scoping Matrix of Criminal Risks and Controls
sets out the criminal risks and controls established to
prevent the materialization of such risks.

The Model of Criminal Risk Prevention is the cornerstone
of the Compliance Model.

The Model of Criminal Risk Prevention is subject to a
continuous process of verification (internal and external),
update and improvement, to bring it into line with the
development and growth of the Inditex Group, thus
ensuring its effectiveness and the appropriate operation
of the controls which are part of the Scoping Matrix of
Criminal Risks and Controls. Likewise, any amendments of
the Criminal Code are considered in the above-referred
process of verification, update and improvement.

Within the scope of such Model of Criminal Risk
Prevention, for the purposes of ensuring that all Inditex
employees, and those third parties with whom they are
engaged in any business relationship, comply with the
main anti-bribery and anti-corruption regulations existing
in the markets where the Group is present, the so-called
Integrity Policies have been approved. Such Policies
endorse the provisions set out in ISO 37001 standard
and implement the ethical values of the Group, defined
in the Codes of Conduct. The Integrity Policies consist of:

- The Policy on Donations and Sponsorships, which
covers the requirements that donations and sponsorships
must meet.

- The Policy on Gifts and Business Courtesies, which
covers the requirements that must be met for the offering
and/or acceptance of gifts and business courtesies to
be valid and compatible with Inditex’s conduct policies.
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- The Policy on Dealings with Public Servants, which
(i) expressly forbids briberies in the public or private
sectors; (ii) covers extortion payments; (iii) expressly
forbids facilitation payments; and (iv) establishes due
diligence processes implemented to ensure that the
conduct of such third parties with whom Inditex has
relationships is in line with the ethical values, regulations
and standards of the Company, the applicable regulations
in the markets and the existing best practices regarding
anti-bribery.

Additionally, as a demonstration of Inditex’s unwavering
commitment to anti-money laundering and the prevention
of terrorist financing activities and its will to work with
the competent authorities in the area, the Anti-Money
Laundering and Terrorist Financing Policy was approved
in 2018. Such Policy defines the due diligence processes
implemented within the Company taking into account
the different business it conducts. Such processes are:

- The process to limit cash payments at stores; and

- The process to identify and review business partners,
suppliers and other third parties, with whom Inditex has
a business relationship.

Pursuant to the provisions of the above-referred Integrity
Policies and to Inditex's work and ethical culture,
the Company does not make any direct or indirect
contributions to any political parties, foundations related
to them or candidates to public offices.

Other internal regulations with a significant weight within
Inditex, are:

a. Financial Risk Management Policy.

b. Enterprise Risk Management Policy.

c. Corporate Social Responsibility Policy.
d. Environmental Sustainability Policy.

e. Tax Policy and Strategy.

f. Internal Regulations of Conduct regarding Transactions
in Securities (IRC).

g. Policy on Internal Control over Financial Reporting
System (IFRS).

h. Health and Safety Policy.
Director Selection Policy.
j. Remuneration Policy for Directors.
k. External Financing Policy.
I Diversity and Inclusion Policy.

m. Procedure for Limiting Trade Relations with Suppliers
in Restricted or Unauthorized Markets.
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International roll-out
of the Compliance Model

Inditex has encouraged the international roll-out and
implementation of the Compliance Model across
all Group’s companies and all the markets where it
operates.

The global management of the Compliance Model is
led by the corporate Compliance Function, with the
support of regional Compliance Officers appointed in
Europe, Asia and America. In turn, these later rely on
local Compliance delegates in each market where the
Company is present.

As part of this international roll-out process, different
local policies have been implemented that seek to comply
with the legal requirements and the recommendations
existing in the different jurisdictions. In this regard, special
mention should be made of the approval of a new Code
of Conduct for the USA and Puerto Rico, in line with the
regulations in force and the existing best practices in the
field in such country.

Information, Awareness—raising
and Training on Compliance

Inditex has implemented a repository of regulations duly
arranged, easy to find and available on the Company’s
intranet. Such repository allows the appropriate circulation
of the Company's regulations and helps monitor,
implement and assess the Compliance Function.

Likewise, the Company’s main regulations are also
available to the different stakeholders, on the corporate
website, and on the suppliers’ web.

On the other hand, Inditex pays special attention to
training as a key tool to raise awareness and consolidate
its corporate ethical and compliance culture among
its employees and stakeholders. To achieve this,
Inditex provides training (both on-site and through
the e-learning platform) fit for the different recipients
thereof, which takes into account the activity they carry
out at the Company as well as the risks they may be
faced with.

The Compliance Function is responsible for coordinating
the different training and awareness-raising initiatives
and actions in the field of Criminal Compliance (namely,
regarding the Code of Conduct and Responsible Practices
and the Whistle Blowing Channel), carried out by the
different areas and departments with compliance and
joint reporting duties, pursuant to certain guidelines set
out in the 2018 Training Plan on Criminal Compliance,
launched during the year.
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B) Good Corporate
Governance

Corporate Governance can be defined as the manner in
which companies are organised, managed and controlled.
Therefore, it qualifies as a general and cross-cutting
branch within the scope of Compliance management
and organisation, that seeks to ensure compliance at
all times and at the highest level, to wit, by members of
management and members of the Board of Directors,
with regulations, recommendations and best practices
in the field.

In this context, good corporate governance is in place,
when directors and officers responsible for governance,
proceed diligently, ethically and with transparency in the
performance of their duties, are held accountable for their
deeds, which are subject to verification and monitoring,
both internal and external, and ensure balance of powers,
respect and equal treatment between all shareholders,
namely the minority ones.

Section 5.4. of the Board of Directors’ Regulations reads
as follows: “The Board of Directors shall perform its
duties in accordance with the corporate interest, it being
understood as the viability and the maximization of the
Company's value in the long term for the common interest
of all the shareholders, which shall not prevent taking into
account also other lawful interests, whether public or
private, concurring on the development of the business
activity, especially those of the other "stakeholders"
of the Company: employees, customers, suppliers and
the civil society in general. The Board of Directors shall
determine and review the business and financial strategies
of the Company in the light of said criterion, seeking
a reasonable balance between the proposals passed
and the risks assumed.” Thus, the enhancement of the
value of the Company may only be understood as an
ongoing process of building value for each and every
stakeholder therein involved: employees, shareholders,
customers, business partners, suppliers and the society
at large, i.e., a socially responsible business model that
allows an ongoing dialogue and that serves the common
interests of all the groups associated with the Company.

The concept of good corporate governance is an essential
part of the corporate Compliance model and a strategic
tool to implement the ethical, effective and competitive
business model.

Annual Corporate
Governance Report

In line with the foregoing, the Annual Corporate
Governance Report for financial year 2018 (from 1
February 2018 through 31 January 2019) approved by

Inditex’'s Board of Directors, available on the corporate
website (www.inditex.com) and on CNMV's" website
(www.cnmv.es) provides full and reasoned information
about the structure and governance practices of the
Company. In 2018, the degree of compliance with the
applicable recommendations of CNMV’ Unified Good
Governance Code of Listed Companies (hereinafter,
CGB [Spanish acronym]) stands at 99%.

Regulations on corporate governance

Inditex’s corporate governance regulations are listed
below, together with the date when they were last
amended:

1 CNMV stands for Comisién Nacional del Mercado de Valores, the Spanish Securities and Exchange Commission.
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Date of
Competent Governing approval / last
Internal Regulations Body amendment
General Meeting of
Articles of Association Shareholders 19-07-2016
Regulations of the General Meeting General Meeting of
of Shareholders Shareholders 14-07-2015
Board of Directors' Regulations Board of Directors 19-07-2016
Audit and Control Committee's
Regulations Board of Directors 19-07-2016
Nomination Committee's
Regulations Board of Directors 09-06-2015
Remuneration Committee's
Regulations Board of Directors 09-06-2015
Internal Regulations of Conduct
regarding transactions in Securities
(IRC) Board of Directors 19-07-2016
Code of Conduct and Responsible
Practices Board of Directors 17-07-2012
Code of Conduct for Manufacturers
and Suppliers Board of Directors 17-07-2012
Regulations of the Committee of
Ethics Board of Directors 17-07-2012
Whistle Blowing Channel
Procedure Board of Directors 17-07-2012
Policy on Criminal Risk Prevention  Board of Directors 19-07-2016
Criminal Risk Prevention Procedure Board of Directors 19-07-2016
Zero Standard Board of Directors 19-07-2016
Compliance Policy Board of Directors 13-12-2016
Integrity Policies: Policy on
Donations and Sponsorships, Policy
on Gifts and Business Courtesies
and Policy on Dealings with Public
Servants Board of Directors 19-09-2017
Diversity and Inclusion Policy Board of Directors 12-12-2017
Anti-Money Laundering and
Terrorist Financing Policy Board of Directors 13-03-2018
General Meeting of
Remuneration Policy for Directors ~ Shareholders 17-07-2018
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Transparency and information

Good governance requires that stakeholders may have
regular and timely access to any relevant, appropriate
and reliable information, both as regards governance
regulations and exercise, and the results achieved.

Therefore, in order to achieve maximum transparency,
in addition to disclosing all relevant information and
communications on its corporate website (www.inditex.com),
Inditex has kept the market regularly posted in 2018 by
submitting the relevant “Results releases” and by means of
meetings and other proceedings with institutional investors.

A summary of the most relevant issues of Inditex’s
Corporate Governance is included in this section of the
Annual Report:

1. Ownership structure.
2. General Meeting of Shareholders.
3. Board of Directors.

4. Board of Directors’ Committees and other governing

bodies.
5. Remuneration.
6. Senior Executives.

7. Related-party transactions and conflict of interest
situations.

8. Transparency, independence and good governance.

9. Internal Regulations of Conduct regrading Transactions
in Securities (IRC) and Compliance Supervisory Board
(CSB).

102-5,103-2

1. Ownership Structure

1.1. Share capital

As at 31 January 2019, Inditex’s share capital amounts
to €93,499,560.00 represented by 3,116,652,000 shares.

All shares are of the same class and series, are represented
by the book-entry method and are fully paid-up and
subscribed. All of them carry the same voting and
economic rights.

1.2. Market capitalization

Inditex has been listed on the different Spanish Stock
Exchanges since 23 May 2001 and has been part of the
selective Ibex 35 Index since July 2001. In addition, it has
been part of the Stoxx Europe 600 since September 2001,
of the selective Morgan Stanley Capital International Index
since November 2001, of the Dow Jones Sustainability
Index since September 2002, of the FTSE4Good Index
since October 2002 and of the FTSE ISS Corporate
Governance Index, since its launching in December 2004.

As at 31 January 2019, Inditex’s share price per the listing
price on Spain’s Electronic Trading System (continuous
market) was €24.35 per share.

1.3. Ownership structure
of the share capital

The Company issues bearer shares, represented by the
book-entry method. Notwithstanding the foregoing,
pursuant to the provisions of section 497 of the revised text
of the Spanish Companies Act approved by Real Decreto
Legislativo 1/2010, of 2 July, (hereinafter, the “Companies
Act” or "LSC" [Spanish acronym]), in FY18, Inditex has
kept the contract entered into with Sociedad de Gestidn
de Sistemas de Registro, Compensacién y Liquidacién
de Valores, S.A. (Iberclear) [Spanish Central Securities
Depositary in charge of the Register of Securities, and
the Clearing and Settlement of all trades] regarding the
daily share ownership notification service. As at 31 January
2019, board members had a 59.364% equity interest in the
Company'’s share capital, broken down as follows:
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% of shares carrying

% of voting rights through

% voting rights that can
be transmitted through

voting rights financial instruments financial instruments

% of total

Name or company name of director Direct Indirect Direct Indirect voting rights Direct Indirect

Mr Pablo Isla Alvarez de Tejera 0.062% 0.007% ™ - 0.069%

MrAmancio Ortega Gaona 59.294% @ 59.294%

MrJosé Arnau Sierra 0.001% 0.001%

PONTEGADEA INVERSIONES, S.L. 50.010% 50.010%

Bns. Denise Patricia Kingsmill

Ms Pilar L6pez Alvarez 0.0001% 0.0001%

Mr José Luis Durén Schulz 0.0001% 0.0001%

Mr Rodrigo Echenique Gordillo

Mr Emilio Saracho Rodriguez de Torres

In addition to board members, according to the Company’s
Register of Shareholders, and as it is inferred from the
public information recorded with CNMV, the owners
of significant holdings in the Company, excluding the
directors, were:

- Partler 2006, S.L. (owner of 289,362,325 shares,
representing 9.284% of the share capital).

- Rosp Corunna Participaciones Empresariales, S.L.U.?
(owner of 157,474,030 shares, representing 5.053% of
the share capital).

1.4. Rights on shares

Under the 2016-2020 Long-term Incentive Plan, addressed
to members of management and other employees of the
Inditex Group, pursuant to the terms approved by the
Annual General Meeting held on 19 July 2016 (the full
text of the resolution is available on www.inditex.com),
Mr Pablo Isla Alvarez de Tejera, the Executive Chairman,
might receive up to a maximum number of 215,405 shares.

The first cycle (2016-2019) of the above-referred Plan
accrued on 31 January 2019. Under such first cycle, Mr Isla
has received an incentive in shares which materialized in
38,596 shares, after the relevant withholding tax was applied,
and an incentive in cash in the gross amount of €1,348k. The
settlement of the above-referred first cycle took place in the
month following the statement by the Board of Directors of
the annual accounts for FY18, i.e, in April 2019.

The second cycle (2017-2020) of the Plan remains in force
in 2019. Under such cycle, the Executive Chairman might
acquire up to a maximum number of 95,651 shares.

1.5. Para—social agreements

Inditex has not received any notice regarding the
existence of any para-social agreements in respect of
voting rights in annual general meetings, or which may
limit the free transfer of shares, nor has it learned about
any concerted actions between its shareholders.

1.6. Own shares

The authorization granted by the Annual General Meeting
on 19 July 2016 remains in force, by virtue of which the
Board of Directors is authorized to acquire the Company'’s
own shares (the full text of this resolution is available on
www.inditex.com).

As at 31 January 2019, Inditex’s entire treasury stock stands
at 2,950,143 own shares, which represents 0.095% of the
share capital. No changes have occurred in 2018.

2. General Meeting
of Shareholders

The General Meeting of Shareholders duly convened and
with a quorum present, pursuant to statutory provisions
and those of the Articles of Association and its own
Regulations, is the supreme and sovereign body of
expression of the will of the Company. Its resolutions are
binding on all shareholders, including absent or dissenting
shareholders, without prejudice to any remedies they may
have at law.

1 Pursuant to the 2016-2020 Long-term Incentive Plan, the Executive Chairman may receive up to 215,405 shares, i.e. 0.007% of the Company’s share capital.

Further information on this issue is provided in section “Rights on shares”.

2 Through Pontegadea Inversiones S. L. (50.010%) and Partler S. L. (9.284%).

3 Ms Sandra Ortega Mera and Mr Marcos Ortega Mera are the indirect owners of significant holdings through such company.
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2.1. Authorities

The General Meeting of Shareholders is authorized to
pass all kinds of resolutions concerning the Company. In
particular, without prejudice to any other powers vested
by the applicable regulations, the exercise of the following
powers is reserved to such body:

(a) To resolve on the individual annual accounts of the
Company and, where appropriate, on the consolidated
accounts of the Company and its Group, as well as
on the distribution of the income or loss.

(b) To appoint, re-elect and remove directors, as well
as, confirm or revoke such interim appointments of
directors made by the Board of Directors, and to
review their management.

(c) To approve the adoption of remuneration systems
consisting of the granting either of shares or stock
options, as well as any other remuneration system
linked to the value of the shares, for the benefit of
directors.

(d) To approve the directors’ remuneration policy pursuant
to statutory terms.

(e) To conduct, as a separate item on the agenda, an
advisory say-on-pay vote on the Annual Report on
Remuneration of Directors.

(f) To authorize the release of the directors from the
duty of preventing conflicts of interest and of the
prohibitions arising from the duty of loyalty, when the
authorization to release them is attributed by statute
to the General Meeting of Shareholders, as well as
from the obligation not to compete with the Company.

(g) To authorize the Board of Directors to increase the
Company's share capital, or to proceed to the issue
of bonds convertible into Company’s shares.

(h) To resolve the issue of bonds convertible into
Company'’s shares or which allow bondholders to
participate in the company’s earnings, the increase
or the reduction of the share capital, the exclusion or
restriction of the pre-emptive right, the transformation,
merger, split-off or winding-up of the Company, the
global assignment of assets and liabilities, the approval
of the final balance sheet of liquidation, the transfer
of the registered office abroad, as well as any other
amendment whatsoever of the Articles of Association.

(i) To authorize the derivative acquisition of own shares.

(j) To approve such transactions which entail a structural
amendment in the Company, and namely: (i) the
transformation of listed companies into holding
companies, through “subsidiarization” or the
assignment to dependent entities of core activities
theretofore carried out by the Company, even though
the Company retains full control of such entities; (ii)
the acquisition, disposal or contribution to another

102-37

company of essential assets; and, (iii) such transactions
which entail an effective amendment of the corporate
objects and those having an effect equivalent to the
liquidation of the Company.

(k) To appoint, re-elect and remove the statutory auditors.

() To appoint and remove, where appropriate, the
Company's liquidators.

(m)To approve the Regulations of the General Meeting of
Shareholders and any subsequent amendment thereof.

(n) To resolve on the matters submitted to it by a resolution
of the Board of Directors.

(o) To give directions to the Board of Director or to submit
to its prior authorization the passing by the Board
of Directors of decisions or resolutions on certain
management matters; and

(p) To grant to the Board of Directors such powers it may
deem fit to deal with unforeseen issues.

2.2. Proceedings

The Board of Directors must call the Annual General
Meeting once a year; within the first six months of the
closing of each financial year in order to, at least, review
the company’s management, approve, where appropriate,
the financial statements of the previous year and decide
upon the distribution of income or loss.

The Extraordinary General Meeting shall meet when the
Board of Directors so resolves, or when a number of
shareholders representing at least 3% of the share capital
so request, expressing in the request the business to be
transacted. In this latter case, the General Meeting of
Shareholders must be convened to be held within the term
provided in the applicable regulations and the agenda
of the meeting must necessarily include the matters that
were the subject of the request.

In the resolutions regarding calling of the Annual General
Meeting, the Board of Directors shall require the presence
of a Notary to take up the minutes of the Meeting.

General Meetings must be convened by the Board of
Directors through notice published in the Official Gazette
of the Companies Register or in one of the newspapers
with the largest circulation in Spain, on the Company'’s
website (www.inditex.com) and on CNMV's website
(www.cnmv.es), at least one month in advance of the
day scheduled for the meeting to be held, or within any
longer period required by statute, where appropriate,
on account of the scope of the resolutions submitted
for deliberation. The notice must state the name of the
Company, the day, time and place of the meeting, as
well as the date on which, if appropriate, the General
Meeting shall be held on second call. There must be at
least a 24-hour period between the first and the second
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call. The notice shall likewise state, clearly and precisely,
all the business to be transacted therein.

No later than the date of publication, or at any rate,
on the business day that immediately follows, the
Company shall send the notice calling the meeting to
CNMYV, and to the Governing Organizations of the Stock
Exchanges where the company’s shares are listed for its
insertion in the relevant Listing Bulletins. The text of the
notice shall also be available on the Company's website
(www.inditex.com).

Notwithstanding the above, the General Meeting shall be
deemed to have been duly called and a quorum shall be
deemed to be present to transact any business, whenever
the whole share capital is present and all those attending
unanimously agree to hold the meeting.

2.3. Quorum required to hold a valid
General Meeting of Shareholders

Call General rule (sec. 193 LSC) Special cases (sec. 194 LSC)

Attendance of shareholders, present or by proxy, owning at least 50% of
First the subscribed share capital with the right to vote shall be required.

Attendance of shareholders
representing at least 25% of the
subscribed share capital with the
right to vote shall be required.

Generally, the General Meeting

shall be validly established

regardless of the share capital
Second attending the same.

2.4. Passing of resolutions

The system regarding passing of resolutions is that provided in the
Companies Act.

2.5. Attendance to the Annual
General Meeting held in FY18
and the two previous years

Attendance data

% distance voting

%

physically % presentby  Electronic
Date AGM present proxy voting others Total
19-07-2016 0.07% 85.92%  0.94%" 86.93%
18-07-2017 0.08% 86.56%  0.68%? 87.32%
17-07-2018 0.08% 88.15%  0.002%® 0.013%©  88.245%

(1) One hundred and forty-eight shareholders cast their vote through distance
communication means, by post, or electronic vote.

(2) One hundred and fourteen shareholders cast their vote through distance
communication means, by post, or electronic vote.

(3) One hundred and nineteen shareholders cast their vote through distance
communication means, by post, or electronic vote, which represents 0.015%
of votes cast through distance communication means shown in the table
(i.e., 0.002% electronic vote + 0.013% Others).
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2.6. Resolutions passed

The full text of the resolutions passed by the Annual
General Meeting held in FY2018 and the result of the
votes thereof are available on www.inditex.com. All
resolutions were passed by majorities of votes for ranging
from 99.36% to 100%.

Specifically, resolutions were passed regarding the items
below:

“First.- First.- Review and approval, where appropriate,
of the Annual Accounts (Balance Sheet, Profit and Loss
Account, Shareholders’ Equity Statement, Cash Flow
Statement and Annual Report) and Management Report
of Industria de Disefio Textil, Sociedad Andnima, (Inditex,
S.A.) for financial year 2017, ended 31 January 2018.

Second.- Review and approval, where appropriate, of the
Annual Accounts (Balance Sheet, Profit and Loss Account,
Statement of Comprehensive Income, Shareholders’
Equity Statement, Cash Flow Statement and Annual
Report) and Management Report of the consolidated
group (“Inditex Group”) for financial year 2017, ended 31
January 2018, and of the management of the Company.

Third.- Distribution of the income or loss of the financial
year and declaration of dividends.

Fourth.- Re-election and appointment of members of
the Board of Directors.

a) Re-election of Mr Rodrigo Echenique Goardillo, as
non-executive independent director.

b) Appointment of Ms Pilar Lépez Alvarez as non-
executive independent director.

Fifth.- Approval of the Directors’ Remuneration Policy
for FY2019, FY2020 and FY2021.

Sixth.- Re-election of Deloitte, S.L., as Statutory Auditor
of the Company and its Group for financial year 2018.

Seventh.- Advisory vote (say on pay) on the Annual Report
on the Remuneration of Directors.

Eighth.- Granting of powers to implement resolutions.”

2.7. Shareholders’ rights

Any shareholder may attend the General Meeting of
Shareholders regardless of the number of shares they hold.

All shares of the Company carry the same voting and
economic rights, without there being any statutory or
by-law restrictions on the acquisition or transfer of shares.

As regards the exercise of voting rights, the only restriction
is that provided in section 83.1 of the Companies Act,
according to which any shareholder who is in arrears
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regarding any outstanding payments may not exercise
their voting right.

No restrictions exist either to the right to cast vote through
distance communication means, which may be exercised
by any shareholder.

2.8. Encouragement of informed
participation of shareholders

The information on the Annual General Meeting of
Shareholders held in 2018 is included in the section
headed “General Meeting of Shareholders” of the
Company's web page (https://www.inditex.com/en/
investors/corporate-governance/annual-general-
meeting), available to shareholders from the date the
notice calling the AGM has been posted, encouraging the
participation of all shareholders pursuant to the provisions
of the Companies Act.

2.9. Relationship with investors

Information on the relationship with investors and
namely the “Policy on Communication and Contact with
Shareholders, Institutional Investors and Proxy Advisors”
is provided in the section headed “Investors and Stock
Market indexes” of this Annual Report.

3. Board of directors

Except for such issues whose transaction is reserved
to the General Meeting of Shareholders, the Board of
Directors is the highest decision-making, supervisory
and controlling body of the Company, as it is entrusted
with its administration, management and representation,
delegating as a general rule the management of
Inditex's day-to-day business to the executive bodies
and the management team, and focusing on the general
supervisory function, which includes guiding Inditex’s
policy, monitoring the management bodies, evaluating
the performance of senior executives, making the most
relevant decisions for the Company and liaising with
the shareholders.

Itis also incumbent on the Board of Directors to ensure that
the Company enforces its social and ethical duties, and
its duty to act in good faith with regard to its relationship
with its employees and with third parties, as well as to
ensure that no individuals or small groups of individuals
have decision power within the Company which has not
been subjected to counterweights and controls, and that
no shareholder receives a more privileged treatment than
the others.

The Board performs its duties in accordance with the
corporate interest, it being understood as the viability and
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maximization of the company’s value in the long term in
the interest of all the shareholders, which shall not prevent
taking into account the rest of lawful interests, either
public or private, that concur in the development of every
business activity, and especially the interests of the other
“stakeholders” of the Company (employees, customers,
suppliers and civil society at large), determining and
reviewing its business and financial strategies pursuant
to such yardstick, trying to achieve a reasonable balance
between the proposals chosen and the risks taken.

3.1. Authorities

The Board of Directors shall directly exercise the following
powers

(a) Approval of the general policies and strategies of the
Company, and namely:

() The strategic or business plan as well as the annual
management goals and budget;

(i) The investment and financing policy;

(iii) The dividends and treasury stock policy and
namely, the limits thereof, pursuant to statute;

(iv) The design of the structure of the corporate group
of which the Company is the controlling company;

(v) Therisks control and management policy, including
tax risks, and the periodic monitoring of the internal
information and control systems;

(vi) The definition of the tax strategy of the Company;
(vii) The corporate governance policy; and
(viii) The corporate social responsibility policy.

(b) Approval of the following decisions:

() The drafting of the annual accounts, the
management report and the proposal for the
allocation of income or loss of the Company and
the consolidated annual accounts and management
report to be submitted to the General Meeting of
Shareholders;

(i) The notice calling the General Meeting of
Shareholders, determining its agenda and preparing
the proposed resolutions to be submitted thereto;

(iii) The approval of the financial information that the
Company, being a listed company, must periodically
release;

(iv) The approval of the Annual Corporate Governance
Report, the Annual Report on Remuneration of
Directors and the issue of any manner of reports that
the Board of Directors should recommended or which
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it must issue pursuant to statute, provided that the
transaction covered by such report is not eligible to
be delegated;

(v) The approval of any manner of investments
or transactions, which, are considered strategic
or deemed to have a special tax risk, unless the
approval thereof falls on the General Meeting of
Shareholders;

(vi) The creation or acquisition of shares in special
purpose vehicles or entities resident in countries or
territories considered as tax havens, and any other
transactions or operations of a comparable nature
whose complexity might impair the transparency of
the group, and,

(vii) The approval, after report of the Audit and Control
Committee, of the transactions of the Company or of
any of the companies within its Group with directors,
shareholders or Related Parties.

The following internal proceedings of the Board of
Directors:

() To decide on the organisation and proceedings
of the Board of Directors, including namely:

The approval and amendment of the Board of
Directors’ Regulations;

The appointment, on the proposal or after report
of the Nomination Committee, as the case may
be, of the internal offices within the Board of
Directors, and the members and internal offices
of its committees;

The election, on the proposal or after report of the
Nomination Committee, as the case may be, of
directors through the co-option procedure to fill
any vacancies which may occur within the Board
of Directors; and

Submitting to the General Meeting of
Shareholders motions to elect, re-elect, ratify or
remove directors.

(i) The approval of a specific and ascertainable
policy for the selection of directors that ensures that
proposed election or re-election is duly supported
by a prior analysis of the requirements of the Board
of Directors and that favours diversity of knowledge,
experience and gender;

(iii) The proposal of the amount of the remuneration
of directors as such to the General Meeting
of Shareholders, as well as the approval of the
remuneration of executive directors, in both cases,
on the proposal of the Remuneration Committee
and pursuant to the Articles of Association and the

remuneration policy for directors approved by the
General Meeting of Shareholders;

(iv) The appointment and removal of chief executive
officers as well as the approval beforehand of the
contracts to be executed between the Company and
the directors to whom executive duties are assigned,;

(v) Overseeing and evaluating on an annual basis:

The quality and efficiency of the proceedings of
the Board of Directors itself and its delegated
bodies;

The diversity in the composition and skills of the
Board of Directors;

The performance of duties by the Chairman of
the Board of Directors and by the chief executive
of the Company;

The performance of its supervisory and control
committees based upon the reports furnished
by the same, and

The performance and contribution of each
director, especially that of the chairs of the
different Committees of the Board of Directors.

Where the Chairman of the Board of Directors would
discharge executive duties, his evaluation shall be led
by the Lead Independent Director.

To proceed to such evaluation, the Board of Directors
may rely on the support of external advisors and
on such internal resources which it may, from time
to time, deem fit. Notwithstanding the foregoing,
the Board of Directors shall be assisted every three
years, by an external advisor, once the Nomination
Committee has established his/her independence,
to proceed to such evaluation. Upon evaluating
the independence of the external advisor, the
relations that such advisor, or any company within
its Group, may have with the Company or with the
Group shall be considered. Such relations shall
be detailed, as the case may be, in the Annual
Corporate Governance Report.

The Board of Directors shall carry out an annual
evaluation of its proceedings and of that of its
Committees and it will propose an action plan to
correct the shortcomings revealed. The result of the
evaluation shall be recorded in the minute of the
meeting of the Board of Directors or attached thereto
as an annex.

(d) The following issues regarding senior executives:

(i) The appointment and dismissal of senior executives
after report of the Nomination Committee;
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(ii) The approval of the basic terms and conditions of
the contract with senior executives, including their
remuneration and, where appropriate severance
clauses, after report of the Remuneration Committee;

(iii) Overseeing the proceedings of the senior
executives appointed by the Board of Directors.

(e) The remaining responsibilities reserved by the Board
of Director’ Regulations and the applicable laws and

regulations.

3.2. Composition

9 members sit on the Board of Directors: 5 non-executive
independent directors, 3 non-executive proprietary
directors and 1 executive director.

As at 31 January 2019, the Board of Directors is comprised

of the following members:

Name (person or company) Office on Date first Date last

of the director Representative Director category the Board appointed appointed Election procedure
Mr Pablo Isla Alvarez de Tejera Executive Executive Chairman ~ 9-06-2005 14-07-2015 AGM

MrAmancio Ortega Gaona Proprietary Ordinary member 12-06-1985 14-07-2015 AGM

MrJosé Arnau Sierra Proprietary Deputy Chairman 12-06-2012 18-07-2017 AGM
PONTEGADEA INVERSIONES, S.L. Flora Pérez Marcote Proprietary Ordinary member 09-12-2015 19-07-2016 Board of Directors
Bns. Denise Patricia Kingsmill Independent Ordinary member 19-07-2016 19-07-2016 AGM

Mr José Luis Durén Schulz Independent Ordinary member 14-07-2015 14-07-2015 AGM

Mr Rodrigo Echenique Gordillo Independent Ordinary member 15-07-2014 17-07-2018 AGM

Ms Pilar Lopez Alvarez Independent Ordinary member 17-07-2018 17-07-2018 AGM

Mr Emilio Saracho Rodriguez de Torres Independent Ordinary member 13-07-2010 14-07-2015 AGM
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3.3. Profile of directors

- Mr Pablo Isla Alvarez de Tejera

Chairman of Inditex since 2011. He previously served as
Deputy Chairman and CEO since 2005.

He is a Law graduate from Universidad Complutense
in Madrid (1987) and became Spanish State Attorney
(Abogado del Estado) in 1988, ranked #1 of its class.
From 1992 to 1996 he was Group General Counsel of
Banco Popular. He went on to be appointed General
Director of State Assets at the Ministry of Economy and
Finances. From July 2000 to 2005 he was Chairman of
Altadis Group. He currently is an independent director
on the Board of Directors of Nestlé S.A.

He was re-elected to the Board of Directors of Inditex by
the AGM held on 13 July 2010 and 14 July 2015.

- Mr Amancio Ortega Gaona

Founder of Inditex. He began his textile manufacturing
operations in 1963. In 1972 he founded Confecciones
Goa, S.A., the first garment-making factory of Inditex and
three years later he founded Zara Espafa, S.A. the first
retailing company of the Group. He was the Chairman of
Inditex from the date of incorporation in 1985 to 2011.
He was re-elected to the Board of Directors by the AGM
held on 30 June 1990, 31 July 1995, 20 July 2000, 15 July
2005, 13 July 2010 and 14 July 2015.

- Mr José Arnau Sierra

A Law graduate from Universidad de Santiago de
Compostela and State Tax Inspector on leave. He has
been Deputy Chair of Grupo Pontegadea and its Chief
Executive since its incorporation in 2001 and Deputy Chair
of Fundacién Amancio Ortega Gaona. Before joining
Inditex in 1993 as head of the Tax Department, he held
different positions in the Tax Administration.

He was appointed to Inditex’s Board of Directors in June
2012, ratified by the AGM held on 17 July 2012 and re-
elected at the AGM held on 18 July 2017.

- Pontegadea Inversiones, S.L.

Pontegadea Inversiones, S.L. is represented in Inditex’s
Board of Directors by Ms Flora Pérez Marcote. It holds
1,558,637,990 shares in the Company, which represents
50.01% of the share capital.

M. Flora Pérez Marcote is the Legal representative of
Pontegadea Inversiones S.L. She has spent her entire
professional career within the Inditex Group, where
she held different positions in areas related to design
and purchase of products. In addition, she has a broad
experience as company director since 1992. She has been
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a member of Inditex's Board of Directors since 2005 as
representative of Pontegadea Inversiones, S.L., where
she holds the position of Deputy Chair. Additionally,
she has been Deputy Chair of the Board of Trustees of
Fundacion Amancio Ortega Gaona since October 2005
and a member of such Board since March 2003.

She was appointed to the Board of Directors on 9
December 2015 and ratified on 19 July 2016.

- Mr José Luis Duran Schulz

He has been an independent director since July 2015.
He holds a degree in Economics and Management from
ICADE (Instituto Catélico de Administracion y Direccidon
de Empresas). From 1987 through 1990, he was an
auditor at Arthur Andersen. In 1991, he joined Carrefour
Group, where he held the following positions: Head of
Management Control (Spain, Europe and Latin America)
(1991-1997); Chief Financial Officer for Spain (1997-2001);
Group Chief Financial Officer (2001-2005) and Group Chief
Executive Officer (2005-2008). In July 2009, he joined Maus
Fréres International Group, based in Switzerland, where
he held the following positions, until January 2015: Chief
Executive Officer of Lacoste, Executive Chairman of Gant
and Board member of Aigle, S.A. Until 4 October 2015,
he was member of the Governance, Remuneration and
Nomination Committee at Unibail-Rodamco, and member
of the Board of Directors of such company. Until 30 June
2017, he was an independent director and member of
the Audit Committee of Orange. At present, he is the
CEO of Value Retail Management.

- Mr Rodrigo Echenique Gordillo

He has been an independent director since July 2014.
He is a Law graduate from Universidad Complutense in
Madrid and Spanish State Attorney, currently on leave.
From 1973 through 1976 he held several positions in the
State Administration. From 1976 through 1983 he was
Head of Legal Services and subsequently Deputy General
Manager at Banco Exterior de Espafia. From 1984 to 1994
he held different positions at Banco Santander, where he
became a member of the Board of Directors in October
1988, being appointed at the same time Chief Executive
Officer and member of the Executive Committee where
he served until September 1994. From October 1994
through January 1999, he was a member of the Board
of Directors, the Executive Committee and all Board
Committees of Banco Santander, chairing the Audit and
Control Committee, and was Deputy Chairman of Banco
Santander de Negocios and Santander Investment. He
serves on the Board of Directors, the Executive Committee
and the Executive Committee of Risks since January 1999.
He has been Deputy Chairman of Banco Banif, S.A,,
Chairman of Allfunds Bank, and Chairman of SPREA. He
has been a member of the Board of Directors of Banco
Santander International and Santander Investment. He
has been Ordinary Member of the Board of Directors of
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different industrial and financial companies such as Ebro
Azlcares y Alcoholes, S.A., Industrias Agricolas, S.A.,
SABA, S.A. and Lar, S.A. From July 2001 through February
2008, he chaired the Social Advisory Board of University
Carlos Ill of Madrid. Additionally, he was first member
and then Chairman of the Advisory Board of Accenture,
S.A., Lucent Technologies, and Quercus y Agrolimen,
S.A. He has been the Chairman of Vallehermoso, S.A.,
Vocento, S.A., NH Hotels Group, and Metrovacesa, S.A.

He is Executive Deputy Chairman of Banco Santander,
member of the Executive Committee and Chairman of
Santander Espana.

Likewise, he is the Chairman of Fundaciéon Banco Santander,
Deputy Chairman of the Chamber of Commerce of Spain.
Member of the Board of Trustees of Fundacién Consejo
Espafia-EE.UU, of the Board of Trustees of Teatro Real,
of the Board of Trustees of Escuela Superior de Musica
Reina Sofia, of Fundacion Empresay Crecimiento and of
Fundacion ProCNIC and CNIC.

He was re-elected to the Board of Directors at the Annual
General Meeting held on 17 July 2018.

- Bns. Denise Patricia Kingsmill

Baroness Kingsmill has been an independent director
of Inditex since July 2016. In 2000 she was awarded a
CBE for services to Employment Law and Competition.
In June 2006 she was appointed to the House of Lords as
a Labour Peer. She is a Member of the Select Committee
on Economic Affairs.

After a 20 year legal career she became deputy chair of
the Competition Commission between 1996 and 2004.
She has 5 honorary Doctorates from universities in the
United Kingdom.

Baroness Kingsmill has been a Chair/member of the
Remuneration committees of many international
companies. As a lawyer she has advised in relation to
remuneration schemes. In 2001 she was invited by the
Government to head a task force looking at women'’s
employment and remuneration in the UK.

In 2003 she was appointed Chairman of the Department
of Trade and Industry’s Accounting for People task force.
She headed a second Government enquiry (“Accounting
for People”) into how companies should evaluate and
measure the contribution of their work forces and
specifically as to how they should communicate their
progress in this area of “Human Capital Management” to
all their stakeholders (www.accountingforpeople.gov.uk).
In 2013 she was the co-chair of the Design Commission
report into Design and Public Services (“Re-starting
Britain”).

10222

Until May 2018, Baroness Kingsmill was the Chair of Monzo
Bank and a Member of the Supervisory Board of E. ON SE.
She is currently a member of the Advisory Board for the
Global Sustainability Forum, the International Advisory
Board of IESE Business School and is the founding chair
of Aspen Initiative UK.

Baroness Kingsmill has been an adviser to a number of
international companies and has been a non-executive
director of various British, European and American boards,
including International Consolidated Airlines Group, S.A.
and Telecom ltalia.

Adiverse and varied career spanning fashion and design,
the law and regulation, as well as politics and people
have given Baroness Kingsmill a unique perspective on
the contemporary boardroom.

- Ms Pilar Lépez Alvarez

She has been an independent director since July 2018.
She has a Bachelor of Science in Business Administration
and a Major in Finance from ICADE.

She has worked in a variety of roles at J.P. Morgan in
Madrid, London and New York (1993-1999). She joined
Telefénica in 1999, where she held the following positions:
Head of Management Planning and Control (1999-2001),
Financial Controller in Telefénica Méviles (2001-2006),
Strategy Director in Telefénica de Espana (2006-2007),
Chief Financial Officer of O2 Plc., based in the UK
(2007-2011) and for Telefénica Europa based in Madrid
(2011-2014), and Head of the Operational Simplification
Program of Grupo Telefénica (2014-2015). She is a
member of the Board of Trustees of Fundacién ONCE,
and of Fundacién Junior Achievement, and a member
of the Board of Directors of Asociacién para el Progreso
de la Direcciéon (APD).

She has served as Supervisory Board member of Telefénica
Czech Republic AS (2007-2014), and as Vice Chairman of
the Supervisory Board of Telefénica Deutschland Holding
AG (2012-2015), as well as member of the Board of Tuenti
Technologies and non-executive director of Ferguson
Plc (213-2018).

At present, she is Country Manager of Microsoft Ibérica
S.R.L.

- Mr Emilio Saracho Rodriguez de Torres

He has been an independent director since June
2010. A Graduate in Economics from Universidad
Complutense in Madrid, he has an MBA from the
University of California in Los Angeles (UCLA), awarded
in 1980. He was also a Fulbright scholar. Mr Saracho
began his career in 1980 in Chase Manhattan Bank,
where he was responsible for operations in different
sectors such as Qil and Gas, Telecommunications and
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Capital goods. In 1985, he took part in the launching
and implementation of Banco Santander de Negocios,
where he led the Investment Banking division. In
1989, he was appointed head of the Division of Large
Companies of Grupo Santander and Deputy General
Director. He has been a director of FISEAT, Santander
de Pensiones and Santander de Leasing. In 1990, he
worked for Goldman Sachs in London as co-head
of Spanish and Portuguese operations. In 1995, he
returned to Santander Investment as General Director
in charge for the Investment Banking area worldwide.
From 1996 to 1998, he was responsible for the Banking
operations in Asia. Mr Saracho joined J.P. Morgan in
1998 as Chairman for Spain and Portugal and head
of business for the Iberian Peninsula and member of
the European Management Committee. From early
2006 through 1 January 2008, he was Chief Executive
Officer of J.P. Morgan Private Bank for Europe, the
Middle East and Africa, based in London. He also sat
on the Operating Committee and on the European
Management Committee, while chairing at the same
time J.P. Morgan in Spain and Portugal. He was in
charge of Investment Banking operations of J.P.
Morgan for Europe, the Middle East and Africa, and
sat on the Executive Committee of the Investment
Bank and on the Executive Committee of JPMorgan
Chase. From December 2012 through April 2015, he
was Deputy CEO for EMEA. From 2015 to the end of
2016, he was Vice Chairman of JPMorgan Chase & Co
and from February to June 2017, he chaired the Board
of Directors of Banco Popular. At present, he holds
the office of director on the Board of International
Consolidated Airlines Group, S.A. (IAG) and is Senior
Advisor of Altamar Capital Partners.

He was re-elected to the Board of Directors at the Annual
General Meeting held on 14 July 2015.

3.4. General Counsel and Secretary
of the Board of Directors

Mr Antonio Abril Abadin is the General Counsel and
Secretary of the Board of Directors. Likewise, he is the
Secretary of all Board Committees.

The appointment and removal of the Secretary of the
Board must be approved by the Board of Directors in
plenary session, following a report of the Nomination
Committee. The Secretary needs not be a director.

The Secretary shall support the Chairman in his duties
and must provide for the smooth running of the Board
of Directors by taking particular care to provide directors
with the necessary advice and information, keep the
documents of the Company, enter the proceedings in
the minutes’ books and certify the Board's resolutions.
When directors or the Secretary himself/herself should
express concern about any motion or, in the case of
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directors, about the company’s performance, and such
concerns are not resolved by the Board, they will be
acknowledged in the minutes at the request of the person
expressing them. Likewise, the Secretary shall devote
particular attention to the formal and material legality of
the Board’s proceedings and ensure that the corporate
governance principles and the Company’s internal rules
and regulations, are observed.

3.5. Gender diversity

Pursuant to the provisions of the Board of Directors’
Regulations and the Nomination Committee’s Regulations,
the Nomination Committee must set a representation
target for the least represented gender on the Board
of Directors and prepare guidelines on how to reach
such goal and ensure that, when filling up any new
vacancies and when appointing new directors, selection
process conform to the prohibition of any manner of
discrimination. Pursuant to Inditex’s “Director Selection
Policy”, efforts will be made so that by 2020, the number
of female directors sitting on the Board would represent
at least 30% of the total number of members of the Board
of Directors.

Additionally, pursuant to the provisions of section 529
bis(2) of the Companies Act, the Board of Directors shall
ensure that diversity of gender, experience and knowledge
is fostered in recruitment processes of directors, which
should not suffer from any implicit bias that may entail any
discrimination and particularly, that selection of female
directors is fostered.

Meanwhile, pursuant to the Code of Conduct and
Responsible Practices of the Inditex Group, no one who
is employed at Inditex shall be discriminated against
because of their gender, and all employees shall be bound
to interact with other employees, pursuant to criteria
of respect, dignity and justice, taking into account the
different cultural background of each individual, without
allowing any manner of violence, harassment or abuse
at the workplace, or any manner of discrimination on
account of race, religion, age, nationality, gender or any
other personal or social condition beyond qualifications
and capacity.

Finally, Inditex’s Diversity and Inclusion Policy, approved
by the Board of Directors on 12 December 2017 seeks
to fully endorse the regulatory requirements, the
recommendations and the best practices in the area of
diversity, and to mark Inditex's commitment to diversity
and multiculturalism in the working environment, in
all positions and levels within the Company, including
within the Board of Directors, as well as the Company’s
unbreakable zero tolerance policy against any kind of
discrimination. The principles and lines of action of the
Diversity and Inclusion Policy govern all the proceedings
in the area of human resources, such as, without limitation,
recruitment and selection, compensation and benefits,
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promotions, transfers, skills enhancement, professional
development and training, demotions, terminations and
other, disciplinary actions.

The Annual General Meeting approved on 17 July 2018, on
the proposal of the Board of Directors, the appointment
of Ms Pilar Lépez Alvarez to the Board as non-executive
independent director. Thus, as at 31 January 2019 three
female directors sit on the Board of Directors: Ms Flora
Pérez Marcote (legal representative of Pontegadea
Inversiones, S.L., non-executive proprietary director),
Baroness Kingsmill (non-executive independent director)
and Ms Pilar Lépez Alvarez (non-executive independent
director). This represents 33.33% of the total number
of members of the Board of Directors, Inditex being
above average of the companies listed on IBEX35 on
this parameter. With the appointment of Ms Lépez,
the goal of having at least 30% of total board places
occupied by female directors, addressed in the Director
Selection Policy and in Recommendation 14 CGB, has
been achieved ahead of schedule.

In addition, Baroness Kingsmill and Ms Pilar Lépez Alvarez
sit on the Audit and Control Committee, the Nomination
Committee and the Remuneration Committee, which also
represents a 33.33% presence of female directors on such
board committees. In turn, Ms Lopez is also a member
of the Executive Committee.

3.6. Membership of Directors
on Board of Directors of
other listed companies

The Board of Directors may not propose or appoint any
persons to fill up a vacancy on the Board who already
are directors in more than four listed companies other
than the Company.

As at 31 January 2019, Directors who hold offices in listed
companies in Spain other than Inditex are shown below:

Name or company name of
director Name of listed company Office

MrPablo Isla Alvarez de Tejera  Nestlé, S.A. Independent director

Executive Vice-Chairman

Mr Rodrigo Echenique Gordillo  Banco Santander of the Board of Directors

Mr Emilio Saracho Rodriguez  International Consolidated

deTorres Airlines Group, S.A Non-executive director

3.7. Selection, appointment,
re—election and removal
of directors

The system for the selection, appointment and re-election
of members of the Board of Directors constitutes a formal
and transparent procedure, expressly covered in the

102-24

Articles of Association, the Board of Directors’ Regulations
and the Nomination Committee’s Regulations.

The Director Selection Policy was approved by the
Board of Directors in the meeting held on 9 December
2015. According to such Policy, selection processes
of prospective directors shall be based upon a prior
analysis of the needs of the Company and of the Board
of Directors itself. Such analysis shall be carried out by
the Board of Directors on the advice of the Nomination
Committee.

The outcome of such prior analysis shall be recorded in an
explanatory report issued by the Nomination Committee,
which may be posted on the corporate website upon
calling the General Meeting to which the nomination,
ratification or re-election of each director is submitted.

Prospective directors of the Company shall meet the
following requirements

- Be honest, suitably qualified persons of well-known
ability, competence, experience and merits.

- Be trustworthy professionals, whose conduct and career
is in line with the principles laid down in the Code of
Conduct and Responsible Practices and with the views
and values of the Inditex Group.

Additionally, the Nomination Committee shall define
the required duties and skills of candidates who have
to fill each vacancy and evaluate the required time and
dedication for them to effectively discharge their duties.

In the process for director selection, efforts shall be
made so that the Board of Directors would reach an
appropriate balance of profiles, knowledge, skills,
careers and experience so that multiple viewpoints are
contributed to the discussion of the business transacted
and the decision-making process is enriched.

Those persons who are involved in any legal grounds of
disqualification to hold the office of director, or who do
not meet the requirements laid down by the Company’s
corporate governance rules to be a director, shall not be
eligible to be a director.

The Nomination Committee shall take all necessary
measures and make all appropriate enquiries to ensure
that the candidates are not involved in any of the scenarios
described in the foregoing paragraphs.

The Company may rely on external advisors with regard to
the prior analysis of the needs of the Company, the search
or assessment of potential candidates or the evaluation
of their performance.

Itis incumbent on the Nomination Committee to establish
and ensure the effective independence of the experts
referred to in the paragraph above.
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Pursuant to the provisions of the Articles of Association,
the Board of Directors’ Regulations and the Nomination
Committee’s Regulations, directors shall be appointed
by the General Meeting of Shareholders or by the Board
of Directors, pursuant to statute and the corporate
governance regulations of the Company.

The motions on the election, ratification or re-election
of directors that the Board of Directors submits to the
Annual General Meeting, and the election resolutions
passed by the Board of Directors by virtue of the
powers to co-opt that are legally reserved to it, must
be preceded by (i) a motion made by the Nomination
Committee with regard to independent directors,
or by (ii) a report from the Nomination Committee
regarding the remaining categories of directors. The
above referred motion and report shall be prepared by
the Nomination Committee and include the category to
which the relevant director belongs, this classification
being duly supported.

The motion for the election of directors that the Board
of Directors submits to the Annual General Meeting
shall be accompanied at any rate by an explanatory
report issued by the Board of Directors assessing
the qualifications, experience and merits of the
proposed candidate; such report shall be attached to
the minute of the Annual General Meeting or of the
Board of Directors itself. Additionally, with regard to the
ratification or re-election of directors, the explanatory
report shall assess the quality of the director’s work and
his/her dedication to office during his/her mandate, as
well as his/her observance of the company’s corporate
governance rules.

Where the Board of Directors departs from the motions
and reports of the Nomination Committee, it must state
the reasons for its actions and place them on record.

The Board of Directors shall explain to the Annual
General Meeting in charge of appointing, ratifying or
re-electing directors the category of such directors,
and such classification shall be confirmed or, where
appropriate, reviewed on an annual basis in the Annual
Corporate Governance Report, after verification by the
Nomination Committee.

The Nomination Committee shall verify on an annual basis
compliance with the Director Selection Policy, and report
it to the Board of Directors, which will acknowledge it in
the Annual Corporate Governance Report.

The Annual General Meeting approved on 17 July
2018, on the proposal of the Board of Directors, the re-
election of Mr Rodrigo Echenique Gordillo to the Board
of Directors as non-executive independent director, and
the appointment of Ms Pilar Lépez Alvarez as new non-
executive independent director.
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The re-election and appointment process of the two
directors above-mentioned, was based upon the prior
analysis of the needs of the Company and of the Board
of Directors itself, as provided in the relevant explanatory
reports issued by the Nomination Committee on 11 June
2018, in accordance with Recommendation 14 CBG.

Mention should be made of the fact that upon reviewing
the needs of the board, the Nomination Committee
considered:

- The commitments undertaken by the Company pursuant
to Inditex's Director Selection Policy regarding: (i)
diversity of knowledge, skills, experience and gender
within the Board of Directors; and (ii) the achievement
of the representation goal for the least represented
gender on the Board of Directors, as provided in
Recommendation 14 CBG.

- The findings of the annual evaluation of the performance
of the Board in FY17, carried out in December 2017,
on the advice of an external facilitator, whereby the
director’s profiles whose presence on the board
needed to be reinforced were identified. Namely, the
following measures were highly valued and consequently
proposed: (i) the addition of other directors with
experience in the digital sector; and, (ii) an increasing
presence of female directors.

Motions on the re-election and appointment of Mr
Echenique and Ms Lépez respectively as independent
directors, were accompanied with the relevant
explanatory reports issued by the Board of Directors,
considering their qualifications, experience and
merits. As regards Mr Echenique, such explanatory
report included the evaluation of his performance as
director and the dedication to office during his tenure,
as well as the observance of the company's corporate
governance regulations.

Both reports, and the explanatory report on the needs
of the Board of Directors were posted on the corporate
website at the time the Annual General Meeting was called.

Considering the foregoing, the motions to re-elect and
appoint directors that the Board of Directors tabled
to the Annual General Meeting, were found to be
consistent with the analysis of board needs carried
out. On the one hand, as explained in the foregoing
section, with the appointment of the new director, the
goal of having 30% female directors sitting on the Board
of Directors, provided in the Director Selection Policy
and in Recommendation 14 CBG, is reached before
the scheduled date (2020).

On the other hand, as a result of the removal of Mr Espinosa

de los Monteros, former affiliate director, the re-election
of Mr Rodrigo Echenique and the appointment of Ms
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Pilar Lopez, respectively, as non-executive independent
directors, a large majority of non-executive directors
continue sitting on the Board, and the presence of
independent ones is reinforced. In addition, the average
seniority of independent directors is reduced from 4.25
to 3.5 years, as well as their average age.

All of the foregoing took place in accordance with
the provisions and yardsticks of Inditex’s Director
Selection Policy, as the Audit and Control Committee
has established upon conducting the periodic evaluation
of the Company'’s corporate governance system, which
scope included the verification of compliance with such
Policy. The findings of such evaluation are included in
a report issued on 10 December 2018 and submitted
to the Board of Directors in the meeting held on 11
December 2018.

3.8. Resignation of directors

Directors must resign in such scenarios which could have
a negative impact on the proceedings of the Board of
Directors or the credit and reputation of Inditex.

Additionally, directors must place their office at the
disposal of the Board of Directors and, should this
latter deem it appropriate, tender their resignation in
the following cases:

a) When they reach a certain age.

b) When they cease to hold such executive positions to
which their appointment as director was associated.

c) When they are involved in any of the grounds of
incompatibility or prohibition foreseen in statute, in
the Articles of Association or in the Board of Directors’
Regulations, including if they suddenly come to
hold the office of director in more than four listed
companies other than the Company.

d) When they are seriously admonished by the Audit and
Control Committee for having breached their duties
as directors.

e) When their remaining on the Board might have an
impact on the reputation or name of the Company
or otherwise jeopardize the interest of the Company.
For such purposes, they shall report to the Board
of Directors any criminal cases in which they are
accused as well as any subsequent procedural
consequences.

f)  When the reasons for their appointment cease to exist.

For their part, proprietary directors must resign when
the shareholders they represent dispose of their
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ownership interest in its entirety or reduce it up to a
limit which requires the reduction of the number of
proprietary directors.

Mr Carlos Espinosa de los Monteros Bernaldo de
Quirds stepped down from the Board of Directors and
consequently, from the Executive Committee, the Audit
and Control Committee, the Nomination Committee and
the Remuneration Committee, upon expiry of the 4-year
term for which he had been re-elected at the Annual
General Meeting held on 15 July 2014.

3.9. Proceedings of the
Board of Directors

Quorum

A quorum will be present at any Board meeting when
at least half plus one of its members attend it, whether
in person or by proxy. Should the Board of Directors be
comprised of an odd number, it will be validly held when it
is attended by the whole number of directors immediately
above half.

Directors shall do their best to attend the meetings of
the Board of Directors, and, when they cannot do so in
person, they shall endeavour to grant proxy to another
member of the Board of Directors, giving instructions as
to its use and communicating the same to the Chairman
of the Board of Directors. Non-executive directors may be
represented exclusively by another non-executive member
of the Board of Directors.

Attendance to meetings

Directors’ attendance data, both in person or by proxy,
to meetings held in 2018 are shown below:

% Directors’

Governing body Number of meetings attendance
Board of Directors 5 100%
Audit and Control Committee 5 100%
Nomination Committee 5 100%
Remuneration Committee 3 100%

Passing of resolutions

Except for a number of cases provided in Inditex’s internal
regulations, for resolutions to be passed, an absolute
majority of votes for by the directors attending the
meeting shall be required.
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Notwithstanding the above, it shall be necessary that two-
thirds of the members of the Board vote for in order to
permanently delegate any power of the Board of Directors
to the Executive Committee or to the Chief Executive
Officer, should there be one, and to appoint the directors
who have to fill such positions.

Likewise, in order to amend the Board of Directors’
Regulations, the resolution must be passed by a majority
of two-thirds of the directors present.

The Chairman of the Board of Directors has a casting vote
in the event of equality of votes between the directors
attending the meeting.

Proxy granting

Any director can grant proxy to another director in
writing to be represented, such proxy having to be
granted specifically for each meeting, and this must
be communicated in writing to the Chairman. Non-
executive directors may only grant proxy to other non-
executive directors.

External advice

In order to be aided in the performance of their
duties, non-executive directors may request that legal,
accounting, technical, financial, commercial or other
experts be engaged at the Company's expense. The
commissioned task must of necessity deal with particular
problems of a certain importance and complexity which
may arise in the performance of the office.

The decision to engage external experts must be notified to
the Chairman of the Board of Directors and it may be open
to veto by the Board of Directors if it proves that: a) such
engagement is not necessary for the proper performance of
the duties entrusted to the non-executive directors; b) the
cost thereof is not reasonable in view of the importance of
the problem and of the assets and income of the Company;
c) the technical assistance obtained may be adequately
provided by in-house experts and staff members; or; d)
the confidentiality of the information to be provided to
the expert may be jeopardized.

Information

Pursuant to section 19.2 of the Board of Directors’
Regulation, the notice calling ordinary meetings shall be
given at least three days in advance of the meeting, and
the notice shall always include the agenda of the meeting
and shall be accompanied by the duly summarised and
prepared relevant information.

For such purposes, documentation deemed to be

appropriate to prepare the meetings of the board and
its committees, according to the agenda including
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presentations, is made available to directors through
a software platform. Through such tool, directors are
granted permanent access to such documentation.
Additionally, other relevant information for the appropriate
performance of their duties is added through the tool.

Meanwhile, the attendance of officers and supervisors
with a recurrent presence in the meetings is encouraged,
to give their view on certain issues directly associated
to the duties of the Board of Directors and of each of its
committees, so that directors have a direct understanding
of business concerns.

Likewise, Directors have the broadest powers to: obtain
information on any issue of the Company (and its
subsidiaries); examine its books, registers, documents and
other records of the company's operations and inspect all
its facilities, likewise it is also provided that the exercise
of the powers of information shall be channeled through
the Chairman, the Deputy Chairman or the Secretary of
the Board of Directors, who will attend to the requests of
directors by providing them with the information directly,
offering appropriate spokespersons at the appropriate
level in the organisation or establishing such measures
that enable them to conduct the desired examinations
and inspections on site.

Meanwhile, Directors are bound to diligently gather
information on the course of business of the Company
and to thoroughly prepare the meetings of the Board of
Directors, and of any committee they belong to.

Evaluation proceedings

Itis incumbent on the Nomination Committee to establish
and oversee an annual programme for evaluating the
performance of the Board of Directors, its Chairman and
its supervisory and control committees. The evaluation
system in respect of the Board of Directors, its members,
its committees and its Chairman, is carried out as follows:

1. The Nomination Committee prepares an annual
programme for the evaluation of the performance of the
Board of Directors, the Chairman, and the Committees.

2. Based upon this annual programme, each committee
will prepare its own report assessing its performance
and that of its members. Such report shall be sent to
the Board of Directors. In parallel, the Nomination
Committee will prepare a report in respect of the Board
of Directors, the Chairman, the Lead Independent
Director and the Secretary of the Board.

To carry out this procedure, separate questionnaires are
sent to each director, as described below:

a) Anindividual self-evaluation questionnaire for each

director, sent by the Board of Directors (through its
Chairman) to all its members.
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b) An evaluation questionnaire in respect of the
committees, sent by the Chair of each committee to
all the members sitting on it.

c) An evaluation questionnaire in respect of the Board
of Directors sent to all its members through the Chair
of the Nomination Committee.

3. The Lead Independent Director shall be responsible
for coordinating the evaluation of the Chairman.

4.  Finally, the Board of Directors shall assess the
performance of the Board itself, the Directors and the
Committees, based upon the reports issued by these
|atter, as stated in section 2 above.

The above-referred questionnaire is reviewed and
updated every year, to bring the annual evaluation of
the performance of the Board of Directors, its members
and committees and the Executive Chairman, into line
with best practices on good governance. Noteworthy
developments this year include the evaluation of
whether the Board sufficiently drives compliance culture.
Additionally, the role and contribution of the Lead
Independent Director and the Secretary of the Board of
Directors are assessed since 2017.

The Company has been advised by external consultant
Spencer Stuart in such self-evaluation process for 2018.

As a result of such self-evaluation process, a number
of improvements in the internal organisation and in the
procedures followed has been noted:

(i) It has allowed identifying professional profiles required
on the board.

Thus, the re-election and appointment of directors
approved by the Annual General Meeting in 2018 have
contributed to reinforce the balanced composition of
the Board of Directors, namely:

the majority presence of non-executive
independent directors on the supreme governing
body of the Company and its committees;

a more balanced distribution of male and female
directors, the 30% representation goal for female
directors on the total board membership having
been achieved ahead of schedule; and

The addition of a new director with experience in
the technology and digital sector, in accordance

with the Company’s digitalization strategy.

In line with the foregoing the average seniority in office and
the average age of directors has been reduced.

(i) An annual schedule of dates and business to
be transacted by the Audit and Control Committee
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has been approved. Such schedule allows arranging
the agenda of the meetings, the information and
attendees, planning fixed sections (recurrent issues)
and business to be transacted at certain meetings.

(iii) Proceedings aimed at promoting Compliance
culture have increased, through the quarterly follow-
up on a number of issues by the Audit and Control
Committee.

4. Board of directors’
committees and other
governing bodies

4.7. Audit and Control Committee

Regulations

Article 28 of the Articles of Association, section 15 of the
Board of Directors’ Regulations, and namely the Audit
and Control Committee’s Regulations approved on 14
June 2016 (hereinafter, the “Regulations”), set out the
regulations governing the proceedings of the Audit and
Control Committee.

The Regulations are available on Inditex website.

Composition

Office held
since (as at
Name Office Category 31/01/2019)
Mr José Luis Durén Schulz ~ Chair Non-executive independent  14-07-2015
Bns. Denise Patricia Ordinary
Kingsmill member  Non-executive independent 19-07-2016
Ordinary
Mr José Arnau Sierra member  Non-executive proprietary ~ 14-07-2015

Mr Rodrigo Echenique Ordinary

Gordillo Member  Non-executive independent 14-07-2015
) Ordinary

Ms Pilar Lopez Alvarez Member  Non-executive independent 17-07-2018

Mr Emilio Saracho Ordinary

Rodriguez de Torres Member  Non-executive independent 14-07-2015

Mr Antonio Abril Abadin, General Counsel and Secretary
of the Board, acts as the Secretary-non-member of the
Audit and Control Committee.

The Audit and Control Committee shall be made up of
a minimum of three and a maximum of seven directors
appointed by the Board itself, the majority of whom must
be independent directors. At present, five members of the
Audit and Control Committee, entirely made up of non-
executive directors, are independent, which represents
83.33% of all its members.
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Members of the Committee, and namely its Chair, have
knowledge, qualification and expertise in accounting,
audit or risks management matters, and the required
technical knowledge regarding the business sector to
which the Company belongs.

The Chair of the Audit and Control Committee, who must
be an independent director, shall be elected for a term
that does not exceed four years and must be replaced
at the expiry of the aforementioned term. He may be re-
elected once a period of one year has elapsed since the
date of his/her removal. Mr Durén was appointed Chair
of the Audit and Control Committee on 19 July 2016.

Duties and powers

Section 5 of the Regulations sets forth the mission of the
Audit and Control Committee and its powers are set out
in sections 6 to 15 and 27 to 30 thereof.

The Audit and Control Committee is mainly entrusted
with powers regarding supervision of (i) the process
to prepare the regulated financial information; (ii) the
Statutory Audit; (iii) the Internal Audit, and; (iv) the internal
control and risk management. Namely, it is entrusted with
the following duties:

- To report to the General Meeting of Shareholders
on those questions raised regarding matters within
the remit of the Audit and Control Committee , and
namely, regarding the result of the audit conducted,
explaining that it has contributed to the integrity of the
financial information, and the role played by the Audit
and Control Committee in this process;

To oversee the effectiveness of the internal control
system of the Company, the internal audit and the risks
management systems, including tax risks, and to review
with the auditor the significant weaknesses of the internal
control system revealed in the course of the audit, all of
which without jeopardizing its independence; for such
purposes, the Committee may, if appropriate, submit
recommendations or motions to the Board of Directors,
with the relevant term for follow-up;

To oversee the process for preparing and disclosing the
regulated financial information regarding the Company
and, as the case may be, its Group, reviewing compliance
with regulatory requirements, the appropriate
delimitation of the consolidation perimeter and the
appropriate application of accounting criteria, and to
submit recommendations or motions to the Board of
Directors for the purposes of safeguarding the integrity
of such information;

To table to the Board of Directors, for the subsequent
submission thereof to the General Meeting
of Shareholders, the motions on recruitment,
appointment, re-election and replacement of the
external auditors, taking charge of the recruitment
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process pursuant to the provisions of the applicable
regulations, as well as the terms and conditions of the
agreement to be executed with them and to regularly
gather from the external auditors information about
the audit plan and its performance, in addition to
preserving its independence in the performance of
its duties;

To liaise with the external auditors in order to receive
information on those matters that could represent a
threat to its independence, so that the Committee
may review them, and on any other matter related
to the implementation of the audit process, and,
where appropriate, the authorization of any services
other than those forbidden, pursuant to the terms of
the applicable regulations, as well as on those other
communications envisaged by the audit legislation and
the auditing standards. At any rate, the Committee
shall receive every year from the external auditors, the
statement of its independence regarding the entity
or those entities directly or indirectly related thereto,
as well as the detailed and separate information on
any additional services of any manner rendered and
the relevant fees received from the above-mentioned
entities to the external auditors or by the persons,
natural or legal related to such external auditors,
pursuant to the provisions of the prevailing regulations
on the audit activity;

To issue on an annual basis, prior to the issue of the
auditor’s report, a report expressing an opinion on
whether the independence of the auditors or audit
firms has been jeopardized. Such report must address
at any rate, the reasoned assessment of the provision
of each and every additional service referred to in the
foregoing paragraph, considered both separately and
as a whole, other than the legal audit and regarding
the independence system or the regulations on the
audit activity;

To advice beforehand the Board of Directors on all the
topics covered by statute, the Articles of Association and
the Board of Directors’ Regulations, and namely, on (i)
the periodic financial information that the Company must
disclose on a regular basis; (i) the creation or acquisition
of shares in special purpose vehicles or entities